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BENEFIA Towarzystwo Ubezpieczen na Zycie S.A. Vienna Insurance Group B E NE FI A R\
specjalizuje sie w indywidualnych ubezpieczeniach na zycie oraz ubezpieczeniach ’

powigzanych z ustugami bankowymi. Stawia sobie za cel oferowanie swoim Klientom

najwyzszej jakosci produktow i ustug ubezpieczeniowych. VIENNA INSURANCE GROUP

VIENNA <&

INSURANCE GROUP

Wtascicielem Towarzystwa jest VIENNE INSURANCE GROUP — wiodaca austriacka
grupa ubezpieczeniowa w Europie Srodkowo-Wschodniej ze 180 letnig tradycja.
Wysoki kapitat akeyjny dodatkowo wzmacnia wiarygodno$¢ finansowg Towarzystwa.
To jeden z najwyzszych kapitatow akcyjnych wsrdd firm ubezpieczeniowych.

Jest gwaranciq sity i stabilnosci Towarzystwa, a z drugiej strony stanowi o potencjale
inwestycyjnym firmy i zaiteresowaniu akcjonariuszy szybkim szybkim rozwojem spotki.

BENEFIA Towarzystwo Ubezpieczer na Zycie S.A. Vienna Insurance Group
ul. Rydygiera 21, 01-793 Warszawa, tel.: 22 525 11 01, Infolinia: 801 106 106,
e-mail: biuro@benefia.pl
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WAITING FOR
THE SUMMER

here do most people spend their

summer holidays? Of course, on the

beach. But where exactly? To help you
answer this question, we have created a list of the
most beautiful, most inspiring, secluded
European beaches, as well as those which are
renowned for crazy parties. After all, we all have
different expectations regarding those unusual
places, where the elements of water, land and air
meet together to provide us with remarkable
experiences.
Our list of top romantic spots starts with Navagio
Beach on the Greek island of Zakynthos. Right
behind are the picturesque beaches of the
Portuguese Algarve, the Cyprus Nissi Beach
which is a paradise for adventure seekers,
Oliideniz — the Blue Lagoon in Turkey, the
picturesque beaches of Sardinia, Etretat—a
pebble beach in Normandy, Zlatni Rat on the
Croatian island of Brac which is considered as
one of the most beautiful, and the Danish Skagen
which has for long inspired artists. The beach that
I personally love is Las Salinas in Ibiza. Once
mecca for hippies, today it’s quite a sophisticated
place where you can sip cold champagne and
listen to the latest trends in music combining

with the sound of the waves of the sea.

&1l HEZ

Marzena Mré6z
Editor-in-Chief

UTULA CIE DO SNU
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HOTELS

Hotele
Zawsze w centrum.
Zawsze w dobrej cenie.

801 606 606
accorhotels.com

Warszawa, Czestochowa, Katowice, Kielce, Krakow, t6dz,
Poznan, Szczecin, ToruA, Wroctaw, Zabrze
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German Tourism 2011
400 million overnight stays in 2012?

GERMANS BEAT THEIR
OWN RECORD

Germany has once again managed to once again beat its
own record of the previous year and recorded 63.8 million
overnight stays of foreign guests. The number of 330.3 mil-
lion guest nights in the country shows that Germany remains
a favourite tourist destination among its own citizens. —“Our
target for this year is to break the threshold of 400 million
overnightstays”, stated Ernst Burgbacher, Member of the Ger-
man Parliament, Parliamentary State Secretary at the Federal
Ministry for Economics and Technology and Federal Govern-
ment Commissioner for SMEs and Tourism.

Preliminary figures from the German Federal Statistical
Office reveal that the volume of overnight stays by foreign
visitors in 2011 was up by 6 per cent compared to 2010. Also
Polish citizens are becoming a force to be reckoned with in
the German tourism industry. In 2011, there were over 1.7 mil-
lion overnight stays of Polish guests in Germany, which is an
increase of 24.2% compared to 2010.

-,In 2011, Germany again strengthened its position as one of
Europe’s favourite travel destinations in striking fashion and
generated considerable growth from the key source markets”,
explained Petra Hedorfer, Chief Executive Officer of the Ger-
man National Tourist Board (GNTB). ,Recording growth of
around 5 per cent, Germany established itself in 2011 as the
second most popular travel destination among Europeans
after Spain. This result, which is based on preliminary data
from GNTB shows that Germany has continued to extend its
lead over France, which saw growth of about 2 per cent.
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Switzerland
Swiss Learning

Swiss Learning AG, which was
founded in 2006, is an organi-
zation of leading Swiss private
secondary schools, universities,
colleges of engineering, as well
as hotel schools. When asked
why we should educate our
children in Switzerland, the

CEO Christophe Clivaz, who has
recently visited Warsaw, said
that there are at least a few re-
asons to do so. First of all Swiss
schools provide a high level of
education, are safe, quarantee
learning of at least three langu-
ages, as well as getting to know
other cultures. Swiss education
has a long tradition pioneered by
such artists as Rousseau, Piaget,
or Einstein. Determination, disci-
pline, openness and comprehen-
sive education aimed at personal
and academic development are
the basic elements of Swiss
tradition. For more information
go to:

www.swisslearning.com

Swiss<o
LEARNING

For Gourmets
Surf&Turf

WESTIN HOTEL

Surf & Turf cuisine originated
inthe U.S., but it’s also very
popular in Australia and New
Zealand. It's main principle
is combining various kinds
of meat and seafood in one
dish. Every Tuesday, westi-
n's chef Janusz Korzynski
surprises visitors with new
delicious compositions. The
most interesting are beef
tenderloin in "Sous Vide”
style with jumbo shrimp
served with bok choy, shita-
ke mushrooms and green
pepper sauce; breast of duck
and St. James'’s scallops fried
in a wok served with green
vegetables, spicy salad of cu-
cumber and lemongrass with
crispy shallots; grilled Ar-
gentine roast beef with fried
shrimp, served with green
asparagus, roasted pepper,
garlic and coriander butter,
anda dash of tabasco; as
well as goose breast served
with spicy tiger prawns, soba
noodles, oriental salad with
sprouts and teriyaki sauce.
You can taste these dishes
every Tuesday from 6:00 pm
to 10:30 pm. More on: www.
restauracjafusion.pl

WORLD Mastereatd

MASTERCARD®
CA

Pozwoli¢, by trening z Leo Mes:
po sobie niezatarte wspomnie

Sa rzeczy, ktére moga sie wydarzy¢
tylko raz w zyciu.

Wez udziat w loterii World MasterCard® i stan oko w oko z zywa
legenda futbolu, Leo Messim, na murawie stadionu w samym sercu perty
Katalonii. Pla¢ karta World MasterCard, zglaszaj dokonane transakcje
na www.worldpromocja.pl i pojedz z wybrang osobg do Barcelony —
jednej ze stolic europejskiego futbolu, mody i niezwykiej architektury.

www.worldpromocja.pl

Organizatorem loterii promocyjnej ,,Oko w oko z Zywa legenda” jest McCann Erickson Polska Sp. z.0.0. z siedziba w Warszawie, przy ul. Cybernetyki 19. Rejestracji transakgji w loterii mozna dokona¢
w okresie od 1.03 do 30.04.2012 . na stronie www.worldpromocja.pl lub za posrednictwem specjalnej aplikacji na telefony komdrkowe. Loteria organizowana jest na terytorium Rzeczpospolitej Polskiej
i dotyczy transakcji o dowolnej wartosci dokonanych za pomoca karty pfatniczej World MasterCard w punktach handlowo-ustugowych na terytorium Rzeczpospolitej Polskiej lub za granica, z wytaczeniem
transakgji dokonywanych w bankomatach oraz poza punktami handlowo-ustugowymi, w szczegdlnosci w sieci Internet. Materialy reklamowo-promocyjne maja jedynie charakter informacyjny. Wiazaca moc
prawnga maja postanowienia regulaminu loterii. Wiecej szczegdtéw w regulaminie loterii dostepnym na www.worldpromocja.pl.
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Spitsbergen
PAS

POLISH FLAG

The Institute of Geophysics
of the Polish Academy of
Sciences manages the Polish
Polar Station located beyond
the Polar Circle, on Spitsber-
gen. On the initiative of the
Norwegian Promotion Office
in Poland, the Polar Station
in Hornsund will host a
group of volunteers who will
knit a Polish flag to decorate
the information pole in front
of the Polish station. Polish
expedition group “Expedi-

- T ———
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Maximum Efficiency and Mobility

SONY

VAIO Z SERIES

New notebooks from Sony VAIO
Z series weigh merely a kilo-
gram and are aimed at people
who expect maximum efficiency
and mobility. VAIO Z Series
combines attractive styling and
a sophisticated carbon fiber chassis with unmatched perfor-
mance and innovative solutions. With their unrivaled proces-
sing power, these business notebooks which are considered
best in their class, enable even the most demanding users
to work both in the office or on the go. The main features of
VAIO Z series are: a 33.2 cm (13.1-inch) screen, weight lower
than 1.2 kg; an ultra-flat chassis (16.65 mm), high perfor-
mance provided by the latest Intel ® Core ™ i7 processors
and fast SSD mass memory; matte VAIO Premium display
offering high-resolution (1600 x 900); optional flat battery
with a rapid charger (up to 14 hours of work); Power Media
Dock Doc ™ with support for up to four monitors and fe-
aturing an AMD’s Radeon HD graphics card ™; the optical
drive and additional
ports, including
HDMI; QuickBoot
funtion which loads
the operatings system
in just 15 seconds.

L el the flag to Spitsbergen.

Culinary Festival
Lisbon Fish&Flavours

FIESTA IN PORTUGESE STYLE

To the delight of lovers of good food, mid-April will see the 5th edition
of the largest culinary festival in Lisbon - Lisbon Fish and Flavours.
For eleven days - from 12 to 22 April — you will be able to enjoy there
the gourmet cuisine of fish and seafood. Everyday from noon until
midnight ten best restaurants in Lisbon will be serving Portuguese
dishes for the price of €5 to €8. On Pitio da Galé in Lisbon (next to
Terreiro do Paco square) various recognized Portuguese and foreign
chefs will present their culinary artistry to the audience. There will

be a competition for the best Pastel de Nata in Lisbon — which is an
egg tart pastry stuffed with pudding, and is considered a real delicacy
there. Other attractions include cooking classes, wine tasting, and
Gourmet Market - a bazaar of regional products where you can buy a
variety of sweets, excellent olive oil and wine.

Warszawa - Pekin

0d1899 N

POLSKIE LINIE LOTNICZE

Lor

A STAR ALLIANCE MEMBER V:I

Warszawa — Pekin
Najszybsze polaczenie dla biznesu

Podrézujgc w interesach, nie warto traci¢ czasu. Bgdz w Chinach wczesnigj
i poswiec sie sprawom biznesowym. Skorzystaj z wygodnego,
bezposredniego potgczenia z Pekinem.

Catkowita cena biletu zakupionego na lot.com, w taryfie Firs ute na bezposredni lot w obie strony w klasie
ekonomicznej zawiera wszystkie podatki i optaty, moze uleczmianie w zaleznosci od terminu zakupu biletu.

lot.com
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Lufthansa

New Business Class
COMFORTABLE SEATS

The German national carrier has invested €3 bln in its new
business class. In this way, passengers will travel on short
and long-haul routes in seats which at the press of a button,
it converts into a comfortable bed. The new seat-beds will
available on board Boeing 747-8 aircraft.

Back in 2007 Lufthansa conducted a survey among its frequ-
ent flyers in order to find out their preferences and their requ-
irements of a Business Class seat. Then the airline moved on
to the next phase and developed various concepts with the aid
of well-known ergonomics experts, designers and seat manu-
facturers. In all, 1,349 passengers and a specially recruited test
crew evaluated the prototype on flights LH 400 and LH 401 in
terms of comfort, ease of use and technical stability.

The horizontal sleeping surface is 198 long and features
ergonomically improved cushioning to ensure a high degree
of comfort in a sitting or horizontal position, as well as lowe-
rable armrests that provide more space in the shoulder area
when lying down. In addition, each passenger has more sur-
faces to put things on and additional storage compartments
on the actual seat. Another novel feature is the innovative
seating arrangement in the form of a “V”. Two neighbouring
seats are angled towards one another along a central axis.
This solution enabled Lufthansa to fulfil one of the main wi-
shes expressed by customers - to sit or lie facing the direction
of travel. This seating arrangement also enables more privacy
for business class passnegers.

r

A Legendary
Notebook

The New Moleskine
TRAVEL JOURNAL

Each year a new series of the
world’s renowned notebook

of European artists and intel-
lectuals hits the stores. We
recommend especially the Travel
Journal — which is essential while
travelling. It’s worth knowing
that many users of Moleskin
products were the most talented
artists of the last two centuries.
The characteristic black note-
book was used by Vincent van
Gogh, Ernest Hemingway and
Bruce Chatwin, who wrote his
famous book ,The Songlines”

Legal Culture

Campaign

ART GOES
ONLINE

A public campaign has
been launched to promote
legitimate methods of acces-
sing culture. Tha campaign
is organized by Legitimate
Culture Foundation, which
integrates all those intere-
sted in relevant discussion
about online access to vario-
us forms of art.

The way we take advantage
of culture has a undeniable
impact on culture itself,
since everyone can support
as well as create it. Without
consumers, and their contri-
butions, including financial
one, culture can’t exist,
and any legitimate contact
contributes to its formation.
Supporting digitization of
public resources as well as
promotion of public domain
and free cultural resources,
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DOMESTIC legitmate cultore, The fo- PASJA WYGRYWA.
FLIGHTS undation brings together

Up until 30 April, at lot.com
you can buy tickets for domestic
flights in Poland, starting at PLN
79 for a one-way ticket.

- “We have observed with
satisfaction that the offer of LOT
Polish Aitlines has generated
considerable interest among our
passengers. Sales results are
very good, so we have decided
to extend the promotion on our
website,” says Marcin Pawluk,
Director of E-commerce in LOT
Polish Airlines.

people around legitimate so-
urces - promotes the existing
ones and inspires creation of
the new ones. It also invites
those interested in the pro-
ject to create a database of
legitmate sources of culture.
In this way, the recipient of
the campaign will become
its creators. The foundation
also wants to debate about
how to adapt culture to the
current state of technology
and public awareness.
www.legalnakultura.pl

BMW EfficientDynamics
28 L 6.4 1100 km | 100 kW (245 KM)

Dealer BMW

Auto Fus

ul. Ostrobramska 73
04-175 Warszawa

Tel.: +48 22 613 90 03
wiww brmw-autofus.p
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WHAT’S ON

The Most Anticipated Events in April

AMSTERDAM WOMAN IN BLUE
READING A LETTER

Rijksmuseum since 30 March

The most famous painting by one of Dutch masters, Johannes Vermeer
is ,Girl with a Pearl Earring”, but ,Woman in Blue Reading a Letter” is its
greater rival. The work was borrowed to tour around Japan, to finance
the conservation works of it. The painting is coming back to its home
museum, and will be available for visitors to see www.rijksmuseum.nl

£ODZ ADREA BOCELLI IN CONCERT

Atlas Arena, 29 April 2012.
Andrea Bocelli is one of the
best-selling artists in the histo-
ry of classical music - 70 min
copies of his CD were already
sold. Itis not known what mo-
stly attracts the fans - an unu-
sual voice of characteristic and
electrifying timbre, or his dra-
matic life story? This 54-year-
-old artist had an accident
while playing football when 12,
got a stroke and lost his eyesi-
ght. This tragedy didn’t break
his character, and maybe even
thanks to this, he gained strength to pursue his goals and unusual sensi-
tivity which also appeals to his audience. The famous tenor doesn'’t give
concerts too often, that's why each concert is quite an event. this year
Bocelli will give just a few concerts in the USA, Great Britain, and in £6dz,
Poland. The tickets cost PLN 190 — 799 for a VIP seat.

PARIS AUCTIONS

Christie’s Auction House, 4 April 2012.

Victor Hugo’s 210th birthday will be marked with a remarkable event
organized by Christie’s Auction House, during which over 500 books,
paintings, drawings and photographs as well as the furniture and Hugo'’s
personal belongings will be put up to auction. Experts are especially
interested in the artist’s manuscripts and letters. His private ,letter to
a fiancée” written in 1820 is considered one of the most interesting do-
cuments that is going to be sold on the Parisian auction. The exhibit
is estimated to fetch €5,000 and the total profits from the auction are
expected to exceed €1,000,000. www.christies.com

PARIS HELMUT NEWTON

Grand Palais, until 17 June 2012.

It is the first retrospective exhibition in France dedicated to this world-
-recognized photographer, deceased in 2004. He was the first to take
photographs of the models outside the studio - on the buildings roofs,
with their hair flowing in the wind, in dynamic pose. His black and whi-
te nudes, in turn, were considered provocative or even perverse, but
they gave him the immortality. During the exhibition you can see over
200 pictures, as well as fragments of a documentary called ,Helmut by
June”. Adult ticket - €11, student ticket (13-25 yrs) - €8, children under

13 - free admission. www.grandpalais.fr
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1 NAVAGIO BEACH,

« ZAKYNTHOS ISLAND,

GREECE

For romantics.

Accessible only from the ocean, Navagio
Beach, also called the Shipwreck, is un-
doubtedly not only one of the most beauti-
ful and most spectacular beaches in Zakyn-
thos, but also in the whole of the Greek
islands. Gigantic rocks are surrounded by
turquoise sea and fine sand make a huge
impression. Romantic, intimate and mys-
terious - makes you think of the Caribbean.
The beach can be seen from the mountains,
but you can reach it only by boat.

2 BEACHES IN SAGRES,

«ALGARVE, PORTUGAL

For stunning views enthusiasts

The beaches of Algarve have been listed
among the most beautiful in Europe - with
fine sand, surrounded by high cliffs and im-
pressive. What also plays a part in it, is the
Mediterranean climate of the place, and the
fact that it has more sunny days that most of
the European continent. Ponta da Piedale
peninsula in the region of Algarve will de-
light you with steep cliffs reaching far into
the see and fantastic landscapes. Between
Sagres and Lagos there are dozens of small-

er beaches, hidden between the rocks. One
of them is Praia do Burgau, a little beach
located by a picturesque village of Burgau.
Praia da Mareta is closer to Sagres. Water
here is calm, as in the West, the beach is a
sheltered by a peninsula, where the city of
Fortaleza is located.

