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T hose who were sure that renting other people’s homes would never catch on, 

have just been proven wrong. In May, a study from Juniper Research showed 

that “sharing economy” revenues were set to triple from US$6.4 billion to US$20.4 

billion globally by 2020. For the first time, hotels and serviced apartment companies are 

concerned about competition from peer-to-peer rentals arranged through companies such 

as Airbnb and Onefinestay.

In the past 18 months or so, hundreds of companies have signed up to Airbnb’s Business 

Travel programme – these include Google, audio distribution giant SoundCloud and 

cloud communications company Twilio. Last summer, after a year of 700 per cent growth, 

Airbnb launched a dedicated self-service portal – airbnb.com/business-travel. It offers a 

suite of tools to make it easier for corporates to make bookings, create itineraries and track 

expenses, as well as fulfil their duty of care responsibilities and in-house travel policies.  

Follow our article on sharing economy for details. Enjoy your reading.

      Marzena Mróz 
      

In the US “Business Traveller” is published at 303 Fifth 
Avenue, 1308, NY 10016, tel.: 1 212 725 3500. In Germany 

“Business Traveller” is published at Schulstrasse 34, 
80634 Munich, tel.: 89 167 9971,  

fax: 89 167 9937. In Denmark “Business Traveller” 
is published at Rymarksvej 46, 2900 Hellerup, 

tel.: 45 3311 4413, fax: 45 3311 4414. In Hungary “Business 
Traveller” is published at 1074 Budapest, Munkas utca 9, 

tel.: 36 1266 5853. In Hong Kong “Business Traveller 
Asia-Pacific and China” are published at Suite 405 4/F 

Chinachem Exchange Square, 1 Hoi Wan Street, Quarry 
Bay, tel.: 852 2594 9300, fax: 852 2519 6846.  

In the Middle East “Business Traveller Middle East” is 
published jointly by Motivate Publishing, PO Box 2331, 

Dubai UAE, tel.: 9714 282 4060, and Perry Publications. 
In Africa “Business Traveller Africa” is published by 

Future Publishing (Pty) Ltd, PO Box 3355, Rivonia 2128, 
South Africa, tel.: 27 11 803 2040.

© 2009 Perry Publications Ltd – a  subsidiary of Panacea 
Publishing International Ltd, United Kingdom
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WE WILL FLY TO HONG KONG
Starting 5 September, Austrian Airlines is now serving another destination 
in Asia. Austria’s red-white-red flag carrier operates a Boeing 777 to Hong 
Kong up to five times a week. 

“Following the successful expansion of our flight offering to North 
America, we are now focusing on Greater China. “As a result, we are now 
offering flights to Shanghai, Beijing and Hong Kong, the three biggest cit-
ies in Greater China”, explains Austrian Airlines Chief Commercial Officer 
Andreas Otto.

In total, Austrian Airlines will offer up to 23 weekly non-stop flights to 
Asia in the upcoming winter flight schedule. The airline will operate daily 
flights to Bangkok, and up to four flights per week to Shanghai and Hong 
Kong with a Boeing 777. Austrian Airlines will operate a Boeing 767 up to 
five times each week for flights to Beijing, China. In addition, it will fly pas-
sengers to Colombo and Malé as tourist destinations in the winter flight 
schedule 2016/17 starting in October 2016. Colombo, the capital of Sri 
Lanka, will be served once a week, whereas two weekly flights with a Boe-
ing 767 will be operated to the Maldives.

Austrian Airlines will offer flights to Hong Kong throughout the entire 
year. The duration of flights from Vienna to Hong Kong at a distance of 
more than 8,700 km is about 11 hours 25 minutes. Tickets from Vienna 
to Hong Kong and back are available from PLN 2515 including taxes and 
charges. Tickets can be booked online at www.austrian.com, by telephone 
at 22 520 34 20 or from a travel agency.

Airlines
Austrian Airlines

In September Warsaw hosted 
the exhibition of collages by 
Wisława Szymborska, which 
tour the world. This unique event 
took place in the capital's new 
cultural space - on the 42nd floor 
of the prestigious Cosmopolitan 
Twarda 4 apartment building. The 
venue also held an exhibition of 
paintings from the Jankilevitsch 
Collection, entitled “The Abstract 
Landscape”, which presented 
works by Fangor, Lanskoy, 
Nowosielski, Pągowska and 

Warsaw
Cosmopolitan 
Twarda 4

CULTURAL  
SPACE

On 4 September, Forte Village Re-
sort in Sardinia hosted the awards 
ceremony of World Travel Awards, 
popularly dubbed “the Oscars of 
the tourism industry”. The 23rd edi-
tion of this prestigious event was 
lucky for InternContinental Warsaw 
hotel, which received two awards 
in two categories: Poland’s Leading 
Hotel 2016 and Poland’s Leading 
Business Hotel 2016.

InterContinental Warsaw is a 
5-star property located in the very 
centre of the Polish capital. It of-
fers 414 luxury rooms and suites 
with magnificent views of the city 
skyline. Guests who intend to stay 
in Warsaw for a longer time, can 
opt for InterContinental's 76 fully 
equipped extended-stay suites. 
One of the most exciting spots 
in the hotel is its RiverView Well-
ness Centre situated on the 43rd 
floor. It features an indoor pool, a 
jacuzzi and sauna, as well as a fully 
equipped gym and fittness club 
where you can attend yoga classes 
or aerobic programmes. The hotel 
is also famous for its exceptional 
Platter by Karol Okrasa restaurant, 
serving dishes inspired by tradi-
tional Polish cuisine. The restaurant 
has an official Michelin guide rec-
ommendation.

warszawa.intercontinental.com

Hotels
InterContinental 
Warsaw

NEW AWARD

Uklański. The meeting was 
attended by art connoisseurs 
and business people. The works 
were also displayed during the 
Gallery Weekend Warsaw. The 
42nd floor of Cosmopolitan also 
hosted a recent premiere of the 
world’s most luxurious SUV - 
Bentley Bentayga. The evening 
featured a concert by Anna Maria 
Jopek who is an ambassador of 
Cosmopolitan Twarda 4; www.
apartamentycosmopolitan.pl



B2B

b2b@wittchen.com

eleganckie upominki firmowe
portfele, portmonetki, etui, teczki, walizki, kuferki, paski...

• znakowanie produktów logo klienta • projekty dopasowane do indywidualnych oczekiwań
 • bony upominkowe o nominałach 100, 250 i 500 PLN, do realizacji we wszystkich Salonach Firmowych na terenie całego kraju
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Airlines
Finnair

La Mer has developed a revolution-
ary lotion offering regenerating and 
skin-changing properties, as well as 
light yet rich texture. The Moisturizing 
Soft Lotion utilizes Soft Lotion micro-
capsules which help deliver Miracle 
BrothTM and Lime Tea ConcentrateTM 
deep under the surface of the skin to 
help it recover, energize and reduce 
the signs of ageing. The Soft Lotion 
capsules form a specific structure and 
penetrate deep into the skin. In addi-
tion, gel that surrounds each capsule 
makes the skin look healthy and fresh. 
The gel also fills the skin with energy 
and moisture, helping moisturise it 
from the inside. Soft Lotion capsules 
guarantee a quick release and absorp-
tion of active ingredients.

FASTEST WI-FI

It’s a brand with more than 100 years 
of tradition. The hotel is housed in a 
1905 building designed by Eugeniusz 
Wesołowski and hosted such honour-
able guests as Ignacy Jan Paderewski, 
Maria Pawlikowska-Jasnorzewska, Józef 
Piłsudski and Karol Szymanowski. For 
many years the building served vari-
ous purposes until it was bought by 
the present owners and turned into a 
hotel again in 2006.  Stamary combines 
tasteful architecture of the exterior with 
stylish interiors. The property hosts nu-
merous concerts, theatre performances 
and exhibitions, while its guests include 
famous actors, business people and 
politicians.  The hotel has 54 rooms, 
most of which offer panoramic views of 
the Tatra Mountains. Guests can also 
use the property’s unique Wellness & 
SPA&PhysioHealth. www.stamary.pl 

GRAND HOTEL  
STAMARY

Hotels
Zakopane

Finnair will offer a state-of-the-art Wi-Fi connection for its entire Airbus 
short-haul fleet. innair has signed an agreement with ViaSat Inc., a global 
broadband services and technology company, to install a high-speed wire-
less internet network on its entire Airbus A320 series short-haul fleet flying 
in Europe. The installation of the Wi-Fi equipment will begin in May 2017, 
and will be completed by June 2018.  With a connection speed of 12 Mbps 
or higher per passenger, the new system will offer the fastest in-flight inter-
net connection currently available on the market, which will also enable the 
use of increasingly popular video streaming services. 

Uroda
La Mer

LOTION ON THE GO
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HERE TO STAY
Airbnb and its peers have taken a chunk out of the hotel  
market – and now they’re taking steps to attract business  

guests, too. Jenny Southan reports.

B u s i n e s s  t r a v e l l e r  |  C o v e r  S t o r y
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To all those naysayers who said 
renting other people’s homes 

would never catch on – you’ve been proven 
wrong.
In May, a study from Juniper Research 
showed that “sharing economy” revenues 
were set to triple from US$6.4 billion to 
US$20.4 billion globally by 2020. For the 
first time, hotels and serviced apartment 
companies are concerned about competition 
from peer-to-peer rentals arranged through 
companies such as Airbnb and Onefinestay.

In the past 18 months or so, hundreds 
of companies have signed up to Airbnb’s 
Business Travel programme – these include 
Google, audio distribution giant Sound-
Cloud and cloud communications company 
Twilio. Last summer, after a year of 700 per 
cent growth, Airbnb launched a dedicated 
self-service portal – airbnb.com/business-
travel. It offers a suite of tools to make it 
easier for corporates to make bookings, cre-
ate itineraries and track expenses, as well as 
fulfil their duty of care responsibilities and 
in-house travel policies.

A few months later, Airbnb introduced 
“Business Travel Ready” listings. This sta-

tus can only be applied by hosts for entire 
homes – not just a room in a house shared 
with others – and essentials such as free 
wifi must be provided.

In June, Airbnb added a feature allow-
ing PAs and managers to reserve stays on 
behalf of individual travellers. As a conse-
quence, it has upped the number of compa-
nies booking business stays to more than 
50,000, with new firms including Morgan 
Stanley, Facebook and JP Morgan.

Darragh Ormsby, global travel manager 
for Google, said: “Our employees world-
wide appreciate the choice and flexibility 
that Airbnb listings provide them when 
they’re on the road – whether for confer-
ences, meetings or team offsites.” Kelly 
Cammer, travel manager for Twilio, said: 
“Not only are we able to get better insight 
into how and when our employees are us-
ing Airbnb, but travellers can choose a 
place that feels like home at a price that fits 
our travel budgets.”

Of the 40 million stays booked in 2015, 
10 per cent were for work, and business 
nights have so far tripled in 2016. Since 
launching in 2008, Airbnb now has a pres-

ence in 34,000 cities in 191 countries, and 
has seen more than 100 million guest ar-
rivals.

In 2014, Concur joined forces with 
Airbnb to allow bookings through its Trip-
Link expense management platform. This 
summer, American Express Global Busi-
ness Travel announced that it had forged 
an agreement with Airbnb that will mean 
clients can easily track traveller bookings. 
Implementation began in the US and will 
follow in the UK, France and Germany by 
the year’s end. BCD Travel and Carlson 
Wagonlit Travel (CWT) have quickly fol-
lowed suit.

Scott J Brennan, CWT’s president of ho-
tels, says: “Where this will have the most 
immediate impact will be on travellers 
who are seeking extended-stay opportuni-
ties. But, as we see it, not every property 
that is available through Airbnb will be 
made available to our clients. Properties 
will need to go through a vetting process to 
ensure the safety and security of business 
travellers. We will also ensure clients have 
established HR policies around groups of 
employees staying together.”
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GATHERING MOMENTUM
Hitwise, a division of consumer analytics 
company Connexity, has revealed that more 
than 1.35 million UK travellers visited peer-
to-peer home rental sites in the first half of 
this year, but it is primarily those aged over 
35 that are visiting sites such as airbnb.com, 
versus cheaper options such as couchsurf-
ing.com.

Nigel Wilson, managing director of Hit-
wise, said: “While the sharing economy is 
a relatively new industry for some, the ap-
peal of value and personalisation captures 
all audiences. It’s clear that the benefits of-
fered have become too apparent to appeal 
to just a single age group and it’s positive 
to see how the internet is enabling new be-
haviours.”

Tapping into the luxury end of the shar-
ing economy, Onefinestay was founded in 
2010 and now has a portfolio of more than 
2,600 rental homes in London, New York, 
Paris, Rome and LA. It’s essentially Airbnb 
for the rich, with hotel-style support in the 
form of 24/7 concierges, top-quality linens, 
towels and bathing products, and free iP-
hones on loan. In April, the London-based 
company was bought by France’s Accorho-
tels in a £117 million deal. (That’s one way 
to combat the competition.) It will invest a 
further £50 million on expansion into 40 
new cities over the next five years.

There’s also Oasis Collection, which was 
founded seven years ago and offers “hand-
picked homes” across 18 cities such as Bue-
nos Aires, Madrid and Mexico City. Oasis 
goes a step further than Onefinestay by 
providing fully stocked fridges, gym mem-
bership and access to local private mem-

bers’ clubs. By the end of next year, it plans 
to have a presence in 50 cities. In February, 
Accorhotels also bought a 30 per cent stake 
in Oasis.

As Airbnb grows, dozens of satellite com-
panies are popping up to help hosts provide 
a more “five-star” experience for guests. 
In London, Lavanda will photograph your 
property, make up beds, clean the apart-
ment, screen guests, manage queries, con-
duct check-ins, restock fridges and carry 
out maintenance. Airsorted, Guesty, Pillow, 
Hostmaker and HelloGuest offer a similar 
proposition. It means that on your next trip 
abroad, renting out your own place could be 
a viable option, too.

The fact remains that for many busi-
ness travellers the uncertainty of what you 
are going to get when you stay in someone 
else’s home is going to be a deterrent, and 
trawling through hundreds of reviews can 
be more time-consuming than booking 
with a familiar Hilton. People travelling for 
work need to minimise stress and operate at 
optimum efficiency – top-end hotels pretty 
much guarantee this with wake-up calls, 
room service, on-site gyms, butlers and 
meeting space, but those staying in lower-
end hotels may find Airbnb offers a compel-
ling alternative.

That said, if your travel manager will do 
all the legwork in booking an apartment for 
you, then you’re probably going to be on to a 
winner. What’s more, there are some stun-
ning places out there that will trump even 
the most swanky of hotel suites.
Have you used companies such as Airbnb 
for work, and how did you find it? Share 
your experiences on our forumFO

T. 
AR

CH
IW

UM

● 2008 year founded

● 21,000  worldwide guest arrivals in 2009

● 40 million worldwide guest arrivals in 2015

● 100 million total worldwide arrivals since 2008

● 120,000 worldwide listings in 2011

● 2.5 million worldwide listings in 2016

● 1.1 million hotel rooms provided by merger of 
Marriott and Starwood to create world’s biggest 
hotel chain

● 10% percentage of Airbnb stays for business 
travel in 2016

●  50,000 companies that have so far booked 
with Airbnb for Business in 2016

●  3 number of travel management companies 
that have partnered with Airbnb

● 191  countries Airbnb has a presence in

● 34,000 number of cities you can stay in

● US$115 average Airbnb rate for one-night stay 
in London (2015-16)

● £141 average cost of hotel stay in London in 
2015 (US$183)

● 6-12.5% guest service fee Airbnb takes from 
each booking

● US$900 million estimated revenue it earned 
in 2015

● US$30 billion most recent 2016 valuation of 
Airbnb

● US$10 billion revenue forecast for 2020

Sources: Airbnb, HRS, Marriott, skift.com,  
Wall Street Journal, Bloomberg

IN NUMBERS

Airbnb
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CASE STUDY
THREE NIGHTS IN STOCKHOLM
Many people in my peer group (I am in my 
mid-thirties) use Airbnb both for holiday 
and work, so I decided to try it on a recent 
trip to Stockholm. I was going for three 
nights – two days’ work plus the weekend 
for sightseeing. I wanted somewhere well 
located and with attractive Scandi interiors. 
It also needed to be cheaper than an equally 
attractive hotel room.

