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i         n this issue i recommend you to read articles focusing on two regions of the 

world that are striving to come out of the shadow. One of them is Thailand with 

its capital Bangkok, where political instability and economic malaise in the past couple of 

years had a chokehold on growth. But June figures from the World Bank’s Thailand 

Economic Monitor show growth expected at around 3.5 per cent for 2015, up from 0.9 per 

cent the previous year. Visitor figures in the first quarter are at their highest ever at 7.88 

million. The public spend is also on an increase. 

Out of 189 economies, Thailand now sits 26th for ease of doing business, up from 28th 

a year ago.

Another place where you can observe considerable growth, is Africa. According to 

McKinsey, Africa’s consumer-facing industries are predicted to grow by more than 

US$400 billion by 2020, accounting for more than half of the total revenue increase that 

all businesses are expected to generate there by the end of the decade.

Research by Euromoney shows that, since 2000, consumer spending in sub-Saharan 

Africa has grown at a steady 4 per cent per year, reaching almost US$600 billion in 2010. 

The market is expected to be worth US$1 trillion by 2020.

These are impressive figures, representing glittering opportunities for brands and 

property investors. Enjoy your reading!

      Marzena Mróz 
      redaktor naczelna

In the US “Business Traveller” is published at 303 Fifth 
Avenue, 1308, NY 10016, tel.: 1 212 725 3500. In Germany 

“Business Traveller” is published at Schulstrasse 34, 
80634 Munich, tel.: 89 167 9971,  

fax: 89 167 9937. In Denmark “Business Traveller” 
is published at Rymarksvej 46, 2900 Hellerup, 

tel.: 45 3311 4413, fax: 45 3311 4414. In Hungary “Business 
Traveller” is published at 1074 Budapest, Munkas utca 9, 

tel.: 36 1266 5853. In Hong Kong “Business Traveller 
Asia-Pacific and China” are published at Suite 405 4/F 
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In the Middle East “Business Traveller Middle East” is 
published jointly by Motivate Publishing, PO Box 2331, 

Dubai UAE, tel.: 9714 282 4060, and Perry Publications. 
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Jesteśmy dumni, że zostaliśmy wybrani przez naszych pasażerów 
po raz trzeci z rzędu, Najlepszą Linią Lotniczą na Świecie. 

W imieniu całego zespołu Qatar Airways, pragniemy wyrazić nasze serdeczne 
podziękowania dla milionów ludzi, którzy na nas głosowali.
 
Czekamy na Ciebie na pokładach naszych samolotów. Doświadcz komfortu 
5-gwiazdkowej linii lotniczej. World’s 5-star airline. 

*Skytrax jest globalną i niezależną organizacją monitorującą branżę lotniczą. Zwyciężca tegorocznego 
rankingu na najlepszą linię lotniczą na świecie został wybrany na podstawie głosowania milionów pasażerów 
ze 160 krajów na całym świecie.

Najlepsza Linia 
Lotnicza na 
Świecie

Qatar Airways

Najlepsza Linia Lotnicza  
na Świecie

Najlepszy Projekt Fotela 
w Klasie Biznes

Najlepsza Linia Lotnicza  
na Bliskim Wschodzie
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New CoNNeCtioNs 
to saN José
Lufthansa is to introduce a new non-stop service between Frankfurt and 
San Jose, California (USA).  The new service, which will commence on 
29 April 2016, will be the first non-stop flights to the state’s Silicon Valley 
from a European airport.  The five-times-weekly service will be operated 
using Airbus A340-300 equipment.  The new westbound LH 488 service 
will operate on Mondays, Wednesdays, Fridays, Saturdays and Sundays, 
departing from Lufthansa’s Frankfurt hub in the morning and arriving in 
San Jose in the early afternoon after a 12-hour flight.  The corresponding 
eastbound LH 489 service will operate as a night flight, leaving San Jose 
in the afternoon and arriving in Frankfurt the following morning.  The 
schedules have been designed to provide the best possible connections 
with other Lufthansa services from and to Germany, Europe, Asia and Af-
rica at the Frankfurt hub.  The San Jose metropolitan region has a popula-
tion of around 3.3 million and lies in the heart of Silicon Valley, the major 
site of high-tech start-ups and corporations.  San Jose is also an attractive 
tourist destination, serving as an ideal starting point to explore Northern 
California. Big Sur, Yosemite National Park, Lake Tahoe and other key at-
tractions are all close by, making San Jose a genuine travel alternative to 
San Francisco, which is just 70 kilometres away.   Lufthansa travellers to 
and from San Jose will have three seating classes to choose from: Busi-
ness Class, Premium Economy and Economy. And a round-trip ticket will 
be available for as little as €899. 

Linie lotnicze
lufthansa

Equipped with either a mould-
ed rubber strap or a three-row 
brushed stainless-steel brace-
let, the new DS Action Chrono-
graph is a stunning timepiece. 
Its broad bezel and oversized, 
skeletonised hands, indices 
and indicators make reading 
the time an easy matter in all 
conditions, enhanced by the 
uncompromising accuracy pro-
vided by its cutting-edge Pre-
cidriveTM movement.   Behind 
a sapphire crystal treated with 
anti-reflective coating on both 
faces, the black dial is home to 
two chronograph counters, for 
30-min. and 1/10th-sec., and 
a small-second counter.  Each 

Watch
Certina

TIME foR  
A NEW MoDEl

counter is highlighted by a 
silver-coloured outline.  A date 
window is conveniently placed 
at 6 o’clock. The display of the 
CERTINA turtle logo on the 
case back is a reminder of the 
superior quality of DS Action. 
The DS Action's sporty dial 
comes in either black or blue, 
to satisfy all watch lovers. 
Suggested retail price: PlN 
3,060; certina.com FO
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Kontakt:
Przedstawicielstwo Club Med w Polsce
ul. Świętokrzyska 36, Warszawa
www.clubmed.pl
Private concierge:
p.maciejko@clubmed.pl
+48 664212513

Twój prywatny raj
IDEALNE MIEJSCE NA ZIEMI- TWOJA WILLA NA WODZIE!

Mała, prywatna wyspa i nowe przestronne eco chic wille. 
Każda z własnym basenem, obsługą butlera i wszystkim, 

o czym zamarzysz…

Twój prywatny raj
IDEALNE MIEJSCE NA ZIEMI- TWOJA WILLA NA WODZIE!

022_TT hotel londyn_popr.indd   23 27.04.2015   14:43

Lenovo ThinkPad X 1 Carbon 
sets a new standard for busi-
ness ultra-portables. It is a 
combination of refined elegance, 
lightning-speed performance 
and ultra-light design. A real 
premium calss for the most 
demanding users who seek inno-
vative solutions and maximum 
working comfort. Lenovo Think-
Pad X1 Carbon sets a whole new 
standard of mobility. It is slim 
and incredibly light - in fact, it is 
the world’s lightest 14-inch ultra-
book. What is more, its battery 
allows for 10 hours of continuous 
work without recharging. The 
ergonomic, six-row keyboard is 
also illuminated.

Computer  
for BusiNess

Technology
lenovo

All those who dream of having a 
slim, well-shaped figure, but dread 
the invasive treatment - should try 
the revolutionary solutions called 
i-Lipo. It is an innovative laser tech-
nology used to reduce excessive 
fat in the area of abdomen, thighs, 
buttocks, arms and the chin. The 
set includes an extra massage 
head called Ultra, which can be 
used to reduce cellulite and firm 
the whole body; carpediem.pl

a perfeCt  
figure

beauty
Carpe diem
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beauty
Sephora

WINTER TRENDS

There is a new place in Warsaw that 
combines world-class architecture, art 
and culinary delights. The patio in its 
very centre features now a mobile instal-
lation by a prominent Israeli artist Eran 
Shakine. The work entitled “You and 
Me” is an 8-metre high sculpture of a 
couple. The woman and the man face 
each other, moving slowly up and down 
as if they were on a huge swing. The 
newly open space is also the venue to 
try the delights made by first-class chefs 
from all over the world. It is here where 
the iconic Benihana brand has opened 
its first Japanese restaurant in Poland. A 
few steps away you can try real flavours 
of South America thanks to Ceviche Bar 
by Martin Gimenez Castro. There is also 
la fromagerie whereyou can taste more 
than 100 types of cheese, and odette 
Tea Room, which offers delicious sweets 
and a wide choice of tea.