3 NISSI BEACH, AYIA NAPA,
« CYPRUS

For active leisure enthusiasts

Crystal clear sea, white sand, the sun, and
delicate breeze. It’s worth knowing that “ni-
ssi” means “an island” in Greek. Until re-
cently, Ayia Napa was a small fishing town,
but with time it evolved into a charming
resort. A very popular carnival takes place
here, and the town is famous for its enter-
tainment. Ayia Napa perfectly combines
modernity of a seaside town, with a place
whose history dates back to the prime times
of The Byzantine Empire.

Nissi Beach attracts tourists who long for
beautiful, sandy beaches as well as active
leisure enthusiasts. The latter ones will
find here a wide choice of water sports, such
as windsurfing, diving or sailing. In Ayia
Napa, there is the most beautiful aqua park
in Cyprus — the Water World.

What's attractive about the beach, is that it lies on the border of three
classical elements: water, earth and air, while not being any of them.

16 | ArriL 2012

LAS SALINAS,
«IBIZA, SPAIN
Fiesta, music and tapas
It’'s much more than just a fairy-tale like
wild beach surrounded with crystal clear
water. Once, a popular place among the
hippies, today it’s the Mecca of enthusiasts
of new music, fashion and cuisine trends.
While spending a few days in Las Salinas,
you can become familiar with trance mu-
sic by the most famous DJs. Make sure you
have a glass of champagne and eat the most
sophisticated tapas in the whole island. It’s
definitely not for those looking for peace
and quiet. The dynamics and unusual
rhythm of Las Salinas will make you quit
sunbathing already around the noon, and
join a Spanish-like fiesta.

5 OLUDENIZ,
« TURKEY

In search for beauty and nature
Oliideniz is definitely the most beautiful
beach in Turkey. It’s long, wide and ends
with a famous Blue Lagoon, partly surround-
ed by mountains. Warm and clear turquoise
waters with fine white beach and daily sunny
weather - that’s what you get in the Turkish
Blue Lagoon. It’s an intimate place with hid-
den bays and beaches. The beaches around
Butterfly Valley are especially beautiful and
intimate. Definitely something for those,
who seek the beauty of nature as well as
peace and quiet. It's worth knowing that
Oliideniz is the second best place, after Rio
de Janeiro, to for practising paragliding. Mt
Baba Dagi ( 1969 m), whose slopes steep
down into the lagoon, is a real paradise for
extreme sports fans. Because of the ideal
natural conditions, climate, stunning views
and high mountains, the international “Air
Games” festival is held here each year.

VILLASIMIUS, SARDINIA,

o« ITALY
A beach overlooking the big blue.
The town of Villasimius in Sardinia, located
35 kilometres from Cagliari, is famous for
exceptionally beautiful beaches. Especially
charming are those resembling the Carib-
bean: Porto Sa Ruxi, Piscadeddus, Campus,
Cala Caterina, Cala Burroni, Porto Giunco,
Timi Ama, Simius, Punta Molentis, Spiag-
gia del Riso.
It’s also a perfect spots for nature lov-
ers. The town is located within a marine
reserve, established several years ago. If
you're dreaming about leisure by big blue
ocean, here’s something for you

HOTELI PRESS ARCHIVE
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The beach is an intermediate stage, an open form, a constant hunger...
A vanishing mystery of constant transformation.
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ETRETAT, NORMANDY,
« FRANCE

Following the footsteps of Arséne Lupin
The spectacular rocks in Etretat years ago
were mentioned in the title of a famous
French detective film starring Arséne Lu-
pin. Also Calude Monet and Guy de Mau-
passant were in love with the place. Today,
this little town surrounded with high rocks,
is considered an especially charming sea-
side resort. Located on Alabaster Coast,
whose main attractions include Portes and
Aiguille - rock formations sculptured by the
sea. During low tide, you can walk on the
bottom of the ocean, stepping through nat-
ural grottos and passes, which are normally
covered with water during high tide. You
only have to remember to get to the main-
land on time.

ZLATNI RAT, BRAC ISLAND,
+« CROATIA

Looking for the fading triangle

The publisher of Lonely Planet tourist
guidebooks have listed it among the ten
most beautiful beaches in the world. Zlatni
Rat (Golden Peninsula) is located westward
from the town of Bol, on the Bra¢ island (in
the middle part of Dalmatia), at the bottom

of Vidova Gora - the highest mountain in
the Adriatic Sea islands. It’'s 5 kilometre
long, reaches far into the sea, and it’s con-
sidered one of the greatest natural attrac-
tions in the Adriatic Sea area. One of the
most unusual features of this beach, is that
it changes its shape depending of the direc-
tion and strength of the wind.

SES ILLETES, FORMENTERA,
« SPAIN

Far from the civilization

Formentera - an island 45 times smaller
than Majorca - has the greatest beaches in
the Balearic Islands. Ses Illetes and Cala
Conta are especially recommended. In or-
der to be able to sunbathe on one of them,
you don’t have to arrange a hotel on the is-
land - it can be reached by boat from Ibiza.
The Spanish people emphasize its attrac-
tions such as pine forests, juniper trees,
golden dunes, or even vineyards. What'’s
also good about Formentera is that there are
no huge tourist complexes and enormous
hotels. But the island infrastructure is able
to cater for the most sophisticated needs.
Most importantly, you'll find here unspoiled
nature. Ses Salines Natural Park, a home
to 200 species of birds, have been listed as

UNESCO World Heritage Site. Here there
are underwater meadows, also called “min-
iature oceanic forests” - evidence of unu-
sual richness of the underwater world. But
what’s definitely the most captivating, are
long and empty beaches of Formentera.

1 SKAGEN,
« DENMARK

A beach for the artists
A picturesque peninsula of Skagen, where
the waters of two straits separating the
North Sea from the Baltic Sea - Skagerrak
(grey colour) and Kattegat (green colour)
mix, is the northernmost point in Jutland,
Denmark. This ranking wouldn’t be com-
plete without this long, virtually unbounded
and mysteriously foggy beach. Because of
the unique landscape - rough waters of the
Baltic straits and pebble and sandy beach-
es - at the end of the 19th century an art-
ist group was founded here, called Skagen
Painters. Despite the passing of time, little
has changed here - the charming atmos-
phere of the place still seems to be magical.
Especially when the sun shines through the
grey clouds. Perhaps it could be a great idea
to paint a picture of the rough sea?

Marzena Mréz

Ontologically speaking, the beach is an indefinite form, and that's what makes it so intriguing.
Anything that escapes rigid definitions, seems attractive.
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Airlines

TOKYO-HONG KONG

ALL NIPPON AIRLINES B787
DREAMLINER ECONOMY
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BACKGROUND

After more than three years’
delay, the first commercial fli-
ght for the Boeing 787 Dream-
liner, operated by launch cu-
stomer All Nippon Airways
(ANA) and numbered NH7871,
took to the sky on October 26. It
was a charter flight and Hong
Kong International airport was
chosen to welcome the maiden
landing. The Dreamliner star-
ted serving domestic routes in
Japan in November, with inter-
national routes beginning in
December with Tokyo-Beijing,
followed by Tokyo-Frankfurt
from January 21.

CHECK-IN

ANA staff directed me to co-
unter area C at Terminal 1 of
Narita International airport for
check-in. Because this was the
inaugural flight, the procedu-
re finished unusually early at
0730 for the 1220 departure. I
was allocated aisle seat 14C by
one of the wings, and in the

usual Japanese fashion the
process was well organised
and swift, as was security and
immigration.

BOARDING

After speeches and the traditio-
nal kagami-wari (sake barrel-
-breaking ceremony), boarding
began as scheduled at 1140. We
had to be taken by bus to the
apron, possibly owing to an in-
cident a few days previously in
which an airbridge scratched
the new plane. But it may also
have been an attempt to give
passengers a better view of the
aircraft’s exterior, which is no-
ticeably more contoured than
other jetliners. On board, crew
were stationed throughout the
cabin to answer questions.
The first thing that caught my
attention was the plane’s high
ceiling and large storage spa-
ces. My overhead compartment
could fit a wheeled cabin trol-
ley, a holdall and my oversized
backpack with plenty of room

to spare. Not everything was
ready, though — the bar, which
was located between rows five
and six and was supposed to
display drinks, was empty. I
noticed that the windows were
larger than average but I didn’t
quite get the open view I had
hoped for from my aisle seat. I
had previously been given the
impression that even passen-
gers not seated by the windows
would have a good view of the
outside, but I found the diffe-
rence to be negligible.

THE SEAT

ANA’s short-haul B787 is con-
figured with two classes, with
business class taking up two
rows in a 2-2-2 layout, and eco-
nomy in a 2-4-2 arrangement
across three cabins, totalling 32
rows (click here to see the seat
plan). The business seat featu-
res a hard-shell back and offers
57 inches (145cm) of legroom.
The economy seat is also in a
hard shell and upholstered in

fabric in the airline’s signature
blue shade, with the head-rest
cover showing ANA’s omni-
present “We fly first” slogan. I
found the seat uncomfortable —
while it is just as wide as most
economy seats (18.5 inche-
s/47cm), there was not much
legroom and it slid forward in-
stead of reclining, which, with
the restricted pitch (31-32 inche-
$/79cm-8lcm) and my six-foot
frame, meant my knees hit the
back of the seat in front.

Each seat had a nine-inch LCD
touchscreen monitor for the au-
dio-video on-demand (AVOD)
in-flight entertainment (IFE),
which showed 14 Hollywood
films, eight Japanese titles and
seven world movies. A lot of
the TV programmes were in
Japanese. The interactive maps
were fun and educational, pro-
viding information on a se-
lection of cities as well as the
usual features. The IFE also
included games such as black
jack, and multiple passengers
could play them together.

I tried the seat-to-seat messa-
ging function but some of the
passengers I attempted to con-
tact didn’t notice, as the enve-
lope icon was too subtle. There
are two universal sockets fitted
in the shared armrest, but I
couldn’t use mine at the same
time as the person next to me
as we both had chunky plugs.
Each seat also has a USB port,
which I used to charge my
iPhone, but I noted the content
could not be streamed to the
IFE system. (The airline says
that eventually its internatio-
nal B787s will have the capacity
to do this.) The fold-down tray
table could hold a laptop of any
size with room to spare.

WHICH SEAT TO CHOOSE?
On this short-haul version of
the aircraft, I would choose
rows three or six, at the front
of their respective sections, as
they have more space in front.
Row 23 next to the emergency
exits also offers more legroom,
although it is close to the wa-
shrooms.

THE FLIGHT

Two things we were told to
expect were a less arid environ-
ment and no blocked ears cau-
sed by changing air pressure.
The B787’s cabin air is vented
directly from the outside thro-
ugh dedicated inlets instead of
passing through the engines,
and the crew can also adjust
the humidity according to the
number of passengers. The ca-
bin is compressed to resemble
an altitude of 6,000 feet above
sea level, instead of 8,000 feet,
so we were breathing in more
oxygen. The electrochromatic
glass windows, which darke-
ned at the touch of a button,
were glare-free and gentle on
the eyes. I am sure these fac-
tors would have made a big dif-
ference on a long-haul flight,
but for a journey of this dura-
tion (four and a half hours), I
didn’t notice them too much.
Still, the cabin was noticeably
quieter than on conventional
aircraft, which made conversa-
tion easier.

The crew demonstrated the
LED lighting a couple of times
by changing the colour, tho-
ugh, again, for a short-haul fli-
ght this feature is not that im-
portant. (On long-haul flights,
lighting is programmed to
help passengers adjust their
sleep pattern to the time zone
of their destination.)

As it was the inaugural flight,
the service was not as usual.
I received my meal two hours
after take-off. The appetiser
comprised smoked salmon, a
prawn salad and a slice of sa-
lami, which was not too bad for
economy, while my main was
seafood gratin, which was de-
licious, although the pasta in
it was soggy. There was also a
Japanese option of pork ragotit
in soy sauce. A good selection
of drinks was available, inclu-
ding whisky, beer, wine, juices
and ANA’s “aromatic kabosu”,
a refreshing citrus beverage.
My neighbour had to wait 15 to
20 minutes longer for his main
course because he had ordered
a special no-seafood meal, and

the staff explained, apologeti-
cally, that it had to be specially
heated up. But it was obviously
a teething problem, and cabin
crew remained gracious and
patient despite all the activity
from journalists and industry
people walking around.

ARRIVAL

We were told that the Dreamli-
ner was equipped with a “gust
suppression” system that wo-
uld mitigate turbulence, but
the plane still shook a little
when approaching the runway.
Touchdown was on schedule
at 1550 local time, exactly four
and a half hours after depar-
ture. Owing to a welcome ce-
remony, we had to disembark
on the tarmac and then take
a bus to the terminal. As a
Hong Kong citizen, I was able
to make use of the self-servi-
ce immigration checkpoint so
was through to baggage recla-
im quickly.

VERDICT

Other than the painful seat de-
sign, the flight was reasonably
enjoyable. This being a short
journey, I didn’t have enough
time to appreciate the B787’s
innovations, so hopefully I will
get to fly on it long-haul soon.

FACT FILE

PLANE TYPE B787

SEAT CONFIGURATION 2-4-2
SEAT PITCH 31in-32in
(79cm-81cm)

SEAT WIDTH 18.5in (47cm)
PRICE

Internet rates for a return
economy class flight on board
the B787 from Tokyo Haneda to
Okayamna started from ¥28,640
(£232) in January, or from
Tokyo Haneda to Hiroshima
from ¥32,540 (£263).
CONTACT

ana.co.jp
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WARSAW-LISBON-WARSAW

TAP PORTUGAL
AIRBUS A319
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FACTS

seat configuration 3+3

seat pitch 81 cm

seat width 46 cm

Price for a business class ticket
starts at PLN 2372;

Price for a ticket in economy
class starts at PLN 882;
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BACKGROUND

Portuguese airlines TAP POR-
TUGAL operate a direct con-
nection from Warsaw to Lisbon
five times a week: on Mondays
and Thursdays at 7:40 am,
and on Tuesdays, Fridays and
Saturdays at 3:30 pm. Return
flights are scheduled on Tues-
days, Fridays and Saturdays at
9:50 am, as well as on Wednes-
days and Sundays at 5:00 pm.
Since June the number of voy-
ages on this route will increase
to seven per week.

CHECK-IN

Two days before my journey, I
received by mail an electronic
ticket for business class cabin. I
printed it out and 90 minutes be-
fore the flight, holding only my
hand luggage, I went to a check
in desk at the airport. A few mi-
nutes later I was already in the
duty free zone where I went
straight to business lounge , Po-
lonez”. 1t offers a large selection
of Polish and foreign press and
the Internet access, as well as
variety of snacks, juices, coffee,
tea, wine, and stronger liquors.

THE SEAT

Half an hour before departure,
we were invited on board Air-
bus 320-100/200, which can
carry up to 156 passengers.
My seat was 1c in the first row,
which meant that I had extra
legroom. The seat was padded
with grey fabric, was quite
comfortable and its headrest
was well-shaped. Before the
take-off small TV screens re-
tracted from the ceiling and
the cabin crew played a nicely
animated video which presen-
ted safety procedures during
the flight.

THE FLIGHT

A few minutes into the flight,
which took off without delay,
the flight attendants served
drinks and the menu. As an
appetizer, passengers in busi-
ness class were offered slices of
chicken with grilled vegetables
and a choice of main dish - fish
with vegetables or farfalle with
peppers and zucchini. The
dessert consisted of chocolate
mousse with orange zest. We

were also served excellent Por-
tuguese wines. I chose white
Vallado from Douro region.
After the meal, I decided to
read. Unfortunately, the choice
of press on board is rather poor
and not even one Polish new-
spaper or magazine.

VERDICT

I worked with an airline for
several years, and now I evalu-
ate the work of the cabin crew

from the perspective of a pas-
senger. I really liked the sty-
lish looks of flight attendants
working for TAP PORTUGAL.
The uniforms designed by Ma-
nuel Alves and Manuel Gonca-
lves are very feminine, finely
finished in red and aquamari-
ne, while shoes and handbags
perfectly match the rest of the
outfit. Also the quality of servi-
ce is at a very good, European
level.

THE RETURN JOURNEY

— CHECK-IN

I arrived at the airport in Lis-
bon 2 hours before the depar-
ture. Following a quick check
in procedure, I took the priority
express lane and headed for the
Premium Lounge belonging to
TAP. The lounge spreads over
500 sq m on 2 levels. The wor-
king area features computer
stations with Internet access,
as well as sofas. In the sitting
area there are several comfor-
table armchairs, as well as free
snacks and drinks. Large TV
screens show news, sporting
events, and movies. A separa-
te screen displays information
about arrivals and departures.

BOARDING

The boarding procedure of the
flight to Warsaw began exactly
at 3:55 pm. Unfortunately, I
didn’t hear the announcement
in English and I was able not
to miss it only because I had
approached Gate 13 a few mo-
ments earlier. Also, we didn’t
embark the plane via a bo-
arding bridge, so getting on
board took me almost half an
hour.

THE SEAT

My seat was 2 F in business
class. This time I travelled by
on board Airbus A319, which
seats up to 132 passengers.
Also in this model seats were
very comfortable, and the blue-
-grey colour pleasing to the eye.

THE FLIGHT

We took off with a slight delay
which occurred because of a
large organized group, which
travelled on the same flight.
We watched the well-known vi-
deo presenting security proce-
dures, and then business class
passengers were offered a se-
lection of cold drinks and wine.
As an appetizer we were served

Tried&Tested | Business TRAVELLER

fish mousse. This was followed
by the main dish of veal with
gnocchi or octopus with pine
nuts and rosemary, and lemon
pudding for dessert. I chose
veal and decided to wash it
down with red wine ,Casa de
Santarem Reserva,” which was
awarded by the American Glo-
bal Traveller Magazine as the
best red wine in its category. 28
airlines which participated in
the contest, entered 136 wines.
For dessert, I also tried delicio-
us porto served with ice.

