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Rejuvenate 
Yourself

Are you tired after work, weakened by constant stress and ‘burned out’, we dream about some 
leisure, not necessarily passive? A deckchair by a palm tree isn’t enough for you? Those who feel 
a need to regenerate their body and soul, seek to change their eating habits and wind down will be 
delighted to browse through the best ten holiday resorts in the world, selected by Marzena Mróz.

Where it is: Iceland, 40 kilometres from 
Reykjavik.

Blue Lagoon is a unique and one of the most popular 
tourist attractions in Iceland. This spectacular bathing 
resort is fed by hot springs from 2,000 metres beneath 
the earth. Salt springs, rich in minerals, silicon and al-
gae have therapeutic and soothing properties, effectively 
treating skin disorders, especially psoriasis. Algae make 
the skin look better, silicon strengthens it and the miner-
als stimulate it. The lagoon water is milky-blue and very 
soft. Its temperature close to the estuary is constant and 
equals 70 C. That’s why the lagoon is open 7 days a week 
throughout the year.
A visit to the lagoon helps you maintain the harmony of 
your body, mind and soul, as well as get rid of the stress 
of your daily life. You can also use a sauna, which over-
looks the lagoon, a Turkish bath, or just stand beneath 
the waterfall. The geothermal Spa offers a wide range of 
treatments and massages. Thanks to the huge salinity, 
the body seems to be lighter, and all the moves are per-
formed effortlessly.
Blue Lagoon was awarded Spa Finder’s Reader’s Choice 
Awards for Best Mineral Springs 2007 and Spa Finder 
Readers Choice Best Spa in Scandinavia 2007. Readers 
of Conde Nast Traveller selected Blue Lagoon as the 
best medical and thermal spa in the world in 2005 and 
2009. For the five following five years Blue Lagoon has 
been awarded the Blue Flag, a certificate given to natural 
beaches. www.bluelagoon.com

Where it is: Koh Samui island, Thailand
Kamalaya Wellness Sanctuary&Holistic Spa is a win-
ner of numerous prestigous awards, like Best Wellness 
Retreat 2008, Destination Spa of the Year 2008 & 2010, 
Spa Finder Reader’s Choice Awards 2009 & 2010, Best 
Complementary & Alternative Medicine Wellness Centre 
2009 & 2010 or Best Conscious Cuisine 2011. It’s an unu-
sual, sophisticated and inspiring place. If offers both co-
sy guestrooms on the slope of the hill, as well as spacious 
suites and villas on the beach. Ancient medicine phi-
losophies - traditional Chinese medicine and Ayurveda 
believed that food is a part of the therapy. Menus in 
Kalamaya are based on this assumption. Dishes are pre-
pared only from fresh and organic products.
Wellness Sanctuary&Holistic Spa combines oriental 
and western traditions of treatment. You can make use 
of the knowledge of traditional Chinese physicians, na-
turopathic doctors, Ayurveda specialists, dieticians, bi-
oenergotherapists and physiotherapists, take part in fit-

ness, yoga, chi gong, or tai chi sessions, meditate or go for 
walks along the beach. Some of especially recommend-
ed treatments include Thai massage, lymphatic massage, 
chi nei tsang (stomach massage), Ayurveda treatments, 
or cranio-sacral therapy. The resort offers also packag-
es combined with therapeutical treatments: Detox and 
Rejuvenation, Asian Bliss, Relaxation and Regeneration, 
Ideal Weight, Optimal Fitness, Personal Yoga, Stress 
Control. 
www.kamalaya.com

Where it is: Koh Samui island, Thailand
Absolute Sanctuary is an ideal place for those, who want 
to take a journey into their body and mind, in order to re-
store the harmony, youth and health. Detox Centre offers 
a variety of detoxifying and cleansing treatments. During 
the therapy, the body is strengthened with vitamins, min-
erals and nutritional supplements, so that it can get rid of 
excessive fat and toxins.
The offer includes 3- or 7-day detoxification programmes 
conducted by highly-qualified specialists. The therapy 
comprises special diet, treatments and physical exercise. 
Therapists also give advice and promote healthy lifestyle.
The Love Kitchen restaurant serves healthy low-calorie 
meals both vegetarian and non-vegetarian. They are pre-
pared only from organic products, the bread is baked lo-Fo
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Treatments in Somatheeram and Manaltheeram are per-
formed by qualified doctors and therapist, coming from 
traditional Ayurveda families. Herbal garden with over 
600 herb species provides all the ingredients needed for 
preparations in the resort’s dedicated pharmaceutical 
pharmacy. 
www.somatheeram.in

Where it is: Tuscany, Italy
Terme di Saturnia Spa & Golf Resort is a winner of nu-
merous prestigious awards, like the one for the World’s 
and Europe’s best hotel Spa or the best thermal/medical 
Spa (Conde Nast Traveller 2004, 2005, 2006, 2007, 2008, 
2009, 2010, 2011) for the best detoxification and anti-ag-
ing therapies. 
The hotel has 140 guestrooms and suits decorat-
ed in the Tuscany style. Two restaurants Aqualuce 
and All’Acquacotta serve dishes from Tuscany and 
Mediterranean cuisine. This is complemented with ex-
cellent local wines. You can also ask for light low-calorie 
meals, prepared by the hotel’s dieticians.
The place is famous for its hot springs. What especially 
attracts tourists is a natural crater-pool, fed by water of 37 
C flowing from beneath the earth with the speed of 800 li-
tres per second. The water is rich in compounds of hydro-
gen and sulphur, as well as in carbon dioxide. In Terme 
di Saturnia Spa & Wellness it’s all about health and well-
being of their guests. Medical, holistic, beauty treatments 
based on hydrotherapy, diet and gymnastics are especial-
ly recommended.
Nearby, there is a 18-hole golf course (70 ha), designed by 
a famous American designer Ronald Fream. www.ther-
medisaturnia. Where it is: Ischia, ItalyTerme Resort&Spa 
is one of the best hotels and Spa resorts in Forio and on 

You can make use of the knowledge of traditional 
Chinese medicians, naturopathic doctors, 
homeopaths, Ayurveda specialists and dieticians.

report

cally, and they serve only cold pressed oils. Guests have 
access to an outdoor pool, a Turkish bath, a cinema, as 
well as Absolute Spa&Yoga Center.
 www.absolutesanctuary.com

Where it is: Himalayas, India
Situated on the forested slopes of the Himalayas, at 
the bottom of the meandering Ganges, Ananda in the 
Himalayas, it’s an ideal place for a harmonious leisure 
of body, mind and soul. Once a residence of maharaja 
Tehri-Garhwal, today it’s a mekka for those seeking orig-
inal places and ways to regenerate their body. Basing on 
Ayurveda, yoga and vedanta in connection with modern 
therapies, Ananda is a place, where you can escape earth-
ly worries and get filled with harmony.
Located at 1,000 metres above the sea, it has temperate 
climate and steady yearly temperature. The resort offers 
70 luxurious guestrooms, 5 suites and 2 villas. All rooms 
come with a spacious balcony and a bathroom with a pan-
oramic view.
The restaurant serves dishes from Hindu, Asian and 
International cuisine. Light and healthy meals are pre-
pared with organic vegetables and herbs. Ananda Spa is 
a winner of numerous prestigious international awards, 
such as World’s Number 1 Destination Spa, granted by 
Conde Nast Traveller in 2005, 2005, 2007, 2008, 2009, 
2010 and 2011. The spa offers over 80 therapies and treat-
ments. It has 24 treatment rooms, where you can have 
both traditional Hindu and Oriental treatments, as well 
as modern and Western ones. The therapies especial-
ly worth recommendation include: anti-stress, clearing, 
relaxation, anti-aging and slimming treatments. Guests 
have also access to an outdoor pool with heated water, 
overlooking the Himalayas. 
www.anandaspa.com

Where it is:  Kerala Somatheeram, India
Ayurveda Resort was the first Ayurveda Centre in the 
world. It’s a unique place: well-equipped, with traditions, 
culture, history, ayurveda, yoga, the beach and close to 
the nature.
In Somatheeram and the sister-resort in Manaltheeram, 
you can stay in huts and traditional kerala houses, built 
from eco-friendly materials, surrounded with a fence and 
overlooking the sea. 
Guests participating in Ayurveda programmes: rejuve-
nating, body clearing, slimming, anti-stress, beauty or 
anti-aging therapies - can choose among 250 dishes based 
on three doshas: Vatha, Pitha and Kapha.
The resort is a winner of numerous national and inter-
national awards for excellent quality of Ayurveda treat-
ments, Classified Heritage Ayurveda Resort and Green 
Leaf Classified Ayurveda Hospital. 
Ayurveda helps with treating rheumatism, asthma, hy-
pertension, high cholesterol level, stress, and overweight. Fo
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the whole island.In 2009 it received an award as „The 
most hospitable hotel in the Naples province”. Located 
on a slope of Monte Epomeo in a Mediterranean garden, 
the hotel has 72 rooms and suites in two complexes of ho-
tel buildings: Paradiso Garden and Paradiso Terme. The 
hotel restaurant with a panoramic terrace offers a wide 
selection of dishes based on traditional Italian, and local 
Neapolitan cuisine.
Guests have access to three outdoor pools with thermal 
waters of various temperature, an indoor pool with ther-
mal waters, a fitness centre, a sauna and tennis courts. 
You can also go to Wellness&Spa Centre, the best one 
on Ischia, specializing in thermal and mud baths, in-
halations, anti-stress, anti-cellulite, clearing, aromatic, 
Ayurveda or shiatsu massages and reflexology. Guests 
can also count on free transport to Poseidon’s Thermal 
Garden Parks. 
www.hotelparadisoterme.it

Where it is:  Seychelles Islands
Maia Luxury Resort*Spa is located by the Indian Ocean, 
on the South-Western coast of Mahe. The hotel is sur-
rounded with beautiful garden, mixing Creole and Far 
East traditions, where there are over 300 species of vari-
ous trees and bushes. It’s a winner of many internation-
al awards, like Conde Nast Traveller, Harpers Bazaar - 
Travel Guide 2010: „Best for Nurturing Body&Soul”. The 
resort offers top-quality therapies and treatments based 
on La Prairie cosmetics.
Guests have access to three open-air pavilions, of 120 sq 
m. Each one comes with a separate garden, a cloak room 
and showers. The offer also includes yoga, meditation, 
self-shiatsu and qi gong sessions. The Fitness Centre is 
equipped with the most modern machines. Individually-
prepared programmes help you restore balance, immuni-
ty and body flexibility. 
www.maia.com.sc

Where it is:  Bali
Spa Village Resort Tembok Bali pays tribute to ancient 
Bali traditions. It combines local, natural therapeutic 
practices with relaxation and regeneration treatments, 
making it possible to discover the charm of the island on 
your own. This luxurious resort guarantees peace and 
quiet necessary for full and harmonious leisure. That’s 
why in its comfortable rooms there are no TV, CD and 

DVD players, internet connection and the guests are 
kindly asked to silence their mobile phones. The hotel is 
inaccessible for guests under 16, and there is a smoking 
ban on the whole of its premises.
The resort is located on North-Eastern coast of Bali, and 
has 27 rooms, 2 suites and 2 villas. The hotel restaurant 
serves meals a la carte, everything based on organic prod-
ucts.
Spa Village Resort Tembok Bali provides its guests with a 
choice of four renewal programmes: Balance, Creativity, 
Vigour and Spa Village Academy. 
www.tembokbali.com