NEW PlACE 

Architecture
patio Cosmopolitan

Technology
new app

fraNCe ColleCtioN
A new app named France Collection is a true interactive and practical 
companion to your trips to the Napoleon’s country. Towns, cities and 
their monuments are sorted by theme. The app also features numer-
ous tours and quizzes. With geolocation feature you can explore the 
nearest attractions and monuments, learning about their history. 
Each completed task is awarded with points to move from amateur to 
mater level. A very useful thing when planning your next journey.

Streams of gold, silver gey-
sers, explosions of glitter. This 
winter Sephora proposes myr-
iads of golden sparkles and 
iridiscent sparks for the face, 
body and hair. The result? A 
truly dazzling look - perfect 
for a proper celebration of the 
New Year. The essential glam-
our touch is obtained with 
finely ground silvery glitter 
that can be applied in various 
ways: by patting onto the top 
of the cheekbone, under the 
brow ridge or applied with 
thick brush onto the neck and 
shoulders. The complete set 
for this killer looks includes 
golden or silvery glitter spray, 
ultra-shiny lip gloss and the 
top coat for extra glamour. 
Get carried away with this 
incredible whirl of glitter dust 
with remarkably tempting 
glare;
sephora.pl



Podróże inspirują
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Hotel for disCerNiNg  
Customers

Tourism
The dominican republic

Go, SET  
A WATChMAN

book
Best-seller

The Dominican Republic is one of the most beautiful places in the Carib-
bean. It is associated primarily with beaches covered with white sand, 
tropical atmosphere, wonderful lush nature, colonial UNESCO World 
Heritage sites as well as excellent service. Those who visit the country can 
book a stay in luxury boutique hotels or international hotel chains that 
offer all-inclusive packages. One of the most popular resorts is a monu-
mental Hard Rock Hotel & Casino, situated on the east coast of the cape 
of Punta Cana. The property as many as 1,775 beautifully designed and 
well-equipped rooms and suites, 13 pools, 11 restaurants, a fitness centre, 
spa, amphitheatre, the famous Oro disco, as well as a casino.
Those who choose to stay at Hard Rock Hotel & Casino, should take ad-
vantage of a new luxury package called Rock Royalty Level, which includes 
VIP check-in and check-out, personal staff, spa package, massages, aro-
matherapy, as well as free concert tickets. Active leisure aficionado can 
use the resort’s tennis and volleyball courts, numerous mountain bike 
trails and a golf course. Punta Cana is considered to be a paradise for 
golf lovers, mostly owing to a large number of high-class golfing facilities 
located here. Hard Rock Golf Club features an 18-hole course designed by 
a famous architect Jack Nicklaus. In 2016 the city will open a new sports 
park. The facility is said to offer unusual and original ways to practise 
sports, including those that guarantee a real adrenaline boost. The hotel 
also offers well-equipped conference centre, as well as exclusive wedding 
packages. No wonder it is considered one of the best venues to organize 
your wedding combined with honeymoon. GoDominicanRepublic.pl

harper lee, the author of the 
iconic “To Kill a Mockingbird”, 
returns with a new novel. 
Within just a week after its pub-
lishing, “Go, Set a Guard” has 
sold in the US in over one mil-
lion copies. It has been equally 
popular in the UK and Germany, 
placing high on the list of the 
bestsellers in those countries. 
In Poland the book will hit book-
store shelf in November. We 
can’t wait!

BEST AIRlINE IN 
EASTERN EURoPE

Airline
loT

loT Polish Airlines has re-
ceived yet another Business 
Traveller Award for the best 
Eastern European Airline, pre-
sented by the British edition 
of the magazine. This year’s 
award ceremony was held in 
Royal Garden hotel in london 
Kensington. The statuette 
for loT Polish Airlines was 
received by David Bentley, the 
representative of the carrier 
in the United Kingdom. This 
award is further confirmation 
of the company's strong posi-
tion in the market. The Polish 
edition of Business Traveller 
congratulates the winner and 
wishes further success!

Doktor Magdalena Łopuszyń-
ska jest doktorem nauk me-
dycznych, dermatologiem, 

lekarzem medycyny estetycznej. 
Ukończyła Akademię Medyczną 
w  Warszawie w  1985 roku. Potem 
był staż i specjalizacja I  i  II stopnia 
z  dermatologii w  Klinice Dermato-
logii CSK MSW. Ukończyła również 
Podyplomową Szkołę Medycyny 
Estetycznej PTL. Gdy dr Łopu-
szyńska stawiała pierwsze kroki 
do realizacji swoich marzeń w  za-
kresie przedłużania młodzieńczej 
kondycji skóry, towarzyszył jej cały 
świat medyczny, który również de-
biutował na tym polu. Wszystko 
wymagało dogłębnego poznania 
i  zrozumienia. Zasięgnięcia wiedzy 
u  źródeł. W  tamtym czasie to, co 
pragnęła robić dr Łopuszyńska było 
czystym wizjonerstwem. Częścią jej 
etyki pracy od początku był ciągły 
rozwój i  budowanie kompetencji. 
Regularnie uczestniczy w  kongre-
sach i  sympozjach medycyny es-
tetycznej. Świadomie wybiera inte-
resujące ją obszary. Po 20 latach 
treningu intuicji zawodowej od razu 
wie, jaka nowa kuracja lub technolo-

gia odniesie sukces i będzie służyć 
pacjentom. W  odróżnieniu do dnia 
dzisiejszego, 20 lat temu nie istniały 
gotowe produkty, rozwiązania i sieci 
sprzedaży znanych marek. Co było 
podobne, to ludzie pragnący czuć 
się atrakcyjni, chcący dbać o swoje 
atuty wizualne i  poszukujący spe-
cjalisty, który ich w tym wesprze.
Zespół lekarzy i  specjalistów pra-
cujących w  Gabinecie Kosmetyki 
Lekarskiej BELLA, który od nie-
dawna znajduje się przy ul. Pięk-
nej 19 w  Warszawie, to wciąż ten 
sam skład od 20 lat, powiększony 
adekwatnie do rozwoju gabinetu 
i  potrzeb rosnącej rzeszy klien-
tów. Zespół może liczyć nie tylko 
na skuteczne zarządzanie pracą, 
ale też na profesjonalne wspar-
cie, konsultację i  rozwój dzięki 
wewnętrznym szkoleniom prowa-
dzonym przez dr Łopuszyńską. Na 
współpracę z  BELLĄ zdecydowali 
się również specjaliści chirurgii pla-
stycznej najwyższej klasy tacy jak 
z dr T. Witwicki, czy prezesem Pol-
skiego Towarzystwa Medycyny Es-
tetycznej dr A. Ignaciuk. 
www.bella-derm.pl.

BELLA&MEDYCYNA

Reklama bella.indd   53 23.10.2015   08:54

Finnair is Europe’s first airline to 
receive and put into operation 
the new and long-awaited Airbus 
A350 XWB aircraft. Finnair intends 
to double its Asian traffic by 2020 
from the 2010 baseline, and the 
A350 fleet investment is the back-
bone of this strategy.  The company 
has ordered a total of 19 A350's, 
making it the biggest investment 
in Finnair's history.  The first four 
aircraft are expected to arrive in the 
fleet in 2015, with another seven be-
ing delivered in 2016 and 2017. The 
complete order will be fulfilled by 
2023.  The new A350 aircraft also 
plays a key role in Finnair's cargo 
strategy, providing up to 50% more 
cargo capacity by 2020. The A350's 
first scheduled commercial flight, 
from Helsinki to Amsterdam and 
Oslo will be on October 9, 2015 as 
part of its crew familiarisation tour.  
The first Finnair Airbus A350 XWB 
will enter into long-haul service on 
November 21, 2015 on Finnair’s 
Helsinki-Shanghai route.