THE SEARCH
I created a profile on the airbnb.co.uk/
business-travel portal and verified my ID 
by uploading a photo of my driving licence. 
At first I thought all the properties in this 
part of the site had been curated by Airbnb, 
but in fact only about 10 per cent of the 300-
plus listings had a suitcase icon to indicate 
it was “business travel ready” (BTR). This 
status is self-declared by hosts when prop-
erties have 24-hour check-in, wifi, clothes 
hangers, a hairdryer, smoke and carbon 
monoxide detectors, shampoo, an iron, 
a laptop-friendly workspace, towels and 
sheets, and do not allow smoking or pets. 
BTR hosts must respond to at least 90 per 
cent of booking requests within 24 hours 
and offer the entire home for rental. They 
cannot cancel reservations within seven 
days of check-in. Airbnb relies on user 
reviews to flag up dishonesty or inconsist-
ency. I spent a good couple of hours going 

through the listings and reviews. You can 
narrow your search in terms of district, 
price, whether it has an “instant book” op-
tion (handy) or the owner is a “Super Host”, 
but there was no way to search for BTR resi-
dences only.
I was torn between apartments that looked 
nice but weren’t BTR and those that did tick 
this box. Finally, I found a gorgeous-looking 
61 sqm one-bedroom place dating back to 
1909 in desirable Sodermalm, with 56 five-
star reviews. At £182 a night, it was more 
expensive than I wanted but was “business 
travel ready”.

BOOKING
I requested to book (it was listed as avail-
able on my dates) but after about five hours 
was declined – it wasn’t free after all. I re-
turned to my “wishlist” of plan B options 
– click the “heart” icon and your selections 
will be saved for later – and settled on a 30 
sqm studio with a balcony in Vasastan (pret-
ty central). It had eight reviews, all positive, 
and was £99 a night. Owned by a local shoe 
designer called Jennie, it had white painted 
floors, an Eames rocking chair and stacks of 
art magazines. It wasn’t BTR but seemed to 
offer everything I needed. There was a box 
I could tick to say this was a business trip 
and to “share my reservation details with my 
company”.
The booking went through, and Jennie 
advised that as she was away travelling, a 

friend who ran an Airbnb management 
business would hand over the keys.

CHECK-IN
Frederic emailed to check my flight details 
and swap numbers. He was waiting outside 
at 1.30pm, as promised. The apartment was 
exactly as it looked in the pictures, was clean 
and had directions to the local metro station 
and supermarket. Frederic told me I could 
leave when I wanted on the Sunday, and put 
the key through the letterbox. I could call if 
I had any questions.

THE STAY
The property was quiet and set back from 
the street in its own courtyard. The bed was 
comfy and there was a large table for work-
ing, speedy wifi and a coffee machine, but 
no kettle. I couldn’t get the grill to work. The 
location on Gastrikegatan was a 20-minute 
walk from the central business district of 
Norrmalm.

VERDICT
Overall, I loved the flat – it had a good vibe 
and made me feel more like a local. In some 
ways I missed the support you get in a hotel 
– I had forgotten my toothbrush, for exam-
ple, so had to go out and buy one. Being able 
to cook for yourself also saves money. First-
time users of Airbnb for Business Travel get 
£38 off their next rental – I will certainly be 
making use of that.
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In the past 18 months or so, hundreds of companies have signed up to Airbnb’s Business Travel  
programme – these include Google and audio distribution giant SoundCloud.



As Airbnb grows, dozens of satellite companies are popping up to help hosts provide a more “five-star” 
experience for guests.
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Tried & Tested

JW MARRIOTT QUITO
Hotel QUITO, ECUADOR

Whether you are 
here for business 
or just on the way 
to the Galapagos, 

JW Marriott in Quito is a good 
place to stay.

WHERE IS IT?
The property, which is a part of 
the luxury JW Marriott (Mar-
riott Group), is situated in the 
central area of the capital of 
Ecuador (also called San Fran-
cisco de Quito) on Avenida 
Amazona in La Paz district. 
From the hotel windows you 
can admire the majestic Coto-
paxi volcano.

ROOMS
JW Marriott offers five types of 
rooms in line with the philoso-
phy that anyone who chooses 
to stay in a hotel of this brand 
- from a regular tourist to the 
head of state - will find there 
something for themselves. The 
basic 38 sqm Deluxe Guest 
Room comes with air condition-
ing and soundproof panoramic 
windows. You can book it in two 
different configurations: with 
one king size bed or two queen 
beds. A slightly higher stand-
ards are offered by Executive 
Rooms (also 38 sqm). Guests 
can enjoy here access to Execu-

tive Lounge (6 am until late at 
night), are provided free soft 
drinks, and can order compli-
mentary ironing twice during 
their stay. In addition, Execu-
tive Rooms offer views of the 
towering Quito volcano, as well 
as free broadband Internet. One 
of the most interesting options 
is the Terrace Room. This large 
space (58 sqm) is adjacent to the 
30-metre terrace with a view of 
the volcano. Even more mag-
nificent is the 80 sqm suite that 
comprises a fully equipped liv-
ing room and a large bedroom. 
Finally, there is the one and 
only presidential suite where on 

CONTACT
JW Marriott Quito
Avenida Orellana 1172 y 
Avenida Amazonas
Quito, Ecuador
www.marriott.com

PRICE
From US$130 per night
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215 sqm of space you will find 
a spacious living room, three 
bedrooms, four bathrooms and 
a meeting lounge. The suite 
comes with beautiful stylish 
furniture and other details.

BARS AND RESTAURANTS
You can enjoy your meals in 
four different venues of the ho-
tel. Buffet breakfasts are served 
in Bistro Latino with a cooking 
station where you can order de-
licious omelettes, as well as a 
cornucopia of fresh vegetables 
and dairy products. Bistro La-
tino is also the place to go for a 
light lunch.

Who doesn’t like the taste 
of the renowned Argentinian 
beef? Steak aficionado should 
definitely visit La Hacienda res-
taurant, which specializes in 

meat dishes and offers a wide 
selection of best regional wines.

The Exchange Lobby Bar & 
Sushi Bar, in turn, offers in-
ternational cuisines, but as its 
name suggests, its main speci-
ality is sushi. It’s a perfect place 
for a light snack or a fancy drink 
before you hit the town. Busy 
businesspeople are also fond of 
Cafe Gourmet where you can 
enjoy hot lunch or buy freshly 
made sandwiches and desserts.

ATTRACTIONS, SPA
AND CONFERENCES
Hotel guests have access to well-
equipped Zumay Health Club, 
as well as jacuzzi and heated 
outdoor swimming pools for 
adults and children. Zumay 
SPA specializes in facial treat-
ments and body massages; it 

also has separate saunas and a 
steam room.

JW Marriott in Quito is also a 
good place for organizing busi-
ness meetings. The hotel has 29 
meeting rooms with a total area 
over 1,200 sqm. The largest one 
is more than 400 sqm, which is 
more than enough even for a 
large conference.

VERDICT
JW Marriott is one of the best 
addresses in Quito. Add to this 
discreet and attentive staff, deli-
cious food and high standards of 
accommodation, and you don’t 
need to look further.  The hotel 
building is well-maintained and 
its central location makes visit-
ing the major attractions of the 
capital of Ecuador an easy task.

Rafał Sobiech

JW Marriott boasts 
central location 

in the capital 
of Ecuador. 

From its windows 
you can admire 

the majestic 
Cotopaxi volcano.
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Tried & Tested

RAFFLES DUBAI
Hotel DUBAI

Raffles brand promises 
a lot and the connois-
seurs of the world’s 
most stunning hotels 

know well that it delivers on its 
promises. Raffles Dubai, whose 
shape resembles the Great Pyra-
mid of Giza, is a truly unique 
property, clearly standing out 
against the mighty skyline of 
the city. It's a surprising blend 
of Asian style with Egyptian 
aesthetics and a whiff of mod-
ern European hospitality and 
splendour.

The hotel is quite neatly lo-
cated close to the magnificent 
Khan Murjan souk, Dubai Inter-
national Airport and convention 
centres. Guests are also close to 
Dubai International Financial 
Centre, Dubai World Trade Cen-
tre and Exhibition Halls - and 
just a short hop to the sea, sand 
and sunbathing off the coast.

ROOMS AND SUITES
The hotel has 252 elegantly 
furnished rooms and spacious 
suites, offering panoramic 
views of Dubai as well as sophis-
ticated décor. Signature Rooms 
come with a private balcony or 
terrace, a minibar, a work desk, 
tea and coffee making facilities, 
as well as a LED TV. The bath-
rooms feature convenient walk-
in showers, plush bathrobes and 
Amrita toiletries. The choice 
of available services includes 
butler service, express laundry 
and 24-hour in-room dining, to 
mention a few.

Raffles Club Rooms offer the 
same amenities as Signature 
Rooms, but their guests are 
also provided exclusive access 
to Raffles Club Lounge and its 
privileges, such as personalised 
check-in and check-out, as well 
as daily continental breakfast, 
afternoon tea and evening cana-
pes served at the lounge. They 
can also use the lounge board-

The size of the suites at Raffles Dubai ranges from spacious 150 sqm  
to 650 sqm in the most luxury Royal Suite. Most suites have a private dining 

room as well as a kitchenette. 
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CONTACT
13th Street, Sheikh Rashid Rd
Dubai
United Arab Emirates
www.raffles.com

room for 2 hours and up to 8 
guests, once per stay.

The size of the suites at Raf-
fles Dubai ranges from spacious 
150 sqm to 650 sqm in the most 
luxury Royal Suite. Most suites 
have a private dining room 
as well as a kitchenette. They 
also come with a range of other 
amenities, such as high quality 
audio system and jacuzzi in the 
bathroom.
 
BARS AND RESTAURANTS
Raffles Dubai has 7 bars and 
restaurants. Azur offers inter-
national cuisine served in the 
interiors with a view of the gar-
den. Crossroads Cocktail Bar 
serves probably the best cock-
tails in Dubai and has a wide se-
lection of shishas. Pool Restau-
rant and Bar specializes in light 
meals and refreshing cocktails 
served by the pool. Raffles Sa-
lon offers a well-deserved break 
with a cup of coffee or tea and a 
decadent sweet treat, while the 
elegant Raffles Garden is situ-
ated in the hotel gardens and 
specializes in Arab cuisine. You 
may also try the Italian treats 
served in Solo Bistronomia & 
Vino Bar, as well as Japanese 
dishes in Tomo restaurant locat-
ed on the 17th floor. It’s widely 
recognized as one of the best in 
the city and is known to most 
regular visitors to Dubai. In the 
evening you can visit People by 
Crystal nightclub where you can 
dance the night away.

SPA AND VINOTHERAPY
Raffles Spa features exclusive 
rejuvenating treatments, in-
spired by Asian, Middle East-
ern and European traditions. 
It consists of 6 comfortable spa 
suites including one for cou-
ples, as well as more than 1,200 
square meters of spa and well-
ness facilities. In addition, the 
spa features separate areas for 
men and women only, as well 
as jacuzzi, saunas and steam 
rooms. The facility is available 
to hotel guests, private members 
and local residents. The outdoor 
pool offers stunning panoramic 
views of the city of Dubai com-

plete with a fitness centre offer-
ing personal training using Life 
Fitness equipment.

BUSINESS 
AND OTHER EVENTS
With 9 elegantly furnished, 
private meeting rooms, as well 
as the magnificent Raffles Ball-
room with its outdoor terrace 
overlooking the Raffles Garden, 
the hotel can accommodate 
almost any requirement. The 
dedicated planners and atten-
tive staff will ensure that every 

need is met and that your day is 
smooth and successful.

VERDICT
No doubt, Raffles Dubai is one of 
the most iconic and spectacular 
hotels in the city. It’s a place with a 
truly impressive décor, where the 
history of the world blends in with 
its latest developments. Also, the 
level of service offered here sets 
the bar high for other hotel chains.  
I recommend it for both business 
and leisure travellers.

Marzena Mróz

It's a surprising blend of Asian style with Egyptian aesthetics and a whiff 
of modern European hospitality and splendour.
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Tried & Tested

HILTON AMSTERDAM 
AIRPORT SCHIPHOL

Hotel AMSTERDAM
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Hilton Amsterdam 
Airport is a modern 
and ideally situated 
hotel, which is a 

part of one of Europe’s largest 
air hub.

WHERE IS IT?
Amsterdam Schiphol is (along 
with Frankfurt Airport and 
Heathrow London) Europe’s 
largest air hub and one of the 
largest in the world. The new 
Hilton is a perfect place for a 
stopover on a business trip. The 
property is situated at the air-
port and connected to it via a 
system of underground passag-

es, so to getting there from the 
terminal takes up to 5 minutes. 
The hotel has 10 floors and the 
soundproof windows in most of 
its rooms overlook the runway. 
Hilton also boasts a vast atrium 
and has been designed in a 
modern style.

ROOMS
Hilton Amsterdam Airport of-
fers a total of 433 rooms clas-
sified in 5 different categories. 
The most popular is the stand-
ard Guest Room, which is also 
offered in five different con-
figurations: King Deluxe Cor-
ner Room with Airport View, 

King Deluxe Room with Air-
port View, King Guest Room 
with Atrium View, Twin Deluxe 
Room with Airport View and 
Twin Guest Room with Atrium 
View. Depending on the config-
uration, the rooms range from 
27 to 30 sqm and feature one or 
two beds. Each comes equipped 
with an HD TV and free WiFi.
The suites are considerably 
larger and come with a spacious 
private dining room with a 
kitchenette. Guests of all suites 
can also use the hotel's Busines 
Lounge free of charge.

Executive Rooms (27-30 sqm) 
are a perfect choice for busi-

CONTACT
Hilton Amsterdam  
Schiphol Airport
Schiphol Boulevard 701
Amsterdam, Netherlands
www3.hilton.com

PRICE
From €165 per night.
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ness travellers who, similarly 
to guests staying in suites, have 
free access to the exclusive Ex-
ecutive Lounge with compli-
mentary breakfasts as well as 
drinks and snacks throughout 
the day. This type of room is 
also available with one or two 
beds. Note, it’s possible to book 
several rooms that can be joined 
together.

Also, for example when 
you arrive at the airport in the 
morning and your connecting 
flight is in the evening, you can 
book a room from, say, 9 am to 
6 pm. It’s definitely a better op-
tion than spending the day in a 
Business Lounge.

RESTAURANTS
Guests of Executive Rooms can 
have their breakfast in the Ex-
ecutive Lounge, while others 
can go to one of two restaurants: 

Axis Lobby & Cocktail Bar and 
Bowery Restaurant. The bar 
is situated in the glass atrium 
and serves snacks, sandwiches 
and coffee, as well as exquisite 
drinks. Its speciality, however, 
are Dutch gins.
If you feel like having a full-
blown dinner, then head to 
Bowery Restaurant, where you 
can try typical Dutch dishes, 
such as dried Amsterdam sau-
sages or Dutch lamb. Interest-
ingly, you can order here dishes 
à la carte, but if you feel up to it, 
you can also try to prepare your 
own dish with assistance of an 
experienced chef.

SPA, RELAXATION
AND BUSINESS MEETINGS
One of the finest attractions 
of the hotels is its Eforea Spa, 
which offers a number of treat-
ments based on the wealthy 

Asian or South American tradi-
tions. There is also a sauna and 
a steam room, as well as a re-
laxation zone and a 24/7 fitness 
centre.

Hilton boasts vast meeting 
space that can accommodate up 
to 640 participants. There are 
23 meeting rooms that can be 
configured in various ways, 6 
boardrooms, a 24/7 conference 
centre and the Vine Room used 
mostly for private business din-
ners.

VERDICT
If you are on a business trip 
with a stopover in Amster-
dam, then Hilton Amsterdam 
Schiphol Airport is by far the 
best address. Located at the air-
port without the need to trans-
fer anywhere, it gives you a lot 
of freedom.

Rafał Sobiech

The new Hilton
 is a perfect place 

for a stopover 
on a business trip. 

The property 
is situated

at the airport 
and connected 

to it via a system of 
underground passages, 

so to getting 
there from 

the terminal takes up 
to 5 minutes.
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Tried & Tested

FAIRMONT REY  
JUAN CARLOS I

Hotel BARCELONA

There are a lot of good 
hotels in Barcelona, 
but Fairmont Rey 
Juan Carlos I, with its 

cityscape views, is definitely one 
of the most interesting options. 
No doubt, it’s a true haven of 
peace in the heart of the Catalan 
capital.

The property is surrounded 
by major attractions such as the 
famous Camp Nou stadium, 
the Barcelona Polo Club, and 
the financial district. The hotel 
offers its guests 432 elegantly 
decorated rooms and suites. It's 
a perfect option for both busi-
ness stays and romantic week-
end getaways, as well as an ideal 
venue for conferences.