Where it is: Jordan, the Dead Sea coast
Dead Sea Spa Hotel and Dead Sea Medical Centre is lo-
cated in the town of Salt Land, 408 metres beneath the 
sea level. 
It offers spacious rooms, sophisticated dishes in the ho-
tel restaurant, and most of all - a possibility to take a bath 
in the Dead Sea and revitalizing treatments. Apart from 
dermatologic and rheumatologic treatments, also mud 
masks, ultrasound, galvanic, thermal therapies as well as 
hydrotherapy are recommended.
The Centre comes with a well-equipped fitness room, in-
door pool, special pools for skin and rheumatism treat-
ment, as well as a natural solarium at the seaside. www.
jordnadeadsea.com
The resorts were checked by Spa Travel, which offers the 
most attractive prices.     n

Health and beauty trips are organized by Spa Travel, www.spatravel.com.pl

Baths in the Dead Sea and revitalizing 
treatments have a wonderful effect both on the 
body and the soul.
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The Ski Madness in Zakopane

The beautifully located 3-star Mercure 
Kasprowy Zakopane offers its guests splen-
did views of the Tatras, as well as the ac-
cess to over 160 kilometres of ski runs, and 
remarkable winter attractions. The skiers 
have also access to the hotels skiing equip-
ment storage facility and a ski rental shop. 
The beginners, for an extra charge, can 
take skiing lessons. The package, which 
has been especially for the winter holidays, 
includes comfortable guest rooms, buffet 
breakfast, as well as the evening dinner 
with a la carte menu. There will also be en-
tertainment for the whole family, such as 
a sleigh ride along a mountain valley fol-
lowed by a bonfire and refreshments, a pro-
fessional dance course with an instructor, 
and a party in the hotel’s disco. Children 
will enjoy their time in the Mini Club un-
der the care of a babysitter, while teenag-
ers can have fun in the Junior Club which 
features Playstation and Wii gaming con-
soles. The youngest will certainly be hap-
py to take part in various active events pre-
pared by the hotel staff. Skiers can take 
advantage of a 15% discount for ski pass-
es at Szymoszkowa ski slope. Hotel guests 
will also have free access to Mercure’s fit-
ness centre, swimming pool, as well as the 
ski storage facility located next to the slope. 
For an additional fee, they can take the ho-
tel shuttle bus to Białka Tatrzańska. The 
package is available from 2 January to 29 
February 2012.

The Winter in the Karkonosze
Skiers appreciate the beauty of the 
Karkonosze, located on the border be-
tween the Czech Republic and Poland. 
You will find there ski runs not only for 
advanced skiers, but also for beginners. 
Mercure Skalny Karpacz hotel is situated 
at the foot of Śnieżka -  the highest mas-
sif of Karkonosze. There are two ski slopes 

On 6 October 2011, at a gala 
which took place in Poznań, 
the editors of Business 

Forum – a supplement to „Gazeta 
Prawna” - rewarded the winners of 
the Emblem for the Highest Quality. 
It’s already the 5th edition of the 
Highest Quality QI programme, im-
plemented under the auspices of the 
Ministry of Regional Development, 
the Polish Agency for Enterprise 
Development, and the Polish Forum 
Club ISO 9000. Ibis hotels located in 
Poland have won the Golden Emblem 
of the Highest Quality QI 2011 in QI 
Services category for consistent poli-
cy of implementation of international 
standards for the high quality of fa-
cilities, rooms, catering, and service. 
Ibis brand is the world’s first budg-
et hotel chain which has received 
the international certificate of quali-
ty ISO 9001, as early as 1997. Guests 
planning to stay at any Ibis hotel 
throughout the world, are certain to 
find there the high quality of service. 
As many as 758 hotels of the brand 
are ISO 9001 certified. All the hotels 
have the same methods and systems 
of control, and the uniform standards 
and procedures guarantee the same 
high quality service to customers of 
Ibis chain in all 48 countries where 
the brand is present. This provides 
the guests with a feeling of comfort, 
safety and security. 
This is a truly valuable distinction 

ORBIS

Skiing in the Mountains and the Masuria

for us, especially because the quali-
ty of service is one of the most basic 
values, which determine the level of 
customer satisfaction. “The jury has 
appreciated our intense work done 
in all areas of operation of Ibis chain 

ibis Hotel Chain Awarded the Golden 
Emblem of the Highest Quality QI 2011
ibis was awarded for the implementation and promotion of quality in all areas of activity of its 10 hotels 
in Poland. TheGolden Emblem for the Highest Quality QI 2011 in QI Services category is proves the 
high quality of services offered in hotels of ibis brand.Ski lifts, sports equipment rental stores, swimming pools and saunas – these are just some of the 

attractions that you may count on if you decide to go skiing in Poland, choosing one of the hotels of 
Orbis Hotel Group. For the winter season most of the hotels have prepared special family packages 
and promotions.

This prestigious competition organized by the Business Forum 
– a supplement to the “Gazeta Prawna” daily newspaper, re-
wards all initiatives that promote professionalism and quality. 
The winners of QI medals are state institutions, companies, ma-
jor corporations, smaller businesses, as well as local govern-
ments and organizations that carry out consistent policy with re-
gard to the quality of their products, services and offers.

The Golden Emblem for the Highest Quality QI 

just opposite the hotel, where you can em-
bark on your first attempts at skiing. Also, 
3 kilometres further, there’s Kopa ski com-
plex. Hotel is also a great starting point for 
the trip to Czech Republic and Jakuszycka 
Glade, which is particularly liked by en-
thusiasts of cross-country skiing. When the 
winter sport craze is over, the guests can en-
joy the hotel’s jacuzzi and sauna. The young-
est can enjoy the sitting room with a pool of 
balls, a slide, and various toys.
If you are planning to the Karkonosze, 
you may also consider staying at Mercure 
Jelenia Góra, near the borders with Czech 
Republic and Germany. The hotel is an ex-
cellent base for skiers willing to explore the 
ski runs nearby, especially Łysa Góra just 
10 kilometres away from the hotel. There 
are numerous ski slopes in the nearby town 
of Karpacz, as well as in Szklarska Poręba 
with its Ski Arena - one of the best and most 
modern ski centres in Poland, excellent both 
for beginners and more advanced skiers. 
Mercure Jelenia Góra offers its guests a free 
skiing equipment storage facility, and for an 
additional fee, the transport to and from the 
ski slopes. Those who are keen on other ac-
tivities, can take advantage of the heated in-
door swimming pool, a paddling pool for 
children, a sauna, and a jacuzzi. 

The „Ice Age” in Masuria
The region of Warmia and Masuria is 
also very attractive for skiers. Mercure 
Mrongovia Resort & Spa hotel in Mrągowo 
has prepared a special winter holiday offer 
aimed at families. The „Ice Age” promo-
tion includes accommodation with break-
fast, daily dinner with drinks and a 10% 
discount for the ski lift. Those who want 
to learn how to ski, can take advantage of 
free lessons, while others will certainly 
enjoy playing the snow hockey. Additional 
attractions include table tennis, water po-
lo, Nordic walking, and for the youngest  
- the Winter Junior Club. The guests can 
spend their afternoons and evenings on 
playing board games, taking part in bowl-
ing tournaments, or at the bonfire, play-
ing the “Hunt for the mammoth” game. 
Evening concerts at the fireplace will 
warm them up after a long day spent on 
the slopes. The hotel also offers other at-
tractions, such as the swimming and lei-
sure pools with a water slide and water 
massage, the outdoor jacuzzi, sauna, and 
the Techno-Gym. The package is availa-
ble from 13 January to 25 February 2012.
For detailed information go to  
www.accorhotels.com     n

- the choice of location, the team-
work, as well as the booking system 
and, of course, the stay at the hotel,” 
says Christian Barbier, the Manager 
of Ibis Poznań Centrum, who re-
ceived the award. 
The jury was especially impressed 
with Ibis’ „15 Minute Satisfaction 
Guarantee”, which means that if a 
guest to the hotel encounters a prob-
lem in their room, the staff prom-
ise to make things right as quick-
ly as possible no matter what time 
it is.  The hotel staff is available 24 
hours a day and always does their 
best to ensure that unforeseen prob-
lems are solved for the benefit of the 
guests. This is because convenience 
and customer satisfaction are deter-
minant for the success of the Ibis 
brand. 
Ibis is a world famous brand that of-
fers all the amenities and services of 
a budget -class hotel at an extremely 
attractive price. The brand is appre-
ciated by customers as the best val-
ue for money, as well as for its uni-
form standards. The hotels of the 
brand provide their guests with ful-
ly equipped rooms, a 24/7 service, 
as well as a wide selection of restau-
rants. The high quality of services 
is confirmed by international ISO 
9001 certification, obtained as early 
as in 1997. Ibis is actively committed 
to protecting the environment and 
as the first hotel brand in the world 
has obtained ISO 14001 certifica-
tion. Ibis brand was created in 1974, 
and today it’s leading European 
brand and  one of the largest chain 
of budget hotels in the world with 
more than 100,000 rooms and over 
900 hotels in 48 countries, includ-
ing 10 in Poland.

    For more information, please vis-
it www.ibishotel.com.
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courtyard

For now, only one hotel in Warsaw, 
meets these requirements. It’s 
Courtyard by Marriott Warsaw 

Airport, located near the terminal so 
you can get from there to the airport 
on foot. 

A HOTEL WITH A VIEW 
Courtyard by Marriott is situated at 
Chopin Airport - only 49 steps away 
from the apron, and mere  - 7 kilo-
metres from the centre of Warsaw. 
„Some hotels have a view of the 
ocean, and we have the view of the 
apron,” says Aneta Stępkowska, the 
manager of the hotel. Such conveni-
ent location allows the guests to the 
hotel to combine their business with 

What is the perfect location of a hotel for the businessperson?  At an airport! If we have a planned a 
business trip by plane which takes off early in the morning, the ideal solution would be to spend the 
night prior to the flight, as close to the gate as possible.

travel, which is especially important 
in case of late arrivals or early morn-
ing departures. An airport hotel is 
also an ideal solution for passengers 
whose flights have been delayed and 
who  have to spend several hours in 
Warsaw, waiting for their connecting 
flight. The TV screens in the lobby of 
the hotel are connected to the termi-
nals at the airport. This allows trav-
ellers who are sitting at the bar to ob-
tain the information on the present 
aircraft departures and arrivals. 

CARING 
FOR THE ENVIRONMENT 

Courtyard by Marriott Warsaw 
Airport is a spacious, elegant, and 

FOR POLITICIANS,  
ATHLETES AND LADIES 

Due to its perfect location, comfort 
and excellent service, Courtyard by 
Marriott Warsaw Airport is often 
chosen by MEPs flying to Brussels in 
the morning, as well as athletes. The 
national handball team, for whom 
the hotel has been home for four 
years, awarded Courtyard the title 
of the Partner of the Polish Handball 
Association. The hotel also hosted…  
the world’s most beautiful ladies who 
came to Warsaw for Miss World 2006 
beauty contest. However, above all, 
Courtyard is a great Warsaw haven, 
praised by business people coming 
here from all over the world. 

