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B E S T  B U S I N E S S  C L A S S  S E A T S
I’m sure I don't have to tell you how important it is to travel with an airline 
that offers comfortable seats in its cabins.  In this issue of BT you will find a 
useful guide of the most popular business class seats as offered by the world’s 
major air carriers.

To keep in line with latest trends in the industry, all top players are trying to 
achieve a fully-flat bed in the smallest amount of space. The fully-flat bed is 
deemed essential by travellers who want to sleep on night flights and maximi-
se productivity so they can hit the ground running at their destination. Direct 
aisle access is also preferred, to avoid an awkward climb over your neighbour. 
At the same time, airlines want to strip out as much weight as possible from 
the design, since every extra kilogram adds to the fuel bill.

Rather than design the seat from scratch, most airlines adapt the off-the-
-shelf products of the major seat manufacturers – of course, the exact speci-
fications change not only from one carrier to another, but from one aircraft 
type to another.

We will focus on the following seats: Super Diamond from Collins Aero-
space, Apex from Rockwell Collins, Cirrus designed by Zodiac Aerospace, 
Optima from Acumen Design Associates and Priestmangoode, Stelia Solstys 
from Stelia Aerospace and finally Thompson Vantage. Enjoy your reading and 
wonderful trips in business class cabins!

M A R Z E N A  M R Ó Z
E D I T O R - I N - C H I E

www.royalcaribbeancruises.pl 
ul. Świętokrzyska 36, 00-116 Warszawa 

info@rccl.pl, tel. 004822 455 38 48

028-032_Durban_popr.indd   33 26.04.2015   14:36
Bez nazwy-10   1 11.03.2016   15:15

040-046 rzeki azji_popr.indd   47 26.10.2016   12:24

www.royalcaribbeancruises.pl
ul. Tamka 16, lok. 4, 00-349 Warszawa 

info@rccl.pl, tel.: 00 22 455 38 48

040-045_Bangkok_popr.indd   45 27.04.2017   18:25

ZWIEDZAJ ŚWIAT WYGODNIE

REKLAMA ROYAL.indd   2 14.11.2018   13:17
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KLM  
to launch  
a new service 
to Costa Rica 

PRESS M
A

TERIA
LS, FO

TO
LIA

LUXURY REAL ESTATE MARKET

Beauty  
on the goDAVOS FOR THE SUMMER

It's the highest located town in Europe, the oldest health resort in Switzerland, and the 
annual venue of the World Economic Forum, as well as a famous ski resort. But Davos 
is worth visiting not only in winter season, but also in summer. There are almost 500 
kilometres of hiking trails in the area, which can be accessed by funiculars taking tourists 
to Jakobshorn (2,590 m), Weissfluhjoch and Weissfluhgipfel (2,844), Pischa (2,483 m), 
Rinerhorn (2,490), and to Schatzalp/Strela. Every year in July, Davos hosts the Swiss Alpine 
Marathon that covers a distance of 78 km. You can also go horseback riding or mountain 
biking, play tennis or golf, sail and swim in the crystal clear Davoser See lake.

K LM is expanding their Central American 
flight network to include yet another city. 
From this winter season, the carrier will 

start serving Liberia - the capital city of Costa 
Rican province of Guanacaste. On the southbo-
und sector, this flight will make an intermediate 
landing in San José (Costa Rica), a destination 

that is currently already served by KLM in its 
winter schedule. The flights from Amsterdam to 
Liberia will be operated four times a week with 
a stopover in the capital of Costa Rica, San José. 
The new route will be served by B787-9 aircraft. 
Air France-KLM Group offers the widest range of 
connections from Europe to Central and South 

America, as well as the Caribbean Islands, 
serving nearly 30 cities in the region.

Launching on 29 October, the new route 
to Liberia will be served on Tuesdays, Fridays, 
Saturdays and Sundays according to the 
following schedule: KL0717/KL0719 departs 
Amsterdam-Schiphol at 11:35, and arrives in 

San José (Costa Rica) at 17:15 local time. From 
there, the flight departs at 19:15 towards 
Guanacaste Liberia, to arrive at 20:10.

The return flight from Liberia is scheduled 
to fly directly to Amsterdam. The return flight 
will take off at 21:15 and land in Amsterdam 
at 13:20 the next day; klm.pl

Sephora never ceases to impress. 
The brand has presented the new, 
spring look both for businesswomen 
and women on the go at different 
age. Luminous complexion, fresh 
skin, radiant look and revitalized 
face. What do all of these have 
in common? According to the 
stylists of the brand, the connecting 
link here is brilliance. For those 
who want to capture it, Made in 
Sephora - the expert in radiant look 
of the face - proposes a number of 
products to illuminate the skin. 
You can do it with soft daubs or 
over the entire surface, adding the 
attractive gloss to your lips and 
healthy freshness to your cheeks. To 
do it, you can use the full range of 
carefully selected products, created 
to help ladies achieve this stunning, 
spring look.
Lipsticks inspired by world’s most 
prominent cities, such as New York, 
Toronto and Los Angeles, are the 
real hit of the season. Summer 2019 
is also a perfect time for applying 
various smoothing facial masks, 
useful both on the beach and on a 
long, tiring flight; sephora.pl

SASKA KĘPA
Angorska 13A combines the privilege of living cosy, mo-
dern building situated in a prestigious location with the 
highest standard of modern apartments. With this new 
premium investment you can finally fulfil your dream 
of living in one of the most beautiful neighbourhoods of 
the Polish capital.
Luxury real estate, such as Angorska 13A, is increasingly 
popular in Poland. According to “High Level Book” 
report recently published by the High Level Sales & 
Marketing, the value of the Warsaw luxury real estate 
market amounted to PLN694 million, an increase by 8 
per cent compared to 2017. Last year, there were 182 
luxury apartments sold in Warsaw, which constitutes one 
fourth of all premium real estate available in the seven 
cities analysed in the report; angorska13a.pl
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NEW TECHNOLOGY FOR TRAVELLERS

Jabra Elithe 85h  
SmartSound technology   
AI technology for the best wireless sound and impressive,  
36-hour battery life
Enjoy the perfect sound wherever you go without having to adjust the settings on your 
headset. Jabra Elite 85h comes with a revolutionary SmartSound solution based on exclusive 
AI technology that detects more than 6,000 unique sounds and automatically adjusts the 
sound to where you are, based on the data collected. With ambient analysis, SmartSound is 
able to automatically adjust your personal settings to ensure you get the sound you need at 
the moment.
The Elite 85h also features Intelligent Active Noise Reduction (ANC) and Jabra HearThrough 
technology to let you decide to what extent you want the ambient sounds to reach your 
ears. And with the Jabra Sound+ equalizer, you can fully personalize the sound of your 
music.
A long journey ahead of you? No worries. With 36 hours of battery life (with the ANC ena-
bled), you can make calls, listen to audiobooks, podcasts or enjoy music, without worrying 
about your headset losign the precious juice.
And with the touch of a button, you can connect to your voice “concierge”, such as Alexa, 
Siri® or Google Assistant™.
Suggested market price: PLN1299*

* Available in Poland from 
the end of May. Sold at 
major retail stores.

PRESS M
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This new device by the renowned Dutch brand 
can come in handy not only at home, but also 
on a business trip. Importantly, the device is 
compact, lightweight and handy. It can easily 
fit in any suitcase, including hand luggage. 
With the newest Philips hand-held steamer, 
you can quickly refresh and smooth your 
clothes - suits, trousers, jackets, skirts, blouses 
and dresses - without the need of using an 
ironing board.

The manufacturer guarantees that the steamer 
is perfectly safe for all fabrics. It can be used to 
remove creases from delicate silk dresses or ple-
ated skirts made viscose, but it will also be useful 
for refreshing tweed suits, wool coats, sweaters 
and even from upholstery. What’s more, hot 
steam kills up to 99.9 percent of bacteria, which 
means that the device is also perfectly suited for 
disinfecting clothes.
Recommended price: PLN319; philips.com

WITH LOT TO MIAMI
LOT Polish Airlines is launching a new long-haul service 
to the USA. From 1 June we will be able to fly directly 
from Warsaw to Florida. The flights will be operated four 
times a week by Boeing 787-8 Dreamliner. Tickets for 
Warsaw-Miami flights are now on sale.
The services will be operated every Monday, Wednesday, 
Friday and Saturday. Departures from Warsaw Chopin 
Airport are scheduled for 12:05 and the arrival in Miami 
is planned for 17:30. (local time). The return flights from 
Florida will take off in the evening at 20:05 to arrive in 
Warsaw at 12:15.
The journey will take 1 hour and 25 minutes. “Currently, 
Florida has almost half a million Polish Americans who, 
thanks to our offer, for the first time can benefit from a 
direct connection to Poland. We wish to encourage our 
countrymen to travel between Poland and Miami,” says 
LOT’s CEO, Rafał Milczarski.

Philips handheld garment ste-
amer is so compact that you can 
easily fit it in your hand luggage.
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 L
ast year, Los Angeles welcomed 
50  million visitors for the first 
time ever, up 1.5 million on the 
year before and beating its 2020 
target two years early. What co-
mes with these ever-increasing 
numbers? Plenty of new hotel 

projects, located in a variety of neighbo-
urhoods and catering for differing tastes and 
budgets. 

Downtown LA has seen openings in recent 
years ranging from high-rises such as the In-
tercontinental (in the tallest building west of 
the Mississippi) to the revamp of the historic 
Hotel Figueroa (first built as a women’s ho-
stel in 1926), with more to come in the near 
future. 

Numerous properties are under construc-
tion in Hollywood, where the local population 
is expected to increase by more than 50 per 
cent over the next few years. Here is a selection 

of new and forthcoming openings in the City 
of Angels.

NEW…
AC Hotel Beverly Hills
Part of Marriott International’s Spanish herita-
ge brand, the AC opened in mid-January. Ho-
used in an 11-storey building on Wilshire Bo-
ulevard, it has 142 rooms and suites equipped 
with free wifi. There's also a 24-hour gym and 
a rooftop pool and lounge, where drinks and 
tapas-inspired small bites are served. Events 
can be held up here for up to 50 guests. acbe-
verlyhills.com

Lido House Newport Beach
Nearing its one-year anniversary, Lido House 
is a member of Marriott’s Autograph Collec-
tion. It has 130 rooms (including five cottages) 
in a Cape Cod-style building near Newport 
Beach marina. Mayor’s Table Pacific Pub and 

Kitchen is the all-day restaurant, on the site of 
the old city hall. The property also has a ro-
oftop bar, a spa and a pool. 
lidohousehotel.com

The Nomad 
The Nomad opened early last year in a neo-
classical building on 7th and Olive down-
town – the headquarters of the Bank of Italy 
in the 1920s. Its 241 rooms and suites take 
their inspiration from the original blue-and-
gold Italianate ceiling in the lobby. Food and 
drink options include an all-day restaurant, a 
rooftop bar (where there is also a pool) and the 
Giannini bar, named after the bank’s founder. 
thenomadhotel.com

Rosewood Miramar Beach
Rosewood opened its new luxury proper-
ty last month right on the soft sands of 
Montecito, 100 miles from the centre of 

CLOCKWISE FROM TOP LEFT:
Lido House; Rosewood 
Miramar Beach;  
AC Beverly Hills

→
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COMING SOON…
1 Hotel West Hollywood
The Skidmore, Owings and Merrill-designed 
hotel on the corner of Sunset and La Cienega 
boulevards should transform into the 1 Hotel 
West Hollywood at the end of this month. 
Expect the eco-luxury brand’s signature na-
tural fabrics, reclaimed wood and bursts of 
green inside the 285 rooms and suites. It will 
have a restaurant, rooftop bar, pool deck and 
gym. 1hotels.com

The West Hollywood Edition
A short drive west from the 1 Hotel on Sunset 
Boulevard, construction is in progress on the 
West Hollywood Edition, due to open later 
this year alongside an East Coast sibling on 
Times Square. Also part of the Marriott Inter-
national family, the hotel will have 190 rooms 
and suites as well as 20 private residences. 
Details on facilities are still limited, but they 
will include a restaurant, rooftop pool, spa, 
and basement club. editionhotels.com/weho

Pendry West Hollywood
Head east instead of west from the 1 Ho-
tel and you’ll almost immediately hit the 
site of the future Pendry West Hollywood, 
occupying a full city block on the corner of 
Olive Drive. Opening next year, it will have 
149 rooms and suites and 40 private resi-
dences. Restaurants, bars and rooftop pool 
are all planned, but the list continues with a 
members’ club, a screening room and bow-
ling alley. 
pendryhotels.com

The Godfrey Hotel Hollywood
The Godfrey is due to open this summer 
on Cahuenga Boulevard. It will have 220 
rooms across seven floors, with those on the 
second floor offering private terraces. The 
rooftop will not only have a pool but both 
indoor and outdoor bars. About Last Knife 
will be a gastropub-meets-steakhouse on 
the ground floor. 
godfreyhotelhollywood.com →

1 51 4

LA near Santa Barbara. Once the site of 
the Miramar by the Sea hotel, it’s set in 
6.5 hectares of grounds. Options among 
the 161 rooms and suites include those 
directly on the beach – dressed in the 
creams and blues of sand and sea – and 
bungalows with private terraces. The 
hotel has multiple restaurants, a Sen-
se spa, two pools with cabanas, an ice 
cream and burger shack, and extensive 
event space. 
rosewoodhotels.com

IMPROVED…
SLS Hotel Beverly Hills 
A short drive north west of the AC hotel, 
SLS Beverly Hills completed a renovation 
in summer last year as part of its tenth-an-
niversary celebrations. It features 297 fre-
shly decorated rooms and suites alongside 
food and drink options overseen by chef 
Jose Andres. 
slsbeverlyhillshotel.com

Downtown 
LA has seen 
a number of 
exciting openings 
in recent years.
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Soho Warehouse
The third venture from Soho House and 
Co in California, Soho Warehouse sho-
uld open this summer in a 1917 brick 
building Downtown. In addition to the 
club spaces the brand offers, there will 
be 48 bedrooms that can be booked by 
non-members. sohohouse.com

The Hoxton Downtown LA
Having made its US debut in Wil-
liamsburg last autumn, the Hoxton 
will open in Downtown LA this sum-
mer, taking over the Los Angeles Ra-
ilway Building at Broadway and 11th, 
which dates back to 1920. Inside will 
be 174 rooms – categorised as Snug, 
Cosy, Roomy and Biggy – with chevron 
hardwood floors and green velvet ac-
cents. A ground-floor lobby and all-
day restaurant will be complemen-
ted by a rooftop pool and restaurant.  
thehoxton.com