Airline
Finnair

airBus 350 XwB 
to fly  
to sHaNgHai
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pragnęła robić dr Łopuszyńska było 
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cujących w  Gabinecie Kosmetyki 
Lekarskiej BELLA, który od nie-
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ale też na profesjonalne wspar-
cie, konsultację i  rozwój dzięki 
wewnętrznym szkoleniom prowa-
dzonym przez dr Łopuszyńską. Na 
współpracę z  BELLĄ zdecydowali 
się również specjaliści chirurgii pla-
stycznej najwyższej klasy tacy jak 
z dr T. Witwicki, czy prezesem Pol-
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Business  
in Bangkok

is Thailand turning a corner? The government  
installed via military coup in 2014 has been at pains  

to point this out to the world, and evidence 
is mounting to suggest it may be correct. 



O c t o b e r  2 0 1 5     |     15

C o v e r  S t o r y  | B u s i n e s s  t r a v e l l e r



16    |    N o v e m b e r  2 0 1 5

B u s i n e s s  t r a v e l l e r  |  C o v e r  S t o r y

political instability and econom-
ic malaise in the past couple of 

years had a chokehold on growth and the 
capital Bangkok endured the brunt of this. 
But June figures from the World Bank’s 
Thailand economic Monitor show growth 
expected at around 3.5 per cent for 2015, up 
from 0.9 per cent the previous year. 

Pros ANd coNs
Domestic demand has lifted, visitor figures 
in the first quarter are at their highest ever 
at 7.88 million, and overall public spend is 
up. Out of 189 economies, Thailand now 
sits 26th for ease of doing business, up from 
28th a year ago, says the World Bank.

There’s more evidence from hotel solu-
tions provider HRS, which shows Bangkok 
saw a massive 46.3 per cent growth in room 
rates in Q2 this year compared with the pre-
vious year. “With a more stabilised environ-
ment, people are more confident travelling 
back to Bangkok,” says HRS managing di-
rector for Asia-Pacific Todd Arthur.

“TCEB [Thailand Convention and Exhi-
bition Bureau] has been actively working 
towards rebuilding meeting planner confi-
dence, and has launched three campaigns to 
highlight three of the country’s key unique 
features as a business events host.

“With these campaigns … the country can 
expect to welcome more business events vis-
itors. The multiple-entry visa is [also] likely 
to be a trade boon, making it easier for busi-
ness travellers to visit often and attracting 
longer-stay tourists to the country.”

Still, security problems and instabil-
ity linger, the worst possible example being 
last month’s bomb attack downtown, which 
rocked the city. Thailand also has an ongo-
ing insurgency in the south and a bitter po-
litical polarisaton pruned by a military coup.

One of the city’s biggest stakeholders, 
Country Group CEO Ben Taechaubol, told 
Business Traveller Asia-Pacific the day after 
the attack that the losses on August 17 were 
deeply mourned by the nation. “It’s too soon 
for us to judge the ramifications of these ac-
tions, but it’s frustrating when economically 
our country was on a positive trajectory and 
[is now] hindered by the sudden shock of 
this appalling incident,” he says. “Nonethe-
less, I believe this will only have an interim 
impact on Thailand and our economy, as 
our people have time and time again shown 
spirit, unification, and resilience. Further-
more, our outlook will remain positive as 
our nation continues to show strong core 
fundamentals and economical potential.”  

The river of hoPe
If history is any guide Taechaubol is right, 
and the impacts of such one-off attacks, al-
though sharp, are usually short term when 
fundamentals are strong. And despite this 
event, the tide that may yet turn the capital’s 
fortunes, figuratively and literally, is the 
rejuvenation of Bangkok’s enduring water-
way, the Chao Phraya River. 

After a decades-long hiatus from develop-
ment, the big brands and the bigger devel-
opers have descended with a splash on the 

riverfront. Like squares on a chessboard 
they border the river of kings as it flows 
through Bangkok’s heart, multi-billion-dol-
lar developments that have sprung up as if 
preparing for a high-end battle for corporate 
dollars, retail and travel spend, and luxury 
hotel and residential investment.

David Robinson, spokesman for Bangkok 
River Partners, a group formed to market 
and attract local and international business 
and tourism to Chao Phraya, explains some 
history. “There’s been a couple of attempts 
at marketing the river as a destination, but 
this is the one that’s had the longest run,” 
he says. “It was started by the luxury ho-
tels here, between the Hilton and Sheraton 
down to the Anantara. So that includes Mil-
lennium Hilton, Royal Orchid Sheraton, 
Mandarin Oriental, Peninsula Bangkok, 
Shangri-La Bangkok, Chatrium Hotel Riv-
erside, Ramada Plaza Bangkok Menam Riv-
erside, and Anantara Bangkok Riverside.

“They started the project about two-and-
a-half years ago, and at that time the ambi-
tion was to promote the destination for the 
MICE industry. I advised them to broaden 
that out to make it a wider destination for 
leisure and tourism.”

Bigger projects have kicked in. Country 
group’s uS$1 billion Chao phraya estate 
project has three properties – Capella Hotel 
Bangkok, Four Seasons Hotel Bangkok and 
Four Seasons Private Residences – on 14.2 
acres at Soi Charoen Krung, the oldest and 
first road in Bangkok, an area steeped in his-
tory and cul tural significance. The develop-



That’s the reason they had to build Suvarnabhumi  
in the beginning, because Don Mueang was too small, and was  

a military airbase originally.

ment is low-density luxury and lifestyle-
oriented and according to the group was the 
Crown property Bureau’s last remaining   
“golden site” on the river.     

“It’s very exciting to have the space in the 
city to do this development. Bangkok’s got a 
piece of the city that hasn’t been touched for 
30 years and it’s moving that way now,” says 
Richard Scott-Wilson, director of Hamiltons 
International, master planners for the project.  

NeW hoTeLs iN The ciTy
Within Chao Phraya Estate, the Four Sea-
sons hotel has 312 guest rooms and boasts 
the largest suites in the market, along with a 
1,400 sqm ballroom on 200 metres of prime 
river frontage. The Four Seasons 73-storey 
residential tower is designed so that all 355 
units are corner units with views of the river 
and city. The Capella offers 101 guest rooms 
and river villas all focused on the waterfront.  

Country group’s Ben Taechaubol was edu-
cated in Australia but has the demeanour of 
Thai gentry – quietly spoken, polite, and very 
determined that his first massive project for 
the family business will succeed.  “A project 
like this is really the opportunity of a life-
time,”  he says. “This piece of land, anyone in 
Thailand will attest that you simple can’t find 
something like this, and so when we first saw 
it immediately the instinct was to acquire it.”

Taechaubol says more than 300 individual 
title negotiations took place over four years 
just to get the land required. His company 
is backed by Chinese investment, mainly 
via the export-import Bank of China and 
sealed in a 2013 ceremony overseen by none 
other than Chinese premier Li Keqiang and 
former Thai prime minister Yingluck Shi-
nawatra. Not surprising with Taechaubol’s 
strong business roots in China via his father 
and grandfather, both of whom served as 
presidents of the Thai Chinese Chamber of 
Commerce. Not long after the signing, Bei-
jing Construction Engineering Group was 
installed as main contractor.

“It’s meant to be a waterfront lifestyle, 
which cannot be replicated again – mean-
ingful luxury and timeless elegance are my 
descriptions, ” Taechaubol says of his project.

At the group’s Hong Kong exhibition in 
mid-May, Country Group registered sales 
of THB700 million baht (US$20 million), 
the highest amount ever for a Thai luxury 
project in the city, according to the South 
China Morning Post. As property surges in 
Hong Kong, investors are seeing the value 
in high-end projects, especially on a weak 
baht. And residences collaborated on by top-
tier design consultants Hamiltons Inter-
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national and interior design firm BAMO’s 
Gerry Jue, a man familiar with the Four 
Seasons brand, seem to be successfully lur-
ing Hong Kong and Chinese money.  

bANgkok’s high LiNe
At the front of Chao Phraya Estate, a riv-
erfront park and public walkway is being 
planned and designed by the urban design 
and development Centre with Chulalong-
korn University. This kind of public space 
on the Chao Phraya is a first for Bangkok, 
and Country Group has supported the move.
Known as the Yannawa Riverfront project, 
Bangkok’s first river promenade will extend 
1.2 km from in front of the Country Group 
site to the Saphan Taksin BTS Skytrain sta-
tion on one of the river’s most spectacular 
reaches. With walking and biking trails, 
shaded areas and art installations planned, 
Taechaubol says the project is  “on a par with 
icons like the High Line in New York”. 