BOOK AT THE WEBSITE 
You can enjoy here tasty and healthy 
dishes, both before your journey 

So Close to Your Plane!
and just after landing at the airport. 
The hotel has 15 comfortable con-
ference rooms where various busi-
ness meetings, but also banquets, 
weddings, proms, and even car ex-
hibitions are held. Recently, every 
room has gained access to Wi-Fi, so 
now the wireless internet is available 
throughout the whole hotel. 
Marriott hotel chain has recent-
ly started the construction of a new 
5-star Hotel Renaissance, located 
just opposite the new part of the ter-
minal. The new hotel will be man-
aged by Port Hotel Ltd, the company 
which now manages the Courtyard 
by Marriott Warsaw Airport. 
The easiest way to book rooms in one 
of the 3,500 Marriott hotels world-
wide, with the guarantee for the best 
prices, is to go to www.marriott.com or 
www.warszawacourtyard.pl.    n

functional hotel, awarded by the ho-
tel guests for the most comfortable 
beds and cleanliness. It’s managed 
by the Polish company and is one of 
the most popular Warsaw hotels cho-
sen by businesspeople. In accordance 
with the corporate policy of Marriott 
International Inc.. and with the natu-
ral environment in mind, the hotel is 
entirely non-smoking. It has also un-
dergone a number of pro-ecological 
changes both in the parts available 
for hotel guests and in the back of-
fices. Courtyard by Marriott Warsaw 
organizes green conferences, proving 
that you can prepare your business 
meetings, while effectively protect-
ing the natural environment. Fo
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THE HEAVENLY BED
In 1999, Westin hotels have revolu-
tionized the hospitality industry, 
by introducing into their rooms the 
Heavenly Bed, which has since be-
come an icon and an inspiration for 
bed designers all over the world. 
Over the past decade more than 75 
million visitors, including heads of 
state, Hollywood celebrities and the 

filled with goose feathers or down, a 
bolster, a cosy blanket, as well as a 
comfortable, springy mattress and 
a frame. Westin has spent over $30 
million to make sure its guests have 
a healthy and restful sleep.

The ideal beds are just one element 
which is set to stimulate the senses of 
guests to Westin hotels. The relaxa-
tion process starts on entering the ho-
tel, when your senses are stimulated 
with the scent of white tea and sooth-
ing music in the lobby.The scent of 
white tea with a hint of geranium and 
freesia has been specially designed 
for Westin in order to highlight its 
personality. It has relaxing proper-
ties and was created in accordance 
with the results of a one-year long re-
search. The fragrance collection cre-
ated for Westin hotel brand includes 
an oil atomizer and potpourri based 
on natural ingredients. 

Also floral arrangements found in 
Westin hotels are not accidental. 
They were created by Jane Packer 
- a favourite florist of Calvin Klein 
and Donna Karan. They delight with 
their simplicity and elegance, and 
surprise with such additions as wil-
low leaves, moss, or stones. Their aim 
is to highlight the personality of the 
brand.

FOR THE BODY AND THE SOUL
Westin knows that the key to well-
being is finding a balance between 
work, exercise and good nutrition. 
That’s why everything starts here 
with breakfast, which in Westin is 
treated as something utterly unique. 
The morning menu has been com-
posed in line with SuperFoodRX 
philosophy of food synergy.
The recent research confirms that 
certain components consumed to-
gether, have higher nutritional val-
ue than those eaten alone. For ex-

ample, avocados eaten as an addition 
increase the absorption of antioxi-
dants in other  Superfoods such as to-
matoes and spinach, while cinnamon 
combined with grains helps control 
blood sugar levels. That’s why it is so 
important to be able to properly com-
pose the ingredients of a well-bal-

anced, tasty and healthy meal. The 
carefully selected products, which 
are the ingredients of dishes, can add 
us energy and improve our mood. In 
other words, they can improve the 
quality of our lives.

PERFECT FITNESS
The guests of The Westin Warsaw 
hotel can relax and improve their fit-
ness at a special gym called Westin 
WorkOUT. It‘s open 24/7, which is a 
real blessing especially for those with 
busy schedules. Westin WorkOUT is 
equipped with modern cardio ma-
chines, treadmills, bicycles with TV 
screens, and other modern equip-
ment. The experienced instructors 
prepare an individual set of exercises 
for each guest, tailored to their needs 
and abilities. They also have lots of 
useful advice on the appropriate di-
et, supplements, and can help you to 
start a healthy lifestyle.
Guests of The Westin Warsaw es-
pecially appreciate the luxurious-
ly equipped rooms of this hotel. The 
beautiful, spacious interiors are a 
perfect place to relax and feel almost 
like in a spa, following a long day of 
exhausting meetings. Instead of go-
ing to a wellness centre, you can or-
der a massage in your room, thanks 
to the ‘in-room spa’ service. The ex-
perienced therapists will choose and 
suggest the most appropriate treat-
ment, for example Swedish, relaxing, 
or sports massage. 
Westin’s concern for the well-being of 
its guests, as well as stimulating their 
senses, are a part of a well thought 
out strategy of the company. Today, 
the brand has 170 hotels in 35 coun-
tries and plans further expansion. In 
today’s crazy times, when it’s difficult 
to find time for regular meals and re-
laxation, a place which provides in-
itiatives improving your lifestyle, 
should be particularly appreciated. 

n

A good night’s sleep is better than good sex –this is, at least, one of the findings of a survey 
carried out in Europe, Africa and the Middle East for Westin Hotels & Resorts, and over half of the 
respondents were of this particular opinion. What’s more, as much as 38 % of those surveyed claimed 
that they would prefer to find sleeping pills on the pillows in the hotel rooms instead of chocolates.

starwood

Westin 
True Relaxation

No wonder then, that when 
in 1999 Westin offered the 
Heavenly Bed to its clients, it 

immediately won the hearts of those 
who travel actively, and raised hotel 
standards. From just one product, a 
comfortable bed, the brand has ex-
panded its offer into a rich portfolio 
of initiatives, aiming at improving 
the comfort of stay of its hotel guests. 

most outstanding athletes, have rest-
ed in Heavenly Beds at Westin ho-
tels around the world. The success of 
this invention was so huge that the 
hotel chain was persuaded to make 
the Heavenly Beds available for re-
tail sale. As of now, more than 30,000 
beds and 100,000 pillows have been 
sold.
The whole Heavenly Bed set con-
sists of pillowcases, sheets, 4 pillows Fo
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One of the most recognizable brands in the fashion world, has decided to expand its business. In 
addition to the characteristic colourful dresses and sweaters in zigzag patterns, inspired by art deco, 
Missoni - a renowned Italian family has also invested in developing hotels under their name.

Missoni a Fashion for Hotels

perfectly located, and most of the 136 
rooms and suites have a view of the 
famous Royal Mile. The minimalist 
interiors perfectly contrast with the 
explosion of colours a la Missoni. 
The Italian restaurant serves me-
als on porcelain tableware designed 
by the family. The price of the room 
(starting at £210) includes breakfast, 
laundry, WiFi, local calls, movies on 
demand, transfer to the airport, and 
the access to the entire contents of the 
minibar.

THE COLOURS ON THE GULF 

The view from the 18-storey Missoni 
Hotel in Kuwait overlooks the 
Persian Gulf. The armchairs and so-
fas in the lobby are covered with pat-
terns which are typical for the com-
pany: stripes, squares, and zigzags. 
Each of the 63 suites is different, al-
though the dominant colours in this 
new hotel (launched in 2011) are tu-
rquoise, gold, beige, raspberry and 
lilac. All details, including furnitu-
re, tableware, as well as towels and 
bathrobes were designed by Rosita 
Missoni, who claims this hotel is her 
favourite one. 
In the near future Missoni is plan-
ning to launch new hotels in Oman, 
Brazil and Turkey.                                  n

Zuzanna Bass

TRADITION ABOVE ALL 

The history of Missoni - a family 
business specializing in knitwear, 
which in 60 years transformed into a 
multi-brand global empire, is a real 
lesson of style, class and elegance. 
The fashion house was established in 
1953, in the basement of Ottavio and 
Rosita Missoni. Five years later, in 
the year when their daughter Angela 
was born, they showed their first col-
lection. In the 1970s this European 
fashion house, started to be perceived 
in the U.S. as a symbol of Italian de-
sign, not only in the clothing depart-
ment. The company also designs fa-
brics, furniture, vehicle equipment, 
as well as sets and costumes for La 
Scala in Milan. 
Since 1998, Missoni has been mana-
ged by Angela, who is also the chief 
designer. Margherita, her daughter, 
is the ambassador of the brand. 

THE STYLISH TERRITORY 
Recently, along with Rezidor Hotel 
Group the company has created the 
Missoni Hotel Chain. The first hotel 
was launched in 2009 in Edinburgh, 
the second one in 2011 in Kuwait. 
As you might expect, the hotels are 
characterized by unique comfort, sty-
le, and design. Also each new hotels 
belonging to the chain alludes in its 

hotels

design to the characteristic features of the 
city in which it is built. Referring to the 
cultural heritage of Scotland, the origina-
tor of this project - Rosita Missoni – equip-
ped the hotel with the famous Laderback 
chair - designed by Charles Rennie 
Mackintosh. The hotel in Edinburgh is 
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The World for Sale

fairs

It’s worth visiting trade fairs to wit-
ness the grandiosity with which 
exhibitors from all over the world 

can present their products. They 
are also a chance to observe the lat-
est trends in the   field we are inter-
ested in. Only during a motor show 
can you get into a Bentley or check 
the interiors of a real Ferrari. At wine 
fairs you can taste samples of this no-
ble drink until the world starts spin-
ning, and at photo expo you can test 
the most advanced cameras and lens-
es. Below, we present several trade 
shows which are considered the big-
gest and the most important.

Motor shows
North American International Auto 
Show (14-22 January 2012, Detroit)
It’s the largest motor show in the 
U.S. The event takes place in 
Detroit - the cradle of the American 
automotive industry, whose  glo-
ry days are now, unfortunately, a 
thing of the past. (You’d better not 
venture into the area outside the 
exhibition area, as Detroit is a dan-
gerous city). The trade show, how-
ever, has retained its good reputa-
tion. Luckily, the stalls there aren’t 
scattered all over the place, so you 
can see the most important exhibi-
tors in less than a day.
Geneva International Motor Show  
(8-18 March, Geneva)
It’s the most popular and most im-
portant motor show in Europe. It 
invariably gathers all the major ex-
hibitors from the automotive indus-
try and is a place where most new 
models have their world’s premiere. 
The first and important advantage of 
this event is that all manufacturers 
are gathered there in one large hall. 
Another one is its close proximity to 
the airport and the railway station. 
Getting to the fairgrounds on foot 

Until recently, industry events weren’t too attractive to mere mortals. Today, however, a trade fair is a 
great show, during which business recedes into the background. Today, the world went bananas about 
spectacular exhibitions, with companies spending millions of euro to promote their products.  

takes barely fifteen minutes. On the 
downside, most hotels in Geneva are 
very pricey.