Proper Hotels, Downtown/Santa 
Monica 
Next to the Hoxton will be the Down-
town LA Proper Hotel, a conversion 
of the LA Press Club and Case Hotel 
building. Due to open in September, 
the 148 rooms include penthouse suites 
that incorporate a former indoor pool 
and basketball court. Eateries on  the 
ground floor and rooftop (which will 
also be home to a pool and bar) will be 
overseen by restaurateurs Caroline Sty-
ne and Suzanne Goin. 
Only weeks away from opening is its 
sibling, the 271-room Santa Moni-
ca Proper. Located a few blocks from 
the ocean, it’s partially set in a 1920s 
Spanish Colonial Revival building and 
will have restaurants on the ground 
floor and the sixth-floor rooftop (where 
there will also be a pool), plus a gym 
and sizeable retail and meeting space. 
properhotel.com

Fairmont Century Plaza
In Century City, the 1966 Century 
Plaza hotel is due to be reborn as Fa-
irmont Century Plaza this year. Part of 
a US$2.5 billion mixed-use redevelop-
ment, it will have just under 400 rooms 
and suites, 63 branded residences, food 
and drink outlets, shops, a garden, a 
spa, a gym, a rooftop pool, and meeting 

space. The site will also have two 46-storey 
towers with 290 private residences. fairmont-
centuryplaza.com

Park Hyatt at Oceanwide Plaza
Hyatt plans to add another 40 hotels – a 45 
per cent increase – on the west coast between 
now and the end of 2021. That includes the 
Park Hyatt Los Angeles at Oceanwide Plaza, 
near the LA Convention Centre. Due next 
year, it will have 184 rooms and 164 residen-
ces. Also in 2020, LAX airport will welcome 
Hyatt House (129 rooms) and Hyatt Place 
(272 rooms), while its Centric brand is heading 
to Koreatown with 310 rooms in 2021. Still 

scheduled for this year is a 64-room Hollywo-
od hotel that will be part of the group’s Unbo-
und Collection. hyatt.com

Thompson Hollywood, Tommie Hollywood
Included in Hyatt’s 40 new properties, both a 
Thompson hotel and a Tommie hotel are plan-
ned following the group’s acquisition of Two 
Roads Hospitality last year. Just west of the 
Dream Hotel, Thompson will have 197 rooms 
– including 24 corner suites with balconies – 
that mix mid-century modernism with Palm 
Springs bohemia. Elsewhere in the 12-storey 
building will be three restaurants and bars, 
meeting space and a rooftop pool. Around the 

corner, lifestyle brand Tommie will have 212 
compact rooms and a rooftop pool. Both are 
due in the first half of next year. thompsonho-
tels.com, tworoadshotels.com

Citizen M Hollywood and Downtown LA
Dutch brand Citizen M has properties in 

the pipeline in both Hollywood and Down-
town LA, with opening dates yet to be con-
firmed. The former will have 216 rooms next 
to the landmark circular Capitol Records buil-
ding. The 315-room Citizen M Downtown 
will be housed in an 11-storey building on the 
corner of 4th and Spring Street. 
citizenm.com

Dutch brand 
Citizen M has 
properties in the 
pipeline in both 
Hollywood and 
Downtown LA.

Hyatt plans to 
add another 
40 hotels on 
the west coast 
between now and 
the end of 2021.
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numbers? Plenty of new hotel 

projects, located in a variety of neighbo-
urhoods and catering for differing tastes and 
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Part of Marriott International’s Spanish herita-
ge brand, the AC opened in mid-January. Ho-
used in an 11-storey building on Wilshire Bo-
ulevard, it has 142 rooms and suites equipped 
with free wifi. There's also a 24-hour gym and 
a rooftop pool and lounge, where drinks and 
tapas-inspired small bites are served. Events 
can be held up here for up to 50 guests. acbe-
verlyhills.com

Lido House Newport Beach
Nearing its one-year anniversary, Lido House 
is a member of Marriott’s Autograph Collec-
tion. It has 130 rooms (including five cottages) 
in a Cape Cod-style building near Newport 
Beach marina. Mayor’s Table Pacific Pub and 

Kitchen is the all-day restaurant, on the site of 
the old city hall. The property also has a ro-
oftop bar, a spa and a pool. 
lidohousehotel.com

The Nomad 
The Nomad opened early last year in a neo-
classical building on 7th and Olive down-
town – the headquarters of the Bank of Italy 
in the 1920s. Its 241 rooms and suites take 
their inspiration from the original blue-and-
gold Italianate ceiling in the lobby. Food and 
drink options include an all-day restaurant, a 
rooftop bar (where there is also a pool) and the 
Giannini bar, named after the bank’s founder. 
thenomadhotel.com

Rosewood Miramar Beach
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AC Beverly Hills

→
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COMING SOON…
1 Hotel West Hollywood
The Skidmore, Owings and Merrill-designed 
hotel on the corner of Sunset and La Cienega 
boulevards should transform into the 1 Hotel 
West Hollywood at the end of this month. 
Expect the eco-luxury brand’s signature na-
tural fabrics, reclaimed wood and bursts of 
green inside the 285 rooms and suites. It will 
have a restaurant, rooftop bar, pool deck and 
gym. 1hotels.com

The West Hollywood Edition
A short drive west from the 1 Hotel on Sunset 
Boulevard, construction is in progress on the 
West Hollywood Edition, due to open later 
this year alongside an East Coast sibling on 
Times Square. Also part of the Marriott Inter-
national family, the hotel will have 190 rooms 
and suites as well as 20 private residences. 
Details on facilities are still limited, but they 
will include a restaurant, rooftop pool, spa, 
and basement club. editionhotels.com/weho

Pendry West Hollywood
Head east instead of west from the 1 Ho-
tel and you’ll almost immediately hit the 
site of the future Pendry West Hollywood, 
occupying a full city block on the corner of 
Olive Drive. Opening next year, it will have 
149 rooms and suites and 40 private resi-
dences. Restaurants, bars and rooftop pool 
are all planned, but the list continues with a 
members’ club, a screening room and bow-
ling alley. 
pendryhotels.com

The Godfrey Hotel Hollywood
The Godfrey is due to open this summer 
on Cahuenga Boulevard. It will have 220 
rooms across seven floors, with those on the 
second floor offering private terraces. The 
rooftop will not only have a pool but both 
indoor and outdoor bars. About Last Knife 
will be a gastropub-meets-steakhouse on 
the ground floor. 
godfreyhotelhollywood.com →

1 51 4

LA near Santa Barbara. Once the site of 
the Miramar by the Sea hotel, it’s set in 
6.5 hectares of grounds. Options among 
the 161 rooms and suites include those 
directly on the beach – dressed in the 
creams and blues of sand and sea – and 
bungalows with private terraces. The 
hotel has multiple restaurants, a Sen-
se spa, two pools with cabanas, an ice 
cream and burger shack, and extensive 
event space. 
rosewoodhotels.com

IMPROVED…
SLS Hotel Beverly Hills 
A short drive north west of the AC hotel, 
SLS Beverly Hills completed a renovation 
in summer last year as part of its tenth-an-
niversary celebrations. It features 297 fre-
shly decorated rooms and suites alongside 
food and drink options overseen by chef 
Jose Andres. 
slsbeverlyhillshotel.com

Downtown 
LA has seen 
a number of 
exciting openings 
in recent years.
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Soho Warehouse
The third venture from Soho House and 
Co in California, Soho Warehouse sho-
uld open this summer in a 1917 brick 
building Downtown. In addition to the 
club spaces the brand offers, there will 
be 48 bedrooms that can be booked by 
non-members. sohohouse.com

The Hoxton Downtown LA
Having made its US debut in Wil-
liamsburg last autumn, the Hoxton 
will open in Downtown LA this sum-
mer, taking over the Los Angeles Ra-
ilway Building at Broadway and 11th, 
which dates back to 1920. Inside will 
be 174 rooms – categorised as Snug, 
Cosy, Roomy and Biggy – with chevron 
hardwood floors and green velvet ac-
cents. A ground-floor lobby and all-
day restaurant will be complemen-
ted by a rooftop pool and restaurant.  
thehoxton.com

Proper Hotels, Downtown/Santa 
Monica 
Next to the Hoxton will be the Down-
town LA Proper Hotel, a conversion 
of the LA Press Club and Case Hotel 
building. Due to open in September, 
the 148 rooms include penthouse suites 
that incorporate a former indoor pool 
and basketball court. Eateries on  the 
ground floor and rooftop (which will 
also be home to a pool and bar) will be 
overseen by restaurateurs Caroline Sty-
ne and Suzanne Goin. 
Only weeks away from opening is its 
sibling, the 271-room Santa Moni-
ca Proper. Located a few blocks from 
the ocean, it’s partially set in a 1920s 
Spanish Colonial Revival building and 
will have restaurants on the ground 
floor and the sixth-floor rooftop (where 
there will also be a pool), plus a gym 
and sizeable retail and meeting space. 
properhotel.com

Fairmont Century Plaza
In Century City, the 1966 Century 
Plaza hotel is due to be reborn as Fa-
irmont Century Plaza this year. Part of 
a US$2.5 billion mixed-use redevelop-
ment, it will have just under 400 rooms 
and suites, 63 branded residences, food 
and drink outlets, shops, a garden, a 
spa, a gym, a rooftop pool, and meeting 

space. The site will also have two 46-storey 
towers with 290 private residences. fairmont-
centuryplaza.com

Park Hyatt at Oceanwide Plaza
Hyatt plans to add another 40 hotels – a 45 
per cent increase – on the west coast between 
now and the end of 2021. That includes the 
Park Hyatt Los Angeles at Oceanwide Plaza, 
near the LA Convention Centre. Due next 
year, it will have 184 rooms and 164 residen-
ces. Also in 2020, LAX airport will welcome 
Hyatt House (129 rooms) and Hyatt Place 
(272 rooms), while its Centric brand is heading 
to Koreatown with 310 rooms in 2021. Still 

scheduled for this year is a 64-room Hollywo-
od hotel that will be part of the group’s Unbo-
und Collection. hyatt.com

Thompson Hollywood, Tommie Hollywood
Included in Hyatt’s 40 new properties, both a 
Thompson hotel and a Tommie hotel are plan-
ned following the group’s acquisition of Two 
Roads Hospitality last year. Just west of the 
Dream Hotel, Thompson will have 197 rooms 
– including 24 corner suites with balconies – 
that mix mid-century modernism with Palm 
Springs bohemia. Elsewhere in the 12-storey 
building will be three restaurants and bars, 
meeting space and a rooftop pool. Around the 

corner, lifestyle brand Tommie will have 212 
compact rooms and a rooftop pool. Both are 
due in the first half of next year. thompsonho-
tels.com, tworoadshotels.com

Citizen M Hollywood and Downtown LA
Dutch brand Citizen M has properties in 

the pipeline in both Hollywood and Down-
town LA, with opening dates yet to be con-
firmed. The former will have 216 rooms next 
to the landmark circular Capitol Records buil-
ding. The 315-room Citizen M Downtown 
will be housed in an 11-storey building on the 
corner of 4th and Spring Street. 
citizenm.com

Dutch brand 
Citizen M has 
properties in the 
pipeline in both 
Hollywood and 
Downtown LA.

Hyatt plans to 
add another 
40 hotels on 
the west coast 
between now and 
the end of 2021.
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Behind its picture-per fect looks, Ljubljana has big 
ambitions to be a European tech hub

TIME to 
  SHINE

PICTURED: 
Cobblers’ Bridge 
was built by 
architect Joze 
Plecnik between 
1931 and 1932

D E S T I N A T I O N S
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 I
t is said that if Prague and Vien-
na had a baby, Ljubljana would 
be the result – but that there 
would be an Italian lover in the 
mix. From above, the capital is 
a mosaic of terracotta Baroque 
and peppermint Art Nouveau 

rooftops, separated by the Ljubljanica 
river and the tree-covered hill bene-
ath the city’s medieval castle. 

Down at ground level, a laid-
-back buzz emanates from the ri-
verbank cafés and bars as people 
take their cappuccino al fresco, all 
year round. There’s not a Starbucks 
to be found. “We prefer to sit down, 
rather than run to the office with 
our coffee,” says Jan Orsic, head of 
the Ljubljana Convention Bureau. 
“That’s how we do business. It’s 
about having a balance between 
quality of life and international re-
cognition.” 

The more you learn about Slo-
venia, the more you want to know. 
More than 60 per cent of it is cove-
red in forest. Its mountainous land-
scape, lime-hued hills blooming with 
wildflowers, and mesmeric blue lakes 
have spawned a nation of outdoor 
lovers with a close connection to na-
ture. Some 90,000 of its two million 
citizens are beekeepers. 

What’s more, Ljubljana recycles 
the highest percentage of waste of 
any city in the world (despite popular 
belief that it’s Copenhagen) and was 
named European Green Capital in 
2016, which rewards “local efforts to 
improve the environment, economy 
and quality of life in cities”.

The Slovenian capital’s mish-
-mash of cultural influences and its 
compact size make it agile when it 
comes to business. “While Ljublja-
na may not be the biggest capital 
of Europe [with a population of 
300,000], it is a city of human sca-
le, so logistics are easy,” Orsic says. 
“[There’s also] the education of the 
population. Most Slovenians speak 
at least one foreign language – on 
average, we speak three or four. 
And we have an understanding of 
a Germanic mentality when it co-
mes to business – we like things to 

be nice and orderly. [There is] a high 
level of professionalism, yet a human 
scale.”

Bordered by Croatia, Hungary, Au-
stria and Italy, you could drive from 
the Slovenian capital one morning 
and be in Venice, Graz, Zagreb or Bu-
dapest by lunchtime. The country’s 
accessibility by land and its outward-
-looking approach have paved the way 

for an export-orientated economy. Car 
manufacturing is a particularly power-
ful area of industry, and Slovenia sup-
plies parts to almost every car maker 
in Europe. 

The production hubs of Maribor 
(Slovenia’s second city, close to the Au-
strian border) and Novo Mesto (near 
the Croatian border) are within easy 
reach of Ljubljana, and, from an inter-

national perspective, they’re viewed as 
an extension of the capital. Most ma-
jor car companies – including Renault, 
Citroen, Audi, BMW, Ford and Land 
Rover – have operations in Slovenia.

The nation’s automotive roots have 
laid the foundations for a promising 
robotics industry – some of the world’s 
biggest robotics producers, including 
Kuka, ABB, Yaskawa and Fanuc, have 

opened factories and innovation hubs 
here. National corporations such as 
energy company Petrol and retailer 
Mercator are enjoying regional suc-
cess, while pharmaceutical firm Krka 
is a huge player in the Eastern Europe-
an and Russian markets.

FRESH IDEAS
Aside from this, Ljubljana’s start-
-up scene is thriving. Areas such as 
environmental tech, entertainment 
and logistics-related software are pro-
ving to be prominent focuses, and its 
Technology Park is home to more than 
300 fledgling companies. Once again, 
the city’s small size brings advantages 
in terms of boosting collaboration. 