VERDICT
I'm happy to confirm the high
quality of on board service, and
wish to praise the author of the
on board menu for its flavours
and the overall looks of the di-
shes. The large selection of wi-
nes was another positive point.
Overall, business class offered
by TAP seems to be a very good
choice. I'm not surprised that
the airline has recently won for
the third time in a row a pre-
stigious award for the best air-
line on routes between Europe,
South America and Africa.
Katarzyna
Siekierzyriska

The on board service is simply excellent, as is the business class cabin.

CONTACT

TAP Portugal

c/o Aviareps SA

The Polish office

ul. Sienna 72/3

00-833 Warszawa

tel. +48 (22) 620 05 97 (87)
fax +48 (22) 63240 46
e-mail:
TAPReservations@aviareps.com
www.flytap.com
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GRANDE REAL VILLA I'TALIA

CONTACT

Grande Real Villa Italia Hote-
1&Spa

Rua Frei Nicolau de Oliveira,
100

2750-319 Cascais — Portugal
tel. (+351) 210 966 000

fax (+351) 210 966 002
www.hoteisreal.com
realvillaitalia@hoteisreal.com
realhotelsgroup.com
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WHAT’S IT LIKE?

The stylish villa, located next
to the main building imme-
diately catches the eye. Villa D
Este, because this is how the
hotel area is called, was the pla-
ce of residence of the last King
of Italy Umberto II, who had
to leave the country following
his abdication Villa D Este was
later adapted for the hotel, whi-
le retaining the style of royal
residences.

The S5-star Villa Italia Hotel
was built here in 2007. The in-
teriors were arranged by Grace
Viterbo - a famous Portuguese
designer, whose works delight
with simplicity and modernity.

WHERE IS IT?

The hotel is located in one of
the most famous resorts on
the Riviera in the Portuguese
town of Cascais, which can be
reached by train from Lisbon
in 40 minutes. Terraces and
balconies offer fantastic views
of the Atlantic Ocean, which

stretches along the walking
alley. For sports enthusiasts
the hotel has prepared cycling
routes as well as paths for jog-

ging.

ROOMS

The hotel has 124 rooms, inc-
luding 32 Deluxe rooms, 19 ro-
oms with the view of the oce-
an, 24 Grand Deluxe rooms, 27
rooms with a side view of the
ocean, 18 suites, the Premium
Suite and 3 Royal Suites. All
rooms are fully equipped, and
the three Royals Suites which
are situated in Villa D Este are
real gems of design.

They are 106 to 167 sq m large,
consist of bedrooms with one
or two beds as well as dining
and recreation rooms. Some
of them feature a microwave,
mini-spa, and their walls are
adorned with paintings and
ceramic tiles from the priva-
te collection of the founder of
Real hotel chain, Bernardino
Gomez.

My suite was situated on the
ground floor of Villa D Este. It
consisted of a large bedroom, a
living room and 2 bathrooms.
The suite, which is decorated
in a beautiful beige-brown co-
lour, also features subtle mo-
saics on the floors and walls of
the bathrooms.

All rooms are air conditioned,
have comfortable desks and
chairs, a safe, Internet access,
and plasma screens with ac
cess to satellite TV.

SPA

The spa has an area 0f 1,000 sq
m and offers comprehensive
treatments for the body and the
face. The offer includes relaxa-
tion massage, as well as classic
and oriental one. There’s also
hydromassage, shiatsu, tha-
lassotherapy, hammam (steam
baths), as well as relaxation
and detoxifying programmes.
I was offered ,Massage Real
Villa Italia”. First, I underwent
the Thalassotherapy. Warm

sea water oxygenates the body
perfectly, improves circulation,
relaxes and detoxifies the body.
Water jests on the back and
shoulders alleviate pain and re-
move stress. After 10 minutes
I was invited to the treatment
room. At the beginning of the
treatment I immersed my feet
in warm water with essential
oils and orange slices. Then
the masseuse scrubbed them
with halves of lemons and sea
salt. This was followed by the
proper procedure. The rela-
xing massage with specially se-
lected essential oils starts with
pressing shiatsu points on the
feet. Then the masseuse mas-
sages the calves, the thighs,
the back up to the neck, and
goes back to the feet. Finally,
I was covered with a towel and
I spent a few minutes in the
semi-darkened room, before
I woke up completely. That’s
what I call relaxation.

BUSINESS FACILITIES

The hotel is ideally suited for
conferences, events, and busi-
ness meetings. It has 6 func
tion rooms that can be divided
into 19 smaller rooms. The ro-
oms are air-conditioned, have

access to the natural light, and
are equipped with audio-visual
equipment, as well as wireless
internet and projection scre-
ens. They can seat up to 400
participants.

BARS AND RESTAURANTS
The hotel has two restaurants
and two bars. Belvedere Re-
staurant serves dishes form
Portuguese and Mediterrane-
an cuisine. Each dish is a ma-
sterpiece, and the taste of fresh
seafood is really special. Nave-
gantes prepares breakfasts for
hotel guests. ,La Terraza” bar,
which is open only in summer
and is located at the pool, se-
rves coffee, tea, drinks, cockta-
ils and tapas.

VERDICT

It’s an excellent hotel for rela-
xation and business meetings.
It’s also beautifully located,
overlooking the Atlantic Ocean
and has well-equipped spa fa-
cilities. I think it’s also one of

the most beautifully designed

hotels in Europe. Very friendly

and professional service. Excel-
lent Portuguese cuisine.

Katarzyna

Siekierzyriska

The best materials, discreet colours
and sophisticated design contribute to the overall
luxurious feel of the hotel.

Smaki Swiato
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English language courses

SITA TECHNOLOGY
FOR LANGUAGE LEARNING

CONTACT
SITA Salon
Warsaw

ul. Bellottiego 3
tel. 22 636 90 91
www.sita.pl

SITA device: PLN 799;

one level of the course: PLN 229;
available courses: English, Ger-
man, French, Italian,

Spanish.

WHAT’S IT LIKE?

Is it possible to learn a langu-
age quickly, easily and pleasan-
tly? Sitting in a comfortable
chair in the main office of
SITA in Warsaw, I didn't really
believe that the course consi-
sting of mere 10 lessons could
»painlessly” teach me 650 new
words and phrases in English.
To my surprise, however, the
system turned out to be effec-
tive and — what’s most impor-
tant - intriguing, interesting,
as well as enjoyable.

LEARNING

Learning a language with
SITA method is based on acqu-
isition of words and phrases
while being in a relaxed state.
First of all, you need to learn
how to achieve a condition in
which your breath is calm, the
heart is working rhythmically
and slowly, the blood pressure
is constant, and responses to
stimuli are weakened. In other
words, you need to achieve the
state of inner peace, or even an
indefinable joy. The method
is based on subconscious use
of breath to activate more effi-
cient work of the right hemi-
sphere of the brain to make it
much more perceptive.
Achieving the state of relaxa-
tion isn’t difficult, with SITA
device you will learn how to do
it in no time.

A LESSON

Each lesson begins with liste-
ning to a dialogue in English
from the introductory recor-
ding. Then, the student reads
the very same text aloud with
understanding in Polish. Ano-
ther step is to listen to the dia-
logue from the introductory
recording once again, - this

time it’s combined with trac-

king the text in English. The
next step is just pure pleasure
—the student listens to a 40-mi-
nute recording while being in
a relaxed state. This facilitates
memorization. The phase of
activation of the new material
is done with the teacher. We
talked in English only, cove-
ring various grammar exerci-
ses, making up dialogues, and
explaining meanings of vario-
us English expressions. The
last stage of each lesson con-
sists of a 40-minutes revision
of the material memorized du-
ring the previous lesson.

SITA DEVICE

The large glasses with a series
of LED lights aroused my inte-
rest from the very beginning.
Their action is based on (pro-
ved scientifically) the relation-
ship between self-control of
breath and the state of relaxa-
tion. The device shows the rhy-
thm of the breath in the form
of light and sound. When thro-
ugh my closed eyelids I wat-
ched the lights going on and
off, and listened to the sound
pulsing in the same rhythm,

my breath became smoother
and more controlled. I also no-
ticed some correlation between
my breath, and visual as well
as auditory stimuli. This was
conducive to achieving the
state of relaxation, in which -
as I have learned — the hemi-
spheres of the brain better co-
operate with each other. This,
in turn, makes memorizing
foreign words much easier.
The relaxing music playing in
the background, the harmony
between music and the text,
as well as warm, distinct voice
of the teachers, also facilitated
appropriate acquisition of the
new material.

VERDICT
Learning with SITA method
considerably speeds up memo-
rizing of the material you learn
in a foreign language. Thanks
to the method you can learn a
foreign language or improve
your language skills in a ple-
asant, stress-free and fast way.
What'’s important - you can con-
tinue learning at home. All you
need is to buy both the SITA de-
vice and the course book.
Marzena Mréz

ZtOTE TARASY
Ul. ZLtOTA 59/44
00-120 WARSZAWA
TEL. 697 447 172
tarasy@lewanowicz.com

LEWANOWICZ CAFE
Ul. PLAC GRZYBOWSKI 10/7
00-104 WARSZAWA
TEL. 695 447 707
plac@lewanowicz.com

FASHION STREET KRUPOWKI
Ul. KRUPOWKI 29/13
34-500 ZAKOPANE
TEL. 695 447 703
zakopane@lewanowicz.com

Nagroda Ministra Gospodarki za Najlepszy Wyréb

za innowacyjne linie wzornictwa i nowatorskq forme sprzedazy
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Restaurant

FOLK GOSPODA

CONTACT

Folk Gospoda
00-866 Warszawa
ul. Walicéw 13

tel. +48 22 89016 05
fax +48 22 654 9117
www.folkgospoda.pl

n the very centre of War-

saw, overlooking the Pa-

lace of Culture, there is a

plain concrete building.
Frankly, it doesn’t attract with
its appearance. However, insi-
ders know that it houses one of
the most iconic restaurants in
the capital, which looks as if it
was moved here straight from
the countryside. When you en-
ter the Folk Gospoda (“Folk Ta-
vern”), you suddenly find your-
self in ia different, colourful
world, full of attractive aromas
and tastes. The interior im-
mediately inspires confidence.
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When I entered the restaurant
at 1:30 pm, most tables were
already occupied. The guests
were chatting, but, most im-
portantly, eating with relish.

BACKGROUND

The restaurant was establi-
shed in 2004. Its owner, Peter
Popinski, has been convinced
from the very beginning that
traditional Polish cuisine is al-
ways the key to success. Altho-
ugh at that time sushi and fu-
sion restaurants seemed to be
the newest trend, he decided
to invest his money in a niche
business that he has developed
with real passion.

Today, inquiries about table
reservation in his restaurant
come from all over the world.
The Tavern is especially liked
by the Spaniards, French, En-
glish and Japanese. The place
is so popular that several cu-
stomers visit Warsaw only be-
cause they wish to spend the
New Year’s Eve in Folk Gospo-
da. The restaurant is also visi-
ted by well-known artists and
athletes. The list of front-page

celebrities who dine here inclu-
des Czestaw Mozil, Anna Ma-
ria Jopek, Leszek Mozdzer, and
Lukas Podolski. Also Andrew
Golota likes to pop in here to
eat something delicious. Other
special guests that dined here
were Vlad Divac (an NBA star),
pop and rock bands such as Bo-
ney M, Smokie, and Marillion,
as well as the finalists of the
international beauty contest
Queen Of The World.

MENU

As the name suggests, Folk
Gospoda specializes in dishes
of traditional Polish cuisine.
Some of the most popular di-
shes among Warsaw residents
as well as foreign visitors inc
lude Russian dumplings (PLN
16), dumplings with cabbage
and mushrooms (PLN 18), stuf-
fed with veal (PLN 24), venison
pate with homemade pickles
(PLN 23), pork chop (PLN 23),
oscypek cheese toasted on the
grill and served with cranber-
ry sauce (PLN 19), and - a great
rarity in the Polish capital — the
curdled milk (PLN 7).

I ordered two starters: a salad with
roasted peppers, spinach and toma-
toes, served with croutons baked with
goat cheese (PLN 21) and carpaccio
of marinated duck served with spi-
nach, arugula, smoked cranberries,
Grana Padano and basil sauce (PLN
29). Chef Pawel Baranowski also tal-
ked me into trying two main dishes:
fried Masurian catfish served on fresh
spinach with garlic sauce and gre-
en pepper (PLN 36), as well as roast
chicken stuffed with veal and served
with fried slices of potatoes and beets
- which wasn’t on the menu.

All dishes were delicious - perfectly
seasoned with spices and fresh herbs.
For dessert I ordered a piece of dulche
de leche cake (19 z}), which is made in
the restaurant by several pastry chefs
who are employed here.

Of course the menu also included se-
veral dishes of venison. Steaks of wild
boar (PLN 51), stag (PLN 54) or from
roe deer (PLN 59) are quite popular.
Similarly to traditional Polish soups
such as borsch (PLN 9), chicken soup
with homemade noodles (PLN 12) or
tripe (PLN 16).

INTERIOR
The decor is eye friendly and unpre-
tentious. Lots of wooden elements

" b

come from old houses from Podha-
le, wooden benches and tables come
from Wielkopolska, and the walls fe-
ature surreal colourful paintings. In
the evening, there’s live music in the
restaurant. Soon, the kitchen will be
equipped with a bread oven, and the
menu will include dishes of macro-
Dbiotic diet.

SERVICE

The waitresses and waiters are com-
petent and very polite. They know a lot
about the dishes served in the restau-
rant and are always ready to advise.

VERDICT
It's a real “must-go”, especially be-
cause the centre of Warsaw has been
dominated by restaurants which don’t
have Polish delicacies on the menu.
Good home cooking, homely atmo-
sphere and attention to detail - you
can easily see that the owners focus
on the quality of food, not quantity.
The restaurant is listed in many gu-
idebooks and always eagerly recom-
mended. The only drawback, is the
neighbourhood. However, the owners
promise that already this spring you
will be able to dine in front of Folk Go-
spoda in a real green garden.

Marzena Mréz

. It's one of the most iconic restaurants
in the capital, which looks as if it was moved here
straight from the countryside.
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Technika dla jezyka

Wykorzystaj odkrycia naukowe;
prof. Roberta Wallacea, prof. Rainera Dietericha i [aureata
nagrody Nobla prof. Rogera Sperry winauce jezykow. -
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Urzadzenie SITA

pomaga osiagnad

i utrzymac stan
relaksu — optymalny
do nauki jezyka.

Kursy jezykowe SITA
Specjalnie przygotowane
podreczniki i nagrania
gwarantuja najlepsze
efekty nauki.
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KUP NA WWW LUB TELEFONICZNIE

227719222

Ptatne przy odbiorze. Koszt przesytki ponosi odbiorca. Urzgdzenie
posiada 24. miesieczng gwarancje. Dla dobra naszych klientéw
istnieje mozliwos¢ zwrotu urzadzenia oraz kurséw, dostarczonych
wysytkowo, w ciggu 14. dni. Urzadzenie prosimy zatrzymac tylko
w przypadku, gdy jestescie Pafistwo przekonani o jego skutecznosci.
W przypadku rezygnacji prosimy o odestanie zakupionego towaru
i podanie numeru konta, na ktére odeslemy pienigdze. Business Traveller

SITA Sp. z o.0.

Salon Sprzedazy
ul. Bellottiego 3 im
01-022 Warszawa -
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On Top

S AND MUSIC

POTRZEBUJESZ SAMOCHODU
NA MIESIAC?

Marcin Firgurski recommends books and CDs

Discovering your inner self

A moving, taboo-breaking and universal story filled with magical, often funny and hair-raising adventures. Trips
to Thailand, Cambodia, Bangladesh, Burma, India, Nepal, Kenya and Ethiopia, the people met there and unu-
sual events are an attractive and exotic background of a different attitude to life. The book is like a miniature
form of life, physical and spiritual transformation, rite of passage into the adulthood and discovering your own
truth. Conversations with an old man perfectly complete and reinforce the message of a lonely male journey,
an inner transformation from a boy into a man, and the essence of masculinity, which is so different from its
popular understanding. A must for every man.

Konrad Wilk , Naga Asu” Published by: Zysk i S-ka

A walk around Dublin

A Dublin guidebook, which describes both the 20th-century and the contemporary city, and guides you into the
footsteps of the characters of ,Ulysses” by James Joyce. Eighteen walking routes match the eighteen fragments
from the book, whose action takes place on 16 June 1904. Vivid narration, photographs and detailed maps
make you want to engage into a real was well as imaginary walk around Dublin, its tourist attractions, and its
less popular spots. At the end of the book you'll find a glossary of Ulysses characters with nearly 250 biogra-
phical entries, encouraging you to read this famous 20th century book - whether for the first or another time.
Piotr Paziniski ,, Dublin z Ulissesem” Published by: Czuly Barbarzyrica Press

A railway journey around the Americas

A story of another great railway journey by an American reportage master - this time around both American
continents. Starting from the underground in Boston, Paul Theroux describes the way from the ice-covered
Massachusetts to the barren plateau of the Argentina’s most southernmost point. The route goes through
picturesque cities of Latin America and the ancient Inca city of Machu Picchu. Whether sweating from the
heat, or freezing with cold, Theroux describes the people met along the way. In Limdn he meets a boring guy,
Mr. Thornberry, while in Buenos Aires he reads a book by Jorge Luis Borges to a blind person. Very well-writ-
ten, full of witty and funny observations description of a journey to ,the last station”...

Paul Theroux , Stary Ekspres Patagoriski. Pociggiem przez Ameryki” (“The Old Patagonian Express:
By Train Through the Americas”) Published by: Wydawnictwo Czarne

AVIS e

Madonna and her record

Madonna has returned here to collaboration with William Orbit (,Ray of Light”) and they co-wrote several
songs for the latest record ,MDNA" recorded in New Jork and Los Angeles. The other producers were: Martin
Solveig, The Demolition Crew, Marco ,Benny” Benassi, Alessandro ,Alle” Benassi, Hardy ,Indiigo” Muanza,
Michael Malih i Madonna. The first single is ,Give Me All Your Luvin™. We will for sure hear this song during
Madonna’s concert in Warsaw on 1 August this year.