Consumer electronics/en-
tertainment
IFA (31 August -5 September 2012, 
Berlin)
The consumer electronics trade fair 
in Berlin may not be the world’s big-
gest, but it’s certainly easier to get 
there from Poland. Besides, it’s an 
event with traditions because its his-
tory dates back to 1930s. It’s here 
where the CRT TV was presented for 
the first time in history. Also today, 
the IFA trade fair is an important 
event where you can see up close all 
the novelties from the world of elec-
tronics.
Consumer Electronics Show  
(10-13 January 2012, Las Vegas)
One of the largest and most re-
nowned trade fairs for electronic en-
tertainment. It’s here where the first 
ever VCR and CD player were shown. 
Also in the early 1980s the expo in 
Las Vegas witnessed the premiere of 
first PCs. In recent years, such giants 
as Intel, Apple, Motorola, Google, 

Samsung, Microsoft, Sony presented 
there their new products.
Photokina (18-23 September 2012, 
Cologne)
If you are interested in photography, 
film - whether as an amateur or a pro-
fessional – you should definitely visit 
Photokina. It’s one of the most inter-
esting events of the industry, organ-
ized every two years since 1950. All 
major manufacturers in the industry 
present their comprehensive offers 
there, with numerous products having 
their premiere there. The 2010 edi-
tion gathered a total of 1,251 compa-
nies from 45 countries. The expo was 
visited by over 180,000 people, which 
shows how popular the event is.

Tourism
ITB Berlin (10-11 March 2012, Berlin) 
and ITB Asia (3-5 October 2012, 
Singapore)
The most important tourist fair in 
Europe, which now also has its Asian 
edition, organized in a similar way. 
Apart from the regular exhibitors 
(hotel chains and travel agents), you 
can see there presentations of indi-
vidual countries wishing to promote 

B T Pl Villeroy&Boch.indd   1 11/25/11   7:20 PM
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fairs

themselves. Poland also participates 
in the event, and the last edition saw 
the presentation of the most beauti-
ful regions of our country.

Fashion
Pitti Immagine Uomo  
(10-13 January 2012, Firenze)
The men’s fashion show which opens 
the season of fairs in the clothing in-
dustry, both in Europe and world-
wide. The exhibition halls resemble 
a giant store where you can find all 
sorts of men’s clothing as well as vari-
ous accessories.
SIMM Madrid International Fashion 
Fair (2-4 February 2012, Madrid)
It’s, in fact, a combination of a giant 
trade fair with a neverending fash-
ion show. The fair is a place where 
big business combines with admiring 
various presentations of original at-
tire. Of course, this spectacular part 
of the fair is just an addition to more 
serious business such as negotiations 
and signing contracts. 

Boats
International Boat Show  
(21-29 January 2012, Dusseldorf)
Usually, this event is called sim-
ply „Boot”, which in German means 
„boat”. That’s much shorter and eve-
rything is clear right away. The fair 
in Dusseldorf is a place where major 
manufacturers of boats, yachts and 
equipment for water sports present 
their novelties. Generally, the show 
gathers are over 1,500 exhibitors from 
over 50 countries. One of the largest 
attractions of the show is presentation 
of huge boats in all their glory.

Sweets
International Sweets World  
(29 January-1 February 2012, Cologne)
A real treat for those with a sweet 
tooth. It’s one of the world’s largest 
trade fairs of the industry, where var-
ious manufacturers present numer-
ous novelties from the confectioners’ 
world. Of course, the biggest attrac-
tion for visitors is the opportunity to 
taste the presented products, such as 
chocolates, cakes, biscuits and other 
confectionery products.

Wine

Vinitaly (25-28 March 2012, Verona)
Some would say it’s a truly noble fair, 
when the world’s best wines are pre-
sented. Of course, the show is dom-
inated by Italian manufacturers, 
promoting their latest products. It’s 
worth noting that the event is aimed 
not only at professionals but also at 
wine lovers who have the opportuni-
ty there to taste a wide variety of spe-
cies of their favourite drink.

Aviation
ILA Berlin Air Show  
(11-16 September 2012, Berlin)
Up to 2010, every two years the air-
port in Schöenefeld near Berlin host-
ed an aerospace exhibition combined 
with spectacular air shows. Visitors to 
the exhibition had an opportunity to 
see all the latest passenger jet airlin-
ers, military fighter jets, small jets and 
piston engine aircraft aimed at private 
buyers. The 2012 edition will be held 
in a different location: at the site of 
Berlin Brandenburg airport which is 

still being built and is set to become 
one of the major European hubs.

Flowers
Euroflora (April 2012, Genoa)
The fair whose exhibition grounds 
resemble a giant botanical garden. 
Numerous exhibitors prepare spec-
tacular arrangements made of flow-
ers and shrubs, as well as genuine 
sculptures made from plants. It’s def-
initely worth seeing! The fair is also 
the place to go for the novelties in the 
gardening equipment.

Furniture
Milan Furniture Fair 
(17-22 April 2012, Milan)
The largest furniture fair in the world, 
where the latest trends in furniture 
design are presented. There are also 
numerous presentations prepared by 
well-known furniture designers and 
renowned schools of design. The exhi-
bition area is almost 230 thousand sq 
m, with over 2,700 companies present-
ing their products. 	                              n

Trade shows are a chance to observe the trends in the 
industry we are interested in
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The Czech capital’s popularity as a tourist destination is enduring. In the past year more than four 
million people visited Prague, and for most it was not their first time.  Rose Dykins discovers how to 
make the most of the Czech city on a return visit.

Nearly 60 per cent of tourists are 
returning for a second, third 
or fourth visit, says a Czech 

Tourism spokesperson.  „It’s still che-
ap compared with most European ca-
pitals because we don’t have the euro 
and everything in the city centre is in 
walking distance.”
Prague’s centre forms the largest 
UNESCO site in Europe, and the 
Gothic charm of the Old Town has 
no doubt played a large part in en-
couraging repeat visits.  The city has 
also become a top stag party destina-
tion thanks to its breweries and be-
er culture. But beyond the romance 
and cheap pints, what else has it got 
to offer?
„People know Prague is here, but they 
often don’t know what there is to do,” 
says Hana Langmajerova, senior pro-
ject manager of Kuoni Destination 
Management (kuoni-dmc.com), 
which arranges group travel in 
Prague.   „There needs to be more 
promotion of the city, telling people 
what’s new.”  She recommends trying 
out „the trendy restaurants, the ma-
ny festivals and the walks around the 
back streets of both sides of the Old 
and Lesser Towns”. Here are some 
more suggestions.

Kampa Island
If you are familiar with the Old 
Town and have already marvelled 
at the Astronomical Clock and the 
Church of Our Lady Before Tyn, 
cross the Charles Bridge to Kampa 
Island to see a different side of the ci-
ty.  Separated from the lovely Mala 
Strana, or „LesserTown”, by an arm 
of the RiverVltava, it is a popular spot 
with locals for escaping the crowds. 
Walk across the stone bridges and 
you will feel as if you are in the coun-
tryside, despite being minutes from 
the centre. In good weather, the gras-
sy spaces that line the river are full 

of picnics and people playing games.
The island has its own modern art 
gallery, Kampa Museum.  It’s surro-
unded by some of the city’s most in-
teresting sculptures – look out for 
the giant bronze crawling babies by 
Czech sculptor David Cerny. There 
are also plenty of pubs – the Mlynska 
Kavarna (Park Kampa; tel +420 608 
444 490) is a converted mill with a 
secluded garden, reachable by bridge.

Kampa Museum: open 10am-6pm; 
entry is Kc260 (£9.40). U Sovovych 
Mlynu 2; museumkampa.com

Mucha Museum
Czech artist Alphonse Mucha is con-
sidered a pioneer of the art nouveau 
movement. Mucha created posters 
that featured glamorous women in 
natural surroundings that morph in-
to intricate patterns.
Prague’s understated Mucha 
Museum, on the edge of the Old 
Town, has a wide collection of the ar-
tist’s prints. A highlight are the black 
and white photographs Mucha took 
in his Parisian studio of his friends 
and models. A video about Mucha’s 
life puts his work into context.

Open 10am-6pm; entry is Kc180 
(£6.50). Panska 7; mucha.tyden.cz

Museum of Communism
Above a McDonald’s on Na Prikope 
street in the Old Town, the compact 
Museum of Communism is well hid-
den. It provides a clear account of the 
worldwide development of the mo-
vement from 1948 to 1989, and enco-
urages reflection on how remnants of 
this history can be seen in the city to-
day.
The array of busts, artworks and ar-
tefacts are displayed in a slightly di-
sorderly fashion, but this gives the 
museum an intimate feel. Interesting 
exhibits include framed communist 
propaganda posters and a replica of 

destinations

Playtime  
in Prague
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Mlynec Nestled by a corner of Charles Bridge is Mlynec res-
taurant – grab a table by the window or on the terrace for a 
great view. The cuisine is sleekly presented yet stays true 
to the tastes and textures of Czech home cooking, such as 
plum dumplings with poppy seeds served with a dollop of 
slivovitz cream.
Open daily; two-course meal: 803 KC . Novotneho Lavka 9; 
tel +420 277 000 777; mlynec.cz

Villa Richter This dining complex of three restaurants offers 
an excellent view down on to the terracotta rooftops of Ma-
la Strana. The terraces above St Wenceslas Vineyard are 
perfect for a relaxing drink after visiting Prague Castle and 
Lobkowitcz Palace, a short walk up the hill. 
Open daily: 10.00 am.-11.00pm.; two-course meal: 458 KC. 
Stare Zamecke Schody 6/251; tel +420 257 219 079; 
villarichter.cz 

Buddha Bar Hotel For a funky, exotic vibe, head to Buddha 
Bar Prague, a five-minute walk from Old Town Square. The 
two-storey bar and restaurant is overlooked by a giant Bud-
dha statue.  The bar serves cocktails with unusual combina-
tions of ingredients, such as the Wasabi Hurt Shoshu, which 
is made from wasabi, sake, lime, vodka and cane sugar.
Open daily 6.00pm to late (restaurant from 6.30pm); two 
courses Kc919 (£33.50). 
Jakubska 649/8; tel +420 221 776 400; buddha-bar-hotel.cz

Hard Rock Cafe For generous portions of American-style 
food, head to the largest Hard Rock Café in Europe, just 
off Old Town Square. Typical of the restaurant brand, the 
walls are lined with authentic movie and music memorabil-
ia, such as outfits worn by Madonna and Elvis Presley. Col-
ourful cocktails are on offer.
Open daily 12.00pm-12.00am; two courses Kc558. 
Dum U Rotta, Male Namesti 3; tel +420 224 229 529; 
hardrock.com

a secret police interrogation room, 
which is particularly sinister.   Black 
and white footage of Russian tanks 
rumbling into Prague and of the puni-
shments doled out to those who rebel-
led against the KSC really resonate.

Open daily 9am-9pm; entry is 
Kc180 (£6.50). Na Prikope 10; mu-
zeumkomunismu.cz

Lobkowicz Palace
Located slightly below Prague Castle. 
The aristocratic Czech family has a 
turbulent history – their ancestors 
were forced to flee first during Nazi 
rule and again during the commu-
nist regime.  They endeavoured to 
get back their family treasures, and 
these are now on display in the pala-
ce galleries.
William Lobkowicz retrieved more 
than 1,500 paintings and 20,000 ob-
jects, including well-loved musical 
instruments, the world’s third-largest 
collection of 16th-century Spanish 
court paintings, and two Canaletto 
oil paintings of the Thames. Daily 

classical concerts are held in the pa-
lace’s intimate concert hall. The hall 
features 17th-century murals on the 
ceiling and can be hired for events. 
Tours of the palace are also available.