Slovenia also tends to be an early 
adopter – for example, in its ambitions 
to become a global leader in the 
blockchain realm. Last year, Ljubljana 
hosted the first European Blockchain 
Summit. Government representati-
ves and blockchain businesses flew in 
from around the world to discuss re-
gulations surrounding the technology, 
which has been coined a pillar of the 
Fourth Industrial Revolution thanks 
to its ability to digitise the world’s 
assets, automate official agreements 
and make industrial processes more 
transparent. At this point in time, 
blockchain’s most tangible use is to 
power cryptocurrencies such as bitco-
in, but this is just the tip of the ice-
berg.

Hop on a bus from the city centre 
and head 3km to the northeast, and 
the cobbled streets and neoclassical 
façades quickly give way to a subur-
ban landscape of roundabouts and 
squat, glassy buildings. This is where 
you’ll find BTC, the world’s first “bit-
coin city”. Plastered with billboard 
adverts and dotted with neon signage, 
the innovative entertainment complex 
is home to 70 bars and restaurants and 
450 shops and attractions – including 
a waterpark, a cinema, a theatre and 
a concert hall. Customers can pay 
for everything with cryptocurrency 
(which works via blockchain technolo-
gy). There’s also a market selling flo-
wers, meat, fruit and vegetables, and a 
street food market. 

The Slovenian 
capital’s mish-mash 
of cultural influences 
and its compact size 
make it agile when it 
comes to business.

Slovenia is highly 
addictive. The more 
you learn about this 
country, the more 
you want to know.

→
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“[BTC] almost acts as a city within 
the city, a retail complex that has 
transformed itself beyond traditional 
shopping and created a living test lab 
for start-up ideas and new technolo-
gies,” says Mladen Ljubisic, chief ope-
rating officer of Ljubljana-based star-
tup 505VR, a virtual reality solutions 
provider (see panel, right). “Slovenia 
has positioned itself as a blockchain 
hub, implementing and accepting 
crypto industry in real-life application, 
not just as a buzzword.” As nations 
around the world scramble to lead the 
way in creating legal frameworks and 
precedents for a global blockchain eco-
nomy, Slovenia’s early advantage will 
place it in good stead.

GREEN TRAVEL
Being a frontrunner in an industry tied 
to social responsibility and accountabi-
lity (blockchain makes it hard for bu-
sinesses to hide unsavoury details abo-
ut their transactions of supply chain) 
makes sense given Slovenia’s eco-con-
sciousness. So far, it has been exploring 
ways to use blockchain to develop its 
tourism offering sustainably; to re-
main a “boutique travel destination”, 
while other European cities struggle 
from the impact of overtourism. For 
example, this year, the Slovenian To-
urist Board will start trialling a block-
chain system that actively encourages 
sustainable travel.

The first of its kind for a tourist bo-
ard, the intention is to create tech that 
“rewards good behaviour” from agents 
and travellers who book more eco-
-friendly, off-the-beaten-track options 
by automatically giving them disco-
unts and offers.

For 2019, Slovenia’s GDP growth 
is forecast at 3.4 per cent – higher 
than the eurozone average of 1.3 per 
cent. What it needs now is better fli-
ght connectivity. Ljubljana airport’s 
limited capacity (3,000 passengers per 
day) is holding it back. “A handicap 
is that Ljubljana is within a two-hour 
drive of several international airports,” 
Orsic says. “So Ljubljana is now trying 
to catch up. The purchasing power of 
Slovenians is quite high – even tho-
ugh we’re a small country, we travel 
a lot. And we’re seeing new airlines 

IDEAS AND 
INNOVATIONS
BORN IN SLOVENIA

Pipistrel A world leader in building electric 
light aircraft, Pipistrel’s first two-seater 
took flight last year in Norway – a market 
that will potentially make a big invest-
ment in the jets (the country aims to have 
all domestic flights operated by electric 
jets by 2040). The company offers the 
widest range of electric light planes in the 
world, and plans to release more models 
this year. pipistrel-aircraft.com

Origin Trail Using blockchain technolo-
gy, Origin Trail shares data about global 
supply chains across a range of industries 
– including tracing supermarket food pro-
ducts back to their farm of origin, simply 
by typing in their barcode. The aim is to 
boost compliance, to increase transparen-
cy for consumers and to help companies 
improve the efficiency of these processes. 
origintrail.io

505VR Ljubljana start-ups are making 
huge ground with augmented reality 
(AR), virtual reality (VR) and mixed reality 
(MR). For example, 505VR is developing 
a new AR concept called Time Tourist, in 
which old photographs of a city or area 
will be used to create an immersive 3D 
experience. It will launch in Ljubljana this 
year, so tourists can compare the capital 
“then and now”.  
505vr.com

Outfit7 One of the fastest-growing multi-
national companies creating family enter-
tainment, Outfit7 sold its Talking Tom app  
for a cool  
€1 billion in  
2017. The mobile app  
for children is a virtu-
al pet (kind of like a 
modern-day Tamagotchi) 
and has been down-
loaded more than 5.6 
billion times worldwide. 
talkingtomandfriends.com

Slovenia has 
positioned itself 
as a blockchain 
hub.

THINKING BIG

arriving – there is a lot of interest.” 
A major boost will be the new ter-
minal planned for Slovenia’s gateway 
airport. Scheduled for completion in 
2021 – when  the country will hold 
the EU presidency – the facility will 
double the airport’s current capacity. 

Easyjet flies to Ljubljana four ti-
mes a week from London Stansted 
and Gatwick. In July, British Airways 
will begin a twice-weekly 
seasonal service from He-
athrow to Ljubljana, to run until 
September 2.

More accommodation for business 
travellers is also on the way. Currently, 
the city has only one five-star hotel, 
the Intercontinental Ljubljana, which 
has 165 rooms, meeting space, a spa 
and a rooftop bar and restaurant. “We 
have several four-star superior hotels 
that could go into [the five-star brac-
ket] but they don’t want to in quite 
a few cases because they’re focusing 
on meetings and events and, when it 

comes to pharmaceutical and medical 
events, the by-laws and regulations are 
quite strict about delegates staying in 
five-star hotels,” Orsic says. 

Other international brands in the 
city include Radisson Blu and Four 
Points by Sheraton, the latter of which 
is gaining an extra 120 rooms as part 
of a revamp. Two new hotels are co-
ming over the next couple of years – a 
300-room property opposite the In-
tercontinental and a 150-room hotel 
on Congress Square. The latter will be 
managed by a global chain, although 
no details are available yet. 

Speaking of congress centres, despi-
te its small size, Ljubljana has two of 
them. Both of these are being invested 
in heavily, and the GR Ljubljana Exhi-
bition and Convention Centre is set to 
gain a new conference hall for 3,000 
people.

Ljubljana is full of pleasant surpri-
ses. Its hodgepodge of Mediterranean, 
Austrian and Hungarian influences 
is reflected in its distinctive cuisine, 
where zlikrofi (ravioli), sausages and 
goulash can be found on the same 
menu – don’t leave without trying 
burek (a satisfying pizza-pasty hybrid, 
chased down with yoghurt). 

Its relaxed vibe and green spaces, 
such as the chestnut tree-lined Tivo-
li Park, create a peaceful atmosphere, 
while the eye-catching cityscape – do-
tted with classical flourishes by 1920s 
architectural mastermind Joze Plec-
nik, who wanted to model the city on 
ancient Athens – reflects an individu-
al, innovative streak. 

All the same, the capital is not one 
to blow its own trumpet. Instead, it 
plays to its strengths, works well with 
others and quietly cultivates an atmo-
sphere of innovation based on its prin-
ciples of sustainability, sincerity and 
creative thinking. And it seems to be 
paying off. 

“We are being recognised within the 
international environment for what 
we’re doing – it’s just sometimes abo-
ut getting the message across,” Orsic 
says. “For many, Slovenia is not on the-
ir bucket list. But that’s not the worst 
thing. We’re not New York or London 
and we never will be. But we try to 
write our own story.”
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PICTURED: Crillon le 
Brave’s honey-hued 
stone houses

Whether you’re in search of 
relaxation or adventure, Crillon 

le Brave in Provence is a 
beautiful getaway 

W O R D S  B E C K Y  A M B U R Y

 A
s a keen cyclist, last September I came 
to the Vaucluse department of north-
-west Provence with a plan to tackle 
Mont Ventoux, among the  toughest 
climbs of the Tour de France. Then I 
arrived at my hotel, Crillon le Brave, 
and  found its tranquil beauty foste-

red a sense of  ease in me that was at odds with going  
hell-for-leather up the side of a mountain.  

The hotel crowns a village of the same name, the  
honey-coloured buildings of which drip down the hillside 

into a sea of Provençal green, a 
verdant landscape of vineyards 
and olive groves. While some 
hotels can corrupt their natural 
setting, that’s not the case here 
– Crillon blends perfectly into 
the scenery because it is made 
up of what were once villagers’ 
homes, most of which were built 
in the 17th and 18th centuries.

A SENSE OF PLACE 
Although the village, which da-
tes back to Roman times, thri-
ved through the ages, a malaise 
had set in by the start of the 
20th century. Inhabitants had 
deserted it, a situation compo-
unded by two wars and a lack of 

direct water supply. Yet its beauty meant it wasn’t to be 
forgotten; in the 1970s, new owners began to resurrect the 
houses, and by the late eighties the first of several buildings 
was acquired for transformation into a luxury hotel.

As such, its grounds aren’t like that of your average hotel 
– it’s a labyrinthine series of sun-baked cobbled roads, tum-
bling stone staircases and shady tunnels. In spring 2017, 
the property was taken on by Patrick Pariente as part of 
real estate firm Bertie Albrecht Company. Together with his →

VILLAGE IDYLL
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daughters, Leslie Kouhana and Kimberley Pariente, he has 
focused on retaining its original features while upgrading 
the interiors and facilities (and the hotel was refurbished 
over winter 2018-19 after my stay, reopening for the season 
next month). 

And what original features they are. Spa treatments take 
place in the tranquil vaulted stables of the 18th-century 
Maison Décor, next to the church in the heart of the village. 
In Maison Reboul, a door in the floor leads to the wine cel-
lar of former inhabitant Monsieur Robert Reboul, where he 
made his own vintages (rumour has it the impressive cellar 
the hotel now boasts would have had little competition). 
Maison Roche, the first building acquired in 1989, was the 
home of the priest and thus also served as the village school.

There is much to explore, but I arrive at sunset so my 
first priority is to make my way up to the terrace, where 
I’m greeted by the sight of Provence laid out before me, 
aglow in golden light. If the weather is clement – which, 
of course, it often is – you can enjoy an evening meal here 
from the fine-dining Restaurant La Madeleine while taking 
in the view. 

A level below the bar and restaurant terrace is a pool of 
aquamarine, surrounded by loungers for guests to make like 
lizards and bask in the sun. Needless to say, it is infinitely 
more inviting than nearby Mont Ventoux, which looms out 
of the landscape, its barren, windswept summit scant reward 
for the 21km ascent with a 1,610-metre elevation gain. 

In the 1967 Tour de France, UK cyclist Tom Simpson 
died trying to get the top, although he had amphetami-

ne and alcohol in his blood system, as was 
the custom for competitors at the time. I’m 
assured that it’s not a fate that has befallen 
the many people who stay here with the in-
tention of making it to the top. Still, the pool 

seals the deal – I’ll give Mont Ventoux a miss 
this time. 

LAZY DAYS
Last year, responsibility for fine dining at the hotel 

was placed in the hands of chef Julien Marseault, whose 
culinary philosophy sees him combine produce of Provençal 
provenance with his own heritage (encompassing Brittany 
and Corsica) in dishes such as lobster salad with peaches and 
nectarines, balsamic basil and smoked beef. Tasting menus 
get oenological support from the extensive wine cellar, with 
sommelier Gaelle Devos able to provide astute wine pairin-
gs for each course, many from Provence itself.

I plump for the seven-course tasting menu. It is subli-
me, with a cheese board worth losing the top button on your 
trousers for. Not only do I head to bed in an over-sated tor-

por, but I also awake with a woolly head. Fortunately, not too 
woolly to prevent me watching a stunning sunrise that sets 
the Virginia Creeper adorning the buildings ablaze. 

While enjoying a suitably reviving breakfast on the ter-
race, I ponder how to spend the day. Now that I’ve cros-
sed mountain scaling off the to-do list, there is little on the 
agenda except a good spa treatment and a dip in the pool, 
before gazing at the scenery for a few hours. Still, by late 
afternoon I feel compelled to try to burn off some of the 
many calories I’ve totted up. I take advantage of the free 
bikes offered by the hotel and cycle to nearby Bédoin, a lo-
vely downhill journey. 

Bédoin is a bustling little village, particularly if you ma-
nage to visit on Monday’s market day, and a pastis in one of 
the pavement cafés is recommended. As night falls, I tackle 
the uphill cycle back, the stars above providing a visual feast 
to fuel my efforts.

SUITE LIFE
Should you decide to exert yourself on a visit here, the 
accommodation at all levels will provide a comfortable 

sanctuary in which to recuperate. However, if you have 
the  means, the Suite Prestige Ventoux takes some be-
ating. Set across two floors, it has a pair of roll-top baths 
positioned side by side and a private terrace with super-
lative views that can also be enjoyed from the upstairs 
bedroom.

On my last day, it’s back to the pool again. In between 
dips, I enjoy watching the mix of guests staying at Crillon – 
from the young men powering up and down the pool before 
they head off to take on Mont Ventoux in the afternoon, 
to the peaceful white-haired couples relaxing quietly and 
companionably together. 

An early evening stroll through the hills, one of seve-
ral guided routes provided by the hotel, is a fitting finale to 
my visit. I return as the sun sets, the shadowy silhouette of 
the complex against the ochre sky drawing me back. 

Whether you are looking for a restful break from the da-
ily grind, a romantic escape with a loved one, an action-pac-
ked weekend of mountain biking or a more leisurely one 
exploring the nearby Châteauneuf-du-Pape wine region, 
Crillon le Brave is a wonderful choice.

A pool of 
aquamarine is 
surrounded by 
loungers for guests 
to make like lizards 
and bask in the sun

CLOCKWISE FROM 
ABOVE LEFT: 
Pétanque terrain; 
the cheese board; 
the complex from 
above; classic 
French décor; 
bathtime vistas

■ Internet rates 
for a stay in May 
start from £343 per 
night for a Superior 
room. The hotel can 
arrange transfers from 
Avignon (40 minutes), 
Marseille (one hour 
15 minutes) and 
other destinations. 
It offers a range 
of experiences 
showcasing all that 
the area has to offer, 
from weekends 
taking on Mont 
Ventoux by bicycle 
to tours of the 
local vineyards. 
crillonlebrave.com

2 7
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SUPER DIAMOND 
Owned by Collins Aerospace, the Super Dia-
mond seat has proved successful for airlines 
around the world, offering direct aisle access 
in a herringbone configuration. The seat fe-
atures a comfortable 78-inch fully-flat bed 
(on most airlines) with fully customisable 
positions.