ROOMS AND SUITES
Each of our 394 double rooms 
and 38 exclusive suites has 
been carefully designed with 
the décor that can be described 
as an “understated elegance”. 
Situated on corner locations, 
the newly refurbished Junior 

Suites offer unparalleled views 
of the city. Spacious with 40 
sqm and a defined sitting area, 
they feature stylish décor and 
boast contemporary furnish-
ing, a marble spa bathroom 
with separate shower and bath-
tub, as well as luxurious Le 
Labo bath amenities. The space 
also features a large work desk, 
high speed Internet connection 
and interactive flat screen TV. 
The 250 sqm Royal Suite Diag-
onal is one of the most luxuri-
ous accommodation options in 
the city. It boasts a magnificent 
living room and two luxurious 
bedrooms, both with elegant 
marble en suite bathroom. The 
final distinctive touch of luxury 
is delivered in the form of a 
jacuzzi with stunning views of 
the majestic Barcelona skyline. 
The newly renovated Fairmont 
rooms feature décor that will 
appeal to guests who like mod-
ern style. Each offers 30 sqm of 
floor area as well as plenty of 
natural light.

EXECUTIVE FLOOR
The 12th floor of the hotels has 
been designed with the most de-
manding guests in mind. You will 
find here various luxury ameni-
ties, as well as personalized ser-
vice. As an Executive Floor guest 
you will enjoy express check-in, 
round-the-clock concierge service 
and the assistance of team of Ex-
ecutive Floor coordinators. You 
will also receive exclusive access 
to the Executive Lounge.

BARS AND RESTAURANTS
The Fairmont Rey Juan Carlos 
I provides an impressive array 
of high-quality dining desti-
nations, tailored to match the 
mood and culinary desires of 
hotel guests. From delicious 
local specialties taken in the re-
laxed surroundings of the Pool 
Lounge & Restaurant, to five-
star, international and local cui-
sine served in elegant interiors. 
B-24 restaurant uses the best lo-
cally sourced, seasonal ingredi-
ents to create exquisite national 

CONTACT
Fairmont Rey Juan Carlos I 
Avenida Diagonal 661
Barcelona
www.fairmont.com
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and international specialities. 
Featuring a splendid breakfast 
buffet in the morning, the res-
taurant offers a delightful Medi-
terranean menu for lunch, be-
fore switching to a sophisticated 
international palette of flavours 
in the evening.

In summer, nestled in a 
charming, ivy-clad pergola over-
looking the hotel garden and 
pool, The Terrace offers deli-
cious drinks and an enticing 
selection of appetizers, tapas, 
salads and rice dishes, as well as 
fresh meat and fish cooked be-
fore your eyes on the restaurant’s 
barbecue. Ideal for lazy lunches, 
relaxed evenings and after-work 
get-togethers, The Terrace has 
earned its good reputation as an 
oasis set apart from the hustle 
and bustle of the city.

FITNESS CENTRE AND SPA
Located in the magnificent gar-
dens surrounding Fairmont Rey 
Juan Carlos I, The Royal Club Fit-
ness & Spa offers a wide range of 
relaxing and revitalizing health 
and beauty treatments. It's also 
home to Sports Medicine Barcelo-
na, an internationally renowned 
medical team focused on help-
ing individuals achieve balance 
and harmony in body, mind and 
soul. All of this with help of Nat-
ura Bissé and Alqvimia cosmetic 
products,  as well as relaxing hot 
tubs and caldarium. The range 
of treatments offered here is 
head-spinning: from physiother-
apy and aromatherapy sessions, 
through anti-stress programs to 
anti-wrinkle procedures. 

The Fitness Room of The 
Royal Club Fitness & Spa is 
equipped with state-of-the-art 

fitness technology and equip-
ment. The club has also two 
large heated swimming pools – 
an indoor pool, and an outdoor 
one that opens in the summer. 
Hotel guests can also enjoy Roy-
al Polo Club facilities, including 
the tennis and paddle courts.

MEETINGS AND GARDENS
The Fairmont Rey Juan Carlos I 
– Business Resort features 24 
meeting rooms with multiple 
layout options for limitless flex-
ibility. Equipped with the latest 
technology, most rooms enjoy 
glorious natural daylight and 
some have ramps for disabled 

guests. Enveloping The Fairmont 
Rey Juan Carlos I, the magnifi-
cent Torre Melina gardens are a 
magical oasis of calm and beauty 
situated in the heart of the city. 
Designed in the 19th-century, 
the charming 25,000 sqm area 
boasts a spectacular outdoor 
swimming pool with a terrace, a 
lake and a wellness centre. The 
gardens are also home to three 
elegant salons, the Salon Azul, 
the Salon Jardin and the Salon 
Piscina, each of which can be 
configured to provide a breath-
taking venue for gala dinners, 
business lunches or banquets. 

Marzena Mróz

The hotel offers  
432 elegantly

 decorated rooms
 and suites.  

It's a perfect option 
 for both 

a business stay 
and a romantic 

weekend getaway.
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Lufthansa, Premium Economy
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A CUT ABOW
The number of carriers offering  

premium economy keeps on growing  
– but their products can vary considerably, 

reports Alex McWhirter.
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In the coming months, two major US 
airlines will finally join the premi-

um economy bandwagon. Some 25 years af-
ter the class first saw the light of day, Amer-
ican Airlines and Delta will both launch a 
standalone product. Meanwhile, two new-
comers to the premium economy market – 
Cathay Pacific and Singapore Airlines – are 
continuing to fine-tune and install impres-
sive seating across their fleets.

As more and more carriers get involved, 
using more and more aircraft types, subtle 
differences emerge between products – not 
just in regard to the seats themselves but 
things like the size of the in-flight enter-
tainment screen, in-seat power, seat con-
figuration and washroom access. For exam-
ple, do premium economy passengers have 
a dedicated toilet or must they traipse into 
economy? Airlines also vary in what other 
benefits they offer to premium economy 
passengers, such as extra baggage allow-
ance, fast-track security access and upgrad-
ed food and drink.

There can be a significant price differen-
tial between economy and premium econo-
my, which suggests to some readers that the 
latter is closer to business than economy 
class. Alas, that’s not the case. The word 
“economy” in premium economy must not 
be overlooked.

PIONEERS
It had been thought that Air New Zealand 
(ANZ) had bucked the trend when it in-
troduced the Spaceseat on its long-range 
B777-300ER fleet, which operates the car-
rier’s most important routes, including its 
daily flight between Auckland and London 
Heathrow via Los Angeles. At six-across (2-
2-2), the Spaceseat configuration is roomier 
than British Airways’ Club World on the 
same aircraft, which is disposed eight-
across (2-4-2).

When it was launched in 2011, the 
Spaceseat was tipped as the way premium 
economy was expected to progress, but this 
was not to be. The Spaceseat was developed 
at a time when Rob Fyfe was ANZ’s chief 
executive. Like the carrier’s economy class 
Skycouch, it was the sort of innovation 
that Fyfe brought to what was then a rather 
staid airline. Since Fyfe quit at the end of 
2012, it has taken a more conservative ap-
proach, and for its latest premium econo-
my seating on its other long-haul aircraft, 
it has adopted what one Business Traveller 
reader calls the “bog standard” approach 
similar to others.

Air New Zealand has now officially an-
nounced the scrapping of the Spaceseat – 
they will be replaced with standard seating 
as found on its refurbished B777-200s and 

new B787s. These are in a 2-3-2 layout on the 
B787s and 2-4-2 on the B777s, with a 41-inch 
seat pitch, nine-inch recline, 11-inch touch-
screens and in-seat power.

JOINING THE PACK
Delta Air Lines will be launching a proper 
premium economy cabin next year (it cur-
rently offers Comfort Plus economy seats 
with extra legroom). The product will debut 
on its new A350s, which will serve transpa-
cific routes from the US to Asia from late 
2017. Delta will then extend the new seat-
ing to its B777s, as well as its A330-200s and 
B767-400s.

American Airlines plans to inaugurate 
premium economy later this year on its 
B787-9s. The first international routes will 
be from Dallas to Sao Paulo and Madrid, ef-
fective November 4. (Note that ticket sales 
will not start until early 2017.)

The 21 seats will be in a 2-3-2 configura-
tion with a 38-inch pitch and will have ex-
tendable foot, leg and headrests, and larger 
IFE screens than Main Cabin (economy) 
and Main Cabin Extra (additional legroom) 
seats, which are configured 3-3-3. On in-
ternational flights, customers will receive 
noise-reducing headphones, amenity kits 
and an “enhanced meal service” with free 
wine, beer and spirits.
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In September Cathay Pacific introduced its A350, which features the carrier’s latest premium economy 
product, on its new Hong Kong to London Gatwick route.



Cathay Pacific will introduce its A350, 
which features the carrier’s latest premium 
economy product, on its new Hong Kong 
to London Gatwick route this month. Un-
like some other airlines’ B787s, Cathay will 
adopt an eight-across (2-4-2) configuration 
for its A350s, which is the same as on its 
wider B777-300ERs.

Why no difference? Paul Cruttenden, the 
airline’s marketing and digital sales man-
ager, explains: “It’s to keep consistency in 
our long-haul fleet. Because the A350 cabin 
is slightly narrower [than the B777-300ER], 
we have increased the pitch from 38 to 40 
inches to provide passengers with more 
living space. We also increased the recline 
from eight to nine degrees.” He adds: “The 
A350 seating sets a new standard for Ca-
thay Pacific. It offers additional features 
including table holders – so passengers 
can use their own entertainment devices – 
power outlets and USB points. Legrests are 
provided.”

Singapore Airlines (SIA), which launched 
its premium economy cabin just over a year 
ago, is still busy installing the seating. So 
while the carrier’s daily Manchester-Singa-
pore service features the product, only two 
of the four daily London-Singapore flights 
do likewise. SIA tells Business Traveller 
that a third A380 flight will follow in Octo-
ber, leaving the fourth service, operated by 
a B777-300ER, still to be retrofitted.

The picture is mixed for its flights in 
mainland Europe. The airline’s services 
from Amsterdam and Dusseldorf (both op-
erated by the A350) have the new seats, as 
does its daily A380 flight to Paris CDG. All 
Frankfurt services are expected to have the 
new seating this month, and the A380 Zu-
rich route from October. (If in doubt, check 
the booking pages on singaporeair.com.) 
Seats have 13.3-inch monitors, legrests, 
power outlets, USB ports, cocktail tables 
and extra stowage space, with width rang-
ing between 18.5 and 19.5 inches depending 
on aircraft type.

NOT FOR EVERYONE
Premium economy isn’t a success in every 
market. Last year, we reported that Cathay 
had been prompted to withdraw its new seat-
ing on routes linking Hong Kong with the 
Gulf and South Asia. Cruttenden says: “Pre-
mium economy is popular on our UK-Hong 
Kong route as well as from Hong Kong to 
Australia, Toronto and Los Angeles.”
Despite premium economy now being on a 
roll, some major carriers still lack the prod-
uct. In Europe, they include KLM and Swiss. 
In the former’s case, it can only be a matter 
of time before it follows Delta, with which it 
operates a transatlantic joint venture, and its 
partner Air France in adopting it.
While United says it has no plans to offer a 
dedicated cabin, in March, Jake Cefolia, its 

vice-president of sales for the Americas, re-
vealed to our sister magazine Buying Busi-
ness Travel that the US carrier had been 
evaluating premium economy for some 
time.
That leaves the Gulf carriers, none of which 
have any form of premium economy prod-
uct. However, at trade body IATA’s annual 
general meeting in June, Emirates president 
Tim Clark revealed that it was under consid-
eration. Quoted in the UAE’s The National, 
he said: “There’s clear and present evidence 
that this is something we too should take 
seriously.”
It appears there has been a change of heart 
at Emirates. Falling oil prices have harmed 
revenues. The airline’s latest financial re-
port showed a 3.2 per cent decline in pre-
mium ticket revenue, and, while small, this 
is worrying for a carrier accustomed to con-
tinual financial growth.
If Emirates were to introduce a premium 
economy seat, expect its Gulf counterparts 
to follow suit.
How the carriers compare –  Tom Otley 
rounds up what some of the other airlines 
have to offer
● ANA Premium economy on the B777-
300ER is in its own cabin in an eight-across 
(2-4-2) configuration. The seat pitch is gen-
erous – 38  inches, four inches more than 
regular economy – and 10 per cent wider, at 
19.3 inches (49cm).

Singapore Airlines,

R e p o r t  |  B u s i n e s s  t r a v e l l e r 
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Each seat has a legrest, footrest, 10.6-inch 
touchscreen, power outlet, USB port and 
connection for Apple devices. A read-
ing light comes out from the seat at about 
shoulder height – useful when the cabin is 
dimmed but actually quite annoying most 
of the time, since it rests against your up-
per arm.
● British Airways BA’s World Traveller Plus is 
in a separate cabin and comes in two forms, 
with a more modern product found on the 
B787 Dreamliner, A380 and some B777s 
and an older one on the rest of the long-haul 
fleet. The pitch (38 inches) is seven inches 
greater than in economy, while the width 
(18.5 inches) is only an inch bigger.

Upholstered in navy padded fabric, the 
newer seat has a footrest, a headrest with 
wings and a 10.6-inch touchscreen that can 
also be controlled by a personal remote slot-
ted into the main armrest. Noise-cancelling 
headphones and an amenity kit with socks, 
an eye mask, earplugs and toothbrush/paste 
are provided.
● China Airlines The Taiwanese carrier of-
fers eight rows of premium economy in 
a 2-4-2 layout on its B777-300ER aircraft. 
The seat is 19 inches wide with a pitch of 
39 inches. The fixed-back shell means you 
can recline without affecting the passenger 
behind.

Other features of the seat include a 
legrest, a 12.1-inch touchscreen, a water bot-
tle holder, a drinks holder and a USB charg-

ing port. Designer Ray Chen has incorpo-
rated Chinese aesthetic touches throughout 
the aircraft, with the premium economy 
cabin featuring walls lined with a wood tex-
turing effect.
● China Eastern China Eastern will be the 
first of the “big three” mainland Chinese 
carriers to introduce a premium economy 
cabin when it takes delivery of 15 B787-9 
Dreamliners and 20 A350-900s between 
2018 and 2021. All aircraft will be in a four-
class configuration with 32 premium econo-
my seats; further details on the product have 
yet to be revealed.
● EVA Air The Taiwanese airline was one of 
the first carriers to offer premium economy 
and its current product has a 38-inch pitch 
and an 19.5-inch-wide seating space with 
USB plugs, mood lighting and an 11-inch 
LCD touchscreen. Toiletries are also provid-
ed. The meal is served on chinaware and is 
accompanied by free wines and beers.
● Japan Airlines JAL’s Sky Premium fixed-
shell seat has a generous 42 inches of pitch, 
with a legrest and a headrest with wings for 
sleeping. There is a privacy divider at head 
height between the seats. The 12.1-inch 
touchscreen can also be controlled via a 
handheld remote.

Storage is good – a small pocket between 
the seats (one for each seat) with a netted 
bottle-holder. In-seat power (US adapters 
needed for UK plugs) allows you to power 
up various devices.

● Lufthansa The German airline’s seat is 
not in a separate cabin but is, depending 
on aircraft type, up to an inch wider than in 
economy, with about four inches more room 
at the side thanks to a wide armrest and a 
centre console. Seats recline eight inches 
down to 40 degrees and the pitch is 38 
inches. They also have adjustable footrests, 
laptop power sockets, a USB port under the 
11- to 12-inch screen (depending on the air-
craft), and a small stowage area for glasses 
or a phone.
●  Qantas With a seat pitch of 38-42 inches 
and a width of 19.5 inches, Qantas offers 
welcome legroom on long-haul flights to 
and from Australia, along with nine inches 
of recline and 10.6-inch touchscreens.

Passengers also receive a Rockpool-in-
spired International Premium Economy 
menu devised by Australian restaurateur 
Neil Perry, and a welcome drink of spar-
kling wine. During the flight there is also 
access to free snacks and drinks at a self-
serve bar.
● Virgin Atlantic One of the originators of 
premium economy, Virgin’s product is still 
very popular. Measurements differ between 
aircraft but the seat is 21 inches wide with 
at least 38 inches of legroom, and 10.5-
inch touchscreens. The broad central arm-
rests feature a flat section for drinks to be 
placed, and passengers either have footrests 
or, if you are  directly behind a bulkhead, 
a supportive ottoman cushion.

BA’s more modern World Traveller Plus product can be found on the  
B787 Dreamliner, A380 and some B777s.
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SWISS INTRODUCES 
BOMBARDIERS ON 

WARSAW-ZURICH ROUTE

B u s i n e s s  t r a v e l l e r  |   A i r  T r a v e l 

The inaugural flight of 
the new aircraft serv-
ing Zurich-Warsaw 
route took place at the 

end of August this year. The 
plane landed at Chopin Airport 
at 2 pm. Warsaw is one of the 
first European capitals served 
by Bombardiers CS100.SWISS 

offers its passengers three daily 
flights on Warsaw-Zurich route, 
which in the near future will 
all be served by CS100 aircraft.  
The Swiss carrier expects the 
delivery of the remaining eight 
planes by the end of this year. 
Gradually, they will be replacing 
older Avro RJ100 aircraft.