Museum is open 10.00am - 6.00pm, 
entry: 275 KC. Concerts take place at 
1.00pm., tickets: 390 KC Jirska 3; lob-
kowicz.cz

U Fleku
One of the largest and oldest brewe-
ries in Prague, U Fleku has been ma-
king its unique dark beer in the Old 
Town for 500 years. This special brew 
is quite heavy with a huge head and 
slightly sweet taste. It’s only sold in 
U Fleku’s restaurant – which serves 
Czech dishes (Kc294/ £11 for two co-
urses) – its eight rustic halls and be-
er garden, where waiters constantly 
bring you refills. The buildings are 
Bohemian and medieval in style.
Open daily 10.00am - 10.00pm. 
Kremencova 11; en.ufleku.cz
More details: czechtourism.com, pra-
gueconvention.cz

Crowne Plaza A 15-minute drive from the city centre and airport, 
this state-protected monument was originally built for Soviet Un-
ion army delegates. Presently, this sleek hotel has 16 meeting 
rooms. The 254 bedrooms and suites are spacious and there 
are two restaurants and two bars.
Koulova 15; tel +420 296 537 111; crowneplaza.com
Rooms at 2,048 KC 

Four Seasons  Located on the edge of the Jewish Quarter, the 
Four Seasons offers beautiful views of Prague Castle and the 
river. Its 161 rooms feature refined décor with calm colours and 
fresh flowers. Allegro is the only Michelin-starred restaurant in 
Prague and serves exquisite food. There is a small spa, gym 
and six meeting rooms.
Veleslavinova 2a/1,098; tel +420 221 427 000; 
fourseasons.com
Rooms at 8675 KC 

Hilton A couple of minutes’ drive from Old Town Square, the 
nine-floor Hilton Prague has 791 rooms, 33 sophisticated meet-
ing spaces, a spa, executive lounge and a peaceful central atri-
um full of greenery. Restaurants: Czechouse Grill and Rotisserie 
offers a contemporary take on traditional Czech recipes, while 
top-floor bar Cloud Nine offers superb views.
Pobrezni 1; tel +420 224 841 111; hilton.com
Rooms at 3,600 KC

Augustine Part of the Rocco Forte Collection, the Augustine is a 
distinctive five-star, 101-room hotel. Formed from seven origi-
nal buildings, including a still-functioning 13th-century monas-
tery, its interiors are influenced by the Czech Cubist movement. 
Facilities include five meeting rooms, gardens, a restaurant and 
two bars.
Letenska 12/33; tel +420 266 112 233; theaugustine.com
Rooms at 4,293 KC

Jalta A Warhol portrait of Franz Kafka hangs in the four-star de-
luxe Jalta’s reception.  Situated on Wenceslas Square, it has 94 
rooms and an elegant restaurant. There are also five meeting 
spaces and an underground bomb shelter, from which commu-
nist agents tapped the phone lines of the bedrooms.
Vaclavske Namesti 45; tel +420 222 822 111; hoteljalta.com
Rooms at 2,813 KC

Alchymist Grand Hotel and Spa Near to Prague Castle in Mala 
Strana, this boutique five-star hotel bursts with character. Ex-
pect decadent Baroque furnishings, zebra print chairs, antique 
four-poster beds and lashings of gold leaf. It has 47 opulent 
bedrooms, two conference rooms, an Indonesian spa and a 
restaurant.
Trziste 19; tel +420 257 286 011; alchymisthotel.com
Rooms at 6,405 KC

Hotels

Food and drink

destinations

www.akmedia.pl
Infolinia 792 111 111
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incentive travel

What are the winter options for a short four-day trip? The place of your destination must be warm, 
exotic, eccentric, and provide a lot of adrenaline. Egypt? Too trivial and flooded with tourists. 
The cities of the Mediterranean? Not bad, but there’s a risk involved that they might be covered 
with snow, just like Warsaw. Asia? Good, but this time difference... Africa? Too hot. The south of 
Africa? Even hotter! Marzena Mróz recommend a remarkable journey - only for the brave ones.

David Livingstone, who discovered the Victoria 
Falls - one of the seven natural wonders of the 
world, referred to them as “the scenes so love-

ly that must have been gazed upon by angels in their 
flight.” The falls, located on the border of Zimbabwe and 
Zambia, are present on the UNESCO World Heritage 
List. They are the aim of this short trip, but... that’s not 
the end of the attractions!

AFRICA ON BOARD
When planning a flight to Johannesburg, we can choose 
among many carriers, but the offer  of South African 
Airways turns out to be most interesting. First of all, you 
will fly there in the evening, spending the first night of 
your trip on board (thus saving time and money). The air-
line has a very good on board service, which will provide 
you with the very first tastes of real Africa (colourful cab-
in crew, good catering, South African wines). From the 
capital of South Africa you must take one more 1.5-hour 
flight to Zimbabwe, also operated by South African 
Airlines. 
You will land at a small airport in the very heart of the 
bush. Already during the transfer to your hotel (this takes 
only 20 minutes) you can observe the wildlife. You’ll 
come across numerous monkeys, giraffes and even ele-
phants – if you’re lucky. The choice of hotels near Victoria 
Falls is large, but it’s definitely worth investing in a bet-
ter one such as ultra-stylish and decorated in colonial 
style Victoria Falls Safari Lodge, a modern and spacious 
Elephant Hills, or Stanley and Livingstone boutique ho-
tel which offers the accommodation in 16 stylish suites. 
Importantly, you will stay in the same hotel throughout 
your whole stay in Africa. Thanks to this, you won’t have 
to pack and unpack your suitcases all the time.

THE RAINBOW BY THE MOONLIGHT
You are in a unique location, situated on the border 
of four countries: Zimbabwe, Zambia, Namibia and 
Botswana. There’s only 1.5 hour drive to Chobe National 
Park - one of the most beautiful places on the continent, 
which is famous for the largest elephant population in 
Africa. In Chobe you can also observe lions, leopards, 
and lycaons – the African wild dogs. The following day 
you will cross the border to get to Botswana for your sa-
fari to observe wild animals in their natural surround-
ings, as well as take a boat ride on the river to watch herds 
of playful hippos. Then there’s lunch in Botswana and in 
the evening the return to the hotel. The following day be-
gins with watching and taking photos of the wonderful 
Victoria Falls, some of which are located in Zambia. You 
can watch them at close range, touch the water, watch the 
mist that rises over 300 metres above the waterfall and is 
visible from a distance of 60 km. The most remarkable 
phenomenon in this region is the rainbow seen at night, 
by the moonlight. The falls are 1.7 kilometres wide, 111 
metres high, and in the peak season over 2 million gal-

A Waterfall 
Bungee-Jump

Rafting enthusiasts consider 
the Zambezi to be one of ten 
rivers that are best suited for 
practising this sport.
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Indigenous tribes call these waterfalls „The smoke 
that thunders”. It’s a good name because the mist 
over them is visible from a distance of 37 miles.

Discovery Travel Agency specializes in organizing incentive events taking place in various destinations 
throughout the world. The agency has been operating in Poland since 1994. Contact: www.discovery.pl

lons of water hurtle over the edge each second! The 
are higher than Niagara falls, but slightly smaller 
than Khom Falls in Laos. 

THE ADRENALINE BOOST
The next attraction is canyoning to a small island, 
located close to the falls. If you decide to start the 
day in this way, you will certainly see a herd of hip-
pos bathing near your boat at dawn. During the ride 
among the powerful hippopotamuses you will be ac-
companied by an armed escort. On reaching the is-
land, the guests will be served outdoor breakfast. If 
you are lucky, you’ll be able to see elephants swim-
ming in the river. 
Another great excitement is white-water rafting. It’s 
a crazy, but wonderful adventure, which involves 
navigating a foaming river on an inflatable boat, and 
avoiding water obstacles along the way. Sometimes 
your raft may capsize. You shouldn’t worry, howev-
er, because if the river current isn’t too strong you 
will be able to get into the boat and carry on. Since 
you are in such a remarkable place, why not decide 
to bungee jump from a bridge on the border between 
Zambia and Zimbabwe (108 metres to the water sur-
face), which is considered the highest natural bun-
gee-jumping spot in the world? 
For the ultimate happiness you can decide to take a 
helicopter flight over the falls. It takes only 15 min-
utes, but you will be able to see the unusual topog-
raphy of the surrounding areas as well as the mean-
ders of the  river deep in the canyon. For those with 
a romantic soul, and those who get dizzy on large 
heights, we suggest alternative activities: a trip to the 
100 years old bridge over the Zambezi. There you 
can enjoy a glass of champagne at sunset, or have ro-
mantic dinner by the torchlight, tasting such delica-
cies as crocodile and ostrich meat, and sipping the 
exotic local beer called Chibuku.
Such a trip, which will definitely integrate each 
group, finishes with an „Out of Africa” theme party - 
held in the banquet hall of the hotel or in the garden, 
with the stage design and music from the renowned 
film by Sydney Pollack. The sumptuous menu is 
written on recycled paper made ​​from elephant dung, 
and as a reminder that all this really happened, each 
participant receives a commemorative photo form 
the expedition – their own portrait in sepia tones. 
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A BUSINESSPERSON ON HOLIDAY

Savoy Skiing   Paradise

T he skiing area of Le Grand 
Domaine, is situated be-
neath the pass of Col de la 

Madeleine, between two mountain 
ranges: Massif du Cheval Nor and 
Massif de la Lauziere, at 1400 - 2550 
metres above the sea level. It con-
nects three valleys ideal for prac-

tising all kinds of winter sports: 
Valmorel, Doucy and Saint Francois 
Longchamps. It offers various ski 
runs of total length of 153 km, a snow-
board park with half-pipe and boar-
dercross, 160 snow cannons, and over 
50 ski lifts: cabin lifts, chair lift with 
canopies of without them, as well as 

T-bar lifts, carrying about 50 000 pe-
ople per hour in the season. The most 
popular, and the longest run is „La 
Madeleine” of 3.2 kilometres.

The „beauty spot” of Savoy
No wonder French people refer to 
Valmorel as the „beauty spot” of 

Valmorel is a perfect place both for experienced single skiers, as well as for families with 
children who only begin to learn how to ski. Sunny slopes of various difficulty, proximity to 
the airport in Geneva, unique charm of the Savoy style, architecture and cuisine, as well 
as a possibility to spend a week skiing and basking in luxury should make enough of an 
argument to make you think about Savoy as your winter holiday 2012 destination, says 
Marzena Mróz.

Savoy. What makes it special among 
other alpine towns, is its’ people’s at-
tachment to tradition. Small houses 
made of stone resemble cottages that 
people erected here in previous cen-
turies. Thanks to this, today the pla-
ce looks like an old mountain villa-
ge. Was it not for the ski lifts, you 
could think you ended up in some 
magic place which had been cut off 
from civilization in some miraculo-
us way. Today Valmorel is one of the 
most beautiful ski resorts in Savoy. 
Although it located rather low (only 
1400 - 2550 metres above the sea le-
vel), all the skiing runs here are al-

ways perfectly prepared. The town is 
completely pedestrianized, and the 
centre - le Bourg-Morel is surroun-
ded with five stylish housing estates, 
is the beating heart of the station. 
It’s an ideal meeting place, with nu-
merous cafes, restaurants, shops and 
pubs. Peaceful during the day, it co-
mes to life in the evening.