As you’ll have read in Upfront on page 
12, this is the seat chosen by British Airways 
for its new Club Suite, and it has been made 
“bespoke” by the addition of doors (the first 
time the Super Diamond has had doors at-
tached, at least to our knowledge). On the 
other side of the Atlantic, Canadian carrier 
Westjet’s version will debut on the airline’s 
B787-9 Dreamliner this month. The cabin, 

designed by 
P r i e s t m a n -
goode, has only 
16 of the seats 
laid out in the 
Super Dia-
mond’s 1-2-1 
configuration, 
with adjustable 
screens sepa-
rating the two 
centre seats. 
Passengers will 

also be offered a turndown service when they 
wish to sleep – and Westjet had a reputation 
for being a budget carrier!
• Found on: Air China, British Airways, 
China Airlines, Hainan Airlines, Hong Kong 
Airlines, Qatar Airways, Westjet.
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Leitz Park

They may look different, but beneath the sur face there are some 
common characteristics between business class seats – in fact, they may 
even be the same design...

THE BUSINESS 
CLASS  
SEAT GUIDE

 I
t’s a fascinating game to compare and 
contrast the wide range of business class 
seats. There are forward-facing ones, a 
forward/backward-facing “yin-yang” 
configuration (hello, British Airways) 
and various forms of “herringbone” – 
taking its name from the appearance of 

the seating when viewed on a plan from above. 
All are trying to achieve a fully-flat bed in the 
smallest amount of space. 

The fully-flat bed is deemed essential by 
travellers who want to sleep on night flights and 
maximise productivity so they can hit the gro-
und running at their destination. Direct aisle ac-
cess is also preferred, to avoid an awkward climb 
over your neighbour. At the same time, airlines 
want to strip out as much weight as possible 
from the design, since 
every extra kilogram 
adds to the fuel bill.

Rather than design 
the seat from scratch, 
most airlines adapt the 
off-the-shelf products 
of the major seat ma-
nufacturers – of course, 
the exact specifications 
change not only from 
one carrier to another, 
but from one aircraft 
type to another. 

To complicate things, some airlines have 
different types of seats across aircraft. Never-
theless, it’s possible to identify the main desi-
gns and the carriers you will find them on. Here 
we look at the six seats that are commonly used 
by airlines on their long-haul aircraft. 

W O R D S  T O M  O T L E Y,  M A R Z E N A  M R Ó Z

THIS PICTURE: 
Westjet’s 
Dreamliner  
RIGHT: BA’s new 
Club Suite

→
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APEX 
First manufactured by B/E Aero-
space (which was later acquired by 
Rockwell Collins), the Apex seat has 
a staggered formation that allows 
it both to be fully-flat and provide 
direct aisle access. This is a less dense 
configuration than the Thompson 
Vantage XL product (see overleaf) 
because, as you recline, your feet 
do not disappear under the table in 
front of you. In our review of Japan 
Airlines’ Sky Suite 787, which uses 
the Apex, we saw how the seats are 
set in private cubicles, meaning little 
chance of eye contact with other 
passengers when sat down (an 
advantage unless you are 
travelling with a com-
panion, or have taken 
a fancy to a stranger). 
As with most of the se-
ats listed here, it has several 
preset positions and a massa-
ge function. What’s more, there 
is also room under the ottoman to 
store a laptop bag, saving you from 
having to reach up into the overhead 
locker. 
• Found on: Japan Airlines, Korean 
Air, Oman Air

CIRRUS 
Originally made by Zodiac Aerospace, sin-
ce acquired by Safran Seats, the Cirrus has be-
come one of the best-known (and liked) busi-
ness class seats. There are different variations 
of it since it debuted with US Airways back in 
2009. 
All versions offer fully-flat beds and direct aisle 
access, and are in a 1-2-1 configuration, altho-
ugh some offer more room than others depen-

ding on the density of the seating. Air Fran-
ce has a (forward-facing) reverse herringbone 
layout, where window seats face the windows, 
while Vietnam Airlines offers a traditional 
herringbone configuration, with outside seats 
angled towards the window and middle seats 
positioned inwards.
• Found on: American Airlines, Cathay Pacific, 
Delta Air Lines, Finnair, KLM, Vietnam Air-
lines

OPTIMA 
The Optima is a clever concept by Acu-
men Design Associates and Priestman-
goode, manufactured by Safran Seats. It 
can be found on United’s B777-300ER 
and B767-300 under the name Pola-
ris. United is adding, on average, one 
aircraft with Polaris seating every ten 
days from now through to 2020. The 
business class cabin is laid out across 
two sections in a 1-2-1 formation. Odd-
number rows have forward-facing seats 
separated from the aisle by a side table, 
affording more privacy, while even-
number rows are angled towards the 
aisle in a herringbone formation. 
The seat is comfortable, even for the tal-
lest of passengers. The recline is contro-
lled with a slider that can be pushed to 
go from taxi to fully-flat and back again 
in a single effort.
If we had to pull United up on any-
thing, it would have to be in-seat sto-
rage. While there is a side cabinet as 
well as an alcove by the USB port in 
the seat in front for small electronics, 
that’s about it. There is space beneath 
the footwell for a small bag, although 
much of this ends up being storage for 
the bulky bedding. 
• Found on: United

STELIA SOLSTYS
This seat, now manufactured by Stelia Ae-
rospace, also offers a fully-flat bed and direct 
aisle access but has some added quirks. It has 
a staggered design, so your feet are under the 
fully enclosed table of the seat in front of you 
when reclined. 

Like most seats, the Stelia Solstys product 
on Emirates’ A380 offers several preset po-
sitions. Seats in doubles are either side by side 

or with a wide gap (see above left), both with 
an optional divider. Whether people will re-
alise they will be so close to one another (or so 
far apart if travelling together) is a challenge 
for the airline. It would be difficult to hold a 
conversation across the gap in the latter con-
figuration. 

What is odd about Emirates’ arrangement 
is that the seats have a different pitch depen-
ding on whether you choose an inner or outer 

one. If you go for an outside seat, you get 
more legroom both for sitting and sleeping, 
while inside seats have less space. 

• Found on: Emirates, Etihad Airways, 
Iberia, Vietnam Airlines. Note that Singapore 
Airlines has a similar seat, known as the Sol-
stys III, while Turkish Airlines has a tailored 
version of this seat under the name Aurora 
made by Stelia Aerospace.

TOP AND ABOVE LEFT:  
JAL’s Sky Suite
RIGHT: Apex pair

RIGHT: 
The Optima in bed mode
BELOW: 
United’s Polaris version

FROM LEFT: 
Emirates A380; 
Singapore 
Airlines’ Solstys III

FROM FAR LEFT: Vietnam Airlines; Air France; 
Cirrus seat in double format →
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FROM TOP: Delta One 
Suite; Philippine Airlines; 
double configuration

Just as a few players do-
minate commercial aircraft 
manufacturing, seat ma-
nufacturing has also come 
to be consolidated. The-
re’s no guarantee that all 
business class seats will be 
the same in the future, but 
they will look increasingly 
familiar. We’ll be looking out 

for the following seats in the 
near future: 
Aer Lingus will have Thomp-
son Aero Vantage seats on 
its long-haul narrow-body 
aircraft arriving in 2019.
KLM has versions of the Cirrus 
seat on all of its long-haul 
fleet but will launch Jamco’s 
Venture business class seat on 

the eight B787-10 Dream-
liners joining its fleet from 
June. 
American Airlines will feature 
the Super Diamond on for-
thcoming retrofits and deli-
veries.
Silkair, the regional wing 
of Singapore Airlines, will 
begin retrofitting its five 

B737 Max 8 aircraft with the 
Thompson Vantage line in 
May next year, and installing 
them on the other 32 Max 8s 
it has on order. 
Silkair is also set to merge 
with Singapore Airlines as 
soon as enough aircraft have 
been retrofitted with the 
new seats.

THOMPSON VANTAGE XL 
The Thompson Vantage seat has a 

staggered formation, with seats alterna-
ting between a left and right orientation. 
While each is fully-flat with direct aisle 
access, some are marginally further from 
the aisle than others. It achieves this by 
having the footrest under the fully-enc-
losed table of the seat in front. This me-
ans that each passenger is either next to 
the aisle, or separated from the aisle by a 
side table. As a result, the cabin has quite 
a few quirks in its layout, not least the 
1-2-1 and then 1-2-2 configuration of the 
rows. 

US low-cost airline Jetblue uses this 
seat for a handful of its Mint suites, which 
were the first business class seats to offer 
full privacy with a sliding door in 2014. It 
has since been adopted by other airlines, 
not least Delta Air Lines with its Delta 
One suite, which also has a sliding door 
for total privacy.

Philippine Airlines also offers a ver-
sion of the seat, claiming to be the only 
Asian carrier to offer the bonus feature of 
the Pneumatic Comfort System. This ad-
justs the seat firmness and has a massage 
function.  

• Found on: 
Aer Lingus, Delta 
Air Lines, Jetblue, 
LATAM, Malaysia 
Airlines, Philippine 
Airlines, Qantas, 
SAS, Swiss.

SEATS ON BOARD  
LOT POLISH AIRLINES’ AIRCRAFT
Travelling on board the Dreamliners owned by 
the Polish national carrier is a sheer pleasure. The 
seats have more legroom and are wider, while 
windows on the new B787 meet your eye line 
better, and add to a feeling of space.

All seats are equipped with a power socket, a 
USB port and an on-board entertainment sys-
tem. The aircraft also features the unique mood 
lighting and can be dimmed electronically with 
a touch of a button. All this to minimize jet lag. 
The comfortable seat is 21 inches wide and has 
an adjustable headrest and footrest. It also comes 
with a folded table and a partition for more pri-
vacy.

The Business Class cabin comprises 18 seats 
which by pushing a single button can turn into 
flatbeds. LOT Polish Airlines is one of few car-
riers, which in addition to duvets and pillows, 
offers its business passengers also high quality 
white sheets.

The new aircraft also features much larger 
overhead luggage compartments. They fit four 
regulation-size (25x30x61cm) pieces of hand 
baggage, so you no longer need superhuman for-
ce to cram you bag into the bin.
• Manufacturer: Safran Seats
•  Model: Aura (Aura Lite for Boeing 787-9  

Dreamliner)
• Configuration: 2-2-2
• Length (in lie-flat position): 78’’ (198 cm)
• Width: 21’’ (54 cm)

COMING SOON…
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 A 
broad cultural offer, picturesque Vistula 
Boulevards stretching for many miles, as 
well as numerous luxury stores and the co-
untry’s finest restaurants - all this makes 
a weekend trip to Warsaw a particularly 
exciting experience. However, after a day 
of enjoying the charms of the city, it’s good 

to take a rest and unwind in serene interiors of Sheraton 
Warsaw Hotel.

IDEAL LOCATION
The hotel is situated in the very centre of the city, but sli-
ghtly further away from the typical hustle and bustle of 
Warsaw. It's easy to get from here to the major historic lan-

Spend the spring  
at Sheraton Warsaw Hotel

H O T E L S

Guests staying in suites and family rooms  
also enjoy private access to the exclusive  
Sheraton Club Lounge, located on the top,  
sixth floor of the hotel.

you may expect from a 5-star property, including a 24-hour 
fitness centre, the underground parking and laundry, while 
the well-trained staff can help you arrange airport trans-
fers or book a tour of Warsaw. Moreover, pet owners will 
be happy to learn that the hotel is pet-friendly. The rooms 
come equipped with a range of useful features, including 
the one of a kind Sheraton Signature Bed designed especial-
ly for Sheraton brand.

If you are planning to visit Warsaw with your family, the 
perfect choice would be to stay in one of the hotel's Deluxe 
or Executive Suites. Offering 63-90 sqm of space, the suites 
are not only extremely comfortable, but also offer some of 
the most picturesque views. The suites also come with a 
range of additional amenities, such as free wifi, coffee ma-
chine and a wider choice of toiletries in the bathroom.

RELAXING  
AT SHERATON CLUB LOUNGE
Guests staying in suites and family rooms also enjoy private 
access to the exclusive Sheraton Club Lounge, located on 
the top, sixth floor of the hotel. In the morning you can en-
joy here free breakfast, while in the afternoon guests enjoy 
a choice of snacks and drinks, as well as relaxing music. In 
addition, the lounge features several computer stations with 
fast Internet access.
Sheraton Warszawa Hotel is a new, better dimension of 
comfort. It’s a perfect choice for your spring stay in Warsaw.  
For more information go to:
sheratonwarsaw.pl

dmark of Warsaw and the distances so short that you can 
easily walk from one interesting spot to another. The Three 
Crosses Square, where the hotel is situated, is only 2 kilome-
tres away from the renowned Palace of Culture and Science 
and a 15-minute stroll down the picturesque Nowy Świat 
Street takes you to the Old Town. The hotel is also located 
near the Central Rail Station and a 20-minute drive from 
Warsaw Chopin Airport.

ANTIQUE CHIC
IN MODERN ROOMS
The hotel’s 350 rooms have been recently renovated and 
modernized without losing their chic character and the an-
tique elegance. The hotel has all the necessary amenities 

The hotel is situated 
in the very centre of 
the city, but slightly 
further away from 
the typical hustle and 
bustle of Warsaw.
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→

A floating opera stage, mountain hiking, 
picturesque bicycle routes and world-class 

architecture. These are just some of numerous 
summer attractions offered near Lake Constance 

and Bregenz - the capital of the region.
W O R D S  M A R Z E N A  M R Ó Z

3 7

SUMMER BY 
THE LAKE
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The remarkable sense of aesthetics and thoughtful creativity 
of people living in the area is visible in many ways. Both cities 
and villages of the region feature unique examples of fine ar-
chitecture. This is probably the only Austrian state, where on 
a relatively small area you can find so many examples of well 
thought-out modern constructions - mostly buildings made 
of wood and stone. Also many hotels in Vorarlberg boast mo-
dern architecture and feature furnishings made by craftsmen 
from the region.

The cultural scene of the area is second to none. In addition 
to the year's most important event, the Bregenz Festival, the 
region is also home to other classical music feast, such as the 
Schubertiade held in Schwarzenberg and Hohenems. Pop 
culture and design are at the heart of the summer Poolbar 
Festival in Feldkrich. One of the most fascinating museums 
is the House of Art in Bregenz. Located in a unique building 
which resembles a glass cube, it’s home to works of contem-
porary art. The Vorarlberg Museum in Bregenz presents the 
history and the contemporary life of the region. It’s also worth 
visiting the interactive Nature Museum in Dornbirn. Modern 
craftsmanship, especially from the area Bregenz Forest, is pre-
sented at the Werkraumhaus in Andelsbuch.