Across the river, Iconsiam is a massive 
competitor – a US$1.54 billion initiative, the 
largest amount ever invested by the private 
sector in a property endeavour in Thailand 
– from partners Siam Piwat, Magnolia Qual-
ity development Corporation and Charoen 
Pokphand Group. 

Covering 20 acres and due for completion 
in 2018, the project features The Residences 
Mandarin Oriental Bangkok, the brand’s first 
residence project in Southeast Asia with 146 
waterfront residences on 52 floors. Also in-
cluded is the 70-storey Magnolia Waterfront 
Residences, two high-end retail complexes 
on 130 acres, and other attractions including 
a cultural museum.

“If you look at the riverfront from the 
south, it’s mostly industrial with warehouses 
and so on. When you get closer in there are 
more condominiums. But when you pass the 
Sathorn Taksin bridge, these are the most 
prime riverfront locations. Then you get into 
the old city, temples, the palace … mostly re-
stricted to commercial development,” says 
Magnolia international Corporation manag-
ing director Thanawan Chaiwatana.

“So to me this is the prime location, and 
when you focus here you see the Mandarin 
Oriental, Shangri-La, Peninsula, all the lux-
ury hotels.”

Both of these large-scale developments will 
have facilities for yachts and water transport.

other developments on the river ride 
worth noting include the 26-storey Avani 
Bangkok Riverside Hotel & Spa from the 
Minor Hotel Group (Thailand’s first Avani), 
and some lavish residentials including the 
57-storey Canapaya Residences and 54-storey 
Menam Residences.  

So, the river renaissance has begun, but 
how successful these plans are and how many 
visitors will come, stay, shop and maybe even 
invest may largely depend on practical solu-
tions to long-held infrastructure problems. 

The ciTy’s boTTLeNeck
Logistically, the city’s airport facilities are 
inhibiting Bangkok’s growth, no small 
problem considering the Tourism Author-
ity of Thailand (TAT) forecasts 28.8 million 
visitors this year spending an estimated 
THB1.4 trillion (US$40 billion). Through-
put at the facilities is more than twice that 
number. 

The government has announced an up-
grade of Suvarnabhumi Airport, also called 
Bangkok International Airport – which is 
operating well in excess of its design capac-
ity of 45 million passengers a year – with a 
third runway and two new passenger termi-
nals. With the runway undergoing an envi-
ronmental health assessment and one of the 
terminals awaiting government approval, 
timeframes are sketchy.

Don Mueang, Bangkok’s low-cost carrier 
airport and the nation’s second-largest with 
a capacity of 18.5 million, will also have its 
Terminal 2 and other facilities upgraded so 
that both facilities can cope with 120 million 
passengers a year by 2021, according to Air-
ports of Thailand, with capacities of 80 mil-
lion and 30 million, respectively.

  “It’s funny, when they first started let-
ting airlines back to Don Mueang, in the 
beginning they allowed them to use the 
domestic terminal. After three months they 
allowed them back to the international ter-
minal, and now the international terminal 
is crowded again, mainly with the low-cost 
carriers,” says Suvadhana Sibunruang, di-
rector of marketing development and com-
mercial communications at Thai Airways.

“That’s the reason they had to build Su-
varnabhumi in the beginning, because Don 
Mueang was too small, and was a military 
airbase originally. It’s so narrow, and expan-
sion can only be in one direction.” 

The facilities are ageing, and the flagship 
is also experiencing turbulence. Suvadha-
na says the airline cut unviable uS routes 
recently to focus more on european and 
regional services, and a restructuring that 

So, the river renaissance has begun, but how successful these plans are and how many visitors  
will come, stay, shop and maybe even invest may largely depend on practical solutions  

to long-held infrastructure problems.
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has included the phasing out of more than 
40 older aircraft has inevitably resulted in a 
second quarter loss following encouraging 
profits in the first quarter. 

other woes include being slapped with a 
number of warnings and flight bans to des-
tination countries following safety concerns 
from the international Civil Aviation or-
ganisation (iCAo) and the uS Federal Avia-
tion Administration that are understood 
to revolve around air operator certification 
processes and a shortage of qualified De-
partment of Civil Aviation staff to carry out 
safety inspections at home. Unfortunately 
for Thai Airways, this solution lies with the 
government. 

“Right now the government itself, the 
Ministry of Transport and [Civil] Aviation 
[Department], have been having problems 
with the FAA and ICAO,” says Suvadhana.   
“We at Thai Airways have been inspected at 
ports of arrival and have been okayed, but 
our government needs to fix its compliance 
problems fast.”

TrAffic NighTmAre
Away from the airport congestion, another 
stumbling block preventing the city from 
transcending to a shinier developed sta-
tus is the ubiquitous headache of getting 

around. Bangkok traffic has been notorious 
for decades, and although much improved 
due to mass transport initiatives, getting 
from A to B on the roads can still take hours 
depending on when you move.

The government’s transport plan – part 
of a US$90 billion infrastructure invest-
ment plan for 2015-22 announced last Octo-
ber that includes the airport revamps and is 
in essence patched together from the blue-
prints of previous democratically elected 
governments – includes an upgrade for the 
Airport Rail Link network.       

The mass transit railway system for the 
city and vicinity will be extended substan-
tially with the acceleration of four new lines 
under construction and at least seven more 
lines either in the bidding process or await-
ing approval – routes that in all traverse 
more than 250km of the city. A switch to a 
double-track system for high-speed trains 
connecting the city with the rest of the 
country is also a priority. 

goverNmeNT is The key
With these best-laid plans, private invest-
ment and support is still key, as well as the 
government’s budget disbursement for its 
own initiatives, as deputy prime minister 
Pridiyathorn Devakula has admitted. So 

what do the big developers think? Thanawan 
sees stability as the key component for the 
city. “The government’s plan is quite good, 
but no matter how much they build, the 
traffic will still be a problem. There are big 
plans, but it will take five to 15 years to build 
everything.”

But he sees a bright side. “For the major 
destinations, the mass transit planning is 
well covered. It is only a question of how fast 
we can do it. The issue with me is the poli-
tics, rather than the capital. If the political 
stability is quite high, then the plans have a 
high probability to be executed.”

Taechaubol goes further.   “The things 
to me that are holding us back are a lack of 
clear government direction to seize on our 
very solid foundations and take it to the next 
level via initiatives that will encourage busi-
ness and shopping, spending, and a differ-
ent kind of hospitality experience,” he says.

Whether a caretaker government that is 
struggling to fix even its flagship carrier’s 
inspection problems can successfully steer 
through an evolutionary transport plan 
and guide the city into its next phase is in 
question. Perhaps listening to the develop-
ers and other stakeholders that are getting 
it right in areas like Bangkok’s riverfront 
may be the key.

UNLOCK
THE WORLD
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one&only reethi rah
hotel mALdives

The private island built 
from scratch and in-
timate villas tucked 
away in lush green-

ery with private beaches and 
excellent cuisine. Owned by 
One&Only hotel group, the 
reethi rah hotel in the Mal-
dives is a place where you can 
recharge your batteries for long 
months.

WhERE IS IT?
one&only reethi rah is situ-
ated on a small island in the 
North Male Atoll, several dozen 
kilometres from the Male inter-
national Airport. I must admit 

that the place is a true miracle 
of the human imagination and 
(keeping all the proportions) 
resembles the palm island in 
Dubai. Carefully designed to 
the tiniest detail and formed on 
a shallow lagoon, the man-made 
island takes a fabulous shape, 
showing how the nature can 
beautifully collaborate with hu-
man ideas.

guests are brought here by 
the hotel motor yacht that deliv-
ers them to a private marina. 
The setting is truly impressive, 
with broad, white, sandy beach-
es surrounded by palm trees, 
the untouched nature and the 

turquoise waters of the Indian 
Ocean. Most people who arrive 
here for the first time, call the 
place a real paradise on earth. 
And they do not exaggerate.