Luxury a la Francaise
On the most beautiful, sunny slo-
pe of Valmorel, you will find a luxu-
rious Club Med, whose architectu-
re refers to the best models in Savoy. 
Exclusive interiors of the public are-

as of the club as well as guestrooms 
were designed by well known de-
signers - Nicolas Adnet and Marc 
Hertrich. On the one hand, you can 
spend holiday close to nature, on the 
other - surrounded by luxury. The 
place is spacious, unique and idyl-
lic. Guests have access to villas, spa-
cious suites, as well as rooms and 
chalets of such high standard, that 
French newspapers - when reporting 
the opening of Club Med Valmorel 
in December 2011 - emphasized that 
it showed the highest possible stan-
dard of quality. Club Med Valmorel 
offers 26 spacious suites, a private Fo

t.
 A

r
c

hi
w

um


 ho


telu


, B
.s

c
harf






grudzieŃ 2011/ styczeŃ 2012 | 6564 | december 2011/ january 2012

lounge overlooking Mount Blanc, a 
concierge service, champagne from 
6.00 in Y5 zone, as well as private vil-
las with a few bedrooms (84-194 squ-
are metres), a butler service, a firepla-
ce, a terrace, WiFi, and access to high 
quality electronic equipment.

Five tridents of luxury
The club was given five tridents, 
which denotes the highest standard. 
But most of all, you should know that 
once you decide to spend your holi-
day in Club Med, you make your pay-
ment only once. All the attractions, 
like skiing with instructors, sophisti-
cated dishes and the best alcohols se-
rved in bars, child care, evening per-
formances, discos, and even aromatic 
espresso served after dinner, before 
another skiing escapade - all this is 
already included in the price. Guests 

can choose a few restaurants, where 
buffets are real pieces of art. The cu-
linary theme changes each evening, 
which makes it possible for the chefs 
to present their skills and prepare di-
shes from French, Asian, Italian or 
seafood cuisine. Club Med Valmorel 
is the only hotel in the whole France, 
which offers attractive infrastructure 
and professional care to all age gro-
ups. Starting from the youngest chil-
dren, who spend their day in Baby 
Club to teenagers, who - under the 
supervision of instructors - learns 
how to ski or snowboard, goes ska-
ting or tobogganing. They also have 
their own place in Club Med, called 
Passworld, where adults are not allo-
wed to enter. There is a minibus shuf-
fling between the villas and the main 
part of the hotel. Guests can choose 
among a few restaurants, use an in-

door pool, a skating rink, a fitness 
club, for long walks, practise Nordic 
walking as well as go to an exclusive 
Spa, occupying the area of 600 me-
tres square. But what’s the most inte-
resting in Club Med is the atmosphe-
re full of joy and genuine happiness, 
without any subservient bows, as tip-
ping in Club Med is strictly forbid-
den. Guests are taken care of by the 
so called GO - gentle organizers - 
young, talented people from all over 
the world, who also join in the fun. 
They are sports instructors, work at 
reception desk, take care of children 
and perform on the stage in the eve-
ning. GO also await those coming 
back from skiing trips - dressed up in 
funny costumes with mulled wine or 
tea with rum, a piece of cake or fresh 
oysters. Who else would wait for you 
like that? Only mum, I’m afraid...     n

Exclusive interiors 
of the public areas 
and rooms
were designed 
by Nicolas Adnet 
and Marc Hertrich

For more details about Club Med holiday, go to www.clubmed.pl Fo
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Cyprus 2012

One of the European Union’s 
most advantageous inter-
national business centres, 

Cyprus offers low taxation, high per-
formance and unrivalled access to 
key investment markets that inclu-
de Russia, Ukraine, India and the 
EU Cyprus offers one of the world’s 
most globally-orientated and busi-
ness-friendly environments for esta-
blishing corporate structures within 
the European Union. With EU mem-
bership and the harmonization of 
legislation, Cyprus’ reputation has 
grown whilst the corporate tax rate 
remains the lowest in the European 
Union at 10 per cent. Attracted by a 
wide network of over 40 double taxa-
tion treaties, a highly educated, mul-
tilingual workforce, state-ofthe- art 
telecommunications and world- class 
business services, the island now ho-
sts over 230,000 registered companies 
from Cyprus and across the world.

Laying the Groundwork
As long ago as the early 1960s, the 
country looked ahead and foreca-
sted that knowledge and information 
would be the drivers of sustainable 
economic growth. Following up in-
sight with action, Cyprus then inve-
sted intensively in the key pillars of 
the knowledge economy: skills, infra-
structure and a services-based mind-

set. The large number of Double 
Taxation Treaties (DTTs) signed 
by Cyprus strengthened the islan-
d’s position as a key corporate loca-
tion. Today, Cyprus is a vibrant bu-
siness centre, offering an all-round 
package of services, from banking 
and accounting, to sophisticated te-
lecommunications and technologies, 
to world-class professionals and a hi-
ghly qualified workforce. The island 
offers significant advantages to com-
panies looking to reduce their ove-
rall tax burden, whether they do so 
by using the island as a springboard 
from which to launch their products 
or services into regional markets, or 
whether they choose to use Cyprus to 
set up a holding company for their in-
ternational operations.

Main Advantages

Cyprus has a flat rate of corporate tax 
of 10 per cent. This remains the lo-
west tax rate in the European Union 
which, when coupled with its large 
network of DTTs and other tax-rela-
ted measures, ensures maximum tax 
efficiency and minimum tax leaka-
ge for Cypriot-registered companies. 
Supporting this fiscal advantage, 
Cyprus also offers a workforce that is 
one of the best educated in the world, 
with 44 per cent of 25 to 29 year olds 
holding university degrees. In addi-

tion, the Cypriot workforce is mul-
tilingual, with Greek as its mother 
tongue, English as the language of 
business and commerce and French, 
German and Russian easily sourced 
especially by graduates from overseas 
universities. Cyprus has a strong le-
gal system based on English common 
law and amended over the last few 
years to ensure it is in line with EU 
regulations. This means that interna-
tional companies are dealing with a 
familiar and wellunderstood system.

Holding Companies

Cyprus’ international reputation 
has increased significantly in recent 
years. With the lowest tax rate in the 
European Union, a tax system that 
has been approved by both the EU 
and the OECD,
Cyprus has become one of the most 
attractive international finance 
and business centres in the region. 
Investor activities include internatio-
nal business structures such as hol-
ding companies, finance companies, 
shipping companies, investment 
funds and head office operations, 
amongst others. The most prevalent 
activities include using Cyprus as a 
holding company and finance compa-
ny jurisdiction. Holding and finan-
ce companies enjoy numerous bene-
fits under Cypriot law, including the 

low income tax rate on company pro-
fits, the favourable withholding ax 
provisions of the Cypriot double ta-
xation treaties network, the advanta-
geous repatriation provisions under 
Cypriot tax law which allows pay-
ment of dividends, interest and royal-
ties without payment of withholding 
tax, the exemption from tax of tra-
ding gains and capital gains made by 
a Cypriot holding company from the 
sale of shares in a foreign subsidiary, 
and many others. 

Well-performing Banking 
Sector Cyprus’

international business centre is sup-
ported by a strong and stable ban-
king system that includes more than 
40 international and domestic banks. 
Emerging from the international cri-
sis as one of the most resilient and 
stable banking systems in the world, 
Cypriot banks were proven to be 
strong, liquid, well capitalised and 
well regulated, with no toxic assets 
found in the banking system. Cypriot 
banks were praised for holding capi-
tal and liquidity ratios well above the 
regulatory minimum, a factor that 
helped retain investor confidence 
through the crisis and one that was 
further confirmed by the successful 
results of the EU-wide bank stress te-
sts on the island’s two largest banks, 
Bank of Cyprus and Marfin Popular 
Bank, in July 2010. With a loans-to-
deposits ration of 1:1, well below the 
EU average, and strong capital ade-
quacy ratios of 12:1, the Cypriot ban-
king system is internationally reco-
gnised for its conservative approach 
based on sound fundamental ban-
king practices. Holding strong de-
posit bases, with no reliance on in-
terbank lending, the Cypriot banks’ 
effective and prudent risk manage-
ment policies have created an envi-
ronment of stability and confidence 
for financial services operators and 
investors conducting business on, or 
from, the island.

International 
Shipping Centre

Cyprus’ maritime and shipping in-
dustry is another top performer, and 
the port of Limassol is now conside-
red the largest third party ship ma-
nagement centre in the European 
Union and one of the largest in the 

world. The Cyprus Registry is to-
day classified as the 10th largest 
merchant fleet in the world and the 
3rd largest fleet in the European 
Union, while members of the Cyprus 
Shipping Chamber own and/ or ma-
nage more than 2100 ships with more 
than 40 million gross tonnage in to-
tal. Indeed, it is estimated that aro-
und 4 per cent of the world’s fleet is 
managed from Cyprus. Maritime 
and shipping generate more than 5 
per cent of Cyprus’ GDP and employ 
4000 shore-based and 60,000 seafa-
ring personnel.

Favourable 
Business Environment

The World Bank Group’s 2011 Doing 
Business Report ranks Cyprus 37th 
out of 183 nations in terms of ove-
rall ease of doing business, and com-
panies are attracted to Cyprus by a 
number of factors, not all are tax-re-
lated. Professional fees charged for 
financial and business services are 
extremely competitive and the quali-
ty of service offered is internationally 
recognised. In servicing Eastern and 
Western clients alike, Cyprus has 
complemented its geographic proxi-
mity with world-class telecommuni-
cations services, further enhancing 
the services sector’s reach and acces-
sibility. The country has a fully digi-
tal national network, along with re-
liable, high-speed connectivity to 
other modern economies via satellite 
and fibre optic submarine cable sys-
tems and international call rates are 

International Business Centre, Winning on Reputation

the cheapest in the European Union 
according the Eurostat.

Persuasive Package
Cyprus’ strategic location at the cros-
sroads of three continents has been 
a major factor in shaping its history 
throughout the centuries and its de-
velopment into an international busi-
ness centre in recent years. European 
Union and eurozone membership ha-
ve further enhanced the island’s at-
tractiveness and today Cyprus is be-
ing transformed into a key outpost in 
the eastern Mediterranean, serving 
as a business bridge between Europe, 
the Middle East, Africa and Asia. 
Official statistics show that interna-
tional business structures in Cyprus 
are already generating more than 857 
million euro a year. The island, with 
the highest percentage of universi-
ty graduates in Europe, good infra-
structure, open, free,
market economy, low corporate tax 
rate and long-standing relations with 
Central and Eastern Europe
as well as the Middle East, also en-
joys more than 340 days of sunshine 
every year and an enviable quality of 
life. With all the right elements firm-
ly in place, Cyprus will continue to 
be ideally positioned to expand its re-
putation as an international centre of 
business excellence well into the next 
decade. Professional but without a 
hint of the rat race, Cyprus offers an 
atmosphere that makes business ple-
asurable as well as profitable. 

n

Ministry of Commerce, Industry and Tourism
13-15 Andreas Araouzos Street,
1421 Nicosia, Cyprus; Tel.: +357 22 409328
Fax .:+357 22 409432
E-mail: onestopshop@mcit.gov.cy
Cyprus Investment Promotion Agency
Tel.: +357 22 441133
Fax .:+357 22 441134
E-mail: info@cipa.org.cy
www.cipa.org.cy  
www.investincyprus.cy
Cyprus Trade Centre
4, Pilicka Str.
02-629 Warsaw, POLAND
phone: 00 48 22 854 01 77
fax: 00 48 22 854 01 80
e-mail: ctc@cyprustrade.pl  
www.cyprustrade.pl

Source: CountryProfiler Ltd. 21-2123 Walkers Line, Burlington, Ontario, Canada, L7M 4Z9 F
o

t.
 B

ar
al

g
in

/D
r

ea
m

st
im

e.
c

o
m

, P
et

er
 L

o
vá

s/
D

r
ea

m
st

im
e.

c
o

m



december 2011/ january 2012 | 6968 |december 2011/ january 2012

Forget  
Paper Maps

techno

Satellite navigation is mainly associated with cars. It’s not surprising, though, as 
motorists benefit from the system the most. The coordinates calculated by GPS 
satellites can, however, be used in many other situations.