FOR THE ACTIVE
Visiting Bregenz, it’s a good idea to take a boat trip across 
the lake to see the region from a different perspective. In the 
foreground you will see its mild bank, picturesque villages 
and towns, and in the background striking mountains, hills 

This year from  
17 July to 18 August 
the floating stage 
will be the venue 
for the performance 
of Giuseppe Verdi’s 
“Rigoletto”. T

here are several reasons why Lake Constance 
is worth visiting. One of them is the Bregenz 
Festival, which has been held since 1945 on 
an open-air stage floating on the lake. Perfor-
mances staged in Bregenz are a real treat for 
opera lovers. Last year, the audience was tre-
ated to spectacular “Carmen” by Bizet, while 

this summer from 17 July to 18 August you will be able to 
feast your eyes and ears with “Rigoletto” by Giuseppe Verdi. 
These extraordinary performances watched under a starry 
sky, are prepared by the world's leading directors, with ex-
cellent cast including world-class singers. Opera fans come 
to Bregenz from all over the world to see the renowned 
revolving stage and numerous special effects, which make 
those unique performances even more spectacular. Intere-
stingly, performances are held rain or shine.  Ticket prices 
start at €30; bregenzerfestspiele.com

DREAMLAND
Bregenz is the capital of the Austrian state of Vorarlberg. 
Its picturesque location on Lake Constance, at the mouth of 
the River Bregenzer Ach and at the foot of the mountains 
of the Bregenzer Forest massif, attracts lovers of both fine 
art and untouched nature. Vorarlberg lies on the western 
edge of Austria, near borders with Germany, Switzerland 
and the Principality of Liechtenstein. There are many ways 
to properly explore the charms of the area, including hiking, 
cycling and boat rides on the lake.

and orchards. The ships of the fleet touring Lake Constance 
set off from the port of Bregenz to the most attractive places 
around the lake; bodenseeschifffahrt.at

Enticing with their Alpine scenery, local golf courses are a 
real treat for the lovers of this noble sport. There are four 18-
hole and three 9-hole courses there, served by 20 specialized 
hotels situated nearby.

There are also many bike trails in Vorarlberg, and nowhere 
else can you combine so well cycling with culinary tourism. 
One of the best options for gourmets-slash-cyclists is the fi-
ve-hour culinary trail leading from St. Gallenkirch munici-
pality.

MAPS AND APPS
While planning your hiking and cycling trails, as well as 
museum visits, you can use  interactive maps with detailed 
description of each route, available on vorarlberg.travel. The 
app also enables you to download and print the trails of your 
choice. In addition, it offers a detailed information on tourist 
attractions, gastronomy, viewpoints and the famous bus stops 
of the region.

ART AT A BUS STOP
There is probably no other place in the world that would be 
famous for its unusual bus stop architecture. Several years 
ago, the tiny village of Krumbach invited artists from all over 
the world to design unique bus stops, which today are one 
of the most interesting tourist attractions of the region. The 

The Vorarlberg region 
is famous for its 
hiking trails. Don’t 
forget to visit the tiny 
village of Krumbach 
to see its beautifully 
designed bus stops.

following artists took part in this extraordinary project: Smil-
jan Radic from Chile, Anton Garcia-Abril and Debora Mesa 
from Spain, De Vylder Vinck Taillieu from Belgium, Wang 
Shu and Lu Wenyu from China, Sami Rintala, Dagur Eg-
gertsson and Vibeke Jenssen from Norway, as well as Alek-
sander Brodsky from Russia and Sou Fujimoto from Japan. 
The designs were later turned into seven amazing bus stops, 
built with the help of local craftsmen.

WHERE TO STAY
One of the best spots to stay in Bregenz is the beautiful 
Schwarzler hotel, which is situated a bit further away from 
the centre (but well-connected); schwatzler.at  If you are 
planning a trip around Hittisau, I recommend the Das Schiff 
hotel; schiff-hittisau.com
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Steeped in history, the thriving North Indian city  
is a fascinating place to spend time in

LINGER  
IN LUCKNOW

 I 
n Indian elections, it is almost a political truism 
that whichever party wins Uttar Pradesh wins 
the country. Arcing across the north’s vast Gan-
getic Plain, this is India’s most populous state. 
Its teeming capital, Lucknow, is one of India’s 
fastest-growing cities, but it has also long been 
among the region’s most overlooked tourist de-

stinations.
Lucknow has been important for centuries and, for 

the British, it was an epicentre of 1857’s Indian Muti-
ny (or as Indian historians refer to it, the First War of 
Independence). It proved a pivotal event that shaped 
the Raj, and you can gain an insight into the period by 
visiting the city’s old British Residency complex.

Nowadays simply signposted the “Residency”, it 
has become as much a neat public park as a national 
monument. “I used to come and play cricket here as a 
youngster,” recalled Shariq, my guide, now in his mid-
-twenties. “It was easy to sneak in – the guards didn’t 
really care and the grounds were never this well main-
tained.” These days, paid entry has thinned the crowds 
and dislodged gangs of mischievous youths; there are 
now more discreetly courting couples than ball games 
beneath the swaying palms.

Originally lying on the edge of the city, it was 
Lucknow’s nawabs, or kings, who permitted the 
Residency’s construction for East India Compa-
ny officials. The walled enclave was virtually a sel-

W O R D S  A M A R  G R O V E R

→
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f-contained colony with fortified gates and batteries, 
a treasury and a church, a mess hall, post office and nu-
merous other outbuildings, including the Resident’s 
two-storey villa. The entire complex stood on elevated 
ground and its defensive qualities ensured that 1857’s  
six-month siege was both harrowing and heroic.

Today’s neat gardens and manicured lawns soften the 
crumpled shells of those original structures. Post-Muti-
ny, the British pretty much left the ruined enclave as an 
eerie but potent memorial and, post-Independence, India 
changed little. An annexe of the main Residency building 
is now the 1857 Memorial Museum and on even the most 
cursory of visits, it’s worth lingering here. A detailed si-
gnboard seems  remarkably even-handed about the epi-
sode. Not only is “the history of the freedom struggle… 
inscribed on every brick” but these same bricks also echo 
“the heroic deeds and sufferings of many Britishers and 

natives who defended the Residency”.   
Inside are displays of weapons, a model 
of the Residency in its prime, documents, 
paintings and lithographs depicting per-
sonalities and incidents relating to Luck-
now and the siege. Look up towards the 
ceiling in one of the rooms and you’ll see 
the most affecting reminder of all – a 
gaping hole in the cornice left by a can-
nonball that on July 1, 1857, killed one 
Susanna Palmer, daughter of Colonel Pal-

mer. She was 19.

RISING POWER
Shariq and I headed on to the old quarter and 

its warren-like streets, lanes and alleys. It’s here 
that Lucknow’s profound Muslim heritage is most 

The chief attribute 
of a Lucknow kebab 
is its extraordinary 
melt-in-the-mouth 
quality.  

apparent, one of which Lucknowites seem particularly pro-
ud. It probably stems from the generally tolerant culture 
of its nawabs and a feeling that its rarefied manners and 
etiquette were and still are a fine cut above the rest.  

By 1775, Lucknow was the new capital of Awadh, a re-
latively small but important kingdom whose wealthy na-
wabs had Persian roots. The city throbbed with merchants, 
mercenaries, adventurers, artisans and arms dealers from 
the Middle East, Armenia and even France. For foreign vi-
sitors, it confirmed their most romantic fantasies of oriental 
opulence and splendour. The nawabs’ court became a by-
word for refinement, courtesy and elegance. Their culture 
distilled a strange mix: outwardly quite westernised, with 
European-style architecture, chandeliers and a penchant 
for cherry liqueur, yet inwardly traditional and conserva-
tive, favouring Indian furnishings and segregated women’s 
quarters. 

Cunningly nibbling away at this royal court was the East 
India Company. Securing its insidious grip on power, the 
Company appointed puppet nawabs seemingly blinded by 
their own pomp. It prospered mightily from (if not actually 
drained) Awadh’s deep coffers. Several factors gave rise to 
the 1857 Mutiny; Lucknow was a major flashpoint. When 
the dust finally settled, the British government decided it 
had to assume the Company’s powers. Within 20 years, 
Queen Victoria became Empress of India.

FOR FOOD LOVERS
Before delving into Lucknow’s faded but still imposing 
monuments, Shariq and I strolled towards the market 
area  known as Akbari Gate. One of the city’s most en-
during – and celebrated – legacies is its cuisine; numerous 
high-end hotels across India now proudly offer  “Nawabi 
cuisine” or “Lucknowi kebabs” on smart menus. Much to 
my satisfaction, we went distinctly local where, arguably, 
the greasier the joint, the better the food. 

The chief attribute of a Lucknow kebab is its extraordi-
nary melt-in-the-mouth quality. “You don’t need to chew,” 
insisted Shariq, “because it’s tenderised by pounding.” Well, 
that certainly explained the cross-legged chap I saw out 
front maltreating a mound of mince.

So we invested a good hour or so at Mubeen’s (one of three 
side-by-side eateries owned by three cousins) sampling ga-
lawati kebabs, and then a slow-cooked nihari mutton stew 
mopped up with kulcha, a kind of naan bread made with 
milk. “But here in Lucknow we use saffron-infused milk,” 
Shariq beamed.

Later, on a nearby street, skewered kidneys and liver stra-
ight off a brazier lured me like a bloodhound. I drew the 
line at Kashmiri chai, a luridly pink concoction resembling 
warm strawberry milk, but admired the vendor’s exotic-lo-

THE LOWDOWN
n Lucknow has regular flights to many Indian cities, 
including New Delhi and Mumbai. From New Delhi, the 
fastest train is the comfortable daily Lucknow Swarna 
Shatabdi Express at 0610, arriving at 1240; the return 
train departs at 1535 and arrives at 2215. 

n Adapted from a 1930s bungalow, the 41-room Le-
bua Lucknow hotel was refurbished in 2016 and stands 
in a tranquil neighbourhood near the city centre. In 
May, Awadh double rooms cost from Rs 5,000 (£54) 
and Heritage suites from Rs 12,000 (£130) per night, 
including breakfast. lebua.com  

n India-based Bridging Journeys arranges tailored tours 
with trains or cars. bridgingjourneys.com

→
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oking samovar. We wrapped up with kulfi, a traditional 
Indian ice cream, the dense consistency and caramelised 
notes of which are achieved through patient reduction 
of the milk. Dispensed in sealed capsules, it looked like 
nothing but tasted like heaven; “Lucknow’s best,” ur-
ged Shariq as I attacked my third.

ON A GRAND SCALE
In the wake of the Mutiny, some vengeful officials so-
ught the razing of Lucknow’s surviving palaces and 
mansions. Thankfully that didn’t happen, so today you 
can still drive through the extraordinary Rumi Darwa-
za – loosely modelled on Istanbul’s Sublime Porte – a 
triple-arched gateway that once marked the city’s main 
entrance. 

Of Lucknow’s surviving imambaras, or congregation 
halls, the Bara Imambara is probably the most impres-
sive and certainly the most visited. Strongly resembling 
a mosque, an imambara is a focal point of annual gathe-
rings and commemorations. This splendid example also 
houses the tombs of its sponsor, Nawab Asaf-ud-Daula, 
and his architect in its cavernous vaulted hall. 

Completed in 1791, the fluted archways, ornamen-
tal domes and cupolas are thoroughly un-European. 
Between ceiling and roof terrace stretches a maze of 
passageways and chambers with a reputed 489 identical 
doorways; I found myself swept along with a cheerful 
throng of families, shrieking children scampering about 
not quite getting lost. 

From the terrace there are views across its lawns and 
the adjoining Asfi Mosque, with its sleek pair of mina-
rets. Fanciful rumours persist of secret tunnels – to the 
nearby Gomti River, to Allahabad and even Delhi. 

Of Old Lucknow’s surviving architecture, none brid-
ge the nawabs’ and colonials’ world quite like La Mar-
tinière College, named after French soldier-adventurer 
Claude Martin. Martin eventually joined the East India 
Company, cultivated the Nawab and his inner circle 

and grew extremely 
rich. Built in the 
1790s as his coun-
try retreat, Con-
stantia, as it was 
then called, proved 
an unconventio-
nal mix of styles 
– Gothic, Geor-
gian and Palladian 
along with Mu-
ghal and Nawabi 
touches – that has 

long divided opinion.
Only in 1845 – 45 

years after Martin’s de-
ath – was his scholastic 
bequest achieved when 
the boys’ college opened. 

Its pupils and staff were caught up in the Mutiny and eva-
cuated to the Residency. There, nourished on buffalo-head 
soup, they helped with its defence in an episode now firmly 
part of Martinière lore. The college remains one of India’s 
most famous and successful public schools. 

If you ask politely and look the part, its guards will pro-
bably wave you in for an informal visit. Martin’s bust stands 
beneath a chandelier in the main entrance lobby amidst en-
graved wall plaques and memorials; his body lies in a crypt. 
The façade is bedecked with statues, including a pair of sur-
prised-looking lions, while the imposing rear terrace and 
cannons face a dried lake bed.

Driving around Lucknow, I passed a large, enigmatic-
-looking space enclosed by severe stone walls. Racetrack? 
Presidential palace? Army HQ? No, none of these. The 
Ambedkar Memorial immortalises Bhimrao Ambedkar, a 
hero of the Independence movement who championed so-
cial justice and, in particular, the rights of dalits, the “un-
touchable” caste. While it also honours the lives of other 
notable social pioneers, the memorial has proved highly 

controversial on account of its colossal cost – seven billion 
rupees, or 75 million pounds, according to some estimates.

Begun in 1995 and eventually opened in 2008, by 2002 
officials had dropped “Park” from its name to lend the 
project more weight. Paved with 14 hectares of Rajasthan 
sandstone – blindingly hot in summer and incredibly hot for 
most of the remainder of the year – “park” always seemed 
like a misnomer. It’s all seen as another questionable, if not 
vanity, project of its controversial proponent Mayawati, for-
mer chief minister of Uttar Pradesh. With her incredible 
near-rags to riches story, the so-called “Dalit Queen” boasts 
millions of devotees despite accusations of corruption.

Standing in the blazing sunshine, the memorial’s twin 
rows of 60 elephant statues looked a sort of bleached white 
to me. I marvelled at the coincidence of their noble like-
ness being her political party’s mascot. By night, its spotlit 
colonnades and domes look rather fetching. The centrepie-
ce is a striking, almost Mesopotamian, star-shaped terrace 
surmounted with a domed memorial hall – from above, it 
resembles a fidget spinner. I’m not sure the nawabs would 
entirely approve. 