»+MDNA” (Deluxe Edition) Madonna

Chillout, pop and ethno

A charming picture painted with the sound of music. Ethereal, mysterious and sensual compilation of music
tracks combining the music styles of chillout, pop and ethno. The magical atmosphere and exotic climate
made ,Mystic&Street 2" an ideal candidate for ,One Thousand and One Nights” soundtrack. The compilation
includes songs by the following artists: Sarah Brightman, Delerium, Secret Garden, Conjure One, Schiller with
Mike Oldfield, Bliss, Moya Brennan, Afterlife, Keep Shelly In Athens, Lamb.

Mystic&Secret 2 (2 CD)

Alternatywa dla leasingu:

- elastycznos¢
- mobilnosc
- proste zasady

* cena netto za dzien, min. 30 dni, 2000 km.

Kontakt:
www.avis.pl
tel. +48 22 572 65 04
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Any occasion is good to give a present to your loved one.
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Calvin Klein Men'’s
watch from the
renowne d designer.
Price: PLN 809

Www.bzg.aero

Bezposrednie loty z Bydgoszczy

Zadig & Voltaire

A new fragrance
straight from Paris
by the French
fashion label created
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BEAUTIFUL
MIND

Jenny Southan reports on how
meditation can make you smarter,
happier, healthier and more successtul.
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ome of the most famous words

ever written by a philosopher
are “I think therefore I am”. On the face of
it, most people would agree with Descartes
that without their minds, there wouldn’t be
much left of them — just a body. No persona-
lity, no ideas, no memory, no sense of identi-
ty, no comprehension of past or future.
But too much thinking can become destruc-
tive. For most of us, the constant whirring of
the mind, jumping from to-do lists to wor-
ries about deadlines, is something that can
become exhausting. Consider how much
information you process throughout the day
— be it via the internet, advertising, email or
television — and then ask yourself how often
you manage to “switch oft”. Even a glass of
wine at the end of the day, a trip to the gym
or two weeks on a beach prove short-term
answers.

It is modern man’s Achilles heel. And as
studies continue to reveal connections be-
tween stress and a variety of psychological
and physical health problems, there has ne-
ver been a greater need for a solution.

Fortunately, Western medicine is now re-
cognising the benefits of a simple approach
that can be traced back many thousands of
years to the early teachings of Jainism, Tao-
ism and Buddhism — meditation.

Studies by Harvard Medical School show
that meditation can lower blood pressure,
boost the immune system and improve cir-
culation. In January 2011, the Harvard Ga-
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zette reported that after taking MRI scans
of participants who had meditated for 27
minutes a day over eight weeks, there was
“increased grey-matter density in the hippo-
campus, known to be important for learning
and memory, and in structures associated
with self-awareness, compassion and intro-
spection”.

The report’s senior author, Sara Lazar, a
Harvard Medical School instructor in psy-
chology, is reported as saying: “This study
demonstrates that changes in brain struc-
ture may underlie some of these reported
improvements and that people are not just
feeling better because they are spending
time relaxing.”

The Meditation Foundation (meditation-
foundation.org), which has the support of
the Department of Health, says the practice
can help with everything from weight loss
and ageing to addiction and depression. The
American Heart Association’s journal Stro-
ke published research in 2000 showing that
20 minutes of meditation twice a day had a
measurable effect on the build-up of fatty
deposits in arteries, helping to reduce the
risk of heart attack by 11 per cent and stroke
by 15 per cent.

In 2007, research by the US National In-
stitutes of Health showed that it helped to
make information processing in the brain
more efficient. It can also contribute to bet-
ter decision-making (Frontiers in Decision
Neuroscience, March 2011), heightened

concentration (Psychological Science, May
2010) and, as film director David Lynch has
found, enhanced creativity.

Said to have never missed a day’s medita-
tion since he started in the early 1970s, his
2006 book Catching the Big Fish describes
the artistic benefits he has gained from
practising transcendental meditation (TM)
for more than 30 years. In 2005 he launched
the David Lynch Foundation (davidlynchfo-
undation.org) to fund stress-reducing pro-
grammes that incorporate TM for under-
privileged children and war veterans with
post-traumatic stress.

Firms such as Google, Yahoo, Apple, NASA
and Nike have also started recognising the
benefits and are encouraging their employ-
ees to meditate by organising free classes,
retreats or dedicated quiet rooms. When you
consider that in 2009-10, the Health and Sa-
fety Executive found that almost 10 million
working days were lost through work-related
stress in the UK - and that it is becoming
more common to see executives in senior
positions burning out (Antonio Horta-Oso-
rio, chief executive of Lloyds Banking Gro-
up, recently announced he was taking time
off because of “extreme fatigue”) — finding a
way of tackling it at the source makes sense.

So what kind of meditation is best? There
are numerous secular approaches out there
and none that will have you sitting in the
lotus position for hours on end. Transcen-
dental meditation, for example, requires the
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use of a mantra that is repeated silently in
the mind and acts as a vehicle to achieving
a “natural state of deep rest; a silent, peace-
ful level of consciousness where thoughts
are transcended”, according to a spokesman
for the Maharishi Foundation (named after
the founder of TM, the Maharishi Mahesh
Yogi). The National Institutes of Health has
granted more than US$24 million to study-
ing its effects.

“TM is incredibly easy to do, and produ-
ces comprehensive benefits that have been
scientifically verified,” the spokesman says.
“Once you've learnt it you're an expert and
able to gain results immediately. It’s a skill
you can use for life. You don’t need to join
an organisation or keep seeing a teacher.
It's a powerful means of getting rid of stress
and boosting personal performance, and it’s
totally discreet — you can do it on a train or
plane and no one will know.”

For those interested in learning TM, it’s
best to sign up for a course as you need to
be given your own personal mantra. “It is
taught individually so the instructions can
be tailored precisely to each person,” the
spokesman says. “The course involves four
two-hour classes on consecutive days, with
recommended follow-up sessions. As the
technique is taught in a standardised way all
over the world, classes and follow-up checks
can be taken in almost any major city.” (Co-
urse fees depend on income and range from
£290 to £590. Corporate programmes are
also available. Visit t-m.org.uk for details.)

An alternative is “pure” meditation (see
panel overleaf). This is similar to TM but
instead of aiming for a thoughtless state,
looks to create one where thoughts are we-
lcomed and then let go of with the help of fo-
cusing on breathing, or with the eyes open
looking at an object such as a candle. Stuart
Bold, founding director of the Meditation
Foundation, says: “It’s about enhancing
awareness, the clarity of your emotions and
thought processes, and how you interact
with the environment and people around
you. It’s a cumulative process that goes on
through the day, and the physiological be-
nefits build over time.”

Dr Andrew McCulloch, chief executive
of the Mental Health Foundation (mental-
health.org.uk), highlights a third approach,
known as “mindfulness”. This involves “pay-
ing attention to your thoughts and feelings to
become more aware of them and better able
to manage them by combining elements of
meditation, yoga and breathing”.

Dr Guy Meadows, sleep specialist and
founder of London’s Sleep School (thesleep-
school.org) is also an advocate of mindful-
ness, employing it not only in his everyday
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life but also to treat insomnia in his pa-
tients. He says: “There comes a point when
we spend too much time in the past or fu-
ture and lose all contact with the present.
Mindfulness enables us to notice our tho-
ughts, emotions, physical state and urges.

“The simple act of being able to notice
them means we are able to respond to them
in a helpful way. Most of my clients have ra-
cing minds so are always trying to block out
thoughts, which, annoyingly, just promotes
more thoughts. Allowing them in, watching
them, letting them go and returning to your
senses, and maybe focusing on your bre-
athing, will quieten your mind down.”

Meadows offers private consultations, we-
binars and retreats both in the UK, such as
at Rockliffe Hall hotel in County Durham,
and overseas. The Mental Health Foundation
offers online courses only. McCulloch says:
“Our ‘Be Mindful’ course lasts four weeks
and can be undertaken anywhere with inter-
net access. It consists of ten online sessions
featuring videos and interactive exercises led
by expert mindfulness practitioners.” So the-
re is no excuse not to be at your best.

MEDITATE AWAY

A good way to kick-start a new life habit is
to book a stay at a health resort. Wellbeing
Escapes specialises in fitness holidays, de-
tox breaks and meditation retreats, working
with about 50 properties in destinations
such as India, Thailand and Bhutan.

Stella Photi, who founded the company in
2005, says: “A high proportion of our clients
are executives and high-flyers who know that
they need to be at their best to cope with the
challenges of today’s business world. These
people are investing more of their time on
holidays that will keep them at the top of
their game — a well-being holiday will bring
benefits long after their tan has faded.”

The luxurious Sha Wellness Clinic near
Alicante in Spain is two hours by plane

from London. It offers short stints such as
the four-day “Executive Health” program-
me, which includes a medical check-up,
therapeutic massages, stress management
classes and health training. It is also one
of the resorts to offer Wellbeing Escapes’
“Mind Unwind” package, which includes a
meditation component.

During my four-day stay, I signed up for
a one-hour consultation with on-site medi-
tation and yoga specialist, Nieves Gonzalez.
She sat me down in a bare, dimly lit room
and talked me through the basic techniques
of “pure” breath meditation: “Find a good
position to sit in on the floor or on a chair.
Stretch your back so it is straight. Feel your
verticality and the sensations in your body,
then focus on your breathing. When you
become aware of thoughts entering your
mind, return to focusing on your breathing
and they will shrink away.”

Gonzalez resists advising clients how
long to meditate for. “You need to listen to
your body and do as much as you feel you
need,” she says. “Ten minutes is good, 15
minutes, 20 minutes or one hour is good.
Even one minute is healthy. When you feel
ready, end with several deep inhalations and
slowly open your eyes to come out of it.”

So how does meditation work? “Your bra-
in is a machine — it never stops, even when
you sleep,” Gonzalez says. “Pure meditation
is not about stopping your thoughts, it is
about helping you get some distance from
them. Sometimes we get so close to them
that we think we are our thoughts. It is abo-
ut experiencing the present moment, liste-
ning to your body and your emotions.”

After about 30 minutes listening to Gon-
zalez talk, we begin a meditation. I find 20
minutes passes reasonably quickly, and al-
though I seem to have a million thoughts
passing through my mind, I find it easy to
return to focusing on my breathing. After,
I find that I feel calmer and more relaxed.

Over the rest of my stay at Sha, I comple-
ment a rigorous regime of physical activities
— a one-hour hike before breakfast followed
by swimming, yoga and workouts in the
gym — with short sessions of meditation.
This, combined with a somewhat extreme
diet of macrobiotic food — no alcohol, caffe-
ine, dairy, sugar, meat, tomatoes or wheat
— all contribute to a feeling of renewal when
I get home. (Although I do rush out for a
glass of wine and a pizza.)

Sha Wellness Clinic, Verderol 5 El Albir,
Alicante; tel +34 966 811 199. A four-day full-
-board meditation package including flights
and transfers for one person starts from
£1,739. Visit wellbeingescapes.co.uk, sha-
wellnessclinic.com
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DREAMLINER-
LIVING THE DREAM

Our English correspondent, Jenny Southan

steps on board Boeing’s Dreamliner to find out what’s
in store for passengers.
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ould Boeing’s 787 Dream-

liner be the most over-hy-
ped aircraft ever? “A plane so revolutionary
that it has tinted windows (wow) and LED
lights (pinch me),” as one of the posters on
our online forum (businesstraveller.com/
discussion) says, with just a hint of sarcasm.

FLYING WITH PLEASURE

With the first delivery only having taken pla-
ce on September 26, to Japanese carrier All
Nippon Airways (ANA), and scheduled pas-
senger services not beginning until the first
of this month, it is difficult to judge. As Tom
Galantowicz, director of 787 interiors for Bo-
eing, says: “It’s not about the windows, it’s
not about the lighting or the shape of the
bins, it’s about all of those things working
together. You can’t truly appreciate it until
you are in the space and feel it.”

Kent Craver, regional director of passenger
satisfaction and revenue for Boeing Com-
mercial Airplanes, agrees: “It’s really combi-
ning the lower cabin altitude with a higher
relative humidity, our smooth ride tech-
nology that dampens turbulence, and our
gaseous air filtration system, that will help
passengers feel better after a flight.

GREAT DELAYS

Commentators have been keen to quash
excitement with reminders that the Dream-
liner was delivered three years late. One of
the key reasons for the tardiness of the Dre-
amliner, which also earned the sobriquet of
“the Seven Late Seven”, was its groundbre-
aking use of carbon fibre reinforced plastic
(CFRP). However, Boeing stresses the car-
bon composite material is not an everyday
plastic.Although CFRP has been employed

in small quantities on aircraft such as the
B737 and B777 for years, what makes the
B787 unique is that it has been used to bu-
ild an entire single-piece fuselage, instead
of one made up of hundreds of sheets of
aluminium. However, as with any new im-
plementation of technology, unforeseen pro-
blems arose.

“With 1,000 airplanes out there [using carbon
composites] we have a lot of experience with
this material. What was new to us was how
we applied it and how we constructed it,” says
Mike Sinnett, vice-president and chief project
engineer of the B787 programme.

Other factors that contributed to the missed
deadlines ranged from issues with the wing
design to electrical fires. To make matters
worse, the media came down on the Ameri-
can giant like a ton of bricks.

In Boeing’s defence, Scott Fancher, vice-pre-
sident and general manager of the B787 pro-
gramme, says: “The last new plane we desi-
gned was the B777 16 years ago, so the B787
is a huge step forward. From the standpoint
of commercial aviation, this is as big a leap
forward as the B707 to the B747, and the in-
troduction of the Jet Age. But that’s why we
think these investments will pay off for us.”

ALBATROSS-LIKE WING TIPS

For the average passenger, the plane will
look more or less like any other from the
outside — perhaps with the exception of its
raked albatross-like wing tips and distinct
saw-tooth-shape nacelles that cover the en-
gines. The interior will partly be down to
the individual airline, which will be given a
selection of seats, colour schemes, in-flight
entertainment, galley fittings and even wa-
shrooms to choose from by Boeing. But in

terms of the overall aesthetic of the cabin,
it is the aircraft manufacturer that has had
the final say.

While attending the September handover
celebrations in Seattle, Business Traveller
had the opportunity to look around ANA’s
first Dreamliner. Stepping on board, one
of the most apparent differences are the
much talked-about windows, which thanks
to the new carbon composite architecture
that allows for a larger cut-out, are 30 per
cent bigger than on the B777. From your
seat, you can look out more easily as the
windows meet your eye line better, and add
to a feeling of space. What’s more, instead
of conventional sliding blinds, each pane of
glass is “electrochromatic”, which allows it
to darken gradually (in about 90 seconds) to
near black at the touch of a button.

For some, the idea of being able to see out
of a window while working on a laptop and
without the glare of the sun will be appe-
aling. But there is more to it than that. Cra-
ver explains: “Windows can be controlled
individually or en masse by flight attendants.
Ifit’s an overnight flight but it’s light outside,
the attendants can dim all of the windows
— leaning over food trays or people sleeping
to close them will be a thing of the past. At-
tendants can even set a range allowing some
individual control, but without completely
filling the cabin with light. Even when the
windows are fully darkened you can still see
outside — it is like being in a limousine with
tinted windows.

Other design features you are likely to spot
are the vaulted ceilings, glowing LED mood
lighting and slick overhead bins, which fit
four regulation-size .

NO HEADACHES

But as Galantowicz notes, there are also
“unarticulated” needs that Boeing has met,
which may not be so obvious. “Some of the
features create reductions in symptoms that
you might not notice — for example, how do
you comment on the headache you didn’t
get? It’s one of those phenomena where the
features play together to create something
that is better — you'll feel good but will not
necessarily know why,” he says.

This has been combined with a lower cabin
altitude of 6,000£t (2,000ft lower than normal
planes) that improves humidity and allows
the body to absorb 8 per cent more oxygen.

We have done a lot visually and aesthetically with things you can see, but some of the real benefits will
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come from things you can't see.

Report | Business TRAVELLER

One of the most apparent differences are the windows, which thanks to the new carbon composite
architecture are 30 per cent bigger than on the B777. From your seat,fyou can look out more easily as the
windows meet your eye line better, and add to a feeling of space.
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What makes the B787 unique is that it has been used to build an entire single-piece fuselage, instead of
one made up of hundreds of sheets of aluminium.

WHY HIGHER PRESSURE?

Most air passengers will experience cabin
altitudes of about 8,000ft, twice the ele-
vation of Ben Nevis — which is significant
because it is from this height that climbers
start to report mild symptoms of altitude
sickness such as headaches, muscle aches,
fatigue and nausea. This feature is unique
to the B787, as an aluminium aircraft would
suffer structural fatigue if pressurised any
higher. Boeing put considerable effort into
researching the effects of lower altitudes on
human physiognomy to come up with relia-
ble statistics.

Craver explains: “There is great data for al-
titudes of between 15,000t and 30,0001t for
mountain climbers, and for altitudes above
50,0001t for ejection out of military aircraft,
but no good research into the effects of al-
titude on the human body under 10,000ft.
So we teamed up with Oklahoma State Uni-
versity and cycled more than 500 people
though a pressure chamber, 12 at a time, for
simulated flights up to 20 hours in length.
What we found, focusing on moderate to
severe headaches, was that at sea level to
6,000ft, statistically there was no difference
in our volunteers reporting symptoms.