NEW QUALITY
SWISS International Air Lines 
received its first unit of the new 
Bombardier CS100 model at the 
beginning of July. The aircraft 
joined the short and medium-
haul fleet of the airline. The Swiss 
carrier is the first customer and 
operator of the newly designed 
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C-Series. The inaugural commer-
cial flight of the plane in SWISS 
livery took place on 15 July.

“I am hugely proud that we 
will now be the first operator 
of the most advanced and in-
novative aircraft in its class in 
the world,” said Thomas Klühr, 
SWISS’s Chief Executive Of-
ficer.  “Our new Bombardier 
CS100 is extremely efficient and 
only half as loud as comparable 
aircraft types. For our custom-
ers it ushers in a new era in in-
flight comfort. And the fact that 
our new C-Series will also en-
able us to create some 150 new 
jobs in our cabin crew corps 
makes me even prouder still.”

CANTON OF ZURICH
The first of the 30 C-Series jets 
ordered by SWISS is CS100 with 
registration number HB-JBA. 
The plane landed in Zurich on 
6 July this year.  SWISS has 
named its first Bombardier C 
Series aircraft Canton of Zurich 
– the canton whose residents 
will benefit most from its “whis-
perjet” performance. The air-
craft was co-named by Canton 
Zurich Government Councillor 
Carmen Walker Späh and Swiss 
rapper BLIGG, who was born 
and lives in the canton.

THE WORLD’S FIRST
SWISS has been involved in the 
development of the C-Series 
from the very beginning. With 
the most advanced technology, 
C-Series sets new standards in 
on board comfort, efficiency 
and ecology. It is 10-15 decibels 
quieter than comparable aircraft 
types; and both its fuel con-
sumption and its carbon dioxide 
emissions have been reduced by 
up to 25%. 

FEATURES
In SWISS configuration the 
Bombardier CS100 seats 125 
passengers.  The cabin inte-
rior features large and closely-
spaced windows that let in more 
daylight and give the cabin a 
very spacious feel. The innova-
tive seat from manufacturer 
ZIM boasts a special design that 
includes a single central table 
support, providing optimum 
comfort and more legroom with 
the same seat pitch. The over-
head bins offer ample room for 
passengers’ carry-on baggage. 
And the state-of-the-art cock-
pit and the ergonomically-con-
ceived galley, which were both 
developed in close collabora-
tion between Bombardier and 
SWISS, have been specifically 

designed to meet crew wishes 
and needs. 

The SWISS C Series route 
networkwill be further expand-
ed in September with the addi-
tion of Nice, Stuttgart, Hanover, 
Milan, Florence and Bucharest.

ABOUT SWISS
Swiss International Air Lines 
(SWISS) is Switzerland’s na-
tional airline, serving 102 des-
tinations in 46 countries from 
Zurich and Geneva and carry-
ing more than 16 million pas-
sengers a year with its 94-air-
craft fleet.  The company’s 
Swiss WorldCargo division pro-
vides a comprehensive range 
of airport-to-airport airfreight 
services for high-value and 
care-intensive consignments to 
some 130 destinations in over 
80 countries. As “The Airline of 
Switzerland”, SWISS embodies 
the country’s traditional values, 
and is committed to delivering 
the highest product and service 
quality.  With its workforce of 
8,564 personnel, SWISS gener-
ated total operating income of 
CHF 5 billion in 2015. SWISS 
is part of the Lufthansa Group, 
and is also a member of Star 
Alliance, the world’s biggest air-
line grouping.

The new Bombardier 
CS100 is extremely 

efficient 
and 10-15 decibels 

quieter than comparable 
aircraft types. 

For passengers
 it ushers in a new era 
in in-flight comfort.
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ORBIS HOTEL GROUP  
IS CHANGING  
THE MARKET
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At the beginning of 
August this year 
Orbis Hotel Group 
officially opened No-

votel Wrocław Centrum, which 
together with ibis Wrocław 
Centrum (launched in April) 
form a unique “combo” prop-
erty. It’s the region's only hotel 
combining budget and middle 
segment offers, and at the same 
time one of the most significant 
investments by Orbis Hotel 
Group, whose aim is to further 
strengthen the group’s posi-
tion in the business centre of 
Wrocław.

With the unique combination 
of two hotels in one building, 
guests visiting the capital of 
Lower Silesia are provided with 
a wide range of accommoda-
tion choices, in a great location 
and with excellent catering and 
business facilities. The Novo-
tel Wrocław Centrum and ibis 
Wrocław Centrum combo (be-
fore the refurbishment known 
as Orbis Wrocław), is the perfect 
offer for both tourists and busi-
ness travellers.

Ibis Wrocław Centrum be-
longs to one of the budget 
brands of AccorHotels Group 

and is the first property in Po-
land where the Sweet Room 
concept has been applied. This 
involves offering guests unique 
rooms equipped with comfort-
able Sweet Beds and featuring 
unique décor, including multi-
purpose furniture to create your 
own comfort zone.  The public 
space has been designed in line 
with the Avanzi concept, char-
acterized by open spaces with 
a warm and informal atmos-
phere.  The principle has also 
been used in the modernized 
reception area. According to the 
concept it's a space that blends 

Novotel Wrocław Centrum
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seamlessly with the lobby. As 
a result, the customers receive 
here a high standard at an af-
fordable price. Ibis Wrocław 
Centrum offers its guests a to-
tal of 112 rooms.

Novotel Wrocław Centrum, 
which is a 4-star hotel aimed 
both at business travellers 
and leisure tourists, offers 192 
modern rooms named Novo-
tel N’Room. The rooms are 
truly unique as they feature a 
personalized design, depend-
ing on the type of guest. This 
means that business guests can 
stay in a different type of room 
than, for example, families with 
children. Each room is a stylish 
combination of functionality 
with top-notch aesthetics. The 
same is true for the hotel lobby, 
which in an innovative way 
combines the relaxation and 
work areas. It’s also a good ven-
ue for holding small meetings. 
“Our guests are also welcome 
to visit our NOVO2 lounge 
bar, which is a perfect place for 
both evening relaxation and 
business lunch. All of this is 
accompanied by excellent cui-
sine from various parts of the 
world,” explains Przemysław 
Orchowicz, the manager of 
Novotel Wrocław Centrum nad 
ibis Wrocław Centrum.

In addition, the Novotel 
Wrocław Centrum and ibis 
Wrocław Centrum combo has 
prepared an excellent offer 
for business.  “Our complex 
comprises 11 meeting rooms 
where you can organize vari-
ous events: from an intimate 
party to a meeting for several 
hundred people. With the spa-
cious conference centre, the 
state-of-the-art equipment and 
technical assistance that we 
provide to meeting organizers, 
Novotel Wrocław Centrum can 
be a venue for practically any 
business meeting,” adds Mr 
Orchowicz. The brand is eager 
to attract MICE customers, so 
each event organizer can count 
on the personalized care and 
support of a professional team 
of experts from the hotel. The 
Combo has one more important 

advantage - a great location and 
a spacious car park. Regardless 
of the purpose of your visit to 
Wrocław, Powstańców Śląskich 
7 where the hotels are situated, 
is one of the best addresses in 

the city. It's less than a kilo-
metre from the Main Railway 
Station and only 9 km from the 
airport. It’s also close the city 
centre and the major tourist at-
tractions of Wrocław.

ibis Wrocław Centrum

Novotel Wrocław Centrum

Novotel Wrocław Centrum



34    |   O c t o b e r  2 0 1 6

B u s i n e s s  t r a v e l l e r  |   H o t e l s

“Life in the City”  
BY JACEK BONECKI  

IN SHERATON WARSAW

From 16 September until 
the end of November 
the Lobby Bar at Shera-
ton Warsaw will host 

an exhibition of photographs by 
Jacek Bonecki, entitled “Life in 
the City”, which focuses on ur-
ban life in different parts of the 
world.
The presented works are the re-
sult of numerous journeys the 
author made to different coun-
tries around the world, as well 
as his fascination with their 
culture, architecture and the 
rhythm of life of people living 
there. Bonecki’s photos show 
the diversity of urban environ-
ment, which is abundant in col-
ours, shapes and human emo-
tions. The city is also a place 
full of contrasts, where you can 
observe various lifestyles, dif-
ferent environments and behav-
iours. This acts a metaphor for 
how diverse the world is.
The photographs taken by 
Bonecki provide an extraordi-
nary aesthetic experience, as 
well as visual and emotional 
sensations. The author, a mul-
ti-subject and universal artist, 
combines in his work such ele-
ments, as space, light and col-
our, regardless of whether in 
the foreground there is a static 
character or the photographed 
environment is dynamic and 
the work catches only a glimpse 
of the action. In his photo-
graphs every detail and facial 
expression is significant, and 
the author accurately captures 
the atmosphere of the place and 
the accompanying emotions. 
Each photo is a showpiece, a 
sort of postcard, which presents 
the world in a unique way.  The 
works presented in Shearton 

In his photographs every detail and facial expression is significant,  
and the author accurately captures the atmosphere of the place and the 

accompanying emotions.
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Warsaw are only a prelude to the 
giant portfolio of the artist who 
masterfully finds himself in al-
most any field of photography.
Jacek Boniecki, born in 1969, 
artist, contemporary photog-
rapher, author of numerous 
books on photography, cinema-
tographer, valued in Poland and 
abroad,  representative of hyper-
realism, as well as a versatile 
formalist. A graduate of the Fac-
ulty of Film and Television at 
the University of Silesia, he has 
lectured in a number of Polish 
schools and colleges, including 
Warsaw Film School and Łódź 
Film School. His works are dis-
played in numerous galleries 
in Sweden, Russia, the United 
Kingdom, Ukraine and Germa-
ny. Once a winner, today he is a 
juror at numerous festivals and 
photo competitions, including 

VIVA Photo Awards together 
with Ryszard Horowitz.

UNIVERSAL  
AND MULTI-SUBJECT ARTIST
Bonecki masterfully finds him-
self in such areas as travel, 
documentary or automotive 
photography, as well as advertis-
ing. Applying the same preci-
sion, aesthetics and attention, 
he capture on paper characters 
and objects, as well as static stu-
dio motifs and dynamic actions. 
Space and landscape, colour and 
light interact in his works to 
create unique visual and emo-
tional effects.Bonecki is one of 
the few people in his field able 
to combine commercial activity 
with the creation of art. He is an 
avid advocate and promoter of 
two great revolutions of recent 
years: digital and smartphone 

photography. Thanks to two of 
his books, the latter novelty has 
become a full-fledged art form.

“Life in the City” is yet an-
other project by Sheraton War-
saw aimed at combining culture 
with social life at the hotel. The 
visit to the exhibition is also a 
great opportunity to take part in 
the Paired culinary programme, 
available in Lobby Bar. “Paired” 
is a selection of local snacks, 
craft beer, as well as premium 
wines that are composed togeth-
er in a surprising manner. From 
pancakes with salmon, through 
Polish farm cheeses, to pierogis 
stuffed with mushrooms and 
vegetable samosa - the guests 
of the bar learn the new rules 
of pairing spirits and creative 
snacks. The exhibition will run 
until the end of November and 
the admission is free.

“Life in the City” is yet 
another project 

by Sheraton Warsaw 
aimed at combining 

culture with social life 
at the hotel. 

The visit to the 
exhibition is also 

a great opportunity 
to take part in the 

Paired culinary 
programme, available 

in Lobby Bar.
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THE MAGICAL FACE 
OF KENIA

Safari… Where does the word come from  
and what does it mean? Piotr Grzybowski takes you  

on a tour around the country that comprises 42 local tribes 
using 40 different languages. But everyone understands  

the saying: „Hakuna matata!”.

B u s i n e s s  t r a v e l l e r  |  D e s t i n a t i o n s 
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You can get to Kenia with Turk-
ish Airlines. If you start your 

journey in Warsaw, first, you need to get 
to Istanbul. It’s only a two-hour’s flight 
with views over the coastline of the Black 
Sea. In Istanbul you will have just enough 
time to have a sip of Turkish coffee. The 
flight to Mombasa, the biggest port city in 
Kenia, takes seven hours on board Boeing 
737-800. It’s worth booking a seat next to the 
emergency exit to have more leg room. After 
reaching cruising altitude, the flight attend-
ants serve dinner (beef or chicken), while 
in the morning, they sumptuous breakfast 
is served. During the flight, passengers are 
also offered drinks and cocktails. Before the 
touch-down in Mombasa, the plane stops 
for a moment at Kilimanjaro Airport, Tan-
zania, at the foot of the famous mountain. 
It’s right on the border, so the journey ex-
tends by only an hour.

Right upon the landing, you will feel 
the Kenyan exotic spirit. The small airport 
terminal, the military with weapons, fans 
whirling overhead and no other passengers 
can come as a bit of surprise. But that is 
just an illusion, as the country is extremely 
fascinating. You just need to know how to 
explore it.

A drive through Mombasa at 5 am  is a 
conclusive proof that the city is teeming 
with life 24/7. Countless passers-by, colour-
ful buses, scooters transporting four pas-
sengers, as well as bizarre daily use objects, 
lorries and tankers, coexist together in this 
hustle and bustle, creating an atmosphere 
you won’t experience in South Africa.

KIPALO LODGE
After leaving Mombasa, it’s a good idea to 
go on safari. Did you know that ‘safari’ in 
Swahili, the language spoken by all Kenyan 
people, means just “a travel”? Where to go, 
to get the taste of genuine vibe of the former 
British colony? After 3,5 hours long jour-
ney inland, next to the Tsavo West National 
Park, there is Kipalo Lodge.

The resort is situated on a rocky hill with 
an amazing view over the savannah and the 
bush. A sense of space here is completely dif-
ferent. The hill that is clearly visible on the 
horizon, turns out to be at a distance of 38 
kilometres. If you are lucky and if the weath-
er is sunny, you can see the peak of Kiliman-
jar, which is about 150 kilometres away from 
here! The resort is small and intimate, com-
prises eight double tents with comfortable 
beds, electricity, bathrooms and showers. 

In the evening, an armed ranger will take 
you on a stroll around the area. You will 
climb up the hill top to see the picturesque 
sunset. In the morning, you will easily get 
away with an alarm clock. At an appointed 
hour, the staff will come knocking on your 
tent, to offer a cup of tea or coffee. You can 
also order a hot shower. It will be ready 
within 5 minutes. If you feel like something 
more refreshing – you can always jump into 
the pool.

Breakfast in the bush? Why not! A SUV 
will take you to a place, where among thorny 
acacia trees, you will see an abundantly laid 
table. For a start, juicy fruit from the Wun-
danyi hills: papayas, pineapples and man-
goes. For those, who prefer light breakfasts: 
muesli with local nuts and yoghurt, while 
those, who need a higher dose of calories 
can get pancakes or eggs prepared in any 
form. There is also fried bacon and sausages 
cooked in the field kitchen. Kenya is a world 
exporter of coffee, and so you can be sure, 
you will be served a cup of this hot bever-
age and get to taste the brew from the local 
seeds.

After the breakfast, a range rover will take 
you off the beaten track. You will go from 
the dry bush, to the hills of Wundanyim, 

The best time to watch wildlife is in the evening or morning. The warm light makes the perfect  
opportunity to take pictures and the animals are more active.
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located 2 hours away. It's a whole different 
land. From the hot plain, you will go up 
1800 metres. The air is vigorous and windy. 
In the distance, you can see the border with 
Tanzania. The landscape is filled with farm-
lands. There are also palm, banana, avoca-
do, mango and macadamia nut trees, as well 
as coffee bushes. The hills have their own 
natural water sources, so for thousands of 
years, they have been inhabited by the native 
tribe of Taita. At the top there is a prime-
val Ngangao forest, where the light barely 
breaks through the enormous treetops. The 
roads leading to this mysterious area are 
winding and bumpy. Don't be surprised to 
hear the words “bara-bara” coming from the 
mouth of your Kenyan driver. That is what 
they call a road in Swahili.

As for the "big five", it comprises of 
course, lions, leopards, elephants, buffalos 
and rhinos. The name comes from the Brit-
ish colonial traditions, and it’s used with 
reference to animals, which represented the 
greatest threat to hunters.

Nowadays, however, the Kenyans speaks of 
the “Big Six of Africa”, referring to the big-
gest tourist attractions in the country. Apart 
from the animals, the group also includes… 
the Maasai! This proud and warlike tribe is 
a subject of numerous jokes among other 
Kenyans, mostly because the Maasai refuse 
to change their lifestyle. They are born war-
riors. A typical Maasai wears a red blanket 
around his body and always wields his spear. 