Of Lucknow’s 
surviving 
imambaras, or 
congregation halls, 
the Bara Imambara 
is probably the most 
impressive.

Of Old Lucknow’s 
surviving 
architecture, none 
bridge the nawabs’ 
and colonials’ world 
quite like  
La Martinière College.
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The Mercedes EQC goes 
on sale later this year
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 I
n years to come, when 2019 is written up in au-
tomotive history books, it’s sure to be viewed as 
a major turning point for electric cars.
While fully electric cars and hybrids in all their 
forms have been on sale in showrooms for some 
years (the Toyota Prius is now more than 20 years 
old), it’s only of late that they have really started 

to gain traction. Now, though, we’re getting easier and 
more accessible charging points for electric vehicles – aro-
und 19,000 in the UK at the last count – and seeing big 
strides in battery technology. Plus, there’s also a surge of 
new electric vehicles arriving into showrooms this year. 
Some might say that surge is already well under way.
 
CHARGING AHEAD
A big reason for that change of heart for consumers co-
mes in one word – range. Tesla aside, past electric cars 
have been limited to about 100 miles and only more 
recent progress with battery technology has seen that 
extend to 150 miles. While still not rivalling a conven-
tionally powered petrol or diesel car, that’s good enough 

4 8
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for many when the average UK commute is 17 miles (so-
urce: Randstad).

Interestingly, the trend for electric cars is across both 
premium and mainstream marques, too. Hyundai and 
sister firm Kia are expected to have 38 eco-friendly mo-
dels (across hybrid, plug-in hybrid, fully electric and hy-
drogen fuel-cell technologies) in its range by 2025. Hon-
da will also unveil a production version of its Urban EV 
concept later this year.

BMW delivered more than 140,000 electrified vehicles 
globally last year and Audi and Mercedes will introduce 
the first models of their respective electric families with 
the E-tron and EQC later this year. Porsche is expected to 
unveil its Tesla-chasing Taycan saloon, based on its Mis-
sion E concept, at the Frankfurt Motor Show in Septem-
ber. The German manufacturer would like it to be a close 
rival to its American counterpart.

EXPENSIVE BUSINESS
Even so, while views towards electric cars have cer-
tainly changed, the industry is not without issues. 
Research and development for the sector isn’t cheap. 
Tesla, the biggest name in electric motoring, might 
have posted a US$312 million net profit for its 2018 
third-quarter earnings, but that was only the third qu-
arter that it had reported a profit since going public in 
2010. In the intervening nine years, Tesla has lost – are 
you sitting down? – more than US$6 billion. Even if 
it says Gates, Bezos or Zuckerberg on your passport, 
that is a knee-tremblingly high figure.

Car company profits aside, there’s also the slightly 
thorny subject of charging all of these cars. Car ma-
nufacturers are keen to quote their low charging times 
when introducing new electric models, but these require 
rapid charging points of 50kW or above. At present, 
rapid chargers in Europe are a rare sight - e.g. in the UK 

CLOCKWISE FROM 
TOP LEFT: The Audi 
E-tron; Hyundai 
Kona; Porsche 
MIssion E concept

BA GETS SWITCHED ON
The new LEVC TX London electric taxi has now been 
added to British Airways’ Premium Transfer Drive service 
at London Heathrow.

The chauffeur service drives qualifying customers who 
are at risk of missing their connection to their onward 
aircraft. Running alongside BA’s existing fleet of Jaguars, 

the TX features wifi connec-
tivity and phone, laptop and 
USB charging as well as air 
conditioning and plenty of 
room for hand luggage.

The taxi can travel for 
about 70 miles on electric 
power only, using a 1.3-litre 
petrol engine range exten-
der to give it a total range 
of 377 miles. It can also fully 

charge its battery from empty to full in only 30 minutes 
via a rapid charger.

It’s expected that about 9,000 of London’s 21,000 
black cabs will be running on electric by the end of 
2020, cutting nitrogen oxide emissions from the capital’s 
taxi fleet by 45 per cent.

they constitute less than a quarter of all of the charging 
points.

“There’s no doubt that the charging infrastructure ne-
eds to be ahead of the vehicle market and that we need 
more rapid and ultra-rapid charging points for journey 
planning,” says Zap-Map director Ben Lane. “The two 
big problems are the lack of off-street parking, which is 
being solved by some local councils fitting charge points 
inside lampposts, and the lack of interoperability between 
the various charging companies, which we’re hoping to 
resolve with the introduction of Zap-Pay later this year.”  

Zap-Pay could be a godsend for EV drivers. Until 
now, you could only use a charging point if you had 
an account with that particular provider. With some 
companies dominating certain areas of the UK, such 
as Ecotricity at motorway service stations, that would 
frequently cause headaches for those in EVs. However, 
the Zap-Pay app plans to act as a one-stop shop for 
numerous providers.

Other new charging companies, such as Instavolt, 
have introduced an easier “plug and pay” system for 
their charging points, while Shell bought Newmotion 
in 2017 and BP bought Chargemaster in summer 2018 
to grow the network and introduce more rapid char-
gers. BP has just invested in Chinese start-up Power-
share, which helps direct drivers to charging points. 
A partnership between Volkswagen and Tesco will see 
2,400 points introduced at 600 branches of the super-
market between now and 2020. ■

FIVE BRIGHT SPARKS 
FOR 2019
■ Jaguar I-Pace
From £64,495

Jaguar’s I-Pace didn’t just beat Mercedes 
and Audi to the premium electric crossover 
market by almost a year. As details of its Ger-
man rivals emerge, so the I-Pace’s technical 
brilliance is becoming clear, with its 298-mile 
range from a 90kW battery. It’s no surprise 
that there’s a six-month waiting list.

■ Hyundai Kona EV 

From £27,250

There’s no shortage of premium EVs with 
list prices to match, but rather less at a more 
affordable level that can also double as a 
family car. Enter the Hyundai Kona EV, fe-
aturing a 279-mile range and great on-road 
manners. The only downside is the lengthy 
wait to get one.

■ Audi E-Tron
From £71,490

The Audi E-tron will join the premium 
electric vehicle marketplace in March. With 
a 95kW battery and a 241-mile range, it 
can’t quite match the Jaguar I-Pace’s sta-
tistics, but you can expect some intriguing 
onboard technology such as cameras instead 
of door mirrors. Yes, really.

■ Mercedes EQC
Est. from £67,500

Officially speaking, the EQC won’t go on sale 
until November but a limited number of 100 
First Edition models will be released in June. 
The EQC boasts a 249-mile range, and has 
an 80kW battery. The EQ range will designa-
te Mercedes’ electric models, so expect other 
cars to follow suit in due course.

■ Honda Urban EV
Price TBC

First unveiled at the 2017 Frankfurt Motor 
Show as an impossibly cute concept car, we’ll 
see the final production version in autumn 
prior to it going on sale late this year. Details 
are sketchy, but if it looks half as good as the 
concept, with its mix of retro and Peugeot 
205-like styling, it’ll be a sure-fire hit.

FROM TOP: 
Jaguar I-Pace; 
Honda Urban 
concept
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Leitz Park

 T
he grey architecture of the 
business park, 50 miles 
north of Frankfurt, would be 
a challenge for any amateur 
photographer. Buildings 
gather around expanses of 
pale concrete paving, like a 

low-rise version of Berlin’s Potsdamer Platz, 
with little of the height, and none of the 
history. Uniform windows of near-mirrored 
glass reveal little of the interiors, and flat ro-
ofs underscore a dull winter sky. The only co-
lour on this sombre December afternoon co-
mes from the illuminated distinctive red dot 
of the Leica logo and its italic white writing. 
Flat light is the final obstacle to taking a de-
cent picture. Thank goodness there’s a café. 

The Leitz Park factory complex may be 
new, but it is a continuation of a 100-year 
story. The Germans are rightly known for 
their manufacturing expertise and, in optics, 
the names Carl Zeiss and Leica are bywords 
for quality. The historical origins of both 
companies are close to this location in the 
neighbouring towns of Solms and Wetzlar. 
This area has specialised in the manufac-
turing of lenses for microscopes since the 
mid-19th century, and the new factory park 
on the outskirts of Wetzlar is the latest chap-
ter.

The Leica story starts in the early 20th 
century, when Oskar Barnack, formerly an 

IN THE PICTURE IN THE PICTURE 

If you enjoy photography, a visit to 
Leitz Park, the new home for Leica 
cameras, will provide plenty of 
inspiration
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engineer at Carl Zeiss who by 1911 was wor-
king at Ernst Leitz optics, created a more 
portable camera than had previously been 
possible. (Barnack suffered from asthma so 
didn’t want to carry around heavy equip-
ment.) The various prototypes eventually be-
came the M camera, and, within a few years, 
many renowned photographers adopted it to 
shoot some of the most famous images of the 
20th century. 

BEHIND THE SCENES
As you’d expect, Leica isn’t shy about iden-
tifying itself with some of these well-known 
names, and the world-changing events that 
they captured. In the Leica Gallery at Leitz 
Park you’ll see images from Aleksandr Rod-
chenko, Andre Kertesz, Walker Evans, Henri 
Cartier-Bresson, Robert Capa, Lee Friedlan-
der, William Eggleston and Robert Frank. 

Pre-booked factory tours are available, 
or you can visit the Leica Gallery (for free), 
which has year-round changing exhibitions; 
tour the Leica Museum (by prior arrange-
ment only); visit the shop (be careful, it’s easy 
to spend a five-figure sum); stay at the hotel, 
with its in-house photography exhibition; 
and even drop your own vintage Leica in for 
repairs.

Best of all, you can enjoy all of this witho-
ut subscribing to the Leica cult; namely that 
owning one of the M series cameras and its 
outstanding lenses is necessary to take out-
standing photos. What’s undoubtedly true 
is that these are beautiful cameras that are 
a triumph of technological innovation whi-
le staying true to their historical pedigree in 
terms of design and philosophy. Leica pro-
duces several different models and some are 
affordable to mere mortals, but if you want 
the current flagship M10 then the body-on-
ly retails for about £6,000, and an all-round 
Summilux-M 21mm f/1.4 ASPH lens will be 
another £5,500. 

Whether you can afford this or not, the 
question remains: is it worth it? Well, there’s 
little doubt that having a Leica slung over 
your shoulder is a short-hand indication that 
you are very serious about photography. Bey-
ond that, it’s rather like buying an expensive 
watch – high production values, limited pro-
duction run, and a history that reassures. Your 
photos may be no better than the next Nikon, 
Canon or Sony photographer, but then again, 
it’s a hobby, no different from weekend cyc-
lists who spend £10,000 on a bike.  

If you do a tour, you’ll get an insight into 
the level of engineering that goes into all 
of this (parts of the factory are forbidden to 

curious eyes because of proprietary secrets 
and new products). The Leica M10 is made 
from 1,100 components, including top and 
base plates milled from solid blocks of metal 
that are ground and polished by hand in a 
40-minute process, 126 screws and 17 opti-
cal elements, all finished off with more than 
50 adjustment steps. 

Spend some time at Leitz Park and you’ll 
also see those austere buildings gradually re-
veal a sense of fun. One of them is in the sha-
pe of a roll of film, complete with eye holes 
around the edge, while another has a giant 
viewfinder on its façade. There is a statue of 
a giant lens, while the hotel (managed by 
Arcona) has a photography theme running 
throughout, including temporary exhibitions 
in the restaurant. In short, if you love photo-
graphy, you’ll love exploring this place.

The Leica Gallery has a fun exhibition 
that as well as giving a whirlwind tour of the 
camera also has displays of fake cameras ma-
nufactured in the Far East and Russia, some 
dating back to the 1940s. There are models 
of Leica cameras through the ages, though 
the original prototype is so valuable that it 
is kept in a bank vault, and they wouldn’t 
reveal where, despite me offering to tell them 
the location of the Queen’s Crown Jewels in 
return. 

BACK TO THE BEGINNINGS
Then there’s Wetzlar, a gem of a medieval 
town where Goethe spent some happy – 
and unhappy – months in 1772, using his 
experience of unrequited love as a basis for 
his book The Sorrows of Young Werther. 
The old Leica factory is still visible from the 
bridge across the river Lahn, and you can 
wander the streets of half-timbered houses, 
practising your photography. While we did 
so we were questioned by groups of German 
students who, in perfect English, asked us 
our opinions about social media for a school 
project. It was difficult to deny being addic-
ted while at the same time trying to upload 
our street scenes to Instagram. 

The world of Leica now incorporates eve-
rything from free Akademie workshops thro-
ugh to weekends away with world-class pho-
tographers. Of course, you can take excellent 
photos with your smartphone (Leica has an 
arrangement with Huawei), but for those 
with the budget and desire to take their pho-
tography to a new level, Leica is a beautiful 
way of fulfilling that passion. 

Leitz Park is open from 10am to 6pm Tu-
esday-Sunday; entry €9. 
en.leica-camera.com/leitz-park 

The Leitz Park 
factory complex 
may be new, but it 
is a continuation of 
a 100-year story.

The Leica M10 is 
made from 1,100 
components, 
including 126 
screws and  
17 optical elements
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 A 
little less than 5,500 years ago, 
the Sumerian society in an-
cient Mesopotamia – modern- 
day Southern Iraq –  developed the 
ability to smelt copper and alloy it 
with other metals, initially arsenic but 
later zinc and tin. The Bronze Age was 

born and, with it, the birth of civilisation as we know 
it: over the next 1,000 years the Sumerians – and those 
around them – would develop a written alphabet, central 
government, medicine, religion, laws, pottery, architec-
ture and economic administration. 

The Sumerians also laid down the basis of modern 
mathematics, and, although their sexagisimal sys-
tem – based around the number 60 – was replaced 
relatively quickly by the decimal system, it lives on 
unquestioned in a system so ubiquitous that we 
rarely stop to think about it at all. The 60 minu-
tes in our hours, the 12 hours in our days and 12 
months in our years all trace back – despite the 
best attempts of various Roman emperors and 
French revolutionaries to mess with the system 
– to ancient Sumer. 

Bronze, of course, has also survived – altho-
ugh its place as (literal) cutting-edge techno-
logy was never going to last. Today, it is most 
prominently used for musical instruments, coins 
and sculptures, although some industrial uses per-
sist. And in recent years, we have been able to add 
watch cases to that list. 

There have been bronze watches on the scene since the 
late 1980s, but they were vanishingly rare until the ear-
ly 2000s, and remained a niche proposition until just a 
few years ago; bronze’s more recent history of maritime 
use meant that it was typically picked up by dive watch 
brands to add a little marketing sizzle. 