NO TURBULENCE

The manufacturer has worked on impro-
ving the smoothness of the flight by intro-
ducing a system that “senses turbulence
and commands wing control surfaces to co-
unter it”. Boeing also claims to have created
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a quieter cabin by incorporating more di-
screet air conditioning, “advanced vibration
insulation and material to reduce squeaks”,
and better fan designs in the engines to re-
duce noise. (Rolls-Royce, which designed
the Trent 1,000 engines, says they are its
quietest yet.)Scott Fancher, vice-president
and general manager of B787 programme
for Boeing Commercial Airplanes, says:
“We wanted to develop a set of technolo-
gies that would serve as the backbone of the
planes we design for the next 30 years. We

Dreamliner index

3 Number of years late on delivery

7 Number of B787s Boeing can build a
month

56 Number of airlines that have placed
orders

100 Kilometres of wiring for an B787

530 Kilometres of wiring for an A380
210-250 Passengers on board

821 Number of B787s on order

1500 Number of aluminium sheets saved
by using a single-piece carbon composite
fuselage

$193.5 million Price for one B787

US$32 billion Estimated expenditure by
Boeing on the project

US$159 billion Total value of B787s on
order

15,200km Maximum range of B787 (Equ-
ivalent to London-Perth)

have invested in understanding the latest
advances in environmental sensitivity,
propulsion, materials sciences, systems
integration aerodynamics, and created a
wealth of knowledge of these technologies
and what their capabilities are. The design
represents the beginning of a new focus on
the passenger experience.”

WHERE WILL IT FLY?

ANA launches regular domestic services
with the B787 from Tokyo Haneda to Okay-
ama and Hiroshima on November 1, but it
will be on long-haul, point-to-point routes
that the Dreamliner will prove its worth.
Satoru Fujiki, the airline’s senior vice-pre-
sident, says: “The B787 is considered a me-
dium-sized aircraft but it can travel more
than 52 per cent further than a similarly si-
zed B767, while using 20 per cent less fuel.
The Japanese carrier, which is due to take
delivery of 20 Dreamliners by spring 2013,
will be launching internationally between
Tokyo Haneda and Beijing in December,
followed by a thrice-weekly Tokyo-Frank-
furt service on January 21 .

For those who are still not convinced of the
Dreamliner’s credentials, there is only one
thing for it — book a ticket.

“Travellers will choose flights on aircraft
where price is not a factor and forego mi-
leage programmes because they want to
fly the plane. Go to newairplane.com for
further details.

ITSA Professional Services Sp. z o.0.
Al. Jerozolimskie 94, 00-807 Warszawa

Tel. 22 393 30 30
www.itsaps.pl
Ig-ericsson@itsaps.pl

@ LG-ERICSSON 2

\) Zaawansowane rozwigzania
telekomunikaciji IP dla biznesu

LG-Ericsson jest potudniowokoreanskim producentem wysokiej klasy
urzadzen telekomunikacyjnych i informatycznych, reprezentowanym
przez firme ITSA Professional Services — wytacznego importera
produktow LG-Ericsson w Polsce.
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ANOTHER AIRCRAFT
IN THE POLISH SKY

The fleet of LOT Polish Airlines has been extended with the fourth Embraer 195. The
aircraft was registered as SP-LND and proudly presents the livery of the Polish air
carrier. Its first commercial flight was on Warsaw —Brussels route.
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mbraer 190-200 (commonly
Eknown as Embraer 195) ar-

rived in Warsaw from the
manufacturer’s factory in San
Jose dos Campos, Brazil - stop-
ping along the way at three lo-
cations: Recife in Brazil, Cape
Verde and Malaga, Spain. The
aircraft will operate medium-
haul flights within the Europe-
an network of LOT.
Currently, there are 26 aircraft
made by the Brazilian conglom-
erate in the fleet of the Polish
national carrier, including 10
units of Embraer 170, 12 units
of Embraer 175, and 4 units of
Embraer 195.
Embraer 195 is a medium-
range aircraft (2,600 km) with
a maximum cruising speed
of 890 km/h. It’s 38.65 m long
and has a wingspan of 28.72 m.
It can seat 112 passengers. Em-
braer 190 is equipped with two
jet engines (General Electric
CF34-10E) located in under-
wing nacelles. The aircraft’s
first flight was in 2004. The

cruising altitude is 12,500 me-
ters with the speed of 890 km/h.
The plane’s maximum take-off
weight ranges from 48,790 kg
t0 52,290 kg, depending on con-
figuration. When the first Em-
braers appeared in LOT’s fleet
(145/170) the cabin crew dubbed
the planes “pencils” because of
their sleek appearance.

LOT’s fleet also includes five
units of Boeing 767-300 ER
- long-range passenger aircraft
(9,000 km), which can accom-

Air Travel | Business TRAVELLER

modate 247 passengers on board;
two units of Boeing 737-500 —
medium-range aircraft (2,200
km) which can accommodate up
to 108 passengers; seven units
of Boeing 737-400 aircraft with
3,000 range and 147 passenger
seats, twelve units of Embraer
175 — a narrow body jet airlin-
ers with 2,600 km range and 82
passenger seats; and ten units of
Embraer 170, offering the range
of 2,400 km and taking up to 70
passengers on board.

Embraer 195 is a medium-range aircraft (2,600 km) with a maximum cruising speed of 890 km/h.
It’s 38.65 m long and has a wingspan of 28.72 m. It can seat up to 112 passengers.
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AIRFRANCE ¥4 %)

EXCLUSIVE PRODUCT
FOR POLISH CUSTOMERS

VIP Sky Club is a prestigious package of exclusive services, facilities and benefits aimed
at the best customers of Air France and KLM. How can you become its member?

round trip in first or business

class cabin on any interconti-
nental route with Air France or
KLM aitlines. This allows auto-
matically enables you to receive a
Gold Card in Flying Blue loyalty
programme, a yearly member-
ship in Sky Club VIP club, as well

It’s just enough to take one

as the right to use the VIP service
package. What's in the package?

THE GOLD CARD FORA
GOOD START.

Flying Blue Gold Card pro-
vides those who travel with Air
France and KLM with numer-
ous advantages:

@ Free access to business loung-
es in airports around the world
(regardless of the cabin class).

o Additional luggage allowance
(1 item over the limit).

e Priority boarding, baggage
drop-off and handling after
landing.

o Preferred seating for an even

more enjoyable experience (Air
France Seat Plus - free KLM
Economy Comfort with a 50%
discount).

e Separate check-in counters.

o Preferred standby status.

o Elite bonus of 75% more Miles
for each flight you take with
AIR FRANCE and KLM, which
means that you can claim your
prize tickets much quicker.

WELCOME GIFT

- AVOUCHER FOR FLIGHTS
The best customers deserve
the best gifts! That’s why, to
welcome you in the VIP Sky
Club, you will receive a discount
voucher, with which you will be
able to make a partial payment
for any intercontinental flight in
business or first class on board
Air France aircraft.

FREE HOTEL PACKAGE

Passengers of Air France and
KLM, who go on an interconti-
nental trip in business or first
class, can also take advantage
of a special hotel offer which
enables them to relax before or
after the long journey. The of-
fer consists of an overnight stay
at Sofitel Victoria in Warsaw,
including breakfast, as well as
transfers to or from the airport.
All of this free of charge! This

unique offer has been designed
primarily for customers who
live outside of Warsaw, although
it can be used by all members of
VIP CLUB SKY.

DEDICATED VIP SERVICE
Club members also have ac
cess to a separate telephone line
thanks to which VIP customers
can easily contact the Reser-
vation and Sales Department
of Air France-KLM in Poland.
The well-qualified personnel
is available to assist passengers
in all matters related to their
flight. In addition, VIP clients
have an opportunity to meet
individually with the consultant
of the airlines at the main office
of Air France-KLM in Warsaw.

BY LIMO TO THE AIRPORT

Passengers who travel intercon-
tinentally in business or first
class with Air France or KLM
can take advantage of free lim-
ousine service to and from the
airport in Warsaw. Just order the
service by telephone, providing
the address and the time where
the car is to wait for you. Upon
arrival in Poland the driver of the
limousine waits for VIP passen-
gers at the airport to make the
journey to their desired address
as problem —free as possible.

The cost of the service is full
covered by the airline and is of-
fered both before departure and
after arrival in Poland to an ad-
dress within the boundaries of
Warsaw.

PRIORITY AT THE AIRPORT
IN WARSAW

To help minimize paperwork
and time spent before departure
at the airport in Warsaw, both
airlines provide members of the
club with an option to use pri-
ority lanes and desks marked as
»Business”, at check-in, security
control and boarding.

FREE NEWSPAPER PACKAGE

To make your journey as pleas-
ant as possible, representatives
of the airlines provide club
members with free newspapers
and magazines at the boarding
gate prior to each Air France
and KLM flight from Warsaw.

SPECIAL ASSISTANCE

If the flight operated by Air
France or KLM from Warsaw
is cancelled or delayed for more
than 2 hours, the personnel of
the airlines will first contact the
VIP passengers in order to sug-
gest a change of their reserva-
tion and the new most conveni-
ent connection.

Separate check-in
desks, comfortable
hotel package,
free limousine to
or from the airport,
priority boarding
and baggage drop-off
after landing, as well as
discreet assistance of
the personnel
—these are some of the
benefits offered
to VIP passengers.
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EASTER LEISURE

Easter is a special time which we generally spend with our family. It’s also the time
when spring comes, creating an ideal opportunity for an inspiring journey and
relaxation with family and friends in the biggest Polish cities and resorts.
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0, take a few days off and

take advantage of “3=2"

promotion, in which

you can stay in a hotel
for three nights, but pay only
for two.

COLOURFUL MAZOVIA
Easter palms made of coloured
dried flowers, ears of grains
and catkins will be on display
throughout the country. Each
year, many communities organ-
ize competitions for the most
beautiful Easter palm.

The Polish capital will also be
full of such attractions. For
many years, on Palm Sunday,
Warsaw has hosted folk artist
from all over Mazovia who pre-
sent there their palms, which
sometimes are several metres
tall. A stroll among the colour-
ful palm trees and other Easter
decorations will certainly be
memorable.

You can experience all of this,
while staying at Novotel War-
saw Centrum hotel. It’s located
in the very heart of the city, 500

meters from the Central Station
and close to the most famous
streets in the capital: Chmielna,
Nowy Swiat, as well as Kra-
kowskie Przedmiescie and the
historic Old Town. A three-day
stay for two people costs about
PLN 440 - if you book it at www.
accorhotels.com or www.orbis.pl.
You don’t have to worry about
higher cost when you travel with
children, because thanks to
Family & Novotel programme,
the youngest guests (up to 16
years old) may stay in the hotel
free-of-charge sharing the room
with their parents. Especially for
the young guests the hotel has
arranged modern and colourful
play areas. They are situated in
the hotel lobby and equipped
with practical furniture and var-
ious educational toys. Children
will also find there Barbapapa —
a character from a popular car-
toon. Teenagers will certainly
be eager to play Xbox 360 game
consoles, which are available in
all the Novotel hotels in Poland.
One of the novelties is Xbox Ki-
nect console, which is available
at Novotel Warsaw Centre. This
interactive entertainment will
certainly provide lots of fun for
both younger and older hotel
guests.

WELCOME SPRING

IN THE MOUNTAINS

The Tatra and the Karkonosze
are charming not only in win-
ter. They are the only places in
Poland where you can observe
the two seasons at one time.
It may be warm and green in
the valleys, but the higher you
climb the more snow you en-
counter. Mercure Kasprowy
Zakopane and Mercure Skalny
Karpacz promise their guests
unforgettable moments in pic-
turesque mountains. If you

spend Easter there, you will
be welcomed with the magical
traditions of Podhale, hospital-
ity of highlanders and tables
groaning under the weight of
local delicacies. During Easter
holidays, hotels also offer plenty
of attractions for the whole fam-
ily. These include not only deli-
cious Easter breakfast, but also
traditional games such as the
Easter Egg Hunt.

The 3-stsr Mercure Kasprowy
Zakopany is situated on the pic-
turesque Szymoszkowa Clear-
ing in the neighbourhood of a
chairlift, as well as a geothermal
pool. The hotel is just 4 km from
the bus and railway stations; it’s
also close to several ski pistes
and the lake. The windows of
the hotel offer a unique view
of the mountains. This unique
holiday in Mercure Kasprowy
Zakopane costs only PLN 1,487
for 3 nights in a double room.
Mercure Skalny Karpacz is situ-
ated at the foot of the captivat-
ing Karkonosze mountains, just
300 metres from the city centre.
Here, guests can use the hotel’s
Wellness & Fitness Centre with
an indoor swimming pool, as
well as a grill hut. There’s also
a playground for children. The
hotel has also planned a wide
range of Easter activities for its

guests. On Holy Saturday, you
will be able to try your hand
at egg painting and preparing
Easter cards, while on Easter
Sunday all guests may join the
festive breakfast with folk mu-
sic, followed by a family hunt
for Easter eggs and sweets.
For those who want to use the
Easter break for total relaxation,
the hotel offers free use of the
Wellness & Fitness Centre. The
price of the package for two peo-
ple is PLN 1,399 for 3 nights.

EASTER IN MASURIA

Orbis Hotel Group has also
prepared a remarkable offer for
those who would like to spend
their Easter holiday in Masuria.
Mercure Mrongovia Resort &
Spa has a special package for
this occasion. In addition to
the traditional Easter breakfast,
families can take part in the
contest for the most beautiful
Easter egg. On Holy Sunday,
the hotel personnel will take the
guests to Swieta Lipka, which
is called “Czestochowa of the
North” to bless Easter food at
the Marian shrine. The young-
est guests will have a lot of fun
searching for Easter eggs with
the Easter Bunny and playing
hare and hounds. Older guests
can attend a meeting with a

sommelier where they will taste
wines from Mercure Grand Vin
wine list. For those who prefer
active relaxation, the hotel has
prepared a climbing wall, as
well as zorbing or Segway rides.
The package also includes aero-
bics sessions for adults and ac-
cess to the Wellness Centre with
recreational and swimming
pools, a jacuzzi, a sauna and a
gym. A three-day stay for two
people in a double room costs
PLN 1299.

SPRING STROLL ALONG

THE BEACH

The first sunny days are a ideal
for a trip to the seaside. You will
feel the maritime climate, if you
decide to spend your Easter at
Novotel Gdanisk Marina, which
is located on the beach, near So-
pot. Location and the quality of
service make it a perfect place
to spend a holiday weekend, es-
pecially with the family. The at-
tractions for children include a
welcome gift, a playground, vid-
eo games and a special menu.
The offer of the hotel also in-
cludes a heated indoor swim-
ming pool, a fitness centre, sau-
na and bike rental. The Easter
stay at Novotel Gdarnisk Marina
for two people costs PLN 1,055.

If you spend Easter
there, you will be
welcomed with the
magical traditions
of Podhale and tables
groaning under
the weight of local de-
licacies. During Easter
holidays, hotels also
offer plenty of attractio
ns for the whole family.
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A COLOURFUL DIET
IN SHERATON HOTELS

Sheraton Hotels are introducing new menus designed by nutritionists
from Core Performance. Colourful plates are in!

Most of us think that we
eat enough fruit
and vegetables.
Unfortunately, it’s far
from the truth,

, o because we should eat
velop a healthy menu which  which is an 1n'separa'b1e element « red: cranberry, red peppers, them much more often,
would help meeting and con-  of a healthy diet. With the help tomatoes and watermelon. and our diet is rar ely
ference participants keep their  of dieticians, Sheraton was able « orange: pumpkin, papaya, ied and
minds fresh and improve con-  to offer meals which provide you  sweet potatoes and peaches varied an
centration. With that idea in  with more energy, making you . yellow: yellow pepper, pineap- well-balanced. HOW@VGI’,
mind Sheraton Meeting Break  more productive. ple, squash, and corn eatlng fmlts
menus were created, consisting ~ All of us eat fruit and vegeta- « green: broccoli, spinach, kiwi and Vegetables 1sn't
of healthy products, fruits and  bles, but the sad truth is thatit’s  and avocado enough —we should also
beverages. still way to little. What’s more, « blue: blackberries, plums, know how to combine
The effects of introducing our diet is rarely varied and eggplants and figs them appropriate]y.

Sheraton Meeting Breaks were  balanced. That’s why, the food « white: cauliflower, onions,
surprising - the guests enthu- we eat seems to be boring and  parsnips and garlic.

siastically accepted the new  doesn’t provide the body withall ~ Sheraton chefs have combined
offer, which in turn inspired the elements we need. these ingredients in delicious
both companies to develop a Colour Your Plate philosophy and nutritious dishes, such
menu that would guarantee a  doesn’t involve mere inclusion as: smoked salmon served on
balanced diet for hotel guests of fruit and vegetables to your a sweet potato pie with rocket
during their stay at the hotel.  diet. It’s more than that—the se- salad and yogurt; miso soup
Eating healthy meals on the cretis in an appropriate combi- with tofu cheese, poached egg
go, has always been a problem  nation of fruit and vegetables (at and soy noodles; salad with
for business travellers. Tight least three colours in one meal) fennel, apple, young spinach

schedules packed with busi- with proteins, healthy fats and leaves, and walnuts; shrimp
ness meetings didn’t facilitate  wholegrain products. with artichokes and red pepper
ccording to experts Dbining fruit and vegetables, ercise programme that enables appropriate nutrition, so no In Colour Your Plate pro- sauce; grilled pork tenderloin
from Core Perfor- which are available in breakfast frequent travellers to take care wonder that business travellers  gramme, which has been pre- with edam, soybean puree with
mance, a company and lunch offers as well as in a  of their physical condition while often felt exhausted and sick af-  pared with help of nutrition- wasabi, kasha risotto and carrot
which has been col- la carte room service. on the move. The exercises can ter their business trip. The new  ists, hotel guests are offered reduction.
laborating with Sheraton since be carried out at Sheraton Fit- programme, which has been  meals which are 500 calories or How will you recognize the
2007, if you want your diet to SHERATON AND CORE PER- ness, but also continued at developed by Sheraton Hotels, less, contain neither butter nor =~ Colour Your Plate dishes? It’s
be balanced and provide your = FORMANCE home. Moreover, its success lies is intended to counteract such  cream, are not fried, and are very easy! All the items served i (-]
body with adequate vitamins In 2007, Sheraton hotels around in the fact that it also contains situations, by providing guests  rich in protein. during breakfast, lunch and
and minerals, your meal should  the world have entered a stra- exercises for those with very an option to order light meals dinner are marked with a spe-
consist of fruits and vegetables  tegic partnership with Core tight schedules, who are able to throughout the day. THREE COLOURS: cial tri-colour icon which
in three colours. Performance - a company that spend only 20-30 minutes daily The dieticians who have de- informs you that it’s i
To show how much they care specializes in preparing world- on physical exercise. COLOUR YOUR PLATE signed the Colour Your Plate a diet dish, created
about the health and well-being  class athletes to competitions. The next stage of the partner- Atthebeginning of theyear Sher-  programme, have divided fruit together with Core
of their guests, Sheraton hotels  The first result of this collabora- ~ ship between Sheraton and aton hotels have introduced the  and vegetables into six groups of ~ Performance nutri-
have introduced dishes com- tion was a specially designed ex-  Core Performance was to de- Colour Your Plate programme,  colours: tionists.
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THERE'S NO BAD WEATHER,

ONLY BAD CLOTHING

Joanna Krzyczkowska
interviews Bozena
Slezak — a distributor
of sports clothing
and the owner of
S’portofino retail
chain.

r-

54 | AvrriL 2012

What does sportswear have
in common with the world
of fashion? After all, the way
we practise sports in 2012

is no different than 10 years
ago.