SATAO CAMP
If you want to see more wildlife, visit the 
Tsavo East National Park. Only licensed 

drivers are allowed to drive in. You mustn’t 
leave the car - a flying drone watches the 
borders of the park and will instantaneously 
detect people marching. All those safety 
precautions are here to prevent the poach-
ing practices still present in this part of the 
world.

During winter and the dry season the ani-
mals in the Tsavo East National Park group 
mainly by the waterholes. To see them, sim-
ply check in at Satao Camp, take a seat on 
the porch of your tent and order a cup of 
tea. Impalas and baboons will walk around 
the camp at your fingertips. The elephants 
walk in herds to the water reservoir located 
100 metres from here. The tents, or rather 
roofed rooms with comfortable beds, a mos-
quito net, furniture and a spacious bath-
room, are arranged in such a way, that the 
porch overlooks the waterhole.

What is especially astonishing is the fact 
that the resort is not separated in any way 
from the wildlife. The only protection is the 
staff armed with a stick and a flashlight, 
who escort you to your room at night. Appar-
ently, tapping stones with a stick discourag-
es elephants from approaching guests. But 
the biggest nuisance are monkeys who will 
take every opportunity to sneak into a badly 
closed tent, eat soap or try on your clothes. 
To deter those cunning animals the resort 
owners employ a member of a local com-
munity who walks around, armed with a 
slingshot and shoots at some of the bolder 
monkeys or birds that sing too loud and 
wake up guests.

The best time to watch wildlife is the even-
ing or the morning. The warm light makes 

the perfect opportunity to take pictures and 
the animals are more active. Guests travel 
around the park in 4x4 cars or buses. The 
driver will stop whenever you want. It’s 
enough to take a comfortable position and 
take pictures. The raised roof makes it easi-
er, protecting you from the sun at the same 
time. Tsavo West is primarily full of vast 
spaces. The savannah is connected with the 
scare bush. The land of elephants and lions. 
As of the former, you will easily stop them 
by the waterhole, but with the lions, you just 
need to be lucky.

The other animals you might come across 
here are buffalos, giraffes, congoni, gnus, 
impalas, giraffe gazelles, hippos, waterbuck 
antelopes, warthogs, ostriches and dik-diks. 
Although the name of the latter ones may 
seem a bit controversial, one look at those 
cute little antelopes is enough to become 
their avid fans. Dik-dikis always appear in 
pairs. They lead an exceptionally monoga-
mous lifestyle that even people can be envi-
ous of. The male proudly wears a few-inch 
horns on its head, while the female has an 
elegant hair bun. When one of the antelopes 
dies, the other one is so wretched that it 
can't eat anything and several weeks later 
leaves this world to join its lover in the land 
of the evergreen savannah.

The evening is a good time to drink a 
glass of chilled champagne by the bonfire. 
The fire is lit away from the camp so that 
you can enjoy the silence, darkness and the 
stars that have always seemed somewhat 
closer in Africa.

From Tsavo East National Park you can 
embark on a trip to the coastal town of Ma-
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lindi. Sala Malindi Road is about 100 kilo-
metres long and is an attraction in itself. 
Forget the smooth tarmac - what you get in-
stead is the picturesque landscapes and na-
tives from Giriama tribe. The closer you are 
to the coast, the vegetation becomes greener 
with occasional plots of arable land and 
mango plantations.  On the entire distance 
of the road you pass children in uniforms 
who are coming back home from school. All 
of them have one thing in common: a wide, 
friendly smile. They greet foreigners, shout-
ing: “Jumbo!”

Malindi is a multicultural coastal town, 
where Arabic and Italian influences can 
still be clearly seen. Italians do business 
here even today and you can find here sev-
eral Italian nightclubs and restaurants. The 
town and the access roads are guarded by 
the military, so the place is remarkably safe. 
Kenya is famous for its excellent, award-
winning Tusker beer. You should also try 
sweet strawberry wine branded Kingfisher 
or the fermented palm wine produced by 
locals. 

DELTA DUNES
To experience a little bit of the oceanic cli-
mate, you should head north to Delta Dunes 

resort (www.deltadunes.co.ke). To get there 
you need to diverge from the main road. To 
cope with the densely overgrown, muddy 
terrain, dominated by shrubs and coconut 
trees, it’s necessary to take an off-road vehi-
cle. When the road ends and you can’t drive 
any further, you get into a motor boat. The 
moment you get on board, the smiling crew 
serves you a drink. The tidal difference on 
the river is quite significant and depend-
ing on the phases of the moon it can reach 
even 4 metres. On your way you may come 
across a herd of hippos. Those cute, though 
extremely dangerous animals appear here at 
low tide when water is fresh. At high tide, 
when the ocean pours into the river, the hip-
pos flee inland, as they don’t drink salt wa-
ter. The resort is situated on giant dunes in 
the delta of the Tana river. It’s surrounded 
on all sides by water and swamps. Right by 
the shore of the ocean there is a complex 
of tiny huts scattered over the dunes. The 
view is quite interesting, because the huts 
(called “rooms”) have no external walls.  On 
entering the resort, the imagination starts 
working, because the place resembles the is-
land of Robinson Crusoe. Everything here is 
made of wood and palm leaves. The alleys in 
the sand are marked out with ribs of whales.  

The décor of the lobby is a combination of a 
castaway’s creativity and elegance. You can 
come here for tasty classic drinks, as well as 
good coffee. It’s also the place to go if you 
need to use the Internet.

You are at the end of the world and you 
are fully aware of this fact. All you can hear 
is the sound of the ocean. To reach the clos-
est native settlement you would have to 
wade through dense bushes for at least half 
a day. That is why, the resort is a true oa-
sis of luxury amidst the coastal wilderness. 
The personnel live on-site, making sure that 
the nature doesn't interfere too much with 
what was built here. The huts are located on 
slopes and tops of the dunes. It’s better to 
choose the ones that provide better protec-
tion from the wind, because the wall-less 
structure also means there are no windows 
you can close if the wind is too strong. The 
personnel make sure that your four-poster 
bed is covered tightly with a mosquito net. 
This will guard you against mosquitoes that 
luckily don’t transmit malaria in this geo-
graphic zone, anyway. What about the bath-
room? You take showers surrounded by the 
nature.  Several nights spent in symbiosis 
with the nature will certainly enrich your 
travel experience.
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The night watchman armed with a mace 
makes sure that the malicious baboons 
don’t disturb your sleep. The complex of 
the wall-less huts is also inhabited by other, 
much friendlier guests - the bush baby gala-
gos. Those cute creatures, which are the size 
of a cat, are nocturnal animals and they like 
jumping across rooftops, giving out loud 
cries. But any anger with the night stunts 
of bush babies quickly disappears when the 
adorable creature takes a banana from your 
hand and looks at you with its huge eyes.

Apart from the wildlife and beautiful 
landscapes, the resort offers a number of 
other attractions, including the culinary 
feasts prepared by a talented chef named 
Daniel, as well as the beach where you can 
practise sports at low tides. Sailing aficio-
nado can use the resort’s “sand yachts” that 
resemble iceboats (but have wheels instead 
of runners) and when there is a breeze from 
the ocean, can run up to 40 km/h. Those 
who value peace and quiet can collect here 
the flat “sand dollar” shells that are typical 
of this part of the world. Leaving the friend-
ly dunes and waving goodbye to the hippos, 
you should visit the local population - the 
half nomadic Orma tribe, as well as the 
farming tribe of Pokomo. In the equato-
rial zone, where each day looks the same 
and time seems to flow slower, life seems 
trouble-free. In their temperament Kenyans 
resemble Hispanic people. Except that here 

instead of “maniana” they say “hakuna ma-
tata”, which means “don’t worry” in Swahili.  

Medina Palms
The contemporary image of Kenya 

wouldn’t be complete without a bit of lux-
ury. Situated on the Indian Ocean the town 
of Watamu attracts guests with numerous 
resorts spread along the beaches. But by far 
the best on is Medina Palms hotel - a com-
plex of spacious villas build along the basin. 
Each two-storey building comprises several 
well-equipped rooms. The prevailing colour 
in the décor is white. The roofs of the villas 
feature a jacuzzi and sofas with comfortable 
poufs. The resort has several pools, which 
are a nice alternative to the ocean, because 
tides at this latitude can be exceptionally un-
pleasant. The pebbly beach, which is almost 
one kilometre long in the morning, in the 
afternoon disappears under water.

If you get bored with lounging in the sun, 
you can always practise windsurfing, take a 
trip to the local turtle clinic, pay a visit to a 
village built with recycled materials or see 
the ruins of the African-Arab town of Gedi. 
The town was founded probably between 
13th and 14th century. About 300 years after 
its heyday, it was completely deserted. To-
day, hidden in the shadow of ancient baobab 
trees you can still see the remains of sultan 
residences.  

The cuisine served at Medina Palms de-
serves a few separate words, because it's one 

of few places in Kenya where you can try 
delicious seafood and exquisite meat dishes. 
This can be attributed to Italian influences 
that can be seen and felt in the area around 
Malindi. www.medinapalms.com

ENGLISH MARINA
Finally a visit to Mombasa - a multicultural, 
vibrant city with clearly preserved Arabic, 
Portuguese and British influences. For 
years it was a strategically important place, 
located on the island in the river estuary. 
Over time Mombasa expanded, spreading 
over the mainland. It’s worth visiting here 
the Fort Jesus, built by the Portuguese in 
1593. Its walls on the opposite bank of the 
river face the English Marina - a modern ho-
tel complex built in the last decade, which 
attracts wealthy guests from all over the 
world. You can enjoy here a glass of wine 
in the company of young ladies from Arab 
royal families.  
The hotel was designed with the intention to 
provide as much pleasure and comfort to its 
guests. The rooms are small, but their dé-
cor and amenities guarantee a perfect stay. 
The hotel cuisine matches global standards 
and serves excellent seafood. The hotel also 
boasts a spacious gym, spa and a nicely situ-
ated pool overlooking the old Mombasa. It’s 
a perfect venue for watching sunsets. www.
englishpointhotel.com
www.magicalkenya.com

On entering the resort, the imagination starts working, because the place resembles the island  
of Robinson Crusoe. Everything here is made of wood and palm leaves.
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Trundling past windswept coasts, wine museums and neo-Gothic architecture, Andrew 
Eames discovers Europe’s best tram lines.

EUROPE'S TOP TRAMS

BELGIUM’S COASTAL TRAM
Most European trams are city-centre affairs 
but I’m starting with an exception because 
it makes a great excursion from Brussels. It 
also happens to set the record for the longest 
tram journey in the world.

The Kusttram runs a 68km route from 
De Panne to Knokke, taking two and a half 
hours to stitch together the resorts and ports 
of the Belgian Riviera. Unlike most trams, 
where commuting and shopping is the or-
der of the day, its passengers are swimmers 

and sandcastlers, wearing shorts whatever 
the weather. The service was inaugurated 
back in 1885, but you wouldn’t guess that 
by the athletic way its state-of-the-art units 
leap out of the blocks at De Panne sta-
tion and swerve around Belgium’s unap-

The South Beach, Singapore
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pealingly titled theme park, Plopsaland.  
The beach here is glorious, although ini-
tially it plays hide and seek with the tram 
behind a barrier of dunes. Key destinations 
are Nieuwport, the largest yacht marina in 
northern Europe, the (slightly crumbling) 
spa town of Ostend, and the villa resort of 
De Haan, all poodles, gables and gentlefolk 
taking tea.

Then come the posh shopping enclave of 
Blankenberge and the container gantries 
of Zeebrugge, before the line terminates at 
Knokke, just before the Dutch border.
DETAILS: Runs every ten minutes in sum-
mer and every 15 minutes from September 

1. Price is €3 for the journey, or €6 for a day 
pass. The service is plugged into the rail 
network with stations at either end and at 
Ostend in the middle (75 minutes to Brus-
sels). delijn.be

AMSTERDAM’S TRAM 2
Anyone who knows Amsterdam will be 
familiar with  its downtown tsunami of bi-
cycles, pedestrians and vehicles, and the 
overwhelming crush on Damrak at the 
weekends. Trams thread blithely through all 
this, warning rather charmingly of their ap-
proach with what sounds like notes struck 
by a blacksmith on his anvil.

Tram 2 departs from outside Centraal sta-
tion, sidesteps the crowds and heads for 
the landmark cultural attractions – the Ri-
jksmuseum and the Van Gogh Museum – 
while crossing the picturesque canal rings. 
It rarely moves at more than jogging pace, 
giving passengers time to observe the Neth-
erlands’ colourful capital.
The flower market and Singel, en route, are 
some of the city’s prettiest locations. Leidse-
plein is the place for non red-light nightlife, 
and Vondelpark is a good spot to chill on a 
sunny day.
DETAILS: Frequent. You can buy your ticket 
from a conductor on board (€2.90 for an 
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hour, €7.50 for 24 hours) who also announc-
es the key sights. en.gvb.nl

BUDAPEST’S TRAM 2
The Budapest network is one of Europe’s 
oldest, operating since 1866, and most ex-
tensive. The best known of its 30 routes is 
Tram 2, a moving armchair with a view, 
albeit not all that luxurious given it is oper-
ated by arthritic old yellow and white units 
dating back to the 1960s.
The route, however, is the main event, 
thanks to a riverbank tightrope walk along 
the Danube embankment on the Pest side 
that looks across floating jazz clubs, cruise 
ships and suspension  bridges at the castle 
and the old town of Buda to the west.
The tram runs past art nouveau mansions 
and under the flank of the magnificent neo-
Gothic riverside parliament building to its 
northern terminus by Margaret Island, 
which has open-air swimming pools for 
warmer weather.
DETAILS: Frequent. A single ticket, valid for 
80 minutes, costs Ft350 (£0.90). bkk.hu/en

Bordeaux’s TramB
The articulated metal caterpillars of the 
Bordeaux network are symbolic of the city’s 
renaissance. A clever system means that 
they pick up power from the tracks (no over-

head wires), which themselves are barely 
visible, so that the trams appear to glide un-
constrained through the city centre.
Tramline B is best picked up outside the 
cathedral (note Richard Rogers’ bizarre-
looking law courts), and then ridden north-
wards through the pedestrianised area, past 
the opera house to the renovated quayside, 
once home to gloomy warehouses and now 
opened up to cruise lines and festivals.
This was where Bordeaux wine was once 
stored, and towards the top end of the route, 
just beyond the modern bridge, is the brand 
new Guggenheim of wine, Cité du Vin, 
which opened in June.
DETAILS: Every five to ten minutes. One trip 
€1.50, five trips €6.70; ticket kiosks at all 
stops. infotbc.com

Milan’s ATMosfera restaurant tram
Several cities are catching on to the idea of 
charter trams serving more than just trans-
port, and Milan’s ATMosfera is one of the 
first movers. Dinner is served on board a 
beautifully restored vintage tram as it trav-
els past the city’s highlights. A sort of Ori-
ent Express of the tram world, diners dress 
up, and there’s surprising, seasonal food 
crafted in the tiny kitchen.
The itinerary varies but always starts 
from Piazza Castello, in the lee of Castello 

Sforzesco, and combines old favourites such 
as the Cathedral and La Scala concert hall 
with new modern cityscapes such as the 
Porta Nuova area and Piazza Gae Aulenti.
DETAILS: The adventure lasts two and a half 
hours, starting at 8pm. Price is €70 per per-
son for four courses and a welcome drink 
plus a bottle of wine between two. atmos-
fera.atm.it

Vienna’s Ring Tram
It’s not very often that a bypass gets special 
mention in a UNESCO World Heritage des-
ignation, but Vienna’s circular Ringstrasse 
is commended for its “late 19th-century 
grand buildings, monuments and  parks”. 
The description given by UNESCO doesn’t 
mention the trams, but they are as much a 
part of the Ring as the architecture. Along 
with the buildings, expect to see grandes 
dames with fur coats and big hair.
Two or three mainstream lines do part of 
the Ring, which circles the entire city cen-
tre, passing the state opera, parliament, city 
hall and stock exchange, but the only tram 
to do the whole thing is the vintage, tourist-
dedicated yellow Ring Tram, which starts at 
Schwedenplatz and has a running commen-
tary pointing out the sights.
DETAILS: Every 30 minutes from 10am to 
5.30pm; €8. wienerlinien.at

The articulated metal caterpillars of the Bordeaux network are symbolic of the city’s renaissance.  
A clever system means that they pick up power from the tracks.
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The Reverie Saigon,Ho Chi Minh City
Once gaining independence from the USSR, Latvia has forged a name for itself as one of 

Europe’s most exciting start-up hotspots. Jenny Southan reports.