ThE VIllAS
Reethi Rah offers 128 private 
villas. 96 of them are Beach Vil-
las, each with access to a private 
stretch of beach surrounded 
by exotic plants. 32 villas sit 
on stilts in the lagoon and are 
separated from each other by a 
reasonable distance to guaran-
tee ultimate relaxation.  Each 
villa comes equipped with an 
LCD TV with satellite channels, 

CoNTACT
One&Only Reethi Rah
North Male Atoll
Maldives
+ 960 664 8800
reservations@oneandonlyreethirah.com
reethirah.oneandonlyresorts.com

PRICE
US$1,100 per two adult guests 
per night plus a child under 12

Tried & Tested
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a hi-fi system, a DVD player, an 
iPad docking station, as well as 
broadband internet access.

The smallest, 135 sqm Beach 
Villas have a spacious bedroom, 
a bathroom with a changing 
room, as well as a 26-metre ve-
randa that also serves as a living 
room. Slightly larger, 165 sqm 
pool Beach Villa offer all the 
amenities of Beach Villas plus a 
23 sqm outdoor swimming pool 
on the beach.

Then there are the largest, 
322 sqm Grand Beach Villas. 
Surrounded by exotic and lush 
greenery with access to a pri-
vate beach, they offer ultimate 
comfort and discretion. They 
are also suitable for family holi-
days, with two bedrooms, a din-
ing room, a living room and a 
50 sqm pool. However, the best 
family option would be duplex 
Beach Villa pool that consists of 
two adjacent 300 sqm villas with 
an outdoor swimming pool be-
tween them to be used by two 
befriended families.   

The most spectacular villa 
on the island is grand Sunset 
residence with a separate road 

leading to its lockable gate and 
a private 2,000 sqm beach. 
The guests of the residence 
can move around the island by 
means of electric four-seat bug-
gies. The residence consists of 
two adjacent villas and a pool. 
it also comes with SMeg Wine 
Cellar Bar, coffee and tea mak-
ing facilities, iPads, as well as 
Bang & Olufsen and Bose hi-fi 
systems. Add to this the option 
to order daily breakfast that is 
prepared by your own chef in 
the villa’s well-equipped kitch-
en.  

If, however, you feel like stay-
ing as close to the lagoon, you 
can choose from three types 
of villas. The smalles one is a 
150 sqm Water Villa with a ter-
race from which you can enter 
directly into water. Water Villa 
with Pool, as you may guess, 
comes also with a 40 sqm ve-
randa with a pool. However the 
most luxury and spacious is the 
241 sqm Grand Water Villa with 
Pool, which comes with a large 
bedroom, a bathroom, a living 
room and a pool with direct ac-
cess t the ocean.

CUISINE
The resort-island offers seven 
venues where you can try vari-
ous dishes and cuisines. You 
can also order private dinner to 
be made in your own villa or on 
your beach.

The most impressive and remi-
niscent a temple is the reethi res-
taurant, built directly by the sea. 
it serves a modern blend of Asian 
and Mediterranean cuisine. Every 
Monday the chef prepares italian 
pasta, gnocchi and risotto, while 
every Friday you can try here the 
flavours of Asian cuisine - from 
hot Thai salads, through mild 
Japanese ones to Peking duck.

rah Bar is a good place for 
vege food aficionado. You will en-
joy here a cornucopia of healthy 
salads, wraps and snacks. The 
restaurant also offers low-cal-
orie smoothies squeezed from 
fresh exotic fruit. In the even-
ing the bar is the place to go for 
various drinks, rums and music 
straight from the indian ocean 
area and... the Caribbean. Every 
Thursday you can enjoy here 
delicious dinner with your feet 
dipped in... water.

The private island 
built from scratch  
and intimate villas 

tucked away 
in lush greenery with 
private beaches and 

excellent cuisine. 
it is a a place where 

you can recharge your 
batteries for long 

months.
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Tried & Tested

hotel mALdives

Tapasake offers mainly Japa-
nese cuisine, including sushi, 
Japanese tapas and the tradi-
tional sake.  

Fanditha is a venue decorated 
in Arabic style and serving food 
of that region. It is worth visit-
ing it during the Middle eastern 
night to try the delicious dishes 
of Lebanese, Turkish and Syrian 
cuisine. All this among Arab 
carpets, hammocks and bam-
boo sun loungers.

Those who love organic veg-
etables, will definitely pay a 
visit to Chef’s Garden. All the 
ingredients used for the dishes 
are picked directly before they 
are prepared, so you can be sure 
that they are fresh and healthy. 
And on Sultry Jazz Nights 
guests can listen to good music 
here while tasting delicious or-
ganic wines.  

The Beach Club is in turn a 
perfect place to have lunch. It 
is famous for mouth-watering 
grilled dishes as well as sea-
food. You can also smoke here 
the hookah (a waterpipe).

Epicure is a unique place - a 
bodega with a wide variety of 
wines on offer, including those 
from California, Tuscany, Bor-
deaux and RSA. On request 
the local sommelier can organ-
ize blind tasting of any variety.  
Those who wish to improve their 
knowledge of wines can take 
part in Wine Master Classes.

Another interesting option is 
Private Dining, which is dinner 
organized in your villa or on the 
beach - the venue and the menu 
depend only on your whim.

SPA SPoRTS 
AND ATTRACTIoNS
A real holiday on an exotic island 
would not be complete without 
using the rich offer of the local 
spa centre. As part of the Un-
wind. Restore. Elevate philoso-
phy, you can calm down here, 
using a variety of treatments, in-
cluding a 2-hour Ancient Heal-
ing Journey, One & Only En-
ergy Equaliser or volcanic stone 

Broad, white, sandy beaches surrounded by palm trees, the untouched nature 
and the turquoise waters of the Indian Ocean.
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it is a true miracle  
of the human 
imagination.  

Carefully designed  
to the tiniest detail and 

formed on a shallow 
lagoon, the man-made 

island takes  
a fabulous shape, 
showing how the 

nature can beautifully 
collaborate  

with human ideas.

compress. The offer of massages 
includes Balinese, Swedish and 
aromatherapy. As you might 
expect it from this part of the 
world, you can also enjoy here 
Ayurvedic treatment, as well as 
yoga, tai-chi and pilates classes. 
There are also boxing or kick-
boxing classes for men.

What about other sports? 
Well, they are in abundance 
here. Reethi Rah has prepared 
for its guests two lighted tennis 
courts with hard surface, and 
an 8-metre climbing wall with 
five routes of varying difficulty. 
guests can dive and snorkel 
around the resort’s beautiful 

coral reefs, use jst skis, rent a 
speedboat, canoes, as well as 
small catamarans. There are 
even two several kilometre long 
jogging trails.

Those who wish to have get 
acquainted with the local cul-
ture, can take a one-day trip by a 
traditional Maldivian dhoni sail-
ing boat to see the north Male 
Atoll. The attractions of the trip 
include fishing, snorkellin and 
picnics on uninhabited islands. 
You can also go on plane trip 
round the area.

reethi rah is a kid-friendly 
place. For the youngest holiday-
makers (4-9 years old) the resort 

has prepared special daily pro-
grams called KidsOnly, while the 
older ones are welcome to partic-
ipate in OneTribe program.

VERDICT
it is a great place to spend a 
long holiday. Silence, turquoise 
lagoons of the Indian Ocean, 
the remarkable hospitality of 
the service and the wide array 
of interesting activities, make 
it a perfect venue for those who 
want something more besides 
sunbathing. It is simply a five-
star place offering the highest 
quality of service and amenties.

Rafał Sobiech
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swissôtel tallinn
hotel TALLiN

This luxurious and 
extremely comfort-
able hotel is the tall-
est building in the 

Estonian capital. Its large win-
dows overlook the charming 
old Town of Tallinn and the 
dark waves of the Baltic Sea. It 
is a perfect place to stay both for 
business travellers and those 
wishing to spend here a roman-
tic weekend.