Usually, when we think about
»sports clothes”, we mean a
tracksuit, a shirt, and that’s
all. However, this term means
much more than that. It also
means consistence with current
trends, and choosing appropri-
ate outfit to the discipline we
want to practise. We promote
golf, so it’s not surprising that
we offer a large selection of
clothing for this discipline.
From summer sports we fo-
cus mainly on yachting, ten-
nis, running, and fitness. More
demanding customers expect
from us to present them more
than just one shirt. As far as
golf is concerned, they say that
there’s no bad weather for prac-
tising this sport, there’s only
bad clothing. To a large extent
this applies to sports fashion in
general. That’s why, on our offer
we have a wide selection of not
only various styles and colours,
but also types of clothes.

But sports fashion is subject
to considerable limitations.
For example, what happens
when floral patterns become
fashionable?

Then we offer shirts with floral
patterns. But seriously, sports
fashion indeed has to “filter”
some trends, in order to find a
compromise between what is
fashionable in the season and
the timeless smartness that is

associated with some discipline.
We try not only to follow the
fashion, but also act as a trend-
setter. Thus, for example, our of-
fer of fitness clothing for ladies
includes outfits in colours of
fuchsia or eggplant. These are
the most fashionable colours
of this season, which, however,
are out of a question in yacht-
ing, where the most dominant
are white, blue and navy blue.
It’s not easy to balance between
what is new and unchangeable
in such a way that the clothes
which we offer are fashionable
and in line with current trends,
while retaining the elusive
charm of tradition. At the same
companies that we represent are
among the leading one on the
market, and understand the im-
portance of translating trends
of the general fashion into the
language of sport. Clothes that
we offer aren’t separated from
seasonal fashion, but are an in-
tegral part of it.

Can you predict what will be
fashionable?

Absolutely not. There’s a whole
bunch of professionals working
on it. Besides, we must remem-
Dber that, in fact, all decisions re-
garding trends are taken more
or less a year in advance. Every
year in Paris, during the largest
sports fashion fair, companies
don’t necessarily present ready
clothes, but rather materials,
colours and patterns. This is
actually a ,trend fair”, and the
whole industry obtains infor-
mation from the same source.

Why is it that only certain
clothes from a collection hit
the stores?

Indeed, collections are usually
very large and can’t be shown
fully in one shop or even a chain
of stores. This is where my role
as a representative of the brands
on the Polish market begins.

Does it matter that you're a
woman?

I think so. Men have a slightly
cold-blooded approach to busi-
ness.

For me it’s a passion, I take my
job very emotionally. Of course,
I want clothes that I choose to
sell well, but more than this I
want them to look attractive to
customers.

How are you able to choose
the best ones?

In my case, it’s probably thanks
to 22 years of experience with
fashion sportswear. I subcon-
sciously feel what I like. It’s a
matter of experience, a skilled

Golf, yachting, tennis, running, fitness, yoga, pilates, dance ... Some disciplines
require special clothing, and there’s no reason why they can’t be both comforta-

ble, nice, and fashionable.

eye, as well as knowledge of col-
lections and customers, because
it’s equally important who the
collection is aimed at.

Does this mean that you

have regular customers?

In case of S’portofino shops -
yes, we do. This is our youngest
child - it’s only three and a half
years old. For now we have three
shops: in Warsaw’s “Klif”, the
Old Brewery in Poznan and in
Silesia City Center in Katowice.
In the near future we are plan-
ning to open another one - on
the Polish Coast. These stores
do have regular customers who
like the choice of brands, appre-
ciate the quality of clothes, and
who like our staff ... We in turn
try to ,work out the clients” or,
in other words, meet their needs
and tastes. We also have a large
variety and brands, and outfits
for different types of sports.

Is there any difference be-
tween outfits for Zumba,
and outfits for yoga?

Of course, there is. We've got
dynamic sports - such as Zum-
ba, but also yoga and pilates,

which aren’t dynamic, at all.
Each of them requires at least
other trousers. We need differ-
ent outfits for doing fitness and
for cycling. Of course, the type
of sport also determines sort of
fabric that is used, as they are
tailored to the specifics of the
discipline. In addition, differ-
ent sports have their own phi-
losophy. We can’t sell very short
shorts or skirts for practising
golf, simply because golfing eti-
quette doesn’t allow it. There’s
also a more immeasurable mat-
ter of colour. In some forms of
activity — for example in yoga,
colours are also important.
That’s why we try to adapt our
philosophy to philosophies be-
hind various disciplines.

What is then the philosophy
of S’portofino shops?

Some outfits that we have on
our offer are used for profes-
sional training, but a large part
of our collection is supposed to
make us feel the holiday spirit,
travel and adventure. These
clothes are so comfortable that
even after a long journey, for
example, by plane, we will still

look good because they do not
crease and aren’t made only of
cotton on which every speck of
sweat is visible, but also of spe-
cial breathable fabric.

Could you explain to us
what this lovely S’portofino
name means?

It’s really difficult to choose a
name for a multi-brand store,
because every brand raises sepa-
rate associations. When we were
creating our shop, we knew it
would sell sportswear. That’s
why we had quite straightfor-
ward associations like free time,
sun, sea, holiday. Most brands
in our store are Italian, and so
we wanted the name to be asso-
ciated with Ttaly. The choice of
the famous resort of Portofino
is self-explanatory. Then we
played with the name a little,
trying to somehow relate it to
sports, and suddenly it turned
out that adding a single letter
“s” does the trick - the name is
understandable and often puts
a smile on the faces of custom-
ers. And ultimately, that’s what
we want.

Holidays, sun, travel,
freedom, comfort, but
also the comfort and
elegance - these are
the key words, which
inspired the creation of
"portofino store.
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Fair

THE NEW CONGRESS
CENTRE

It is 13,000 sq m large, has 12 rooms, can seat up to 4,000 conference participants,
and is packed with electronics. The most modern pavilion of Poznan International
Fair, which was launched in autumn 2011, can now be used to organize large
international congresses and conferences.
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he renovation works,
which took half a year,
involved replacing
almost all elements
of pavilion 15, including walls,
doors, floors, furniture and
equipment. The three-storey
building is now equipped with
modern audio-visual systems,
while the sound and video sys-
tems, as well as video, light-
ing, air conditioning, overhead
projectors and screens, are
controlled via portable touch
panels. The building is fully
accessible for disabled people.
Free access to all levels of the
pavilion is provided via lifts
and escalators. Two separate en-
trances to the building facilitate
organization of two large events
taking place at the same time.

QUALITY

AND FUNCTIONALITY

The conference and congress
centre in Poznan provides com-
fortable conditions for organiz-
ing large events which require
technical infrastructure, as
well as small business meet-

ings. Thanks to a cutting edge
system of sliding walls it’s now
possible to modify the size and
number of the rooms. In this
way, when the sliding walls are
removed, seven smaller rooms
can be converted even into one
large hall occupying almost
the entire floor. The walls are
installed on special rails and if
they need to be used to create a
set of rooms on the first level,
one maintenance technician
must walk 20 kilometres!

THE HALL OF GREAT
OPPORTUNITIES

The third level houses the larg-
est conference hall in Poznan,
which can accommodate up to
1,200 people. When the refur-
bishment works are finished this
autumn, the hall will accommo-
date up to 2,000 guests. One of
the major modifications to this
modern concert hall involves
raising the structure of the roof.
The changes will also be made to
the auditorium which will partly
have a stadium layout. The hall
will also have improved acous-

tics, and a new name ‘The Hall
of the Earth’. Similarly to confer-
ence halls, it will be possible to
modify the size of the concert
hall. With the new system of
portable, acoustically insulated
walls and folding grandstands,
it will be possible to divide the
hall in half in order to host two
different concerts, seminars or
conferences at one time.

THE CENTRE IN GREEN
During exciting conference and
festive galas, guests to Poznan
Congress Centre will find a
place to relax in a green enclave
adjacent to Pavilion 15. The
space, which has been designed
specifically for participants of
the events taking place in the
congress centre, will replace
one of MTP exhibition pavilions
which will have been complete-
ly dismantled by May 2012. In
its place, we will see colourful
flower beds and comfortable
benches. By the end of the sum-
mer the place will have become
areal treat for those visiting the
pavilion.
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f'you decide to pay a visit to Keuken-

hof between mid-March to mid-May,
you will certainly notice colourful fields of
red, blue and yellow on your way there. The
main actors in this symphony of colours are
tulips, muscari and daffodils, blending into
a sea of flowers, or sort of a flowery carpet.
Keukenhof is a unique garden. It presents
the world’s largest collection of bulbous
plants, gathered in one place. This is prob-
ably the most popular attraction of the Neth-
erlands and Europe, so far having been vis-
ited by almost 50 million tourists.

A FLOWER OF THE THOUSAND
AND ONE NIGHTS
Like almost everything that is beautiful,
ephemeral and volatile, tulips, along with
marijuana, silk, curry and cardamom, came
to our continent from the East. Their name
derives from the Persian language and
means “a turban”. The flower also had sex-
ual connotations, as it was considered to be
one of the flowers of the Thousand and One
Nights. Sultans would organize in their har-
ems an annual spring tulip festival, and po-
ets would praise the flower in their poems.
Tulips appeared in the Netherlands in the
17th century, immediately gaining popular-

ity and admiration by the inhabitants of
this small, Protestant country. The Dutch
imported them from Turkey, where they
were considered as elegant, sophisticated
and valuable. Tulip bulb trade flourished,
reaching its zenith with the famous ,Tulip
Fever” in 1636. The most valuable varieties
were the ones with large crimson petals
accented with white stripes. At that time,

King of flowers

The tulip - an inconspicuous, scentless
flower, which is far more modest than lilies,
orchids, or even roses, in the past was re-
garded as the king of flowers. Once closely
guarded and cultivated at the courts of
Turkey and Persia, shrouded in mystery and
legend, and desired by European rulers - to-
day it's one of the most popular and most
commonly cultivated flowers in the world.
The peak of its popularity came in the 17th
century in the Netherlands, where today
you can admire hundreds of its varieties.
Spring is the best time to visit the European
,homeland of tulips”, whose gardens feature
the most beautiful flowers in the world.

one bulb was worth 36 bushels of wheat, 72
bushels of rice, 4 oxen, 12 sheep, 8 pigs, 2
barrels of wine, 4 barrels of beer, 2 tons of
butter, 1,000 pounds of cheese, a bed and a
silver cup. Several months later, the market
collapsed and the prices of tulip bulbs fell so
dramatically that many traders lost their en-
tire life possessions. In today’s Netherlands
tulips are again very popular, but relatively
cheap. They have also become an important
export product and a symbol of this country.

QUEEN OF THE NIGHT

AND MONA LISA

Each year, over 4.5 million tulips are planted
in Keukenhof in over 100 varieties, includ-
ing such famous ones as the black Queen
of the Night, the white and read Carnaval
de Nice, the scarlet Mona Lisa with yellow
edges, or the mysterious Aladdin. In 2009
Keukenhof also introduced a creamy tulip
called Maria Kaczyniska.

In autumn garden workers manually
plant over seven million bulbs. They are
supplied by 93 companies that possess a
so-called “royal guarantee”. Keukenhof also
features 2,500 trees of 87 species, and visi-
tors to the park can take a walk along the
alleys whose total length is 15 kilometres.

On 21 March 2012 the new season was officially opened by the Polish President’s wife Anna Komorowska,
and one of the new tulip varieties received her name.
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Powierzchnia gruntu: 0,2994 ha
Przeznaczenie: ustfugowo - handlowe
Cena wywotawcza: 4 500 000,00 PLN

WEGORZEWO - WDW WEGORZEWO

Powierzchnie gruntu: 2,4404 ha
Przeznaczenie: rekreacyjno - turystyczne

GDANSK, ul. Polanki
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Powierzchnia gruntu: 1,2759 ha
Przeznaczenie: ustugowo - handlowe
Przetarg: 15.05.2012 r
Cena wywoftawcza: 4 300 000,00 PLN

OLSZTYN ul. Armii Krajowej

Powierzchnia gruntu: 6,2322 ha
Przeznaczenie: mieszkaniowe
Cena wywotawcza: 4 500 000,00 PLN
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Important Facts

WHAT’S ON IN 2012

9 April Easter Hat Parade - modest and ex-
travagant, straight, crazy, smart and funny
hats - all made of flowers. Before the parade,
the jury will select the most beautiful designs.

13-15 April — Summer Bulb Weekend

21 April Flower Parade — a traditional parade
of flowers of the “bulb” region. It's the most
popular parade in the Netherlands. About

20 platforms and over 30 vehicles lavishly
decorated with flowers, travel a stretch of road
from Noordwijk to Haarlem, accompanied by
marching bands. In the afternoon it reaches
Keukenhof. In the evening, the beautifully illu-
minated platforms can be seen in Haarlem.

28-29 April - Polish Dances
17-19 May - Shanty Choirs
20 May — Barrel Organ Festival

Chopin Evenings
Keukenhof will host 10 evening concerts of a
renowned Dutch pianist Wibi Soerjadi.

Shows in the pavilions. Each year Keukenhof
hosts over 20 exhibitions of flowers in the
pavilions, including the world’s largest Lily Ex-
hibition, as well as Orchid Exhibition.

FACTS

Getting there Keukenhof is located between
Amsterdam and The Hague. On reaching
Lisse, you will easily find your way to the Keu-
kenhof - you just need to follow the signposts.
Public transport: Keukenhof can be easily
reached by bus No. 54, which leaves from a
stop at Leiden train station, by bus No. 58
from Schiphol airport, as well as by buses
No. 50 and No. 51 which run in both direc-
tions on Leiden — Haarlem route (departing
from the railway station), passing Lisse on
their way. Lisse can also be reached by trains
e.g. the one departing Amsterdam Central
Railway Station.

Best Time to Visit This year, the world’s most
beautiful spring garden will be open from

22 March to 20 May, from 8.00 am to 7.20
pm. Ticket offices are open until 6.00 pm.
An adult ticket costs €14.5, children under
n-€7.

Address: Keukenhof, Stationsweg 1664,

2160 AB Lisse
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A KITCHEN GARDEN

WITH A HISTORY

Keukenhof has a very rich history. In the
15th century the area of today’s flower gar-
den belonged to the Dutch Princess Jakoby
of Bavaria, who would come here to hunt.
The area also provided herbs for the cas-
tle kitchen, hence the name Keukenhof,
meaning ,the kitchen garden”. The garden
as we know today, was founded in 1949, by
the then mayor of Leiden. He was persuad-
ed by growers and exporters of bulbs, who
thought it would be a good form of promo-
tion for their products.

The original design for what would be-
come the Keukenhof was modelled on an
English-style landscape garden by a Haar-
lem architect in 1850. At that time the estate
was owned by a wealthy merchant family
Van Pallandt.

In 1999 the garden was expanded by 4
hectares, where a fan-shaped Conventional
Garden was created (it’s connected with
the old part of Keukenhof). The area also
features a walled Castle Garden where the
oldest varieties of tulips are grown, as well
as a herb garden and a mysterious Laby-
rinth. Each year Keukenhof prepares new
surprises - flowerbeds are rearranged, new
secluded spots are created, as well as places
where you can simply sit on the grass and
just relax.

THE POLISH THEME

For several years the major exhibition in
the garden has been devoted to various
themes. Four years ago, the biggest attrac-
tion was a huge 10x15 metre flower mosaic,
representing a traditional Chinese dragon.
The following spring the garden celebrated
its 60th birthday, and the 400th anniversa-
ry of the establishment of American-Dutch
relations. On this occasion, visitors to the
garden could admire a unique mosaic made
up of a record 25,000 flowers and depicting
the Statue of Liberty. This year’s theme is
,Poland - the heart of Europe.” In line with
the theme, several alleys in the garden have
been shaped like a stave, while the most
conspicuous place in Keukenhof features
a giant flower portrait of Frederic Chopin
(12x20 m). It’s made up of over 50,000
bulbs.

www.poznan.pl/halfprice

The only weekend in Poznan with 50% discount!
Poznan sightseeing with professional city-guides for free!
The Royal-Imperial Route! Hotels, restaurants and museums with 50% discount!

Organiser: Official internet Partner:

: :
ity @ otoWakacje.pl

www.poznan.pl

POZnan’

* Eastern energy, Western style
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BUTTERFLIES
IN THE TERMINAL

Changi in Singapore is one of the finest and best organized airports in the world.
Recently it has been recognized for the 15th time by passengers
as the best airport, where you can sleep like "at home".
Agata Janicka recommends Changi as the most exclusive hub in Asia.

ingapore is one of the most impor-

tant ports in the world and also the

largest aviation hub in Southeast

Asia. All the air traffic goes through
Changi International Airport. The airpot is
located 20 kilometres north-east of the city-
-state centre, on the eastern end of the is-
land of Singapore, near Pasir Ris , Tampines
and Bedok districts.