BINZES IN RIGA

The South Beach, Singapore



Up here on the 26th floor of the 
Radisson Blu Latvija, a remix 
of “Scooby Snacks” is playing 
while two slow-turning glitter 

balls stroke starlight on the men in suits. 
It’s dusk outside and the gold-domed Rus-
sian Orthodox cathedral shimmers against 
a watermelon sky, the Esplanade park 
stretching out beyond in rich greens.

Drinks have names such as “Wrong Is-
land Ice Tea”, “What Women Want” and 
“Cocaine”, and the place is packed. It’s prob-
ably the glitziest bar in Riga, but I can’t help 
feeling I could be in Moscow or Dubai.

For an outsider, it’s almost impossible to 
imagine just how different life was when 
the country was occupied by the Soviets. 
“Riga in 1991 was an awful place – very poor, 
very neglected, with buildings crumbling,” 
says local tour guide Juris Berze. The Rus-
sians claimed control in 1944 and it wasn’t 
until 1991 that Latvia gained independence. 
They were long, hard decades for a people 
that had already suffered tremendously at 
the hands of the Nazis.

Since the collapse of the USSR, Latvia 
has embraced the free market and made a 
rapid transformation, despite two econom-
ic crashes along the way. Since 2000, the 
country has had one of the highest GDP 
growth rates in Europe, and is the fastest-
growing of all three Baltic states, ahead of 
Estonia and Lithuania. It joined the EU in 
2004 and introduced the euro in 2014, the 
same year Riga was European Capital of 
Culture.

Today, the Latvian capital generates half 
of the country’s GDP (US$27 billion in 
2015). Earlier this year, Latvia was ranked 
22 out of 189 countries by the World Bank 
in terms of ease of doing business, ahead of 
Switzerland (26th), France (27th) and Spain 
(33rd). It also came 27th for ease of launch-
ing start-ups – it takes only 5.5 days to reg-
ister a company compared with an average 
of ten in the rest of Europe, and there are 
thousands of free wifi hotspots.

START-UP CENTRAL
In the past few years, shared offices for en-
trepreneurs have started popping up across 
the city. There’s Startup Latvia Space, In-
novation Café, Riga Powerhouse, Nordic 
Club House and Make Riga. Set back from 
a quiet residential street, on the lower lev-
els of an apartment block, is Coworking 
Riga (coworkingriga.com), the open-plan 
interiors of which are fitted out with smart 
parquet floors, abstract art, a photo studio 
and communal kitchens. Out the back is a 
meadow garden where people can smoke or 
eat lunch.FO
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Central Market comprises four cavernous, arched pavilions  
20 minutes’ walk from the Old Town. Dating back to the 1930s,  

it is one of the largest in Europe.
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Opened two years ago, its founder, Iveta 
Rozentale, says the hub now has 35 to 40 
people working here, from an ex-political 
adviser and an architect to a photographer, 
a documentary maker and a graphic design-
er. One resident is Mikus Opelts, chief ex-
ecutive of Giraffe 360 (giraffe360.com), a 
tech  start-up that creates 360-degree visu-
alisations. “Real-estate developers and hotel 
companies such as Hilton use us to create 
presentations,” he explains. As his company 
has expanded, he now commutes to Tbilisi 
and London. “Using remote locations is 
great from a creative industry’s perspective 
and for small teams,” he says.

Community platform Labs of Latvia (lab-
soflatvia.com) says it has more than 200 
start-ups in its database, “with new ones 
joining every week”. Maris Dagis is chief 
executive and founder of Sellfy, an e-com-
merce platform for digital content. In search 
of an office a couple of years ago, he found 
a “beautiful location” that was too big, even 
when sharing with his friend’s web design 
start-up, Froont (froont.com). They took it 
on anyway, and paid the rent by turning it 
into co-working space the Mill (millriga.
com). It is now at capacity, with 35 mem-
bers, and is looking to expand.

In 2014, global co-working provider Tech 
Hub, which also has a presence in London, 
Madrid and Bengaluru, opened an outpost 
in the city’s Old Town, with space for 90 
members. It offers in-house mentoring, ad-
vice sessions, networking, promotion and 
events.

Dagis says: “From a start-up perspective, 
Riga is good because there is a lot of talent, 
it is really cheap and very welcoming. From 
an investor point of view, there are exciting 
companies that don’t have valuations as sky-
high as in the UK. We are seeing a lot of in-
terest from venture capitalists from the UK, 
a lot of start-up competitions, people going 
to accelerators both here and abroad, and 
people from outside of Riga coming here 
to host meet-ups and conferences. We also 
travel a lot because we are so small, we can’t 
just focus on the local market – we have to 
think global from day one.”

IDEAS HUB
Jekaterina Zaiceva is chairperson of the 
Latvian Start-up Association (startin.lv) 
and spokeswoman for Commercialization 
Reactor (commercializationreactor.com). 
Founded by local nuclear physicist Nikolai 
Adamovitch in 2009, it helps scientists from 
countries such as Ukraine, Kazakhstan and 
Russia to patent their ideas and matchmake 
them with Latvian entrepreneurs who im-
plement them. “We have 25 active start-ups FO

T.:
 A

RC
HI

W
UM

, M
AT

ER
IA

ŁY
 P

RA
SO

W
E



O c t o b e r  2 0 1 6     |     49

D e s t i n a t i o n s  | B u s i n e s s  t r a v e l l e r

right now  –  we bring brains to Europe,” 
Zaiceva says.

In its five or so years, the scene has already 
borne a few big successes, the best-known 
being social Q&A network Ask.fm, which 
has since been sold twice, first to the own-
ers of dating app Tinder and then to Cali-
fornian asset management firm Noosphere. 
In August, the government approved a new 
support programme that will see €30 mil-
lion made available to seed and start up cap-
ital funds, as well as another €30 million for 
growth capital funds.

Jean Mauris is co-founder and chief ex-
ecutive of business accelerator Eegloo. “We 
have so far invested in six companies – three 
of them closed, two are live and one is doing 
very well,” he says. “That one is BranchTrack 
– we want to help them become a world lead-
er in corporate training and e-learning, and 
to build a company worth at least half a bil-
lion dollars.”

He adds: “The biggest competitive ad-
vantage will be next year, when three accel-
erator funds will be operating here, so very 
early-stage start-ups will have the chance to 
incorporate, get funding and start building 
and selling. Our government is working 
on introducing start-up friendly legislation 
too.” Earlier this year, Latvia’s former min-
ister of economics, Daniels Pavluts, joined 
the Latvian Start-up Association to help 
nurture the blossoming eco-system of new 
business.

RESTORED TO HEALTH
Riga has a population of 700,000, out of a 
country of  two million. It’s not a big city 
but it is a pretty one, reminiscent of Vienna 
with its immaculate boulevards, brightly 
planted public gardens, cobbled old town 
and art nouveau architecture, much of it de-
signed by Russian architect Mikhail Eisen-
stein (father of Battleship Potemkin director 
Sergei).

The entire city has been restored over 
the past two decades, with parts earning 
UNESCO World Heritage Site status in the 
1990s. When religion was banned  under 
Soviet rule, the Nativity of Christ cathedral 
was turned into a planetarium and café but 
was reborn as a gilded place of worship af-
ter liberation.

Riga Central Market comprises four cav-
ernous, arched pavilions 20 minutes’ walk 
from the Old Town. Dating back to the 
1930s, it is one of the largest in Europe, at 
72,000 sqm, and people flock to it for fresh 
flowers, fruit, smoked eel and rye bread. 
Over  in Piens, an emerging hipster dis-
trict set among  traditional wooden houses 
dating back to the 19th century, a group of 

Riga is reminiscent of Vienna with its immaculate 
boulevards, brightly planted public gardens, cobbled old town  

and art nouveau architecture,
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volunteers are packing basil plants, eggs, 
cheese and tomatoes into rubber baskets. 
The co-operative sees excess local produce 
distributed to members of the community.

“I should participate because I grow a 
lot of apples,” says Janis Vanags, vice-pres-
ident of corporate communications for Air 
Baltic. “Latvians are obsessed with fresh, 
organic food because we come from gen-
erations of farmers.” Across the way is the 
Labietis Microbrewery and Valmiermuiza 
bar, a good stop for a glass of the local Ta-
lavas cider.

HUNGRY FOR SUCCESS
Launched 20 years ago, Air Baltic has a 
fleet of 24 aircraft, with 20 new Bombar-
dier C300 Series planes to come over the 
next five years. It operates a hybrid business 
model offering a low-cost economy product 
and full-service business class, and flies 12 
times a week to London, codesharing with 
British Airways. The airline links Riga, Tal-
linn and Vilnius to 60 destinations in Eu-
rope, Scandinavia and the Middle East.

Located 10km from the city centre, Riga 
International airport will  complete a new 
m27 million terminal by November this 
year. Flying in, the fact that the country is 
50 per cent forest is immediately apparent. 
One of the greenest countries in Europe, it 
also hopes to generate 40 per cent of its pow-
er from renewable sources by 2020.

But for now, it’s all about the start-up 
scene. The city recently hosted Silicon Val-
ley Comes to the Baltics, a tech showcase 

that had been held by Vilnius three years 
in a row. Last year, Start-up Weekend Riga 
saw teams battle it out in a 54-hour pitching 
contest. Helsinki’s Silicon Vikings staged a 
Startup Sauna pitching competition in Feb-
ruary, and next year will see the return of 
the annual TechChill Baltics conference. 
Riga is hungry for success – and could well 
be your next big investment opportunity.
liveriga.com
meetriga.com

WHERE TO STAY
Carlson Rezidor is the biggest international 
hotel operator in Riga, with four Radis-
son  Blu  properties totalling 1,250 rooms 
– the Latvija, the Ridzene, the Daugava and 
the Elizabete. It opened a Park  Inn in the 
city this year, with two more to come, and 
also manages the 60-room Astor hotel.
Other global brands with a presence in the 
capital include Hilton

Garden  Inn and Accorhotels’  Mercu-
re, Ibis Styles and Pullman. Next year, 1950s 
hotel the Riga will be converted into a 136-
room top-end Kempinski. Along with a ter-
race facing the opera, it will have a spa, con-
ference space, restaurants and bars.

In Bergs Bazaar, in the Centrs district, 
the five-star boutique Hotel

Bergs has 38 chic, minimalist rooms set 
across two renovated buildings joined by a 
striking atrium. A Small Luxury Hotels of 
the World member, it also has a superb res-
taurant serving tasty, 

creative cuisine. slh.com.

● AIRBOARD World’s smallest manned aircraft 
(a hoverboard crossed with a Segway)  
airboard.com

● BITFURY The world’s largest producer of 
semiconductors, servers and data centres 
for Bitcoin and crypto-currencies, Bitfury has 
received €53 million in funding bitfury.com

● DESKTIME Real-time tracking software for 
analysing employee productivity desktime.com

● FACTURY Online loan verification and 
trading platform based on blockchain (crypto-
currencies) factury.co

● GAGABEER App to find the nearest store 
selling your favourite beer for the best price  
gagabeer.com

● INFOGRAM Web-based infographic maker 
for data visualisations infogr.am

● LANDLORDY App for managing expenses 
and payments from tenants landlordyapp.com

● OVERLY First augmented/virtual reality  
company in the Baltics overly.lv

● RECONTACT App to help you remember 
important things about your friends and their 
kids recontact.co

● VORTY Unlock electronic locks in your home 
and garage by smartphone vorty.eu

START-UPS

Ten Latvian 
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Away from Frankfurt’s financial core, there’s plenty of fun to be had, says  Marisa Cannon.

WANDERING AROUND 
FRANKFURT

While Frankfurt’s high-rolling 
hedge-funders and FTSE fi-
nanciers keep the markets 
ticking over, its reputation 

as a commercial powerhouse may not tempt 
those looking for a weekend away. Still, the 
city’s entrepreneurial spirit has begun to 
take root outside of the financial district in 
the form of edgy bars and restaurants, while 
those after more cultural nourishment can 
wander the banks of the Main River, home 
to some of Germany’s best museums. If you 
have some time between meetings or fancy 
extending your trip by a day or two, Frank-
furt has a host of creative districts worth ex-
ploring.

BAHNHOFSVIERTEL
The area around the central station, Bahn-
hofsviertel is one of the city’s grittier parts, 
where scantily clad mannequins in shop 
windows signal the (red-light) district’s 
main industry. Not unlike the gentrification 
in London’s King’s Cross, however (see our 

Four-Hour Guide online), the area has un-
dergone a renaissance, with new businesses 
breathing life into its dingier quarters, clev-
erly capitalising on the cheaper rents.

Directly in front of the station is Kaiser-
strasse, and the best thoroughfare on which 
to orient yourself if you’re walking into the 
CBD from the station. Peppered with nail 
parlours, falafel takeaways and adult shops, 
the cobbled avenue leads on to Elbestrasse, 
where the atmosphere lifts to reveal a clus-
ter of hipster bars and minimalist cafés.

Plank (barplank.de) is one of these – 
black-painted walls loom over a large wood-
en bar, creating a sleek, understated setting 
for people-watching over a local craft beer 
(Tegernsee, brewed near Munich, comes 
highly recommended). The elusive Kinly 
Bar (kinlybar.com) is tucked away on the 
same street. Patrons ring a doorbell to gain 
entry, before descending into a Gothic-
styled speakeasy decked out with mounted 
deer skulls, vintage oil lamps and huge sil-
ver cauldrons for sharing cocktails.

Further down Elbestrasse is the charming 
fifties-styled Hotel Nizza (hotelnizza.de), 
which serves the area’s bohemian locals as 
well as in-the-know tourists, offering a ha-
ven away from the gaudier bars in the city 
centre. High-backed dining booths, rattan 
chairs and potted ferns welcome guests into 
the lobby, where a stylish, antique bicycle 
is lodged next to reception. But Nizza’s real 
selling point is its fifth-floor roof terrace, a 
secluded, foliage-filled enclave open-year 
round, offering views that graze the middle 
floors of the skyscrapers nearby.

ALTSTADT
Continuing eastward on Kaiserstrasse will 
lead you to the home of the city’s lively oper-
atic scene – Oper Frankfurt (oper-frankfurt.
de), housed in a modern building on the 
fringes of Altstadt, the historic centre. It 
will host Verdi’s Falstaff and Wagner’s Lo-
hengrin in the autumn.

More beautiful to look at is Alte Oper (al-
teoper.de), the old opera house in nearby 
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es include the surf’n’turf of beef tenderloin 
with wild prawns, and prime-boiled veal 
with creamed spinach and rosti. Request a 
table to the left of reception to see your food 
being prepared in the open kitchen.

Open Mon-Fri 12pm-2.30pm, Mon-Sat 
7pm-10.30pm. Thurn-und-Taxis-Platz 2; tel 
+49 697 1712 1200; jumeirah.com
● Gusto atVilla Kennedy
Housed in the former home of a Frankfurt 
banking family, Rocco Forte Hotels’ elegant 
Villa Kennedy pits itself as a tranquil city re-
sort – at a remove, but still within walking 
distance of the CBD. Gusto offers an Italian 
menu alongside local specialties, and has a 
courtyard complete with bubbling water fea-
tures and cushioned loungers, open spring 
to autumn. The JFK bar has live music 
Thursdays to Saturdays.

Open daily 12pm-2.30pm, 6.30pm-
10.30pm. Kennedyallee; tel +49 697 1712 
1200; roccofortehotels.com

WHERE TO EAT
● Breeze by Lebua
This pan-Asian restaurant arrived in Frank-
furt last year, courtesy of the Bangkok-based 
Lebua hotel. A dimly lit stairwell leads 
down to a series of darkened chambers, 
where sultry lighting, golden booths and 
Asian ornaments set the tone for the meal 
to follow. Highlights on the menu include 
signature roast duck, hakka noodles and 
wasabi prawns. These can be accompanied 
by a Passion Fruit Volcano cocktail, which is 
served fizzing with dry ice in a beaker.

Open Tues-Sun 12pm-2.30pm, 6pm-
10.30pm. Steigenberger Frankfurter Hof; 
tel +49 699 288 6656; breezebylebua.com
● Max On One Jumeirah
The Jumeirah Frankfurt’s Max On One is 
a stylish grill restaurant ideal for business 
lunches and dinners. Stacks of white crock-
ery and a wall-to-wall bookcase give the 
sense of a comfortable, lived-in space. Dish-FO
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Opernplatz. Built in 1880, its commanding 
façade remains one of the city’s architectur-
al highlights. Wartime destruction forced 
performances into the new building in 1951 
while the old one underwent repairs, reo-
pening in 1981 as a concert hall.