INTERIoRS
Tallinn's international Air-
port is only 15 minutes away, 
while the beautifully restored 
medieval old town, a UNESCO 
World Heritage Site with dis-
tinctive cobblestone streets, 
is only a 10-minute walk from 
the hotel.

The hotel offers 238 rooms 
and suites that provide breath-
taking panoramic views of Tal-
linn including the port (192 
Swiss Advantage Standard 
rooms, 34 Executive rooms, 11 
One Bedroom Suites, 2 Execu-
tive Suites and 1 presidential 
Suite). Business travellers will 
appreciate the Executive rooms, 
which have large working desks, 
and ergonomic chairs. Their 
guests have also free access to 
the Swiss executive lounge 
with complimentary snacks, 
cocktails and meeting facilities.

All rooms and suites are dec-
orated in a modern and stylish 
manner. The interiors are dom-
inated by bright colours, com-
plemented with the shades of 
red and purple. They were de-

signed by estonia-born interior 
designer Meelis Press. Paint-
ings on the walls are, in turn, 
the works by Estonian artists. 
The amenities in the rooms in-
clude a large bed, a desk with a 
comfortable chair, a table with 
seats, designer lamps, a large 
plasma TV, as well as coffee 
and tea making facilities. The 
bathrooms are unique places as 
well, separated from the rest of 
the room by glass sliding walls. 
They come equipped with a 
shower cabin, two wash basins, 
as well as a bathtub with the 
view of the sea. Almost all the 
rooms overlook the Baltic Sea, 
which is a true advantage of 
the hotel. Free WiFi is available 
throughout the whole area of 
the hotel.

CoNTACT
Swissôtel Tallinn
Tornimae Street 3
10145 Tallinn
Estonia
tel.: +372 624 0000
www.swissotel.com/hotels/tallinn

PRICES
starting at €135

Tried & Tested
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PURoVEl SPA & SPoRT
My favourite corner in Swissô-
tel Tallinn was undoubtedly the 
purovel Spa & Sport wellness 
centre. It is a spacious and beau-
tifully decorated facility that 
deserves all possible prizes. Its 
professional massage therapists 
and beauticians make wonder 
to restore to life businesspeople 
tired after exhausting meet-
ings. The number of treatments 
is head-spinnings: from hydro-
therapy to hot stone massage. 
noteworthy is also the large illu-
minated swimming pool where 
water has the perfect tempera-
ture of 32 degrees Celsius. Add 
to this sauna and steam room, 
as well as a well equipped fit-
ness club.

BARS AND RESTAURANTS
Whether for relaxing drinks 
and snacks with colleagues or 
friends, a light lunch, or fine 
dining with a selection of fine 
wines, Swissôtel Tallinn's three 
restaurants and two bars of-
fer just the right atmosphere, 
service and cuisine for all oc-
casions. The most spectacular 
of them is Horisont restaurant 
where you enjoy the panorama 
of Tallinn, tasting delicious 
drinks and seafood. Coffee and 
sweets aficionado will certainly 
go to Cafe Swiss that offers 
Swiss specialities, as well as No3 
deli lounge & Bar to sample 
delicious cakes and sandwiches. 
And at the end of the day, you 
can go to Horisont Bar that al-

ways draws a stylish crowd with 
cocktails and pulsating music.

VERDICT
Swissôtel Tallinn deserves every 
one of its five stars. It is an ideal 
venue both for a large convention 
and a small business meeting. 
All the meeting rooms have ac-
cess to the natural daylight. The 
largest one is the ballroom for up 
to 500 guests, which comes with 
integrated translation booths, a 
media room and a comprehen-
sive, cutting-edge technical infra-
structure. If you need any special 
equipment, Swissôtel Tallinn can 
organize that for you too: a Swiss 
Meeting Concierge is always on 
hand to provide assistance. I defi-
nitely recommend it!

Whether for relaxing 
drinks and snacks with 
colleagues or friends, 
a light lunch, or fine 

dining with 
a selection of fine 
wines, Swissôtel 
Tallinn's three 

restaurants and two 
bars offer just 

the right atmosphere, 
service and cuisine 
for all occasions.
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open horizons
hotel mercure gdynia centrum gdyNiA

Mercure gdynia 
Centrum is an 
iconic hotel. Built 
in 1983 it imme-

diately became gdynia’s land-
mark, towering over Kościuszko 
Square and the Southern Pier. 
It combines high quality of ser-
vice with local history, alluding 
through its design and menu to 
the traditions of the city.

gdynia is fashionable and 
promotes major events. In Sep-
tember it becomes the capital of 
the Polish film industry, when 
the polish Film Festival takes 
place here. 

Great banquets to open and 
close various events gather on 
the terrace thousands of promi-
nent figures of the national 
show business. The term “hotel 
of the stars” can therefore com-
plement the real name of the 
property.

BUSINESS fACIlITIES
Mercure gdynia Centrum is 
well-prepared to handle large 
events of diverse nature: from 
wedding receptions, through 
festivals and team-building 
events to scientific or business 
conferences and banquets. The 
property boasts the largest con-
ference facilities in the Tri-City, 

with a total floor area of over 
1,400 sqm. Another advantage 
is the hotel’s car park for 200 
vehicles.

The air-conditioned and fully 
equipped conference rooms on 
the ground floor are arranged 
around the outline of the build-
ing. As a result, eight of them 
have access to natural light. 
The conference rooms are com-
plemented by the banquet hall 
with 270 seats that fill up during 
breaks in meetings.

Mercure gdynia Centrum 
offers 294 smoke-free accom-
modation of different type: 
Privilege, Standard and Family 
rooms as well as Suites.

There is also a wellness and 
fitness centre with indoor pool, 
sauna and a solarium.

WINESToNE
On the ground floor, in the very 
centre of all the events, you can 
find Gdynia’s first Winestone. 
This hotel lobby also plays the 
role of an “a la carte” restaurant 
and a shop. Thisoriginal concept 
was introduced by paweł Anders 
and implemented throughout 
the whole Mercure chain.

You can try here genuine 
sourdough baguettes with rai-
sins, olives, delicious pate and 

fine wine, which is carefully se-
lected and unavailable in other 
stores. Selected brands from 
around the globe, refreshing, 
fruity, light and full of aroma, 
tempt with their attractive notes. 
Luckily, they are also affordable. 
The prices start at PLN 20, be-
cause the whole philosophy of 
Winestone concept is based on 
accessibility and openness. I 
recommend staying here a little 
longer and use the professional 
assistance of Łukasz Taboła 
who will introduce you into the 
worlds of wine tasting.

in Winestone all dishes are 
made with fresh ingredients. 
You should try the sets served on 
“les planches” that consist of sev-
eral species of smoked fish.

The restaurant also serves 
saute cod fried on kashubian 
oil, fish soup with smoked salm-
on and shrimps, as well as more 
traditional, meat dishes with 
Polish pork, beeed and duck.

VERDICT
The hotel stands out with its 
original and comfortable interi-
ors, as well as perfect location. 
no doubt that with such facili-
ties Mercure gdynia Centrum 
is an ideal offer for both busi-
ness and leisure travellers.

CoNTACT
Mercure Gdynia Centrum
ul. Armii Krajowej 22
81-372 Gdynia
accorhotels.com 
mercure.com

With its perfect 
location, modern 
design and high 

quality of service, 
Mercure gdynia 

Centrum is ideally 
suited to the needs of 

individual  
and business

Tried & Tested
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Part of the Thomas Cook Group

Podróżuj wygodnie.

www.condor.comBorn to fl y.

The new Condor Business Class.

Leć z Warszawy, Krakowa, Katowic, Gdaćska, Poznania, 
Wrocławia czy Rzeszowa przez Frankfurt lub Monachium 

do swojego wymarzonego miejsca na świecie.
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seller's market
Africa is considered the next frontier for global brands, 

from fashion to fast food to electronics. Jane Labous  
outlines the abundant opportunities for business.
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Wandering around 
Accra Mall in gha-

na’s capital, it’s hard to believe that this city 
was ever considered part of the “developing 
world”.