Travellers rave about its green gardens,
and such amenities as spa, swimming pool,
cinema, gym and free sightseeing trips.
Those waiting for their onward journey
can use 500 computers with free Internet
access, gaming consoles, as well as fancy re-
staurants serving the best oriental cuisine.
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CONNECTING FLIGHTS

The airport is the main base of Singapore
Airlines and a very important port for such
giants as Garuda Indonesia and Australian
Qantas. Annually it handles 44 million pas-
sengers, which is the world’s 19th largest

number and 5th in Asia, after Tokyo, Be-
ijing, Hong Kong and Bangkok. It was fo-
unded in 1970s and is still being expanded.
Getting there from European airports takes
about 12 hours. There aren’t any direct con-
nections from Warsaw to Singapore, so you
need to take a connecting flight at Frank-
furt, Paris, London or Amsterdam.

WONDERS OF ASIA

Changi Airport is regarded as the most po-
pular in this region, and passengers who
can choose which port they want to use for
their connecting flight, usually opt for this
beautiful and functional airport in Singapo-
re, often comparing it to a five star hotel.

One of the attractions is visiting... the air-
port. Most visitors to Changi are especially
amazed with lush gardens located both in-
side and outside the airport. The colourful
orchids, palms, rhododendrons, cacti, and
sunflowers which grow there, are surroun-
ded by streams and ponds and provide an
excellent opportunity for relaxation after a
long journey. Not to mention the colourful
butterflies flying over the area...

At Changi, you can also use VIP rooms
and lounges including two for Diners Club
card holders. One of them - Plaza Premium
Lounge offers free snacks, drinks, and free
internet access. For an additional fee you
can use a gym, or enjoy massages as well
as foot reflexology. It’s also possible to book
there a room for a night.

PARADISE OF FREE SERVICES
The airport in Singapore seems to be a para-
dise when it comes to services provided free
of charge. You can, for instance, go to the
cinema located in Terminal 3, where Hol-
lywood blockbusters are shown 24/7. Ter-
minal 2 attracts with its free game consoles
such as XBOX 360 and Sony PlayStation 3.
Also access to wireless Internet is provi-
ded for free, and if you don't have a laptop
you can use one of 500 kiosks spread all over
the airport.

Air Travel | Business TRAVELLER

TERMINALS

The airport has five passenger terminals.
Terminals 1, 2 and 3 are connected, and you
can navigate around them on foot or by spe-
cial train. JetQuay Terminal, located behind
terminal 2, is used for handling special gu-
ests and VIPs. Terminal 5, called Budget, is
mainly used by low-cost carriers. All termi-
nals can handle as many as 73 million pas-
sengers per year. The airport is served by
such airlines as Air China, Air France, Air
Asia, British Airways, Cathay Pacific, KLM,
Lufthansa, and Singapore Airlines.

TAXIS, BUSES, METRO,

Taxi ranks are situated in front of the arrivals
halls. The journey to the city centre takes half
an hour and costs 18-38 SGD (Singapore U.S.
dollars, 1 SGD is approximately €0.60 ). The
airport shuttle service serves most hotels in
Singapore. A trip costs 9 SGD. You can also
reach the city centre by public transport. Bus
36 runs from the airport between 6:00 am
and midnight. The journey to the centre takes
40 minutes and ticket costs 2 SGD. Mass Ra-
pid metro station is located under Terminals
2 and 3. It’s connected to the arrivals and de-
partures halls via lifts and escalators. Trains
run every 6 minutes (every 3 minutes during
peak hours). The first one leaves the airport at
5:30 am, the last one at 11:18 pm.

Important Facts

Singapore Changi Airport

Civil Aviation Authority of Singapore

P. O. Box 1; Singapore 918141

IATA Code: SIN; ICAO Code: WSSS
www.changiairport.com

Car rental

Terminal 1 - Avis, Tel: 65 6545 0800 Termi-
nal 2 - Avis Tel: 65 6542 8855, Hertz, tel 65
6542 5300 Terminal 3 - Avis Tel: 65 6447
9011, Hertz, tel 65 6446 7211

Remember! Singapore practises left-hand
drive, and motorways as well as main road
in the centre are subject to toll charges.
Taxis

Booking by phone:

SMRT Taxis: +65 6555 8888;

City Cab: +65 6552 2222;

Comfort: +65 6552 1111

Premier Taxis: +65 6363 6888;

SMART: +65 6485 7777,

Transcab: +65 6555 3333

Metro  There’s a separate line leading
to the airport. To get to the centre you
need to change trains at Tanah Merah
station. The journey takes about 30 min. A
ticket costs about SGD 2.70 (including a1l
SGD deposit for the card).
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OIL
THE LIQUID GOLD

In ancient Greece, the olive tree was
considered sacred and its leaf was brought to
Noe by a dove, when the waters had abated...

Science has proved that olive oil not onl
positively affect our health, but is, in f:
a real elixir of youth. )

o
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he most well-known legend

has it that olive oil was given
to people by goddess Athena. When half-
-god Cecrops united the citizens of Attica
and founded the city, he asked gods for go-
odwill. Both Poseidon and Athena wanted
to be its patrons, so they had to compete.
Poseidon gave the citizens a salty lake, whi-
le Athena - something less spectacular but
more valuable - an olive tree and a method
of oil production. The citizens didn't hesita-
te to choose the gift from the goddess and
the city was named after her.
However, olive oil is much older than the
Greek mythology. The beginning of the
Greek civilization dates back to the turn
of 2 and 3 millennium BC, while the ol-
dest olive leafs found by archaeologists are
50,000 years old, as it has been grown for 6
thousand years. For the people of the Medi-
terranean are bread, wine and olive oil were
symbols of life and affluence. Clay tablets
found in Mesopotamia tell us, that olive was
four times as expensive as wine in those ti-
mes. It's no surprise if you take into acco-
unt the beneficial effects it has on our body.

FOR HEALTH AND BEAUTY
Vitamins A, D, E and K, and most impor-
tantly unsaturated fatty acids - are the most
precious ingredients of oil. It contains sub-
stances which protect the organism against
numerous diseases, help nicotine addicts
get rid of accumulated nicotine, regulate
metabolism, decrease cholesterol level, de-
crease the risk of asthma, mucous membra-
ne allergies, as well as cardiovascular dise-
ases. And apparently, you can experience
all these beneficial effects consuming only
one tablespoonful of olive oil a day - it's best
in the morning, with do additives, on an
empty stomach.

Beneficial effects of olive oil in cosmetology
are also well known. The high content of vi-

of the World

tamin E - a natural antioxidant, makes olive
oil compress a good way to regenerate and
lubricate the skin, but also smoothen the
wrinkles and delay the ageing processes.
And it's incredibly easy to use - take a sho-
wer (you can also do skin peeling, so that
the substances get into your skin easier),
and then have a bath with a few tablespoons
of olive oil.

HOW DO YOU GROW IT?

First harvest comes after 3-4 years since
planting a tree, but only 10-years-old trees
reach full efficiency. The tree is incredibly
long-lived - they often even a thousand years
old, and the oldest tree - in Montenegro,
near the town of Bar - is over 2 thousand
year old and still gives fruit.

The harvesting method also haven't chan-
ged since millennia - the fruit is shaken off
onto the net, that is put under the tree. The
olives must be pressed as soon as possible
to get the oil. It should be done within 48
hours after harvesting, as olives quickly go
bad. Clean olives are ground together with
their stones to get the extract and then water
and fat is separated. You can't use any addi-
tives or hear the substance. That's how you
get cold-extraction oils.

WHAT IS MEANT BY GOOD-QU-
ALITY OIL

The best oils are labelled 'Virgin olive oil
extra'. Theoretically it means that this co-
mes from cold-extraction virgin oil produc-
tion, and was produced within 24 hours
after the harvesting from unripe (green or
only slightly brownish) best variety olives.
Olives are manually harvested, and thei
acidity is no bigger than 0.8% (acidity below
0.3% usually indicate a real delicacy). So
much for the theory. In reality, some olive
oils, despite the labelling, don't match the
criteria.

HOW TO READ LABELS?

What should you pay attention to? Firstly,
the bottles should be made from dark glass,
transparent bottles should alarm you, as oil
doesn't like exposure to the light.

Secondly - the label should include the fol-
lowing information: acidity, pressing and
bottling location (the more detailed the bet-
ter, if what you see is: "pressed and bottles
in EU", put it aside) and olive variety. The
term "monocultivar" means that the oil was
extracted from a single variety and is usual-
ly of high quality. Usually a bottle contains
oil extracted from 2 or 3 olive varieties. And
there's nothing wrong with it - the varieties
are mixed by a taster to get a preferred taste
- exactly like it is with wines. You should
also take a look at the date of production.
It’s said that olive can be kept for 2 years,
but it starts losing its properties after only
18 months.

And one more thing - the price. A really
good olive oil costs between 6-8 euro a litre.
If it's suspiciously cheap, you should be su-
spicious too.

All you need to know about olive oil:

1 The colour - everything between yellow to green. Be careful if it
«looks orange - it may indicate that the oil has begun to oxidize.
Cloudy oil is fine. It means it hasn't been filtered, which characte-

rizes only top-quality oils.

Taste and smell - fresh, with distinctive fruit aroma, slightly pep-
o per-like, may be a little bit bitter. Metallic aftertaste means it has
gone rancid. Be careful! Low-quality oils may be aromatized with

herbs.

The most popular olive varieties: Arbequina - very mild; Cor-
enicabra - bitter-sweet with distinctive aroma of fruit and spicy
aftertaste; Empeltre - fruity aroma, delicate taste and the smell

of almonds; Gordal - strong, distinctive taste, rarely used for oil

production; Hojiblanca - bitter-sweet with strong fruity aroma;
Lechin - distinctive fruity aftertaste with a delicate spicy aroma;
Manzanilla - sweet in taste with a fruity aroma, Picual - intense

fruity aroma, spicy and bitter aftertaste.
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DREAMSTIME, NA POPRZEDNIEJ STRONIE ISTOCKPHOTO

Golf paradise by dIR MauRITIUS

parmowy limit dla przewoionego
sprzetu golfowegodo 20 kg
(1 sztukana osobe)

Zwiedz z nami najlepsze pola golfowe swiata. Nasz Airbus A340-300 wylatujena Mauritius

Z 6 europejskich miast: Frankfurtu, Genewy, Londynu, Mediolanu, Monachium iParyza. W naszej
nowej klasie biznes mozesz liczy¢ na odprawe w pierwszejkolejnosci, catkowicie rozktadane
fotele oraz wyszukane positki.Wiecej informacji i rezerwacije na stronie: www.airmauritius.com

DTL Sp. z 0.0. uI.S'wietokrzyska 36 00-116 Warszawa
Email: airmauritius@dtl.waw.pl  tel.022-455 38 28  fax.022-455 38 27
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CAUGHT IN A LABEL TRAP

Wine and the whole environment that influences it, is nothing more than the
expression of fruit growing in the sun and innovative ideas of winemakers.
Wine is also a celebration, a bit of well-meant self-suggestion and serious snobbery.
What should you to honour the bottle of wine in front of you, but without all the
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sacrilegious pretentiousness?

ince the wine became a noble pro-

duct, there has been a number of co-

nventions determining in what way

people are allowed to savour its taste.
It also created a sense of exclusiveness of the
drink, and the elitism of the drinking ones.
It may seem funny now, but in the past the
art of wine serving and drinking was kept
secret. But the times are changing. Wine
becomes more and more popular and is
now also consumed by masses, which has
its minuses, but the overall trend is positi-
ve. There is no reason why wine should be
reserved only for the chosen ones, especially
because its career started as an alternative
to water and not a source of sensual pleasu-
re. It doesn't mean of course that popular
wines were incapable of satisfying palates of
sophisticated consumers. Quite the contra-
ry. The knowledge about optimal methods
of cultivation, conditions and techniques of
winemaking has developed so rapidly, that
even relatively cheap wines are much more
complex and have purer aromas, than those
produced a hundred years ago and sold for
the equivalent price. Whilst the wine se-
rving celebration changes more gradually,
which creates quite a controversial disso-
nance.

JUGGLERS AND FIRE-EATERS

Most of us have experienced a situation
when after ordering wine, the waiter started
expressing awkward and incomprehensi-
ble gestures, which were supposed to look
professional, but we found them quite em-
barrassing. What to do with wine we get
to taste? Smell it? Sip it? What should you
say? Sometimes it all gets artificial and po-
intless. That's what it is most of the time.
Most of the forms, like handling the bottle
gently, wiping the bottle neck with a cloth or
pouring wine into a decanter over a candle,
come from the times, when the knowledge
about wine production was so imperfect,
that wine was drinkable as late as after few
years since bottling. That's why it had to be
carried carefully, so that not to stir the se-
diment at the bottom of a bottle, which at

some point always accumulated in red wi-
nes. The bottle neck had to be wiped, as it
was covered with dust and mould, and dirty
glass made it impossible to pour the wine
into a decanter and filter the sediment, and
that's why a candle was needed for better
visibility. It seems that because all those
procedures were appropriate then, it should
also be so today. But in the past, all this was
necessary. Today it's different. Today it's
only an empty gesture, which is supposed
to look elegant, but from the contemporary
perspective, seems somewhat ridiculous.
The person who serves you wine in a restau-
rant, or sells it in a shop, should decrease
the mental distance between you and the
bottle. They should present it, say some-
thing about it and give all the explanation
without unnecessary tricks. All in all, you
go to a restaurant to have some wine and so-
mething to eat with friends, and not to ma-
rvel at a sommelier's skilfulness.

The cork

Sometimes you can tell if wine is
faulty just looking at the cork - if it's
natural, you should be given a chan-
ce to look at it and smell it, when
being served a glass of wine. Ifthe
wine is "corked" the cork will smell of
mouldy cellar or wet, rotten cardbo-
ard, and in the area where the cork
touches wine, you will see a greyish
coating. Ifyou see patches on the
side of it, it means the wine wasn't
tightly sealed, and it probably has
oxidized. Don't be put off, if you see
the cork slightly musty, as it means
the wine was kept in high humidity,
which is excellent. The same applied
to crystal lumps, resembling sugar,
which may appear at the bottom of
the cork. These are called "tartrate
crystals", have no taste and precipita-
te naturally in some wines.

JUST THE NECESSARY STUFF,
AND NO MORE
But, given the fact that most of the wine-rela-
ted forms are rather conservative, especially
in our country, doesn't mean that all the wi-
ne-related gestures are unnecessary. Some
of them, as snobbish as they may seem to
De, are really necessary, and help you savour
the wine, and that's what it's all about, after
all. That's why it's good to keep some of the
more sophisticated wines in decanters, so
that they open up and develop aromas, for
which in a bottle is too little space. Decan-
ting young and simple wines, which consti-
tute most of the wines, is pointless. It will
only deprive them of their fruity character,
and allow weaker aromas come to surface.
When you drink very thick, rich and con-
centrated wine, and didn't open it before-
hand, it's good to rinse glasses with it - do
it'so that the wine drinkers can see it, other-
wise you might be accused of serving dirty
glasses. There are many examples, but just
onerule. Don't do anything for show. Wine
is a noble, but also natural and unrestricted,
and you should be that way as well.

Michat Poddany, Robert Mielzyriski

The custom of wine tasting before serving has nothing to do with

your testing your wine tasting abilities Itisn't celebrated to check if

you like the wine either. The whole point of it, is to make sure the

wine isn't faulty, doesn't smell of mould, acid or any other unpleasant

substance, which may spoil your wine tasting experience.
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“LET YOUR CAR
P SING

Of course, I don't mean real singing, but
technologies which car manufacturers employ to
please the ears of those who love listening to music

\ i) while driving. And today’s technology makes it
\ T S o Tkt possible to turn your car into a small concert hall.
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n the past, such devices were called

“radio players” mostly because a typ-
ical car audio equipment was used mainly
for listening to the radio and playing cas-
settes or CDs. Nowadays, this "radio player",
which now is also called “a unit”, is one of
the most important items of equipment in
our cars. Of course, the lone head unit in-
stalled on the dashboard is only a part of the
whole system which also includes speakers,
cables, and amplifiers.
There’s no doubt that the car isn't the best
place to experience the sound. A little more
than two cubic meters of space, windows,
lots of nooks and crannies, as well as wind
and engine noise — all of these are more
than a little challenge for designers and en-
gineers responsible for the quality of sound
in the car. They, however, have managed to
overcome all those obstacles. The car dash-
board, apart from providing comfort and
help in driving, can become a multimedia
centre, and if you like, even a bastion of un-
bridled power.

ALL-IN-ONE

One of the novelties shown by Sony at CES in
Las Vegas was a model of an excellent mul-
timedia station XAV 701HD. The panel is a
2 din (so it's double thick) and is operated
via a 7-inch touch screen. With MirrorLink
technology this device can be connected (via
USB or Bluetooth) to a smart phone, which
can then be controlled from the screen on
the dashboard - it improves the use of the
phone’s features, as well as the resources
stored on the phone (e.g. maps or music).
Optionally, Sony XAV 701HD also features
TomTom navigation. The device supports
the Phone and Blackberry models. It will be
available this spring and cost around $700
(PLN 2100).

PARROT ME

Parrot is probably well known to owners
of good phones, as it manufactures vari-
ous gadgets which can be used with your
mobile. Parrot Asteroid, which has recently
been presented, is a unit which allows you
to connect your phone to it and use mul-

e

Mclntosh

Parrot Asteroid

tiple convenient features while driving.
All info is displayed on a 3.2-inch screen.
The system runs on Android, features a
hands-free function, as well as automatic
synchronization with the phone, radio, and
voice activated music search (of course it's
possible to connect different sources of mu-
sic). The set is equipped with a GPS naviga-
tion module, as well as other novelties such
as the Internet radio, geolocation, or even
special warnings about radar controls. The
built-in amplifier provides 4x55W of power.

THE LEGEND IS STILL ALIVE

I won't surprise anybody here saying that
even car audio industry has its perennial
heroes. One of the most important is McIn-
tosh MX406. The company recognizes only
units assembled by their representatives, so
the equipment sold over the Internet imme-
diately loses the McIntosh’s warranty.