Heading east on Munzgasse from Oper 
Frankfurt will take you to the historic centre 
of Romerberg, where a quaint row of half-
timbered gabled houses overlooks a buzzing 
piazza. Plastered across the city’s postcards, 
this is Frankfurt’s most photographed loca-
tion, where tourists snack on pretzels and 
ice cream while newlyweds perch in front of 
the city hall for photos. A municipal build-
ing since 1405, it has been the site of historic 
moments such as the Nazi book burnings of 
1933 and John F Kennedy’s address during 
his 1963 presidential visit.

SACHSENHAUSEN
On the southern bank of the Main River is 
Sachsenhausen, a leafy precinct where the 
city’s stern exterior falls away to embrace a 
more relaxed pace of life. Here, traditional 
apfelwein (apple wine) taverns reside a few 
blocks from the main embankment on 
Klein Rittergasse and Paradiesgasse. This 
cul-de-sac of cider houses is one of Frank-
furt’s prime destinations for locals looking 
to blow off steam, so be prepared for crowds 
in the evenings, especially when there’s a 
match on.

There’s a much more suburban feel to this 
side of the river, and when the weather’s be-
having, families picnic on the grassy bank 
while paddle boarders and rowers dodge the 
waterway’s tourist-clogged cruises. The em-
bankment is a destination for art and design 
lovers – named the Museumsufer (Museum 
Riverbank), after the ten museums lined 
along the river.

One not to miss is the Staedel Museum 
(staedelmuseum.de), established in 1815. 
An underground wing showcases works 
from 1945 onwards, including Andy War-
hol’s 1982 silkscreen of Goethe – a fitting 
addition given Frankfurt was the German 
writer’s birthplace. Monet, Chagall, Van 
Gogh and Beckmann are some of the other 
esteemed names you’ll find here.

Elsewhere on the Museumsufer, the Mu-
seum of Communication (mfk-frankfurt.
de) has an exhibit by Cologne-based art-
ist Joachim Romans, who spent 18 years 
collecting messages in bottles found on 
the banks of the Rhine (until October 16).  
Along from the Staedel, the Liebieghaus 
Museum of Ancient Sculpture (liebieghaus.
de) has an impressive collection of sculp-
tures dating from Ancient Egypt to the 
Neoclassical era.

The commanding façade of the Alte Oper remains one of the city’s 
architectural highlights.
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New Zealand’s largest city offers both economic appeal and an enviable lifestyle,  
writes  Jeremy Tredinnick 

BRIGHT AND BREEZY

A fair wind is blowing across the 
Hauraki Gulf towards Auckland. 
In days long past, this would have 
been good news for its residents, 

who would have eagerly gathered at the wa-
terfront Ferry Building as tall ships sailed in 
from distant lands to this remote corner of 
the British Empire.

Today, it works well as a metaphor for the 
city’s fast-paced growth, booming economy 
and high quality of life. The internet age has 
brought global connectivity, while the rapid 

increase of airlines flying to this Antipode-
an archipelago has also served to reduce its 
reputation as  a beautiful but distant back-
water. Foreign visitor arrivals at the end of 
February were 10 per cent up year-on-year, 
at 3.17 million, with holiday arrivals seeing 
14.3 per cent growth.

BUSINESS AND TOURISM
The tourism industry is a major segment 
of New Zealand’s economy – the drama 
and variety of its landscapes are renowned 

worldwide – but business opportunities 
are plentiful, and nowhere more so than in 
Auckland, the country’s commercial capital 
and largest city.

Patrick McVeigh, general manager for 
business, innovation and skills at Auckland 
Tourism, Events and Economic Develop-
ment (ATEED), says: “Auckland represents 
35 per cent of national GDP, so we are the 
city that’s driving the performance of the 
economy.” It also happens to be a highly pic-
turesque place, built on hilly ground beside 

The South Beach, Singapore
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business event sector from NZ$236 million 
(£111m) in 2013 to NZ$430 million (£203m) 
by 2023.

McVeigh says: “Auckland is one of a wave 
of New World cities that have emerging ar-
eas of economic specialisation, high quality 
of life, plus growing and ethnically diverse 
populations – cities like Brisbane, Vancou-
ver, Barcelona. They are the ones that we 
benchmark ourselves against.”

He adds: “We do very well [with our] lack 
of corruption, ease and low comparative 
costs of setting up and doing business, and 
excellent e-finance systems.”

The Global Innovation Index 2015 ranked 
New Zealand 15th out of 141 countries and 
fourth in South East Asia and Oceania, be-
hind Singapore, Hong Kong and South Ko-
rea (placed seventh, 11th and 14th overall).
McVeigh says: “Auckland has a diverse 
economy. There’s a strong property sector, 

a huge harbour dotted with subtropical is-
lands, bays and peninsulas boasting balmy 
residential areas.
Auckland is known as the “City  of Sails”, 
as it has the highest per-capita boat-own-
ing population in the world, dominated as 
it is by water – a 30-minute drive from the 
Hauraki Gulf and Pacific Ocean in the east 
leads to the black volcanic sand beaches of 
the west coast, facing the Tasman Sea and 
Australia beyond.
A stroll down Queen Street towards the wa-
terfront takes you past Aotea Centre on the 
left, with its open square, event venue and 
theatre; then on the right the revitalised 
historic Britomart district, the lanes and 
squares of which have become a lively shop-
ping and dining hub. Hit the waterfront, 
where huge cruise liners park next to bus-
tling ferry terminals, and you know you’ve 
reached the nexus of the city.FO
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MASS APPEAL
Auckland was ranked third in the 2012, 
2013 and 2015 Mercer Quality of Living 
surveys, and the  city continues to appeal 
to large numbers of migrants, mainly from 
Australia and Asia, for whom its benign cli-
mate, clean air and way of living are major 
pull factors.

Franz Mascarenhas, managing director 
of the Langham Auckland hotel, believes 
the current government’s policies have 
been progressive and have worked well for 
the country. “A steady inflow of skilled mi-
grants and a booming tourist industry have 
ensured a strong economy,” he says.

Auckland’s vision is to become an in-
novation hub, and this is being developed 
by ATEED in conjunction with Auckland 
Council and partners such as Tourism New 
Zealand and the Auckland Convention Bu-
reau, which aims to boost the worth of the 

Auckland is known as the “City of Sails”, as it has the highest per-capita boat-owning  
population in the world.
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we are New Zealand’s centre for business 
and financial services, and we have a buoy-
ant construction and engineering sector, 
benefiting from significant investment in 
infrastructure programmes. The technol-
ogy sector has been increasing quickly, with 
a 26 per cent growth rate [between 2009 and 
2014].” Annual GDP was up 6.9 per cent last 
year, accounting for 36.6  per cent of New 
Zealand’s total growth.

WINDS OF CHANGE
One market that is advancing at a rate of knots 
is the cruise industry. Mascarenhas says: “The 
number of cruise ships coming into Auckland 
is fast approaching the levels Sydney has, 
which is why Auckland Council is looking at 
building a new cruise ship terminal.”

This is one of many development pro-
grammes that the council is undertaking 
as part of its masterplans for the city centre 
and waterfront. Huge tracts of land along 
the embankment have already undergone 
renovation, and there’s much more to come 
throughout the city in the years ahead.

Auckland is not a big place, and generally 
everything is in close proximity within the 
downtown area – a 15-minute walk or less. 
The CBD’s high-rise buildings follow a gen-
tle slope down to the Ferry Wharf and Via-
duct Harbour residential and commercial 
precinct – a pleasant place to stroll.

The CBD offers more than 6,000 rooms in 
two- to five-star hotels, but this is set to in-
crease. High-end brands in the city include 
Sofitel, Pullman and Hilton Hotels and 
Resorts. A Park Hyatt is set to join them in 
2018, and a Ritz-Carlton in 2019.

A major player in the city is Skycity En-
tertainment Group, which owns the Skycity 
integrated complex of two hotels, a casino 
and convention centre slap-bang in the mid-
dle of town. The landmark Sky Tower is also 
here – from which brave souls can bungee 
for thrilling freefalls on to  a platform just 
above the street far below.

Skycity has recently agreed to a partner-
ship with the government to build the New 
Zealand International Convention Centre 
(NZICC), which will hold 2,850 delegates 
and open in 2019. Across the road from the 
Skycity Convention Centre, the NZICC will 
also have a five-star hotel.

Another significant area of development 
is Wynyard Quarter, which borders Viaduct 
Harbour. The latter was first developed 
in  the 1990s for the America’s Cup, but a 
more recent international sporting event 
was the catalyst for further change. Anna 
Hayward, manager of the Auckland Con-
vention Bureau, says: “The legacy of the 
Rugby World Cup in 2011 has been amaz-
ing. It improved our infrastructure, a lot of 
precincts were developed, [and] they built 

the walking bridge that connects the Wyn-
yard and Viaduct Harbour areas to the city.”

ATEED’s McVeigh says: “The Wynyard 
Quarter has been ten years coming. There’s 
48,000 sqm of commercial space, half of 
which is designated as an innovation pre-
cinct, GridAKL; it’s got a number of apart-
ments and a high-quality urban fabric. 
That’s all integrated with the existing lei-
sure offering, which was opened as part of 
the Rugby World Cup.”

Peeking into the eco-friendly buildings of 
the Wynyard precinct, where bright young 
things are brainstorming in open-plan of-
fices, it’s easy to sense the enthusiasm pow-
ering the start-up scene here.

GLOBAL PLAYER
To keep up with all this, the transport sector 
needs to evolve as well. Auckland will grow 
by more than 700,000 people over the next 
30 years, and infrastructure projects are 
under way to cater for them. The Waterview 
road plan will create a “figure eight” around 
the city, improving traffic flow, but more im-
portant is the underground City Rail Link, a 
5.5-year project costing NZ$2.5 billion (£1.2 
billion) that will serve up to 30,000 peo-
ple per hour, with plans to link downtown 
Auckland with the airport.

The optimism is palpable in the City of 
Sails, but all will be for nought if the air traf-
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The Global Innovation Index 2015 ranked New Zealand 15th out of 141 countries and fourth in South East 
Asia and Oceania, behind Singapore, Hong Kong and South Korea.
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fic in and out of the city cannot support the 
growth. Auckland International handles 
more than 70 per cent of all arrivals into 
New Zealand, with 120 international flights 
landing every day and 26 international air-
lines flying direct to Auckland from dozens 
of destinations around the world.

A relatively small, compact facility at pre-
sent, there are plans for an “airport of the 
future”, in the words of its chief executive, 
Adrian Littlewood. The first major step of 
the 30-year project will be to move most do-
mestic flights to a new combined terminal 
on the southern end of the existing inter-
national terminal.  The  ambitious expan-
sion  plan, which includes a long-delayed 
second runway by 2025, should start to 
deliver results for travellers in as little as 
five years.

An ever-expanding route network is also 
crucial, and national carrier Air New Zea-
land has been highly successful in compet-
ing in the cut-throat world of global avia-
tion. René de Monchy, director of trade, 
PR and major events for Tourism New 
Zealand, says: “It’s not a big airline in the 
grand scale of things, but it is a great ex-
ample of a Kiwi business that boxes above 
its weight, through innovation and doing 
things differently.”

Last December, the airline added direct 
flights to Buenos Aires and Houston. In 
March, Emirates introduced a Dubai-Auck-
land route using an A380 – the world’s long-
est flight, at 17 hours and 15 minutes – while 
Qatar Airways will launch a Doha  service 
(15 minutes longer) in February next year.

With the city now accessible from a wide 
variety of countries, new markets have ap-
peared. “We see real opportunity for India 
and Indonesia, markets with big population 
growth and an emerging middle class,” de 
Monchy says.

Auckland today is a fusion of cultures 
from across the globe. Inevitably, urban 
pressures occur with integration, but over-
all this has to be one of the most inclusive, 
open-minded metropolises in the world. 
“The word laid-back is used to describe Ki-
wis but I think it’s more that people are re-
laxed with each other – the way people talk 
to each other, even in a business setting, is 
quite informal,” de Monchy says.

Some might wonder if this attitude is 
conducive to doing business, but de Monchy 
says: “New  Zealanders are quite focused. 
Because the work-life balance concept is 
highly regarded, people work fast – they 
would rather get their jobs done and be able 
to leave in good time, than work slowly and 
stay deep into the evening.” Living here, 
who can blame them?

Auckland today is a fusion of cultures from across the globe, 
as well as one of the most inclusive, open-minded 

metropolises in the world.
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DUBAI - THE BEST 
EXPERIENCE!

Jessica, What attractions 
can Polish visitors find in 
Dubai?
Let me first start with some 
numbers. In 2015, Dubai was 
visited by more than 50,000 Pol-
ish tourists. It’s an impressive 
pool of family traffic, with chil-
dren, teenagers or very young 
kids and couples who look for 
romantic escapades.  Dubai is 
one of the leading family desti-
nations in the region and lots of 
things have been put into place 
to cater for this target segment. 
Family attractions that have 
opened in last days include IMG 
Worlds of Adventure with Car-
toon Network characters and 
superheroes from Marvel com-
ics, as well as the Lost Valley 
that focuses on the times when 
dinosaurs roamed the land. On 
August 21, there was also the 
opening of the Opera House 
in Dubai, which caters not for 
families, but also couples. And 
the third thing that has opened 

in Dubai recently, is the Out-
let Village, where you will find 
numerous American and Euro-
pean brands at discount prices. 
Dubai has always been known 
as a retail paradise, and this at-
traction adds additional flavour. 
There are lots of things in our 
calendar connected with sports, 
entertainment, dance events, 
culture, art heritage, etc. Desert 
safaris also appeal to both fami-
lies and couples.

Dubai is also known to be a 
perfect place to expand your 
business. What business 
areas can be especially at-
tractive for Polish business-
people?  
Dubai is a hub for multinational 
companies and numerous busi-
ness travellers fly there. 20 per-
cent of visitors are BT MICE 
travellers. Dubai also excels in 
the area of incentive travel. We 
have the ability to host major 
VIP meetings, both small and 

really huge events. Last year we 
hosted 14,000 delegates from 
China at the same time and eve-
rything went smoothly. Dubai 
World Trade Center is a multi-
purpose building used for trade 
shows, consumer shows and 
other events. Throughout the 
year there is always something 
happening there. Dubai is the 
leading city in terms of trade 
and business and commerce for 
Africa, Middle East and South-
Asia and that is the kind of traf-
fic we attract in this segment.

Is Dubai a safe place for 
tourists?
Dubai is made up of more than 
200 nationalities, so if you walk 
around the streets you will come 
across someone from any imagi-
nable country. I’m Singaporean, 
I have lived there for three years 
and safety is a very important 
aspect for me. I simply wouldn’t 
go to a country that is consid-
ered unsafe. Interestingly, a lot 

Marzena Mróz  
talks to Jessi Ling, 
Director for 
Strategic Alliance  
& Frontier Markets  
at Dubai’s 
Department of 
Tourism and 
Commerce 
Marketing.
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of expats living in Dubai bring 
there also their whole families. 
They come from Middle East, 
America or the UK, settle in 
Dubai and send their kids to 
school there.  Dubai is one of 
the world’s 20 safest places and 
its authorities have always put 
a great emphasis on peace and 
stability.

How many tourists visited 
Dubai in 2015? What are 
your estimates for 2017?
We had 14.2 million visitors in 
2015. We have to steadily work 
towards our 2020 target. In 2013 
we launched the Tourism Vision 
2020, with the aim of doubling 
tourist arrival from 10 million at 
that time to 20 million. We also 
want to make sure that we con-
tribute times three of tourism 
impact into the economy. So to 
reach the goal, we have to grow 
9-10 percent every year. And it’s 
connected with Expo 2012, but 
the strategy was launched be-
fore we knew about the event, 

so now we are trying to find out 
what additional traffic we could 
get from the Expo. The event 
will take place in October 2020, 
so we think there is going to be 
an uplift from there. We predict 
that we will get between 24-26 
million visitors that year.

Which hotel is now trendy in 
Dubai?
There are numerous 5-star ho-
tels, Burj Al Arab hotel, there 
are the hotels near Burj Kalifa, 
these are all well-known hotels. 
But now there is much bigger 
media coverage about our mid-
market hotels. We don’t want to 
constantly appeal only to people 
who are uber-rich. We also have 
the mid-market that we need to 
target.

Why is Dubai simply the best?
I don’t like to market Dubai as 
simply the best, because this 
can mean various things. How-
ever, I could say that it’s the best 
in terms of the experience. That 

is something we are trying to 
move towards, because as trav-
ellers are getting more discern-
ing, more sophisticated, they 
look more at the experiences, 
rather than being at the top of 
a tower. We have the Sheikh 
Mohammed Centre for Cultural 
Understanding that not a lot of 
people have heard of. You buy 
a ticket and go inside, where 
there are volunteers who tell you 
about their culture and try to de-
mystify all the misconceptions 
you may have. They are happy to 
answer questions by the visitors, 
even the difficult ones e.g. about 
social issues, women rights, 
etc. This is a unique experi-
ence to have in the Middle East 
region and I have never seen an 
initiative like that before. In my 
opinion, that is what you could 
describe as one of “the best” 
things in Dubai, because it truly 
helps people understand reli-
gious issues and culture.