Fashionable couples promenade through 
Mango, Puma, Levi’s and Apple stores; 
women emerge from glamorous boutiques; 
a huge supermarket sells everything from 
ice cream to barbecues; a five-screen cine-
ma shows all the latest Hollywood releases; 
and there’s parking for 900 cars – many of 
them flashy SUVs.

All this without mentioning the food 
court offering fried chicken, smoothies and 
a bouncy castle for the kids. 

drive there via the spiralling highways of 
the city, meanwhile, and you see glossy ad-
verts for iPhones, beauty products, flights, 
mortgages and the luxury condos that have 
recently appeared in the region.

It’s the same in many major African cit-
ies. Nairobi, Lagos, Cairo and Dakar are 
all experiencing a shopping boom: it’s the 
new fashionable pastime, along with fitness 
(gyms are having a moment, too).

In Dakar, the Sea Plaza mall houses 44 
shops including Benetton and Aldo, ten 
restaurants, a cinema and a spa run by the 
Radisson hotel group on a site that, back 
in the 1990s, was a rugged bit of cliff over-
hanging the Atlantic ocean without a paved 
road running past it.

In Lagos, the Ikeja mall opened in 2012, 
while the palms centre is home to brands 
including Hugo Boss, Mango, Mac, Wran-
gler, Swatch and Sony, plus a cinema, food 
court and 1,000 parking spaces.

In Lusaka, Zambia, several complexes of-
fer supermarkets, clothing, electronics and 
everything in between, led by South African 
retailer Shoprite and Woolworths.

There is more growth to come. In two 
years’ time, it’s anticipated that there will be 
179 new malls in Africa.

Julien Garcier, managing director of 
Sagaci Research, which in 2013 predicted 
strong retail growth across the continent 
by 2017, says: “The number of new malls is 
impressive, driven by retailers’ growing in-
terest in looking for new growth opportuni-
ties. We are today at a major turning point 
across the continent.”

NeW geNerATioN
A burgeoning African middle class with 
disposable income and a high awareness 
of global brands via films, TV and music is 
driving the demand for consumer goods. 

Africa has the world’s youngest population, 
with more than half under 20.

The consumption habits of these young 
people are quite different from their elders 
– they are more likely to search for infor-
mation online, seeking products and stores 
that reflect the right image; they are more 
brand-conscious, looking for the latest fash-
ions and trends; and they like to try new 
things. Combined with urbanisation and 
the increased availability of credit, it seems 
like a winning formula.

In the cities, more and more people are 
flocking to malls rather than the smaller, 
informal shops and markets that have been 
the traditional choice. They are seen as plac-
es to eat, drink and socialise. 

According to McKinsey, Africa’s consum-
er-facing industries are predicted to grow by 
more than US$400 billion by 2020, account-
ing for more than half of the total revenue 
increase that all businesses are expected to 
generate there by the end of the decade.

Research by Euromoney shows that, 
since 2000, consumer spending in sub-

Saharan Africa has grown at a steady 4 per 
cent per year, reaching almost US$600 bil-
lion in 2010. The market is expected to be 
worth US$1 trillion by 2020.

These are impressive figures, represent-
ing glittering opportunities for brands and 
property investors. Many consider the con-
tinent to be something of a new frontier in 
retail terms, with its huge, untapped source 
of potential consumers.

Karl-Hendrik Magnus, a McKinsey ana-
lyst based in South Africa who worked on a 
report called The rise of the African Con-
sumer, says: “The key factor here is that 45 
million households  across the continent 
are entering the ‘discretionary income’ sec-
tor. They have enough to spend, not just 
on bread and other basics but on non-es-
sentials such as entertainment and aspira-
tional goods. Ultimately, we’re sitting in the 
second-fastest growing region in the world, 
after Asia, and that’s underlying this.”

Grant Hatch, former South Africa strat-
egy lead at Accenture, says there are nine 
countries that will account for almost 75 
per cent of total consumer spending in sub-
Saharan Africa by 2020: Kenya, Ethiopia 
and Uganda in the east; Angola, Zambia 
and South Africa in the south; and Senegal, 
Ghana and Nigeria in the west.

“Within these attractive markets are a 
wide range of consumers for whom com-
panies must tailor appealing, differentiated 
offers,” Hatch says. He recommends that 
they develop a deep understanding of com-
petitors, and build partnerships and trust 
with local producers.

“Company managers need to be prepared 
to walk the markets and gain insights from 
talking to street vendors, watching consum-
ers and building a qualitative model of how 
the market operates,” he says.

THINK LOCAL
Still, many brands have little idea how 

to translate the opportunities into action 
and profit. International investors have to 
compete with traditional “umbrella” mar-
ket stalls often offering cheap or counterfeit 
goods.

A lack of information about the African 
consumer is leaving companies at a disad-
vantage, and it is those with years of experi-
ence here that do well.

Then there is corruption and bureaucra-
cy to overcome, while the logistics can be 
unreliable and infrastructure lags behind 
much of the developed world. Plus, the very 
diversity of Africa – 54 countries with dif-
fering cultures, languages, demographics 

A burgeoning African 
middle class with disposable 
income and a high awareness 

of global brands via films,
 TV and music is driving

the demand for consumer 
goods. Africa has the world’s 

youngest population, 
with more than half under 20.
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and currencies – makes local knowledge 
implicit to success.

it is notable that the brands that are suc-
cessful are those creating market-specific 
products catering to  the needs of the con-
sumer in different countries. Africa is enor-
mous, and the taste of shoppers in Senegal 
differs widely from those in Kenya or Zam-
bia. David Gyori, executive director of Bank-
ing Reports, which provides banks with re-
search and analysis of economic markets in 
Africa, says it is the brands that understand 
these specificities that do best.

“The African consumer is changing at 
high speed, so a dynamic understanding 
of their journey is what makes a Western 
brand especially successful,” he says. “Part 
of this understanding is the right price 
point, one that takes buying power into ac-
count and that brings the joy of owning a 
certain brand to the customer at an afford-
able price.”

Despite controversies, Nestlé has been 
present in Africa for decades, specialising 
in food products such as instant coffee and 
powdered milk – yet a recent announcement 
that it will scale back its operations has been 
attributed to a misunderstanding over the 
past few years of the continent’s changing 
consumer base. It is seen to have chased 
the middle class while neglecting the low-

income consumer that was always its major 
customer base.

mArkeTs To coNQUer
In contrast, Unilever has adjusted its strat-
egy to take into account local needs, result-
ing in double-digit growth on the continent 
over the past decade.

It has created affordable food, water-thrifty 
washing  powders and grooming products 
to fit local tastes, such as a line of black hair 
products in South Africa, which previously 
relied on expensive US imports. It has also 
packaged products in smaller sizes and at 
low prices to capture  the loyalty of poorer 
customers.Casino, the French supermarket 
giant, operates in Dakar, offering a huge 
range of products catering to this franco-
phone market. Still, high prices are prohibi-
tive – one afternoon I paid the equivalent of 
£6 for a kilo of French tomatoes and £5 for a 
goat’s cheese – and it will be a while before 
anyone but the very  wealthy  dakarois will 
shop there rather than at local markets.

gap entered the South African market 
in 2012, while Walmart purchased a major-
ity share in local retailer Massmart some 
years ago and has seen huge expansion on 
the continent using the same strategies as 
Unilever to launch products such as cheap, 
effective sun cream in South Africa.

other brands exploring the market in-
clude Zara,  Cadbury, Coca-Cola and KFC. 
Still, few international names have yet 
dipped their toes in the water, despite con-
sumers crying out for new places to shop.

“In Dakar, furniture and clothing is really 
expensive, even when it’s second-hand,” one 
Senegalese friend tells me. “We hear about 
shops like ikea and primark and we’d love 
to see them open here. Everyone would go.”

So how long will it be before such retail-
ers wise up?