We could say without too 
much exaggeration that 
in recent years there has 

been a real breakthrough in the ar-
ea of satellite navigation systems. 
Less than a decade ago, those sys-
tems were reserved for most luxury 
cars and yachts. It was also used by 
extreme sports enthusiasts, especial-
ly paragliders.

Today, GPS devices have become 
much more common. They’re cheap-
er, but also - thanks to a huge amount 
of data collected from various regions 
of the globe - more and more practi-
cal. They enable you to control your 
running or cycling performance, par-
ticipate in the global game of geocach-
ing (searching for hidden „treasure”), 
or simply design an interesting walk 

route at an unknown location. There 
are also a number of other uses of nav-
igation devices, well known to motor-
ists – with their help you can find a 
nearby restaurant, a shopping cen-
tre or a petrol station. Below, we pre-
sent several devices that can help you 
embark on a journey without a pile of 
maps, but with a supply of batteries. 
Without them you can really get lost.

The navigating system prepared 
by Imagis is one of the oldest in 
Poland and also unarguably the 
most popular. It’s partly owing 
to the fact that it’s available for 
various navigation devices from 
Garmin, through various less-
known gadgets, to smartphones 
and tablets running Google’s 
Android, as well as iPhones and 
iPads. Thanks to this diversity, 
those remarkably accurate maps 
(including maps of Poland pre-
pared by Imagis) are available to 
a large number of Polish users.

Thanks to this, MapaMap for 
Android can run not only on 
phones, but also even on small 
tablets like Samsung GALAXY 
Tab 8.9 featuring Android 3.1 
operating system. MapaMap 
will guide you to your destina-
tion, as well as find for you use-
ful facilities near your route. In 
addition to the road grid (in-
cluding speed limits and speed 
cameras) the system features 
topographic data as well as hik-
ing trails and bicycle paths. In 
other words, the maps are useful 
not only for motorists. 

TomTom has been present on 
the market of satellite naviga-
tion systems for 20 years, but in 
recent years the company has 
been conquering the European 
market especially rapidly. One 
of its latest products, operating 
also in Poland, is a GO LIVE 
series – the navigation systems 
whose aim is to enable motorists 
to move around the most con-
gested cities in the least pain-
ful and most effective way. The 
information on traffic jams or 
road works is obtained from the 
public network of sensors and 
cameras, as well as GPS naviga-
tion systems which are connect-
ed to the Internet. Other inter-
esting features include access 
to weather forecasts and Google 
search engine.

In September Imagis released 
MapaMap Travel navigation 
for the iPhone and the iPad. It’s  
installed entirely in the device’s 
memory, so it doesn’t need to 
be constantly connected to the 
Internet. You can buy it in the 
Apple’s AppStore.

TomTom

MapaMap
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The Finnish company special-
izing in mobile phones, is also 
active in the field of car navi-
gation, steadily increasing the 
number of their phones with 
GPS receivers and improving 
their software and maps. Nokia 
Maps software works primari-
ly on Symbian operating system 
which Nokia uses in its phones, 
but more recently it’s also avail-
able in any web browser.

Garmin is the most known manu-
facturer of devices which use da-
ta from GPS satellites. The com-
pany manufactures various types 
of maps and measuring devices for 
travellers, cyclists, sailors, airmen, 
and climbers. That’s why, Garmin 
has prepared the Edge series rep-
resented by models 200 and 800. 
The first one is a simple bike com-
puter, which, thanks to the preci-
sion of GPS can save your route 
together with such data as speed, 
time and distance. Later you can 
review your performance on your 
computer and compare it to the re-
sults of other cycling enthusiasts. 
Edge 800 actually does the same, 
but also collects much more data 
(e.g. ascent and descent), and fea-
tures a basic built-in map.

Garmin has made a similar dis-
tinction in the  hand navigation se-
ries called eTrex. The basic mod-
el 10 has a monochrome display 
and a basic map of the world in 
order to easier determine your lo-
cation. Of course, eTrex 10 is wa-
terproof, and its batteries can last 
up to 20 hours of continuous work. 
The more expensive models 20 
and 30 feature 2.2-inch colour dis-
plays and the casing which is wa-
ter, dust, and shock proof. You can 
use here detailed road, marine and 
topographic maps saved on an SD 

card or in the internal memory. 
The most top model, eTrex 30, 
has a built-in barometric altim-
eter and an electronic compass.

Finally, there are the most ver-
satile devices, called Montana 
600 and 650, which can be suc-
cessfully used in the car, on 
the bicycle, or during a hiking 
trip thanks to their sturdy cas-
ing. On both, you can install 
any Garmin maps, including 
satellite images. Also, both of 
them have barometric altime-
ters and an electronic compass, 
while model 650 is additional-
ly equipped with a 5-megapixel 
camera.

Nokia

Garmin

techno
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The most famous 
aphrodisiacs include: 

Ginseng  a wild perennial plant, 
found in China, South Korea, 
Japan and Eastern Russia, and 
it has acted as a symbol of po-
tency for many years. Today’s re-
search has confirmed these as-
sumptions. It turns out ginseng 
loosens smooth muscles in the 
arteries, releasing nitrogen oxi-
de, which in turn increases po-
tency. According to Chinese tra-
dition, it can be applied only in 
cold months.
Oysters that might be the most 
popular aphrodisiac in the world 
and... the main dish in the menu 
of the best restaurants. What’s 
the secret of this seafood, that 
even mentioning it is regarded as 
a sexual allusion? Most of all, it 
contains considerable amounts of 
zinc and selenium, which incre-
ase lust and foster fertility. You 
have to also bear in mind that all 
human senses are stimulated by 
the unusual and suggestive con-
sistency of oysters...
Yohimbe  powdered bark of this 
African tree is said to have „ma-
gical” powers. It contains chemi-
cal substances (alkaloids), which 
quickens erection and ejacula-
tion. When applied regularly - 
for 2-3 weeks, but not more - ma-
gnifies your sexual experience. 
Be careful! Overdosing may re-
sult in hallucinations

The most bizzare a 
phrodisiacs: 

Spanish fly  this well-known 
mixture containing cantharidtin 
- substance secreted by one of the 
African beetles. It has a stimula-
ting effect on nerve endings aro-
und genital area. Overdose mi-
ght lead to painful erections and 
problems with prostate gland.
Bird’s nest soup considered a 
delicacy and the most expensi-
ve soup in the world. The soup is 
prepared from the nests built by 
birds called swiftlets. The main 
ingredient of this unusual soup 
is protein contained in the sali-
va of birds. The most wanted are 
red nests, which are said to in-
crease libido. However, these are 
found much rarely than white, 
brown and black nests. The nests 
are also eaten raw, although they 
taste rather rubbery.
Balut this mysterious name re-
fers to a an egg with fertilized 
duck embryo (usually 9-days old, 
although the Vietnamese espe-
cially enjoy 21-days old baluts). 
The eggs are eaten after boiling. 
This aphrodisiac is well-known 
and appreciated in all Asian co-
untries. The Europeans eat it on-
ly when desperate, so it is treated 
more or less like a last resort.

The most tasty: 
Asparagus apparently when bo-
iled in wine, it increases potency.

Chilli  hot, burning flavour lets 
loose the energy and increases li-
bido.
Avocado  contains many vita-
mins (especially B and E) as well 
as unsaturated oils. It relieves 
stress, and stimulates erotic ima-
gination at the same time.
Pomegranate  its beautiful sha-
pe and distinct taste became a 
symbol of bliss and fertility alre-
ady under the king Solomon rule.
Fennel  Roman soldiers used 
fennel brew both before the bat-
tle, and before a night with a be-
loved woman.
Mint  doctors recommend to for 
people suffering from impotency 
and decline of vital powers. 
Nuts contain substances thanks 
to which the organism produces 
dopamine, which improves the 
mood and increases libido.
Rosemary it quiets your heart, 
stimulates brain and positively 
influences the nervous system.
Basil improves blood circulation 
and its intensive smell stimula-
tes the senses. Attention! In the 
past, it was believed to work on-
ly on women.
Cardamom  Kama Sutra consi-
ders it an aphrodisiac, especially 
when consumed with ginger and 
cinnamon.
Vanilla  contains aromatic oils, 
which has a relaxing effect and 
stimulates your appetite. Sex ap-
petite included.                             n

Cuisine
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They have been known for centuries. The term „aphrodisiac” comes from Greek mythology, and the 
word „Aphrodisia” means sexual pleasure. Today, it has been scientifically proven that compositions of 
microelements and vitamins found in certain plants, fruit, vegetables and spices increase our libido and 
influence potency. How about using some of these common, yet uncommon products to prepare a 
New Year’s supper?, asks Krzysztof Suligowski. 
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The Magic of Wine

In order to check if there is a uni-
versal wine - in the best meaning 
of the phrase - you need to distin-

guish what are the expectations of oc-
casional wine drinkers and those of 
connoisseurs and gourmets. Another 
thing is the menu, that will go with it. 
Those not accustomed to wine drin-
king are usually put off by wine aci-
dity - but you can avoid it, by buying 
wines from the New World, or by try-
ing to disguise it with sweet overto-
nes.

Connoisseur’s wine
Wine enthusiasts will probably look 
for complex, mineral, authentic wi-
nes, which will allow us to spend long 
time sipping it from the glass without 
the sense of tiredness or unbearable 
predictability. The food, will be mo-
stly Christmas Eve’s traditional deli-
cacies, so acidity is more than welco-
me, as - contrary to what you might 
think - it is a must when eating di-
shes which are already sour. The fla-
vours of wine and food wash away 
(???) one another, so when drinking 
wine of low acidity after eating sour 
cabbage with mushrooms, the wine 
would taste like a bland fruit drink - 
completely dull, characterless and in-
sipid. That’s why we need extra acidi-
ty, so that the wine tastes acid when 
confronted with such a dish. In a nut-
shell, you need a slightly sweet wine 
with massive acidity hidden inside, a 
wine of rich and complex nature that 
would satisfy your needs. And natu-

rally, it should be white, so that it do-
esn’t dominate over the food. You do-
n’t need to look further to find such 
wine. The best place to look is behind 
our western border...