Thank you for the interview.

There is something 
interesting happening 

in Dubai 
every day, including 
numerous sports, 

entertainment 
and cultural events.
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From James Bond’s mobile to the latest ‘phablet’,  Steve Dinneen reviews new 
innovations in smartphone technology.

POWER IN YOUR HANDS

There’s a growing argument in 
the tech world that we’ve reached 
“peak smartphone” – that the dec-
ade-and-a-half-long period of rapid 

innovation, which took us from the Nokia 
3310 to the current crop of Swiss Army 
Phones, is slowing to a gentle canter.

The days when a new phone could really 
blow us away are gone. Even Apple’s new 
iPhones – once cause for people to camp 
outside stores for days on end – tend to have 
only one or two new blockbuster features.

Most manufacturers have settled on a 

roughly five-inch glass touchscreen cased in 
metal, with as few physical buttons as possi-
ble. And while this makes things a little dull 
for reviewers, it’s generally a good thing for 
the consumer – it means failed experiments 
such as Blackberry’s ludicrous square Pass-
port handset are few and far between.

Apple’s iOS hasn’t changed dramatically 
since the release of iOS 7 in 2013, and while 
Google’s Android has been steadily improv-
ing, the updates aren’t exactly monumental. 
Rival operating systems such as Microsoft’s 
Windows Phone and Blackberry’s OS 10 are 

now dead men walking, making up a com-
bined 0.9 per cent of the market.

All of this means that consumers can af-
ford to be super-picky about their phones. 
Once we’ve splashed out on a new contract or 
bought a new phone, we can be fairly confi-
dent it will last at least a couple of years (this 
is backed up by sales, with Apple expected to 
shift fewer iPhones in 2016 than the previous 
year for the first time in a decade).

In this world of increasingly homog-
enous phones, what are the features that 
make a difference? Let’s start with security, 
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LG G5

Modules rule

Price: from PLN 2,200
lg.com/pl
The first modular phone to hit the market, the 
5.3-inch LG G5 is a big gamble in a generally 
risk-averse market. The headline feature allows 
you to remove the bottom of the phone and clip 
on hardware accessories, which include the LG 
Hi-Fi Plus (a digital to analogue convertor and 
headphone amp developed with Bang and Oluf-
sen, £149) and the LG Cam Plus (a camera grip 
with additional buttons, £69). It’s also a great 
phone in its own right, with a decent processor, 
dual cameras and a universal infrared remote to 
control your TV.

which, largely thanks to the FBI managing 
to hack an iPhone, has become big news. 
Most high-end devices now come with 
some form of biometric security – Apple 
started the trend with its Touch ID finger-
print scanner, which first appeared on the 
iPhone 5s back in 2013, and the technology 
has since been adopted by everyone from 
Samsung to Sony.

This not only makes unlocking your 
phone incredibly easy, it has also been in-
tegrated into Apple Pay and Samsung Pay, 
which allows you to buy things from con-
tactless readers in a way that’s more secure 
than a contactless bank card. Phones such 
as Microsoft’s Lumia 950 also feature an iris 
scanner for unlocking, although this isn’t 
anywhere near as reliable. Yet.

More cutting edge is the concept of the 
“modular phone”, which allows users to 
customise hardware to suit their needs. If 
you take lots of photos but don’t play many 

games, for example, you might benefit from 
prioritising your phone’s camera over the 
latest processor. Google has long been plot-
ting this with Project Ara, the first instal-
ment of which is expected later this year, 
but it was beaten to the punch by LG, which 
released its modular G5, allowing you to 
yank off the bottom 2cm of the handset and 
clip on extra modules. Modular is a nascent 
market and there’s no guarantee it will catch 
on, but it’s an exciting prospect.

Other new features include 4K screens, 
as pioneered by Sony on its Z5 Premium 
handset, which packs in more pixels than 
the human eye can even detect. Apple has 
experimented with what it calls 3D Touch, a 
pressure-sensitive screen that allows you to 
“half press” to bring up further options (es-
sentially a right click for the 21st century). 
Rumour has it that Samsung is working on 
its own version, which could see the tech-
nology move into the mainstream.

NEXTBIT ROBIN

Spacious novelty

Price: around PLN 1,400
nextbit.com
New smartphone manufacturers are to be 
treated with extreme caution; there’s a reason 
why Apple and Samsung dominate the market. 
But Nextbit’s 5.2-inch Robin is an interesting, if 
niche, proposition. Its big selling point is storage. 
Its solution is to integrate onboard and cloud 
storage, to a total of 132GB. The handset itself is 
smart, with a minimalist design in eye-catching 
teal, a dual front speaker and an adequate screen 
and processor that will get you by. It also comes 
with an unlockable bootloader, so you can cher-
ry-pick your phone’s operating system.
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Price: from PLN 2,399
huawei.com
This Chinese giant has been threatening to break 
into the UK market for years and the 5.2-inch P9 
is its best attempt yet. Its headline feature is its 
dual 12-megapixel cameras, developed along-
side German photography legend Leica. The 
design sails close to iPhone 6 territory, with a 
metal chassis and rounded edges. The screen is 
fine but not extraordinary, and it loses points for 
the Huawei-skinned Android operating system, 
which adds a bunch of pointless apps and re-
moves some of Android Marshmallow’s useful 
features.
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SONY XPERIA Z5 PREMIUM

007 has one

Price: around PLN 3,000
sonymobile.com
Following hot on the heels of the Xperia Z3+ 
comes the… Xperia Z5 Premium. The official 
mobile phone of James Bond is a solid update 
from the Japanese company, with a beautiful 5.5-
inch display, a powerful selection of hardware, a 
side-mounted fingerprint scanner and a sleek, 
minimalist design available in black, chrome 
and blingy yellow gold. The Z5 Premium is also 
waterproof, with capped edges so if you drop it, 
the exterior won’t shatter, and it has a 4K screen 
– although you can’t really tell because your eyes 
aren’t sharp enough.

HTC 10

Sleek and sporty

Price: around PLN 2,800
htc.com
HTC has created its most attractive phone yet, a 
metal monolith with sports car-esque curves – 
available in black, silver or gold – that combines 
great processing speed, a decent screen and 
new hi-fi system with speakers at the top and 
bottom of the phone. It’s a jack of all trades that 
does everything well but doesn’t quite lead the 
pack in anything. It deserves special praise for 
using what’s been branded “Vanilla Android”, 
which does away with the annoying skins and 
duplicated apps that you see on phones from 
Samsung, LG, Huawei et al.

APPLE IPHONE SE

Instead of a tablet

Price:  from PLN 2,000
apple.com/pl
Apple is taking things all the way back to 2012 
with a smaller than average four-inch device in 
the same chassis as the iPhone 5. If you’re used 
to chunkier phones it may feel like a toy but it 
packs in some serious hardware, including an 
excellent rear-facing camera and the ability to 
shoot 4K video. If you want the power of a high-
end Apple phone but don’t want to lug around 
a mini tablet, this could be the one for you. The 
biggest downside is the maximum 64GB of stor-
age (£439), which fills up if you take a lot of self-
ies or download movies. A new iPhone is set to 
be released this autumn but details about it were 
unclear as we went to press.

GOOGLE NEXUS 6P

For special tasks

Price: from PLN 2,399
store.google.com
The 6P is a well kitted-out 5.7-inch “phablet” with 
a rear-mounted fingerprint scanner that’s placed 
where you naturally hold the device. It runs the 
latest version of Android (Marshmallow) and 
runs it like Google intended, which is far more 
user-friendly than the skins most companies 
insist on overlaying. It’s well constructed with a 
nice screen, but some of the hardware specs are 
a fraction off the pace, as is its camera. If you’re 
looking for a mid-priced Android phablet, this 
will more than cater to most people’s needs.

The concept of the 
“modular phone” allows 

users to customise hardware 
to suit their needs. 

If you take lots of photos 
but don’t play many games, 

for example,
 you might benefit from 
prioritising your phone’s 

camera over the latest 
processor.

HUAWEI P9

For photo freaks
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HOURS IN...  
ADDIS ABABA4Graeme Green explores the cuisine and culture of Ethiopia’s  
high-altitude capital.

DASHEN RESTAURANT
“A sack doesn’t stand without grain,” so the 
Ethiopian expression goes, so fuel up for 
your tour at Dashen, the recently relocated 
restaurant on DAR Sahara Street, not far 
from Africa Hall and the Kazanchis area 
of Western hotels (Hilton, Radisson Blu) 
where business meetings often take place.
If it’s a cool day, grab a table outside. Inside, 
gentle jazz plays, and there’s live music in 
the evenings. Order the national dish, in-
jera, a big spongy “pancake” made from the 
Ethiopian grain teff. Use the injera to scoop 
up meat or vegetables and sauces, from beef 
to spicy lentils, then follow with Ethiopia’s 
famously tasty coffee, or tej, a honey “wine”. 
Open 10am-11pm daily; mains 70-200 birr 
(£2.40-£6.80). dashenterararestaurant.com

HOLY TRINITY CATHEDRAL
The most hassle-free way to explore Addis 
Ababa is to pre-book a guided tour, including 
a van to get around, especially if you are trav-
elling with colleagues, friends or family. If 
not, ask Dashen to book a taxi to Holy Trinity 
Cathedral, just off Niger Street. It takes ten 
minutes and should cost about 150 birr (£5).

The country’s main cathedral, it’s the bur-
ial place of Ethiopia’s final emperor, Haile 
Selassie, and his wife, Menen. Selassie laid 
the cornerstone of the cathedral, which was 
inaugurated in 1945. A controversial figure, 
accused of oppression during his 45-year 
rule, his body was moved here in 2000, 25 
years after his mysterious death, which was 
officially reported as natural causes. He was 
initially buried next to the Imperial Palace 
by his captors, under a toilet.

In front of the cathedral you’ll find the 
resting place of Sylvia Pankhurst (daughter 
of suffragette Emmeline), a feminist activ-
ist and protestor against Italy’s occupation 
of Ethiopia in 1936-41. Open 8am-1pm, 2pm-
6pm daily; 110 birr (£3.80). trinity.eotc.org.et

NATIONAL MUSEUM 
OF ETHIOPIA
It’s a ten-minute walk to the National Muse-
um – head north on Niger Street and cross 

On sale in the busy streets and maze-like passages is everything from 
sheet metal and tyres to the colourful baskets used to store injera.
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the Victory Monument roundabout to King 
George VI Street. Exhibits include Selassie’s 
throne and paintings by Ethiopia’s revered 
Afewerk Tekle. But what really marks the 
museum out is its archaeological and pale-
ontological section, one of the most impor-
tant centres for studies of evolution in sub-
Saharan Africa.

You’ll see replicas of “Lucy”, whose 3.2 
million-year-old skeletal remains, discov-
ered in 1975, caused a rethink in scientific 
understanding of human evolution: “we” 
were walking upright millions of years 
earlier than previously thought. There’s 
also Selam, who, at 3.3 million years old, 
is the earliest and most complete skeleton 
of a child human ancestor ever discovered. 
Open 8.30am-5.30pm daily; 10 birr (35p).

ETHNOGRAPHIC MUSEUM
Continue up King George VI Street and 
take the third exit at the large roundabout 
on to Algeria Street. Enter the leafy cam-
pus grounds of Addis Ababa University 
and walk down to the Institute of Ethio-
pian Studies and the Ethnographic Muse-
um, housed in the former palace of Haile 

Selassie (he gets everywhere).Selassie’s 
bedroom and marble bathroom have been 
preserved, along with gifts and souvenirs 
from his travels. The upstairs museum 
explores the country’s past and present, 
including agriculture, education and war, 
with weapons displayed from conflicts 
with invading Italian, Egyptian and Soma-
lian forces. There’s also a room of religious 
paintings and crosses – Ethiopia was one of 

the earliest adopters of Christianity. Open 
8.30am-5pm daily; 110 birr (£3.80).

ADDIS MERCATO
One of Africa’s largest markets, Addis Mer-
kato is located in the Addis Ketema district, 
a 15-minute drive west. Jump into your tour 
van or flag down a blue and white Lada taxi 
outside the campus (you should be able to 
negotiate a fare of about 200-250 birr/£6.45-
£8). On the way you’ll pass the city’s new 
Blue Mosque, St George’s Cathedral and 
City Hall, before a surge of human activity 
announces the start of the market.

Be warned: the sprawling market is full-
on, loud, busy and a little edgy, certainly not 
for everyone, and a faranj (foreigner) with a 
camera sticks out like a sore thumb. Com-
ing here with a local guide is recommended.

On sale in the busy streets and maze-like 
passages is everything from sheet metal 
and tyres to the colourful baskets used to 
store injera. The best areas to explore on 
foot are the produce sections, where locals 
buy and sell chickens from cages, sacks of 
pre-ground coffee, spices, fruit and veg. It’s 
open all day.

“Lucy”, whose 3.2 million-year-old skeletal remains caused a rethink in scientific understanding of human 
evolution: “we” were walking upright millions of years earlier than previously thought.
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Points for miles A trip to Iceland
We are organizing a trip to Akureyri, Iceland for employees. The 
majority of the group will get to Reykjavik from other European 
cities and then we will need to change to a local plane. How 
much time should we reserve for the stopover? Everyone is flying 
with Icelandic airlines. Apparently, we need to change airports. 
Is it a nuisance to change airports in Reykjavik? What if there is 
a delay?

Roman

Dear Roman
The international airport in Iceland isn’t situated in Reykjavik, 
but 50 kilometres further away, in Keflavik. Reykjavik has a do-
mestic airport and only some of the flights are international.

There are two Icelandic carriers: Icelandair airlines that  
operate long-haul flights, and Air Iceland operating local and 
domestic flights. That is why, to get to Iceland from Europe, 
you have to travel with Icelandair. The flight from Reykjavik to 
Akureyri, on the other hand, will be operated by Air Iceland. 
You have six flights daily to choose from.

The employees will land in the Keflavik airport and then need 
to go to the domestic airport in Reykjavik. You can use taxis or 
buses (there is one city line and a few commercial ones). They 
leave from the terminal building 35-45 minutes after the arrival 
of each plane. Buses also stop in front of hotels, so travelling 
from one airport to another may take a while. When travelling 
in a small group, it would be more convenient to choose a taxi. 
You can also rent a car from one of the reputable car hire com-
panies.

You need about 3 hours for a stopover, to make sure that you 
don’t miss the next flight. You need to check-in the baggage and 
go through security check one more time. In case of a delay, it’s 
not the airline’s responsibility to find you another connection. 
In such a case, you need to change the booking to the one on 
general terms. This is usually done for an additional fee.

Our company has signed an agreement with LOT Airlines. We 
can buy tickets at preferential rates and collect points for flights of 
our employees, many of whom have their own private Miles and 
More cards. That is why, I have a question. Can the employees 
collect the points on their private accounts? What are the best 
ways to use the points? Do they expire? Does it matter that it’s 
the company that pays for the tickets?

Ewa

Dear Ewa,
Airlines usually offer two kinds of corporate agreements. Big 
companies can benefit from special, fixed rates for selected des-
tinations or discount pricings. Clients generating lower turno-
ver are covered by a programme addressed to small and mid-
dle-sized companies, e.g. LOT for Companies or Partner Plus 
Benefit – offered by Lufthansa Group.

None of the agreements excludes a possibility to collect point 
on a private Miles and More account. The method of payment 
is irrelevant. Tickets paid for by bank transfer by the company 
or with a business credit card are included in the passenger’s 
private accounts The points are awarded depending on the rates, 
according to the rule, which says: the higher the price, the more 
points.

The points earned for flights usually expire after three years 
following the day they were awarded. If you receive additional 
credits (for instance for purchases made by credit card co-issued 
by Miles and More) and regularly donate them to your account, 
the validity of the points can be prolonged.

The points can be exchanged for free flights (of the same 
rate value), hotel accommodation, car rentals or prizes. Please 
remember, that redeem rules may differ depending on the coun-
try of residence. For instance, you can’t use the points collected 
on card registered in Poland to shop in a German store. Further-
more, you no longer can use the points to pay airport taxes. I 
always recommend using the points for upgrades to business or 
first classes, especially on transcontinental routes.

ASK PETER
Letters

Piotr Kalita is related with air transport market for almost 20 years. 
He is specializing in corporate and diplomatic travel segment. Have a question? -  ask Piotr. 
Mail your question to: redakcja@businesstraveller.pl
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