This audio-legend can’t boast with flashing
lights (whether you like it or not, the only
backlight colour is blue) or numerous elec-
tronic goodies. Instead, you get only volume
and balance knobs, analogue treble and bass
controls, as well as a few buttons for control-
ling CD player and the radio. These four
pounds of happiness cost almost €1,000.

BUTTONS IN 113 COLOURS
AVH-2400BT is the latest model produced
by Pioneer. This 2 din unit provides not only
audio and video features, but also certain
phone functions.

Pictures are displayed on a 5.8-inch touch
screen, which also serves as a control centre
of the whole set. The device can read almost
any format of music or images, from MP3
and DVD, to WMA, AAC, JPEG,MP4 and
DivX. Thanks to Parrot Bluetooth module
using phone via the set is remarkably easy.
You can store there up to 1,000 entries, and
the microphone is included in the set. Tun-
ing the sound quality is also easy thanks
to the 8-band graphic equalizer, and if you
feel like personalizing your unit a little bit,
adapting it to your whim or your current
mood, you can choose from 113 key illumi-
nation colours.

There’s no doubt that the car isn't the best place to experience the sound. A little more than
two cubic meters of space, windows, lots of nooks and crannies, as well as wind and engine
noise — all of these are more than a little challenge for designers and engineers responsible
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for the quality of sound in the car.
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Pioneer

NEO-CASSETTE PLAYER

What can you do if your attic is filled with
boxes of old cassette tapes which carry the
most wonderful sounds of your youth? You
can, of course, copy everything on a CD or
MP3s, but ... Well, sometimes we are at-
tached to tradition, and although it seemed
that cassette players have long fallen into
oblivion, it’s just too difficult for us to part
with them once and for all. Now, however,
thanks to ingenious specialists from JVC,
the cassette can experience its second youth.
Model KW-XC400 is a good old cassette
recorder combined with a CD player with
MP3, as well as the radio, CD changer, iPod
controller, and satellite radio. The player,
obviously supports Dolby system and Blank
Skip function (skipping pieces of tape which
are not recorded). The maximum power
output is 4x50 W, and the unit also supports
MP3 and WMA formats, has a built-in sat-
ellite tuner. An iPod can be connected via
an optional cable. In fact, the unit’s AUX
output enables you to connect to it almost
any audio media. The silver player can, obvi-
ously, be controlled from the back seat via a
remote control.

A REAL POWER

There's no denying that the best-quality of
playback is offered by those sets which are
prepared by excellent professionals who
take into consideration specific needs of the
recipient. Almost every driver claims that
his own onboard sound system is excellent.
However, objective reviews state that one of

Soundstream

the best is Mark Levinson - a company that
specializes in sound systems for Lexus cars.
How do they do it? Believe it or not, but they
examine the design of the car while it’s still
at the stage of construction, in order to ide-
ally adjust its sound system!

Ultimately, the sound is produced by as
many as 19 speakers, with power output of

Mark Levinson

Sony

at least 450 W, aided by a 15-channel ampli-
fier. The sound is produced in 7.1 configura-
tion, and the digital signal reaches individ-
ually each speaker. No matter where you sit,
the quality of experience is unimaginable.

LOUD, LOUDER,

THE LOUDEST

What would the world be without crazy ide-
as? One of them is equipping your vehicle
with such audio system whose sound pow-
er is so big that the construction of the car
must be specially strengthened, because
otherwise it might go to pieces in just a few
seconds. Admittedly, this is hardly healthy
for anyone’s ears, but “de gustibus non est
disputandum”, especially because brand-
name companies provide such enthusiasts
with an unusual weapon — amplifiers pro-
ducing mega power.

Just a few weeks ago, Clarence showed
ZA12KW, a 120 kg monster, which produc-
es as much as 12 000 W! What about speak-
ers to cope with this monster? There’s, for
example, subwoofer DCX34W — which is 34
inches in diameter and weighs well over 120
kilograms. If you thought that this noth-
ing powerful can be built, you're wrong,
because five years ago, Soundstream pre-
sented model XXX-15000D with 15,000 W
power output.

Rafat Jemielita,

is a journalist for Playboy magazine,
and a co-magazine Automaniak

on TVN Turbo

The dashboard, apart from providing comfort and assistance for the driver, can also become a multimedia
centre, and if you like, even a bastion of unbridled power.
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THE EDGE OF
IMAGINATION

Where are car prototypes designed? In the most perfect
computer of all - the human imagination!
Worldwide there are thousands of car designers who
come from different, sometimes exotic, countries.
Do car designs reflect the national traits of their
creators? Of course, they do!

ach year, the global automotive in-

dustry presents at least a few dozen

new models of cars. The number of

prototypes designed every year is
even bigger. However, most of the designs
are mere sketches and drawings, which
will never be used and will probably be only
archived on computer hard drives. Only a
few of them are chosen to be turned by a
car manufacturer’s pattern shop into one
or two real-scale prototypes. This happens
for different reasons. Some models are bor-
ing, others too... innovative. It’s not surpris-
ing, though, as some designs exceed the
potential of today's technology. However,
this whole effort doesn’t go in vain, because
prototypes not only stimulate the growth of
the automotive industry, but also allow car
manufacturers to analyse our opinions on
their new designs and trends.

MADE FOR AMERICA

-You don’t need to have a big name to be-
come famous. All you need is to have crazy
ideas and love of cars — argue the organizers
of a design competition which has been held
for 8 years during the auto show in Los An-
geles. Each year, "The Design Challenge"
has a different theme. Some of them includ-
ed eco-vehicles, unusual racing cars, young-
sters (models for young people), while last
year’s theme was "Hollywood Hottest New
Movie Car”. Definitely the coolest design of
the last contest was Honda (the name is not
important, it could as well be called Mer-
cedes or Mini), which on the set of a science
fiction Western movie — was supposed to re-
place... a horse. Three designers (one with a
Polish-sounding name Bachleda) made up a
story in which in 2012 the Earth will be hit
by a giant comet which, in turn, will result
in a climate change. The force of the impact
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won't kill all the people, but those who sur-
vive will have to live in sun scorched deserts.
In addition, the comet will sweep away most
of the inventions that people have designed
and manufactured. Those who survive will
have to quickly rebuild the civilization. The
above mentioned Honda IH is supposed to
help them in this challenge (IH- intelligent
horse). The vehicle hardly looks like a car,
because instead of wheels there is some-
thing resembling a wheel rim with blades
(in this way it won't get stuck in the sand).
The Honda has an openwork body "strong
as the skeleton of a horse", which if neces-
sary can easily be repaired or rebuilt at the
nearest "blacksmith shop". The prototype is
impressive, but I doubt we will ever see it
on the road. In 2012, the project appears to
be too bold and technologically not feasible.

GERMANS WANT A COUPE

AND A SUV

Some prototypes seem to be less futuristic,
so it’s more likely that someone will decide
to produce them on a mass scale. This is
exactly the case of VW Cross Coupe. The
name of the German prototype is somewhat
misleading, because this four-door SUV
has little in common with a typical coupe.
The funniest thing is that for some people
it resembles Alfa Romeo Brera with an in-
creased ride height. The prototype, which
debuted in Japan, is a hybrid with a plug (so
it can be recharged from a regular socket),
has a top speed of 200 km/h and... Well,
exactly. No-one knows whether the Cross
Coupe is intended for mass production.
Keep your fingers crossed.

NIPPON MEANS... DIFFERENT
Pivo. In Poland the word means just "beer",
but for the Japanese from Nissan it’s associ-

ated with one of the most important projects
of the last decade. The Japanese designers
have attempted to create a perfect city car
that doesn’t pollute the environment, is
safe, and above all, easy to park. No won-
der, since Japan has a huge problem with
parking spaces! In Tokyo you can’t buy and
register a new car without first purchasing
a parking space, for your new vehicle. What
about the paid car parks? Of course, there
are a lot of them in the Japanese capital, but
in the country where every square meter

SILVER-SPUR|

is literally worth gold, they are overloaded
and very expensive. The prices for one hour
parking start at around €4-5. That’s over
€700 a month!

The first Pivo looked like a huge sphere
mounted on four wheels. The second-gen-
eration had a rotating bodywork, so the car
could be operated without reverse gear. In
2007, at Tokyo Motor Show, the car caused
a real sensation, because the dashboard fea-
tured a little robot, whose task was to help
and entertain the driver. In the end, Nissan

gave up the idea of the rotating cabin, be-
cause the body wasn’t strong enough, so
the Pivo might not pass impact tests. Pivo
3 Anno Domini 2011 has three seats, (the
driver seat is situated slightly forward) and
electric motors mounted in wheels. This
arrangement causes the wheels to turn
at an angle greater than 90 degrees, and
the prototype Nissan has a small turning
circle and excellent manoeuvrability. It no
longer has the robot speaking with elec-
tronic voice, but instead the designers have

| BUSINESS TRAVELLER

concentrated on a more serious problem of
parking. That's why, the Pivo 3 features an
automatic-parking system which can also
find a free parking space. To make it even
smarter, the car responds to telephone com-
mands and can be manoeuvred in this way.
Interesting. Pivo 3 is like a dog on a leash,
but the thing is that the leash is wireless...

Rafat Jemielita, is a journalist for Playboy
magazine, and a co-presenter of “Automa-
niak” - TVN’s motoring programme.
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HOURS IN...
KOLKATA

This overpopulated city has undergone quite a transformation.

Marzena Mréz is proving that Kolkata, a "god-forsaken city",

has evolved and is truly worth visiting nowadays.

The city was named after Kali - a ter-
rifying, almighty goddess, often as-
sociated with the cruel passing of
time, which doesn't really make you expect
anything good. On one hand it's hell of
Earth, on the other - the pride of Colonial
India, a gateway to Bengal - but today, it's a
noisy metropolis bustling with life and its
own rhythm.

Kolkata is considered the poorest city in the
world - at the same time being the fastest
developing place on Earth. It's an intellec-
tual capital city of India, proud of the biggest
and the oldest Indian Museum founded in
1814, a Nobel Prize in Literature winner Ra-
bindranath Tagore, who was born and lived
here, a well-known filmmaker Satyajita Ray,
and ten thousand bookshops. No other city
in the world can compete in this category!

VICTORIA MEMORIAL

The monument erected in honour of Queen
Victoria is the most impressive building in
the city. It’s located in the heart of the city,
in vast space, surrounded by palm trees,
statues and ponds. It was make from mar-
ble stone from Makrana - the same as the
one used to build the famous Taj Mahal. To-
day, there is a gigantic museum with 25 gal-
leries housing not the most extraordinary
paintings, but the monument creates quite
an impression and is still frequented by the
Hindu, who are fond of huge forms, also in
architecture. One of the most interesting
and unique exhibits is a desk - once belong-
ing to Queen Victoria — and ornamented
with pictures of Hindu birds. The building
was complete in 1921 and the foundation
stone was laid by the prince of Wales, who
later became King George V.

WRITERS’ BUILDING

A characteristic building often associated
with Kolkata is The Writers' Building - the
centre of Colonial India since 1777. It de-
rives its name from writers of the British
East India Company, which had its seat
here. Today this red sandstone building
houses Chief Minister's Office and secretar-
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On one hand it's like hell of Earth, on the other - the pride of Colonial India and a gateway
to Bengal - but today, it's a noisy metropolis bustling with life and its own rhythm.

iat. It's worth having a seat in front of it and
observing the noisy life of Kolkata streets.

MARBLE PALACE

There are many houses and residence in
Kolkata, which has been abandoned by
its former owners and left at the mercy of
monsoons, worn away with age and politi-
cal changes. One of them is Marble Pal-
ace - erected in 1835 by rajah Rajendra M.
Bahadur and made from a hundred kinds
of marble. Inside, he collected a collection
of exhibits - which today are worth a small
fortune - including the works of Rubens
and Murillo, a collection of glass candelabra
brought from Venice, Egyptian sculptures
and Chinese Ming vases. His descendants
still live in one of the building wings and
are willing to host visitors from Europe.

MOTHER TERESA HOUSE

A grey inconspicuous building on Lower
Circular Road 54 A is familiar to every citi-
zen of Kolkata. The locals refer to it as the
"Mother’s House". The Missionaries of
Charity House is like a peaceful oasis in this
noisy city. It’'s a spacious, 3-storey build-
ing with a large patio. The missionaries,
dressed in white sari, open the door with
a smile. You can pray there by Mother Te-
resa's grave or visit a small and damp room
she used to live in. Nothing has changed
in it since the date of her death 14 years
ago. “I'm a full blooded Albanian, I hold

a Hindu passport, I'm a Catholic nun and I
feel [ am a citizen of the whole world,” this
is how Anjeze Bojaxhiu, commonly known
as Mother Teresa from Kolkata, used to de-
scribe herself.

In 1948 she founded a Missionaries of Char-
ity congregation, whose members, dressed
in white and blue sari, sandals and with a
cross in their hands, travelled to the poor-
est districts of Kolkata, and later the whole
world. A living legend, a saint already when
she visited hospitals, leper colonies, or when

Where to go:

Oberoi Grand A spacious hotel from the
colonial era, with sumptuous interior, well-
known in Kolkata. The rooms come with
enormous beds, there is also a swimming
pool and excellent restaurants, especially
Baan Thai. www.oberoi.com

Taj Bengal A perfect hotel belonging to a
hotel group that is well known for its luxury
and mod cons. All the rooms come with
stylish furniture. Impeccable service, good
restaurants and cosy bars. www.tajhotel.
com

Kwality Restaurant Located in the heart

of the city, in Park Street 17, it is famous

for such delicacies as chicken karai, fish in
masala sauce, and tandoori cuisine.
www.kwalityrestaurant.net

she courageously addressed the world lead-
ers and smiled at the pope. She was the
first non-political figure to be depicted on
a stamp already during her lifetime. She
didn't like speaking in public and didn't
care about her fame, but she received the
Peace Nobel Prize and hit the headlines of
the most popular newspapers in the world.
She was accused of being "too Hindu" and
creating a "religious fusion" in her congre-
gation, which supposedly differed from the
Catholic church doctrine. She was asked to
account for the donations given to Mission-
aries of Charity by her great friend - Lady
Diana Spencer. Today, you can not only visit
Mother House, but also work in it. Volun-
teers are accepted on Monday, Wednesday
and Friday.

GATEWAY TO KOLKATA

The second most famous building in the
city, after Victoria Memorial, is the Howrah
Bridge spanning the Hooghly River. It con-
nect Howrah with Kolkata proper - hence
its name: "Gateway to Kolkata". Apparently,
it’s the most crowded bridge in the world.
If you want to know the true meaning of
the word 'crowd’, you should go there dur-
ing rush hour - which starts here at dawn,
to finish only at dusk. Later, you should go
to Phool Market, which is said to be the big-
gest flower market in India, located near the
Eastern end of the bridge. You can buy flow-
ers one by one, or... by kilograms.
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A mistake while booking a ticket?

My boss travelled to India by plane with a stopover in Frank-
furt. Hewas at the airport early enough, but he didn’t receive a
boarding pass for the Frankfurt-Delhi flight. Apparently, there
were more passengers than the seats. A few people had to stay
at the airport and wait for 4 hours for the next flight. Now he’s
angry with me, and says I made a mistake while booking the
ticket.

Aneta

Dear Aneta

The situation you describe is called overbooking. This occurs
when the number of confirmed bookings exceeds the num-
ber of seats on a plane.

A plane seat can be sold only once. An empty seat during a
flight is a loss in profit for the airline. You can’t sell the same
seat for the second time. From the carrier’s point of you,
an ideal situation occurs, when all the seats are sold. But
because of various reasons like changes in business sched-
ule, accidents or transportation problems, some passengers
never get to the airport. These passengers are referred to as
,no-show”. It is a person, who confirmed the booking, but
didn’t use it. In that case, the airline loses money, because
the seat is empty.

The number of ,no-show” passengers is carefully observed
by airline systems. Based on archive data, and proper fore-
casts, the airlines are capable of estimating how many people
will not show for a certain flight and how many seats will re-
main empty. That’s why all carriers use the controlled over-
booking policy, which means more seats is offered for sale,
than is actually available for passengers to use. Sometimes
the estimation proves incorrect, and it turns out that the
number of ,no-show” passengers for a given flight was lower
than expected, which leads to a check-in problem. In such
cases, the airline is obliged to provide the passenger with
another flight opportunity, as soon as it is possible. What’s
more, there are regulations by which carriers are obliged to
give compensation to passengers who were not refused to
embark. You boss, shouldn’t be angry with you then, but file
a complaint to the airline
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Documents on a cruise liner

I set off with my family on a cruise round the Mediter-
ranean Sea. The route includes a few islands and three
ports in Israel. What kind of documents must I bring? Do
I need a visa?

Magda

Dear Magda,

All your family members need to have a passport.
Firstly, because voyage cruises are usually registered
in non-EU countries. Second of all, your ship will visit
countries, which you can’t enter by simply showing your
ID. When checking-in online, you need to provide your
passport number, and then produce the same document
at the terminal.

Passport expiry date is crucial. Every passport should
be valid for at least 6 months. A passenger may not be
allowed onboard, if the passport expiry date is not in
line with Immigration Office regulations in the coun-
tries which are visited along during the cruise.

But visas are a totally different story. You are obliged to
get all the required visas on your own. While it’s true
that in some ports you can get off a ship just by produc-
ing a boarding pass, but it’s not a golden rule. Formally,
you are also required to have your ID.

Getting a permission to enter Israel looks a bit differ-
ent. Israel Immigration officers check the passengers’
passports already on board. The process begins before
the ship reaches the port. Then it is decided if you will
get permission to go off the ship. It may happen that
some passengers will have to speak to immigration of-
ficers individually.

That’s why you need to check carefully is your passports
are valid, and as well as all the visa requirements in the
countries you are planning to visit ahead of time..
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1500 miejsc samochodowych, 60 miejsc autokarowych, 15 200 m? do dowolnej aranzacji

Poznaj skale najwiekszej
Hali Targowo-Kongresowej w \Warszawie
www.halamtpolska.pl

MTPolska

Centrum Targowo-Kongresowe MT Polska, ul. Marsa 56¢, 04-242 Warszawa