German delicacies
Yup, Riesling. Despite the initial 
aversion, caused by the sight of cha-
racteristic blue wine bottles with 
Virgin Mary on the label, you have to 
admit that Riesling is one of the gre-
atest white varieties having the wi-
dest range of possible tones and fla-
vours.   Starting from raw, stony and 
cold wines from Rheingau, through 
warmer and thicker from Mosel, to 
massive, evolved and muscular wi-
ne from Palatinate. Not to men-
tion the wine classification with re-
gard to sugar content, which is so 
characteristic in Germany. From 
dry and light Kabinett wine to aro-
matic, thick and moderately swe-
et Trockenbeerenauslese, produced 
with the use of noble rot, which co-
vers the fruit skin, perforates it and 
enables water evaporation, leaving 
thick nectar saturated with the aroma 
of honey, dried fruit and truffles. For 
Christmas, it’s best to take semi-dry, 
noble Riesling from the best two wi-
ne regions: Mosel and Rheingau.

Reserved and fragile
Rheingau wines are a bit more rese-
rved than those from Mosel, even se-
mi-dry ones, which are milder and 
more fruitful than their dry equiva-

lents. However, what dominates here 
are still cool mineral and citrus over-
tones. These are more fragile and 
fresh. Mosel wines are more similar 
to wines from Alsace. They are mo-
re massive, mineral and of thick con-
sistency and apricot and turf overto-
nes. They are also sweeter, unlike in 
Rheingau, it’s quite difficult to find 
classic dry wines in Mosel.

Balanced sweetness
In this case, slight sweetness is so-
mething completely natural and do-
es not prevent the local wines from 
reaching their grandeur. Especially 
because semi-dry wines from these 
two regions are far from giving you 
the primitive taste of sugary sweet-
ness. Rather than that, you will fe-
el soft and distinctive fruit aromas, 
reserved acidity which is necessary 
to balance the sweet flavour. In an 
excellent semi-dry or sweet wine, the 
sugar should be mostly a medium to 
express aromas unobtainable by dry 
wines. Sweetness itself is a second-
-category factor. That’s why you sho-
uld not be afraid of sweetness hidden 
in good quality wines. Instead, enjoy 
the delight it causes as you pour it in-
to your family members’ glasses.
And once you managed to supress the 
aversion towards noble semi-dry wi-
ne, perhaps it’s a good moment to ke-
ep it up and even have a glass of swe-
et wine to go with dessert?                   n

Michał Poddany
i Robert Mielżyński

We associate the upcoming Christmas with great feast, although not in every aspect. Many wine 
enthusiasts need to grin and bear it drinking alcohol, whose primary function is to appeal to everyone, 
including aunts, who don’t drink wine, unless it’s sickeningly sweet. That raises an important question: 
is there any wine, which will not contort your aunt’s face, while satisfying the palate of true wine 
connoisseurs?

wine
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The fashion for off-road vehicles came to Europe only 
several years ago, straight from the USA where such 
vehicles have successfully replaced the station wag-

on version. Perhaps the same thing will happen with time 
in Europe, where SUVs of various sizes are becoming more 
and more popular. The wide range of cars offered in this 
segment proves that the demand for them is still growing. 
This is especially true for premium class models.

AUDI, MERCEDES OR VOLVO?
Let’s just take a look at the offer of Audi, BMW, Mercedes 
or Volvo. Just a few years ago, those manufacturers had a 
maximum of two 4x4 models in their offer. Today, how-
ever, each of them offers at least three SUVs of various 
size. For instance, Audi currently offers a compact Q3, a 
middle-sized Q5, and a huge, over 5-metre long Q7. Let’s 
not forget about BMW and their small X1, a slightly larg-

er X3, and much bigger and also most luxurious X5 and 
X6. In other words, the choice is huge. Manufacturers al-
so benefit from that, because now they can meet the re-
quirements of various customers. Some of them look for 
a slim and vigorous off-road vehicle, which drives easily 
even in narrow streets of a big city, while others prefer a 
large and room car designed to comfortably cover large 
distances at high speeds.

OFF-ROAD ELEGANCE
The new Mercedes M-class belongs to the latter cate-
gory. This is the third generation of this model, which 
has successfully combined the ability to cover off-road 
tracks with the luxurious finish of the interior and an el-
egant body. The new M-class retains these features and 
adds a more efficient fuel consumption. Version ML 250 
BlueTEC 4MATIC is a real champion in this respect. 
The version, which features a 2.1 turbocharged engine, 
consumes an average of just 6 litres of fuel per 100 km. 
This means that when the car is equipped with the op-
tional 93-litre fuel tank, it can cover almost 1,500 kilo-
metres without visiting a petrol station. That’s truly im-
pressive. But keep in mind that this result is real only 
when you drive the car smoothly and on a good road sur-
face. High speeds and frequent overtaking immediately 
increase the vehicle’s appetite for fuel. Of course you can 
choose other versions of the ML, with both petrol and 
diesel engines, the most powerful of which produces the 
impressive 306 BHP. How does Mercedes ML drive off-
road? It depends. The basic variant, despite having  a 4x4 
drive, still feels best on tarmac. Yes, it drives quite well on 
dirt roads, but more difficult obstacles may turn out to be 
too difficult. The situation changes if picking your ML, 
you will also go for an off-road package, which, includes a 
gear reducer box and a central differential lock. With this 
option, Mercedes becomes a true tamer of the wilderness.

A CAR FROM A DIFFERENT TALE
By a car from a different tale I mean Porsche Cayenne. 
Here, off-road driveability isn’t essential, because what 
counts here the most is excellent handling and stability 
on regular roads. Well, even an off-road Porsche should at 
least in some respect allude to the renowned 911. Indeed, 
Cayenne handles much better than any other car in this 
class. In fact, Cayenne’s enhanced electronic suspen-
sion makes this 2-ton car drive better than many sporty 
coupes. What’s important: even the basic version of the 
Cayenne petrol engine produces 300 BHP, and the more 
expensive versions can provide as much as 400 or even 
500 BHP. Of course, it’s more than enough to drive quick-
ly and dynamically. The fans of the make know that pet-
rol engines are best suited to Porsche models. However, 
the company, contrary to earlier claims of their engi-
neers, has recently introduced to its offer also cars with 
diesel engines as well as those with hybrid power - i.e. the 
petrol engine combined with an electrical one. Still, even 
the most economical Porsche can boast about its perfor-
mance. As a result, the turbocharged engine produces 
240 BHP, while the hybrid version as much as 380 BHP.

A RECORD HOLDER
BMW also offers an environmentally friendly SUV with a 
combustion-electric motor. The name of the model is X6 

Slippery and snowy roads have been a Polish norm for many years.  In fact, you can feel 
truly safe in difficult conditions only if you drive a decent 4x4 car – preferably one which 
also provides a lot of comfort.

REST ASSURED

4x4 We know how to recognize a real off-road car. Usually, it 
has a characteristic shape of the body. A 4x4 vehicle must 
be tall, have a distinctly visible engine compartment and 
an almost vertical rear body line. The body of such a car 
is spacious and functional, while the driver’s high sitting 
position enables him to see the road much better than in 
a regular car. The problem with off-road machines, howe-
ver, is that people living in cities, in fact, rarely need to take 
advantage of the four-wheel drive. That’s why, those who 
don’t want to pay through the nose, can buy an “off-road” 
car with front or rear wheel drive only. These include not 
only small, luxury SUVs like Audi Q3 or BMW X1, but al-
so larger vehicles - the likes of Audi Q5 or Volvo XC90. So, 
when buying a SUV, be sure to ask your salesman if your 
version is a real „4x4”.

Window dressing
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ActiveHybrid, which - as some may be surprised - beats 
the Cayenne in terms of performance. This particular 
version of the off-road BMW offers a power of 485 BHP 
accelerates to 250 km/h in just several seconds.  BMW of-
fers yet another variation of its sporty SUV, which turns 
out to be far faster than the off-road Porsche.  Its name is 
X6 M - that is a model which has been tuned by the re-
nowned BMW’s sports department. In this sports version 
X6 features a 555 BHP engine, thanks to which it can suc-
cessfully compete on a racetrack even with the basic ver-
sions of Porsche 911. It’s impressive how well the engi-
neers refined the suspension of this version. However,X6 
is certainly not your typical off-road car. On winding, 
mountainous tarmac roads it will handle better than 
many sports car, however, if you try driving it off the 
beaten track, it will most probably get stuck in the first 
mud pit you will drive it into. Well, you can’t have eve-
rything.

A LA VICTORIA BECKHAM
Range Rovers - manufactured by Land Rover, are 
praised for their versatility, ranging from the tradition-
al, bulky vehicle designed exclusively for the British ar-
istocracy, through a slightly less expensive model called 
Sport, to a spectacular Evoque, whose design is report-
ed to have been supervised by Victoria Beckham herself. 
These cars, although luxuriously finished and equipped 
with powerful engines, are also real off-road beasts. The 
British brand, which is now owned by Indian Tata Motors 
group, maintains the tradition started by uncompromis-
ing off-road Land Rover Defender. And it was a good 
idea. Thanks to this people who are serious about 4x4, 
know well where to go for a new car.

THE JAPANESE PROPOSAL
Of course, these few models I’ve mentioned above, aren’t 
the only ones worth consideration, since the offer of luxu-
ry 4x4 vehicles is quite generous. The Japanese and their 
Infiniti are also in the game with two models: EX and 
FX. Both are available with diesel or petrol engines, han-
dle exceptionally well on tarmac roads and are very well 
equipped. However, since they were initially designed for 
the American market, they are probably not suitable for 
serious off-road driving. Kind of like the aging Lexus 
RX, whose most interesting version is the one featuring a 
299 BHP diesel-electric powertrain. 
Finally, we must mention the legendary make, which, no 
doubt, started the whole fashion for 4x4 cars. Of course, 
I’m talking about Jeep. Presently, in Europe the com-
pany has only one  luxury model in its offer: it’s Grand 
Cherokee. It’s a huge car, with a characteristic appear-
ance, and driven by powerful engines. Interestingly, just 
like Mercedes M-class with the off-road package, this 
Jeep is actually copes quite well in difficult terrain. In 
other words, it’s not a road racer, but a serious off-road 
car.    n

Marcin Strózik

The decision to start the production of Porsche Cayenne 
was initially a very controversial one. Some were afraid 
that the car, which is so different from the iconic 911, wo-
uld spoil the image of the make. It turns out that Cayen-
ne upset only the most uncompromising Porsche fans. In 
fact, it proved to be an instant hit, it found numerous buy-
ers and strongly increased the revenue of the company ba-
sed in Stuttgart. It’s not surprising then that other manufac-
turers have decided to follow suit. That’s why, the market 
has been inundated with luxuriously finished off-road cars 
with a sporty character. The latest of these is Maserati Ku-
bang, whose prototype was  shown at the end of 2011. The 
Italian brand owned by Fiat Group is famous for manufac-
turing beautiful sports cars, but it has never produced any 
off-road vehicles. However, things are set to change very 
soon. Following the merger of Fiat and Chrysler, Maserati 
has gained access to 4x4 technology developed by Jeep, 
and using it has created its own luxury off-road vehicle. The 
car is reported to have a sporty, sleek shape in the Italian-
-style, as well as an engine combined with a gearbox deve-
loped in Maranello, with the help of engineers from Ferrari. 

Following Porsche

Even fairly young manufacturers want to have a SUV in their offer. Infinity FX. fo
t.
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