Only in the past two years have we seen it become 
something offered as a straight-up alternative to stainless 
steel – something with a bit more lustre but without the 
price premium commanded by gold. And no brand has 

THE 
BRONZE
AGE

W O R D S  C H R I S  H A L L

Long a niche material 
in watchmaking, 
bronze is entering the 
mainstream with the help 
of Montblanc’s 1858 
collection

ABOVE: 1858 
Split Second 
Chronograph; 
£29,000 
montblanc.com

W A T C H E S
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ABOVE FROM LEFT:   
1858 Automatic; 
1858 Geosphere

rated into Montblanc), and command the undying respect 
of watch purists, regardless of their occasional tendency to 
view Montblanc as a penmaker with aspirations. For me, this 
watch is a bargain, even at £29,000. 

The second reason you’re not going to want your new bron-
ze-cased Montblanc 1858 to be slowly turning green is that 
this year most of them are green already, and emphatically so. 
For those of us unable to sell a kidney for the limited edition, 
Montblanc has released an automatic watch (£2,565), a sim-
ple chronograph (sans Minerva movement; £4,200), and a 
“Geosphere” (equipped with a compass-point bezel and two 
hemispherical representations of the Earth, intended to cap-
ture the spirit of exploration; £5,200), all in a rich shade of 
forest green. Green dials, green straps and, on the Geosphere, 
a green ceramic bezel. 

The watches are handsome, although at times the green 
is a bit much – I would swap the strap for black, brown or 
grey. However, you have to admire Montblanc’s efforts to 
bring bronze into the mainstream, giving us watch addicts 
yet another choice to agonise over into the bargain.

been as eager to embrace bronze in this way as Montblanc, via 
its 1858 collection of vintage-inspired chronographs, aviation 
watches and worldtimers. Since 2017 the brand has intro-
duced six different bronze-cased watches, including an 1858 
automatic and a dual-time model that combined steel and 
bronze. Now, for 2019, it has added a further four watches 
in the metal. 

A side note for a minute about bronze, if you will permit 
me. Copper alloys have a tendency to discolour (think of the 
Statue of Liberty), and bronze in its simplest forms is no dif-
ferent. Exposure to air and water turns it a muddy green, and 
for years this was the appeal of a bronze watch – each would 
patinate in a slightly different way, depending on how careful 
you were with it, and after a few years you’d have a watch 
with a personality and maybe a few memories. (Watchmakers 
would typically use an inert metal such as titanium or steel in 
the caseback to avoid skin contact with the bronze.) 

Tastes have changed, however, and with bronze broadening 
its appeal, manufacturers such as Montblanc have started to 
use what’s known as aluminium bronze, which has a much 
higher resistance to general corrosion, including seawater. So 
you won’t catch one of these looking like something an archa-
eologist fished out of the Mediterranean, although they will 
still discolour gently over time. 

That’s probably good, for several reasons beyond personal 
taste. The first is that Montblanc’s hero piece, a split-second 
monopusher chronograph with a gorgeous black dial marked 
with telemetric and tachymetric scales (gauges for calculating 
speed and distance) is not the kind of watch you would want 
to see muddied up. A limited edition of only 100 pieces, it 
may be big, at 44mm across, but it’s graceful. Turn it over 
and you’ll see a swirl of silver levers and springs that have 
been polished to perfection. These chronograph movements 
are direct descendants of some of Switzerland’s absolute finest, 
made by a firm called Minerva (now owned by and incorpo-

Bronze has a bit more 
lustre, but without the price 

premium of gold
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BACKGROUND IHG has made this former 
Principal hotel the flagship of its newly laun-
ched upscale Voco brand, which debuted in 
Australia’s Gold Coast in November. This 
“conversion brand” seeks to sign up exi-
sting hotels that have a distinctive charac-
ter, aiming to “combine the informality and 
charm of independent properties with the qu-
ality and reassurance of a global brand”. All 
hotels feature Aveda toiletries, pops of yellow 
and blue, a social area and a welcome gift on 
arrival (in Cardiff it is freshly baked Welsh 
cakes). Hotels in Dubai and Solihull have 
already launched, while properties in Oxford, 
Bangkok and Melbourne are in the pipeline. 

WHAT’S IT LIKE? After two decades in opera-
tion (open since 1999), St David’s has a sense 
of history (just ask doorman John, who has 
been there since its inception, for a few stories). 
But from the signature-scented reception with 

Voco St David’s 
Cardiff

BEST FOR
Its impressive rooms, almost all  

of which offer great views of Cardiff Bay

DON’T MISS
Dinner at the Admiral – try the chicken laksa 

PRICE
Internet rates for a flexible midweek stay in May 

started from £149 for a Standard room

CONTACT
Voco St David’s Cardiff, Havannah Street;  
tel +44 (0)29 2045 4045; ihg.com/voco

FOOD AND DRINK The Admiral St David 
serves breakfast, lunch, afternoon tea, din-
ner and drinks. It’s a versatile space that feels 
bright by day and cosy by night. The buffet 
breakfast (£18.50 if not included in your 
room rate) is good quality; pancakes and waf-
fles were a nice addition to the hot offering, 
healthy oat and yoghurt pots sat alongside 
the cold cuts, and local dishes such as Welsh 
laverbread can be ordered. 

The dinner menu is Welsh-Asian fusion. 
Strange, but after trying a tuna tataki star-
ter followed by fall-off-the-bone Welsh lamb 
shank on egg noodles, with a selection of 
local cheeses to finish, I was more than co-
nvinced that it worked. Mains are between 
£16 and £22. The prices certainly match the 
quality and the relaxed yet upmarket atmo-
sphere. 

MEETINGS Eight meeting spaces cater for 
events – the largest, the Dylan Thomas suite, 
accommodates up to 220 people for a banqu-
et. A business centre can provide printing, 
courier and other services.  

LEISURE The Marine spa and a gym are ac-
cessible from all floors via a private lift. The 
spa contains a fitness pool, two hydrotherapy 
pools, deckchairs and a sauna. Hotel guests 
get complimentary access from 7-10am and 
5-10pm, with treatments at an extra cost.

VERDICT Voco is not a corporate travel- 
oriented brand, but St David’s is still an ex-
cellent option for those here on business. It 
has easy access to the city centre, and the 
professional staff will happily cater to any 
additional needs. Rooms are spacious with 
large desks, while the spa is a good place to 
unwind. 
Jenni Reid

All rooms have huge 
windows and in most  
cases a balcony

of teething issues – my TV kept turning on 
to ask me to connect a device, and one of the 
automatic bathroom lights only remained on 
for about 20 seconds – but these are being 
looked at, and generally the rooms are im-
pressive. The carpets are plush and the kin-
g-sized beds are large, with soft pillows that 
are a pleasure to sink into. Rooms come in 
four tiers, although all are 34 sqm with the 
same amenities – the only difference is the 
décor and furnishings. All rooms have huge 
windows and, except for four, a balcony, plus 
armchairs, desks, robes and Nespresso ma-
chines. Larger suites are also available.  

BACKGROUND First opened in 1834, the 
University Arms is one of the oldest hotels 
in Cambridge. It was relaunched in summer 
2018 after closing for four years and under-
going an £80 million redevelopment. Every 
aspect of the property has been completely 
reimagined, with only a couple of fireplaces 
and the sprung floor in the ballroom rema-
ining and reinstalled behind its original sand-
stone walls. Owned by Melford Capital, the 
hotel is part of Marriott International’s Auto-
graph Collection.

WHAT’S IT LIKE? I think I had probably wal-
ked past the hotel several times without really 
noticing it owing to a 1960s extension that 
hid much of its history when viewed from the 
busy Regent Street. This has now been demo-
lished and a new porte cochère matching the 
original exterior creates a grand impression, 
despite being a slightly odd combination of 
looking both old and completely new.

I arrived in the morning and asked if I could 
drop my bags and use one of the 20 parking 
spaces under the hotel (£30 per day). Staff were 
polite and helpful, even offering to call me when 
my room was ready. A very good first impres-
sion was heightened by the design of the lob-
by, with its Cambridge Blue timber panelling, 
marble floor and Art Deco-style lighting.

The overall redevelopment was by archi-
tect John Simpson, while the interiors were 
designed by Martin Brudnizki. The attention 
to detail is outstanding, from the fixtures 
and furnishings to the way that so much of 
it has been tied into the history of Cambridge 
– even the pattern in the corridor carpets is 
based on the design of the University tie.

WHERE IS IT? On Regent Street, about ten 
minutes’ walk from the centre of the city and 
20 minutes’ walk from the station, with tra-
ins taking 45 minutes into London’s King’s 
Cross.

ROOMS There are 192 rooms in four main 
categories – Cosy (18-22 sqm), Classic (21-
24 sqm), Superior (25-35 sqm) and 12 suites 
(45 sqm plus). Rooms that face the internal 
courtyard (mainly Cosy) are very quiet; the 
windows in all rooms are double glazed but 
traffic, particularly buses, are audible in tho-
se rooms that face the surrounding roads. 

University Arms, 
Cambridge

BEST FOR 
Its central location  

and excellent,  
informative staff

DON’T MISS
Afternoon tea in Parker’s 

Tavern

PRICE
Internet rates for a flexible  

midweek stay in May  
started from £265  

for a Cosy double room

CONTACT
University Arms, Regent Street; 

tel +44 (0)1223 606066;  
universityarms.com

e-style lamps. Walls feature Cambridge-re-
lated art.

FOOD AND DRINK Food and drink is served 
in Parker’s Tavern on the ground floor of the 
hotel. It comprises three spaces – the Library, 
which serves an excellent afternoon tea (by 
reservation only); the bar; and the restau-
rant, under East Anglian chef Tristan Welch. 
The food is delicious and includes daily spe-
cials such as Hobson’s Choice Pie and Catch 
of the Day. Starters are around £12 and mains 
around £18.

MEETINGS Constrained by the site, there is 
only the ballroom on the ground floor for 
events, which divides in two and can host 
200 guests for a banquet. It has wood-panel-
led walls and tall arched windows looking out 
to Parker’s Piece. 

LEISURE There is a good-sized gym in the 
basement.

VERDICT This is a lovely hotel and the rebuild 
has been well executed. It’s a new hotel behi-
nd a historic façade; a pleasure to experience 
from the inside and to look at from the out-
side. The contemporary elements fit perfec-
tly with the older associations of the proper-
ty, and the staff are warm and professional.  
Tom Otley

A 1960s extension has been 
demolished and a new porte 
cochère added

Some of the rooms have a view of the park 
Parker’s Piece, where the Association Foot-
ball rules were formed and now a favoured 
location for picnickers. All rooms have com-
plimentary wifi, Hypnos beds, 300-thread 
count sheets, tea and coffee facilities, fridges 
with fresh milk, and safes. Bathrooms have 
DR Harris toiletries and heated floors and 
mirrors. The furnishings are of a very high 
standard, including the small scholar’s sty-
le desks (not in all Cosy rooms) and antiqu-

its seven-storey windows, up to the bedrooms 
decorated in bold yellow and petrol blue, down 
to the Admiral restaurant and bar with views 
across the bay, it could be a new-build. The 
ground-floor Marine spa and event spaces give 
away its age a little more, although the former 
is scheduled for a refurbishment later this year. 
For a hotel so near a city centre, what is imme-
diately striking is the sense of space, helped by 
the airy reception and floor-to-ceiling bedroom 
windows looking over the water. 

WHERE IS IT? Cardiff Bay, a five-minute drive 
or ten-minute train journey from the central 
station. The area is also home to the Wales 
Millennium Centre concert hall and the Wel-
sh parliament building. 

ROOMS All 142 rooms have had a total 
revamp as part of the rebrand, with a new 
colour scheme, carpets, curtains, desks, smart 
TVs and bathrooms. This has led to a couple 
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BACKGROUND Built in 1881 as 
a residence, Palazzo Montemarti-
ni also acted as Rome’s transport 
HQ before being converted into 
a five-star hotel in 2014. Last 
year, it joined the Radisson Col-
lection, the new “premium life-
style” brand from Radisson Hotel 
Group that includes the May Fair 
in London and the Royal Mile in 
Edinburgh. Italy is a key focus 
for the brand: a Venice hotel was 
added in spring 2018 and a new 
Milan property will join the port-
folio next year.

WHAT’S IT LIKE? The property 
sits next to the remains of an ear-
ly Roman city wall and features a 
pale-yellow stucco exterior, with 
a mix of classical and contempo-
rary Italian design inside. In an 
“L” shape with a central tower, 
one half of the property retains 
many of its original features and 
is referred to as the “Noble” sec-
tion, while the other is ultra-mo-
dern and minimal. The two are 
skilfully connected with contem-
porary furniture and the same 
natural colour palette. 

WHERE IS IT? Its recessed lo-
cation is just across the street 
from the Termini rail station in 
the centre of Rome. A direct rail 

BEST FOR
Soaking up the atmosphere 
of ancient Rome surroun-

ding the hotel

DON’T MISS
A Roman gastronomic din-
ner in the majestic Senses 

restaurant

PRICE
Internet rates for a flexible  
midweek stay in May star-

ted from  
£273 for a Collection room

CONTACT
Palazzo Montemartini 

Rome, a Radisson Collection 
Hotel, Largo Giovanni Mon-
temartini; tel +39 645661; 

radissoncollection.com 

Complimentary breakfast is also 
served here.

MEETINGS Spaces include a fu-
turistic Infinity room for 180 gu-
ests, and a Penthouse suite with a 
large roof terrace.

LEISURE The spa has a hydrothera-
py pool, a salt room, sauna, Turkish 
hammam, a chromotherapy and 
Finnish shower, and a small gym.

VERDICT A quirky, artful mix of 
old and new in a great  location 
with easy transport links, and 
outstanding, warm service. The 
perfect base for exploring Rome. 
Annie Harris

The restaurant is 
beautiful, in a room 
graced with majestic 
square marble 
columns

link to Fiumicino airport on the 
Leonardo Express takes about 30 
minutes and an Airport Shut-
tle Bus about 45 minutes. From 
Ciampino airport the train takes 
about 30 minutes while the Air-
port Shuttle Bus takes about 40 
minutes

ROOMS The hotel has 82  rooms 
and suites in nine categories over 
five floors. They range from en-
try-level Collection  rooms, me-
asuring 24 to 29 sqm, to the 300 
sqm Penthouse suite. Facilities 
include a flatscreen TV, free wifi, 
two bottles of water, a Nespresso 
machine, a well-stocked minibar 
and a snack cupboard. Casche-
ra toiletries, fluffy white robes, 
slippers and flip-flops are in each 
bathroom.
My second-floor 29 sqm Supe-
rior Collection room was located 
in the modern half of the hotel, 
overlooking the Termini station. 
It was bright, spacious and pe-
aceful with a comfortable king 

bed sunken into a taupe leather 
frame, a stylish chaise longue 
and a chunky circular cherry 
wood table. The high coved ce-
iling was covered in gold leaf, 
beautifully framing the modern 
sculptural glass light fittings. 
The long, narrow bathroom fe-
atured a shallow trough-style 
double sink hewn from a huge 
slab of stone, and a large walk-in 
shower that could also be used as 
a Hammam.
Noble rooms are all Junior suites 
or suites and feature original 
carved wooden ceilings and han-
d-painted frescoes, but the décor 
and colour scheme echoes the ho-
tel’s modern style.

FOOD AND DRINK The ground-
floor Senses restaurant and bar is 
beautiful, in a room graced with 
majestic square marble columns 
and a central water fountain that 
cascades from the ceiling into a 
black high-gloss table. It has a 
small courtyard next to the rema-
ins of the ancient city wall – a good 
spot for an aperitif. I tried the si-
gnature “Americanruba”, a twist on 
classic Italian bitter flavours with 
an unusual blend of Campari, rhu-
barb and orange. 

If you want to push the boat 
out for dinner, the tasting menu 
can be customised, with four co-
urses from €75. I started with an-
tipasti of mixed cured prosciutto 
and salami, then anchovy aranci-
ni caponata with sweet and sour 
onion – a Roman staple – follo-
wed by a meltingly tender braised 
veal cheek with orange and thy-
me. The Affogato, a hot espres-
so poured over vanilla ice cream, 
was a simple but delicious finale. 

How to get from Paris CDG and Orly 
to the city centre
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Palazzo Montemartini,  
Radisson Collection

T R A V E L  S A F E 

T2A+2C (one bus stop for both terminals), 
T2D,  and  T2E+F. Terminal 2G is linked 
to 2F by the free N2 shuttle. A one-way tic-
ket costs €12.50. 

Noctilien Night Bus N143
This service caters to late-night or early-
-morning flights, running from the airport 
to Gare de l’Est in the city centre. The bus 
departs from Terminal 1 at Gate 8, Termi-
nal 2 at the TGV station, and Terminal 3 at 
the Roissypôle station. The N143 runs every 
half an hour from 0002 until 0432 and ta-
kes about 60 minutes. A one-way ticket costs 
€8 on board. 

Taxis
There is a flat rate of €50 for drop-off on the 
Right Bank and €55 for the Left Bank, re-
gardless of traffic. Taxis can be found at the 
official ranks outside the terminals, or can 
be pre-booked with the G7 service. G7 fares 
have a €4 flat-rate pick-up charge for imme-
diate bookings, and €7 for advance booking. 
g7.fr

 ORLY TO CITY CENTRE

Rail
RER B and OrlyVal
Travellers can access the city centre via the 
OrlyVal shuttle train and RER B service. Or-
lyVal picks up from the South Terminal at 
entrance K, and from the West Terminal at 
entrance A, taking eight minutes to arrive at 
the RER B Antony station. Trains  from here 
to the city centre operate every ten minutes 
from 0507 to 2319, and take 25-35 minutes. 
A one-way ticket costs €12.10, inclusive of 
the shuttle price. 

Buses
OrlyBus 
This airport shuttle bus delivers travellers 
to Denfert-Rochereau in the 14th arrondis-
sement within 30 minutes, depending on 
traffic. It operates every 10-15 minutes, from 
0600 to 0030. Boarding points are as follows: 
South Terminal exit L, stop 3; West Terminal 
exit D, stop 5. A one-way ticket is €8.70. 

Noctilien Night Bus N31
The N31 delivers passengers to Gare de Lyon 
in about 70 minutes. The bus departs from 
the South Terminal every hour on weekdays, 
and every 30 minutes on weekends, from 
0055 until 0355. Tickets are sold on board 
and cost €8.

Taxis
There is a flat rate of €30 for drop-off on the 
Left Bank and €35 for the Right Bank. As 
with CDG, taxis can be found at the official 
ranks outside the terminals, or can be pre-bo-
oked with the G7 service. g7.fr

 CDG TO ORLY

Le Bus Direct Ligne 3
This bus service runs from 0610 to 2150 at 
CDG, and 0635 to 2150 at Orly, with bu-
ses every 25-40 minutes. Boarding points 
at CDG are as follows: Terminal 1 Gate 32 
at Arrivals; Terminal 2A-2C-2D Gate C10; 
Terminal 2E-2F Gate E8 or F9. Boarding 
points at Orly are: South Terminal Gate L at 
Arrivals; West Terminal Gate D at Arrivals. 
Transferring between the two airports can 
take 70-80 minutes. A one-way ticket costs 
€22 (€23 on board). boutique.lebusdirect.
com

 T
here are two main airports 
serving the French capital. Paris 
Charles de Gaulle (CDG), also 
known as Roissy owing to its 
location in that suburb, is the 
city’s main international airport, 
situated about 26km north east 

of the centre. The smaller Paris Orly (ORY), 
located only 15km south of the city, is the pri-
mary domestic facility but some international 
airlines also fly here. While it is closer to the 
centre, it is let down by few straightforward 
transport links. 

Here’s an overview of the various options 
from both airports to the city centre, and how 
to travel between the two airports.

CDG TO CITY CENTRE

Rail
RER B (REseau Express REgional) 
This is the fastest option, with a direct tra-
in reaching Gare du Nord station in 25 mi-
nutes. Trains run every 10-15 minutes from 
0453 until 2353, departing from Station 
Aéroport Charles de Gaulle 1 for Terminals 
1 and 3; the station is less than 500 metres 
from T3 while the free CDGVAL shuttle runs 
from T1. 
The RER B also departs from Station Aéro-
port Charles de Gaulle 2 TGV from 0450 to 
2350, catering for Terminals 2C, 2D, 2E and 
2F. The free N1 shuttle bus runs between 
T2A and level 5 of the RER station, while the 
N2 shuttle operates between T2G and T2F. 
A one-way ticket costs €11.40. parisaeroport.
fr/en/passengers/services/book-a-service

Buses
Roissybus
The quickest option takes about an hour 
to  reach Opéra, operating every 15-20 
minutes from 0600 until 0030. Roissy-
bus picks up from  Terminal 1, Terminal 3, 
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TOKYO

4  H O U R S  I N . . .

From cherry 
blossom to 

modern art, 
the Japanese 

capital 
demands 

exploration

1  Imperial Palace gardens
When the weather is cooperating, the 
vast and immaculately sculpted gro-
unds around the Imperial Palace are 
the perfect antidote to Tokyo’s crowds. 
The official residence of the Imperial 
Family, the palace itself and the in-
nermost grounds are off limits, except 
when the royals greet throngs of visi-
tors from a balcony for the Emperor’s 
birthday (although it’s not being ob-
served this year, as Akihito is due to 
retire this month), and to welcome in 
the new year on January 2. The outer 
grounds, however, are open to the pu-
blic and well worth an hour even if 
time is tight. 

If that’s the case, go straight for the 
main photo op, the double-arched Niju-
bashi stone bridge that spans part of the 
moat. The bridge’s mirrored reflection 
on the water combined with the palace 
turret poking out of the woods behind 

W O R D S  R O B  G O S S

it has become an iconic representation 
of old Tokyo. 

With more time to spare, also stop 
by the East Gardens to take in the tra-
ditional landscaping, while if you are 
visiting in late March to early April, 
don’t miss the Kitanomaru Park area, 
where pink cherry blossom engulfs the 
banks of the Chidorigafuchi moat. 

If you are looking for a running 
route, the palace has that, too – the 
5km loop skirting the grounds is one 
of Tokyo’s most popular jogging spo-
ts. You get great views of the city and 
moats en route, and the entire 5km is 
uninterrupted by crossings or signals.

2  National Museum  
of Modern Art 
Walk to the northern part of the pala-
ce’s outer grounds for a dose of contem-
porary culture. Divided into two parts 

that – given its long association with 
conspicuous consumption and wealth 
– rather fittingly takes its name from 
the silver mint (gin za) that was located 
here in the 17th century, when Tokyo 
(then known as Edo) was beginning to 
flourish under the Tokugawa Shoguna-
te, the last feudal military government 
before the office was relinquished to 
the emperor. 
Ginza today is home to flagship stores 
for brands such as Chanel and Cartier, 
and some of Tokyo’s most prestigious 
department stores such as Mitsukoshi 
and Matsuya. 
It’s also the site of sleek mega-com-
plex Ginza Six, which opened in 2017. 
With more than 200 shops ranging 
from traditional craft stores to designer 
boutiques, a rooftop garden, contem-
porary art installations from acclaimed 
artists such as Yayoi Kusama, and even 
a traditional Noh theatre, architect 

Yoshio Taniguchi’s creation is worth 
prioritising if your free time in the 
city is limited. Open 10.30am-8.30pm 
daily. ginza6.tokyo

4  Kit Kat Chocolatory
Of course, you can get Kit Kats al-
most anywhere in the world, but no 
one gives them the treatment that 
Japan does. From the wasabi version 
sold at souvenir shops in Shizuoka 
Prefecture to easier-to-find green 
tea, fruit and sake Kit Kats, the we-
ird and  wonderful range of “only in 
Japan” flavours has given Japanese 
Kit Kats something nearing cult sta-
tus. The Kit Kat Chocolatory in Gin-
za is the place to pick up the newest 
releases and gift packs, and there’s 
also a café on the second floor. Open 
11am-9pm daily; last orders in  the 
café 7pm. nestle.jp

5  Dinner in Yurakucho
You could go high-end for dinner in 
Ginza – some of Tokyo’s finest sushi, 
tempura and international restaurants 
are in the area – but instead consider 
a gentle ten-minute walk north-west 
along Harumi-dori to the more down-
-to-earth Yurakucho district. Under-
neath the elevated rail tracks serving 
Yurakucho station are dozens of restau-
rants, including izakayas specialising 
in yakitori (grilled chicken), that are 
easy to spot because they spill out into 
the street. The bustling atmosphere 
and budget-friendly prices are much 
more representative of the real Japan 
than Ginza’s restaurants – these are 
the kinds of places that people head 
to all over the country to unwind with 
a beer or sake and comfort food. And 
in this part of Yurakucho, most will 
have either an English menu or picture 
menu.

Tokio
– the Art Museum and Crafts Gallery – 
the National Museum of Modern Art, 
also known as MOMAT, focuses on 
works from the early 20th century to 
the present, tracing the influences that 
both overseas and traditional Japanese 
culture have had on modern art. 
This year, exhibitions in the Art Mu-
seum include painter Fukuzawa Ichiro, 
who introduced French surrealism to 
the country and whose works critiqu-
ed Japanese society, and Hisui Sugiura, 
a renowned graphic designer. Over in 
the Crafts Gallery, Bizen ware, one of 
the oldest styles of pottery in Japan, 
is explored. Open 10am-5pm Tues-
-Thurs/Sun, until 8pm Fri-Sat; entry 
¥500 (£3.40). momat.go.jp

3  Ginza Six
Hail a cab for the short ride into Ginza, 
the upmarket shopping and dining area 

TOKIO
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PIOTR KALITA  
is related with air 
transport market 
for almost 20 
years. 
He is specializing 
in corporate and 
diplomatic travel 
segment.  
Have a question? 
-  ask Peter. 

CHANGE OF TRAVEL PLANS
My boss has changed his travel plans. At the 
last minute I managed to change the date of 
the departing flight, but it involved paying 
a considerable fee. I also asked our agent to 
change the date of the hotel reservation, but 
they didn't want to do it for free. They want 
to charge us for one night. I remember that 
once they changed the date for me free of 
charge. Why do I have to pay now?

Agnieszka

Dear Agnieszka
All air fares and hotel rates are subject to 
relevant regulations (booking conditions), 
which are part of the contract and must be 
observed. The air ticket you’ve purchased 
is non-refundable, but can be changed for 
a fee to another date. The travel agency 
changed the ticket by charging a fee for 
the change of reservation and a surcharge 
for a higher fare available.

Hotel bookings also have appropriate 
cancellation restrictions. Some rates must 
be fully prepaid on the day of booking and 
are non-refundable. In case of corporate 
bookings, they can usually be cancelled 
free of charge one day before the arrival. 
Most hotel chains consider the border 
hour to be the time of the earliest chec-
k-in, i.e. 14:00 or 15:00. Detailed terms 
and conditions should be checked with the 
agent. Fewer and fewer hotel chains allow 
for cost-free cancellations by 18:00 on the 
day of arrival, which was common until a 
few years ago.

Changing a hotel reservation means 
cancelling the original reservation in accor-
dance with the terms of the contract and 
making a new one with new dates and at 
currently available rates. Since you cancel-
led your reservation on the day of arrival, 
the hotel charged your credit card fully for 
the first day of your stay. The reservation 
for the new dates was confirmed accor-
ding to room availability and appropriate 
rates.

TICKET PRICES
In September we have a big meeting of our representati-
ves in Bilbao, Spain. We’ve invited nearly 20 people from 
France and 20 from Poland. I've checked the prices of air 
tickets and the cheapest round trip ones cost €180. I asked 
the travel agency to book them for me, but they told me 
that they had to make a group reservation at a different 
price. Why is it impossible to buy all those tickets for the 
same price of €180? Also, some guests want to stay in 
Bilbao for the weekend.

Sara

Dear Sara,
Ticket prices from Paris to Bilbao vary considerably. 
The lowest fares start at €180 for a return flight, but 
last-minute tickets can cost as much as €800. If you buy 
a ticket well in advance and meet the additional fare 
conditions (e.g. minimum stay over the weekend), you 
may have the chance to purchase the cheapest ticket. 
Over time, the pool of cheap seats decreases and con-
sequently higher offers are offered for sale.

Your travel agent has provided you with correct 
information regarding the limits of the seats allocated 
to specific fares. Airlines must first and foremost ensure 
the profitability of their flights. Therefore, the availability 
of the cheapest seats must be managed sensibly. Usually 
the number of seats offered at the lowest rates doesn’t 
exceed 5-10 per cent of the total capacity of the aircraft. 
Therefore, it’s seems quite unlikely to buy 20 tickets at 
the same, low price of €180. If the employees of your 
company were to buy the tickets individually, some of 
them would have to pay substantially more than the 
other ones.

Luckily, any booking of more than 9 seats is treated as 
a group reservation. In such a case, the airline offers an 
average price for all passengers travelling together and 
guarantees the availability of all such seats. I don’t think 
it’s a good idea to book tickets individually. If an airline 
identifies the so-called “hidden group”, it’s entitled 
not to honour the individual bookings and charge the 
difference to the group booking fare. Such fares usually 
come with more flexible conditions, such as the option 
to change names in the reservations or ticket refunds.

www.celebritycruises.pl 
ul. Tamka 16, lok.4, 00-349 Warszawa 

tel. 004822 455 38 48
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