Garcia says: “I’d agree that consumers are 
looking  for mass-market quality products 
[from the likes of] Primark, Zara and H&M. 
But entering these markets can be complex 
for those firms as they often face high im-
port duties and transportation  costs, and 
need to make sure that the market can 
handle their business. For Ikea, it’s going 
to take a long time before they enter the 
sub-Saharan African markets since it needs 
a very large customer  base, as well as the 
right infrastructure and customs set-up.”

Yet as shopping malls develop and multi-
ply, more and more brands should gain confi-
dence. Add e-commerce to the mix, enabling 
companies to enter  these sectors without 
going through the bricks-and-mortar store 
phase, and it could be that in 15 years, Africa 
will be the world’s new shopping heaven.

As shopping malls develop and multiply, more and more brands should gain confidence. 
 The solution could be e-commerce, which enables companies to enter various sectors without going 

through the bricks-and-mortar store phase.
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lufthansa group  
for winter

With the introduc-
tion of the new 
winter schedule 
on 25 October 

2015, the Lufthansa Group Air-
lines will offer their customers 
one of the densest route networks 
worldwide, featuring more than 
20,380 flights per week.  This 
winter, via their hubs in Frank-
furt, Munich, Zurich, Vienna 
and Brussels, as well as via many 
point-to-point routes, the Luf-
thansa group Airlines will serve 
261 destinations in 101 countries 
(previous year: 260 destinations 
in 100 countries).  Furthermore, 
in cooperation with 30 partner 
airlines, more than 18,000 code-
share flights will round off the 
respective flight offering, giv-
ing passengers access to an al-
most global network.  The win-
ter schedules of the individual 
group airlines will apply from 
Sunday 25 October 2015 until 
Saturday 27 March 2016. 

ThREE fARES
Now, the new price concept on 
domestic german and euro-

pean routes will also apply to 
Austrian Airlines and lufthan-
sa.   In Economy Class, travel-
lers can individually choose 
between the three graded fare 
options “Light”, “Classic” and 
“Flex”.  These options vary 
mainly with regard to the pos-
sibility of making advance seat 
reservations, re-booking or can-
celling flights, and permitted 
free luggage allowances.  Since 
tickets went on sale last July, 
the new low-priced “Light” fare 
option has proved popular with 
customers.  For all options, the 
lufthansa group Airlines as 
a premier airline still permits 
one free item of hand baggage.  
passengers are also offered free 
snacks and drinks on board, 
fixed seat allocation at the 
check-in counter as well as bo-
nuses for “award miles”, “status 
miles” and “select miles”. 

lUfThANSA
ExPANDS offER
This winter, Lufthansa will 
serve 197 destinations and op-
erate a total of 9,900 flights per 

week.  With the introduction of 
the winter schedule, Lufthansa 
is expanding its new interconti-
nental flight offering, which is 
tailored to the needs of leisure 
travellers.  Tampa (Florida), a 
new destination since 25 Sep-
tember, is the first of several 
new holiday destinations due to 
be added to the lufthansa route 
network from Frankfurt in the 
coming months.  From the end 
of October, Nairobi (Kenya) will 
be included in the lufthansa 
flight schedule, and at the be-
ginning of December, Cancun 
(Mexico), served mainly by 
charter flights, Malé (Maldives) 
and Mauritius will follow, with 
panama City rounding off the 
new timetable in March 2016.  
Good news for all Airbus A380 
fans: this winter, for the first 
time, Lufthansa will operate its 
flagship on the Frankfurt-Hong 
Kong route.  Services from Lux-
embourg will also be expanded, 
and with 28 weekly flights from 
Frankfurt and 24 flights from 
Munich, the Benelux countries 
will be served much more fre-

Furthermore,  
in cooperation with  
30 partner airlines, 
more than 18,000 

codeshare flights will 
round off the respective 

flight offering,  
giving passengers 

access to an almost 
global network.
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quently than before.  The new 
winter timetable will offer pas-
sengers an hourly connection 
from Munich to dusseldorf 
and Berlin-Tegel.  The easy-to-
remember flight times, which 
already apply to connections 
from Munich to Frankfurt and 
Hamburg, will now be extended 
to Dusseldorf and Berlin. Luf-
thansa flights from Munich to 
Berlin will take off on the hour, 
and to dusseldorf at half past 
the hour. 

This winter, Cape Town will 
once again be connected with 
the Munich hub.  From 25 Oc-
tober, the Airbus A340-600 
in a four-class configuration 
will take off daily for South 
Africa.  Lufthansa customers 
can also escape the cold winter 
weather and fly to new destina-
tions in the Canary islands - to 
Fuerteventura and Tenerife. 
From 19 December 2015, Luf-
thansa will take off every Sat-
urday to Kittilä, 170 kilometers 
north of the Arctic Circle.  The 
nearby skiing resort of levi is 
the largest winter sports center 
in Lapland. 

GERMANWINGS 
AND EURoWINGS
In the 2015/2016 winter time-
table, Germanwings and Eu-
rowings will offer a wide range 
of flights to 100 destinations 
in 36 countries, including in-
tercontinental destinations.  
germanwings flights to Berlin-
Schönefeld will complement 

the carrier’s existing services 
to Berlin.  A total of 35 flights 
per week will take off from Co-
logne/Bonn and Stuttgart to 
Berlin-Schönefeld Airport. Ger-
manwings will thus be the only 
airline flying from Cologne/
Bonn and Stuttgart to Berlin’s 
Tegel and Schönefeld airports. 

This winter, for the first time, 
the new eurowings will take off 
from its new Austrian base in 
Vienna, from where it will op-
erate non-stop services to Bar-
celona, Palma de Mallorca and 
London.  In November 2015, 
the airline will launch long-haul 
flights from Cologne/Bonn Air-
port with the Airbus A330-200 
aircraft.  The first of six inter-
continental destinations will be 
Varadero in Cuba.  Further desti-
nations will be phuket and Bang-
kok in Thailand, Dubai as well as 
puerto plata and punta Cana in 
the Dominican Republic.  

SWISS NEWS
This winter, the new SWISS 
flagship, the Boeing 777-300ER, 
will enter scheduled service 
on routes from Zurich. From 
January 2016, the new long-haul 
aircraft will be deployed on the 
Zurich-New York route.  With 
the introduction of the winter 
timetable, SWISS will boost 
frequencies on its routes to Sao 
paulo (Brazil) and Miami (Flori-
da), and will also expand its ser-
vices from geneva to destina-
tions in russia and portugal in 
order to meet seasonal demand. 

In total, SWISS will thus fly to 
105 destinations in 49 countries 
this winter. 

AUSTRIAN AIRlINES
In the 2015/2016 winter sea-
son, Austrian Airlines will offer 
its passengers a wide range of 
flights to as many as 130 desti-
nations in 59 countries.  From 
October, it will also offer flights 
to Mauritius and Colombo (Sri 
Lanka), and from November, to 
Marrakesh (Morocco). 

BRUSSElS AIRlINES
- NoT oNlY To AfRICA
Once again, Belgium’s leading 
airline is underlining its position 
as the Africa specialist with the 
launch on 26 october of a new 
connection between Brussels 
Airport and Ghana.  From that 
date, the Ghanaian capital Ac-
cra will be served four times a 
week. The flight schedule offers 
ideal connections to Germany, 
France, the UK, Italy, Austria, 
Switzerland, Scandinavia, and 
the USA.  The airline will also 
fly to Bremen five times a week, 
while Zagreb (6 flights/week) 
and Billund (12 flights/week) 
will be served for the first time.  
The Canary islands Tenerife and 
gran Canaria will be connected 
twice a week with Brussels Air-
port.  During the winter months, 
more flights will therefore be 
available to Monrovia (Liberia), 
Freetown (Sierra Leone), Lomé 
(Togo), Cotonou (Benin) and 
Ouagadougou (Burkina Faso).

This winter, 
lufthansa will serve 

197 destinations 
and operate a total 

of 9,900 flights 
per week.

With the introduction 
of the winter schedule, 

the carrier 
is expanding its new 

intercontinental 
flight offering.
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noVo2 lounge Bar 
 at noVotel

foR MoRE  
INfoRMATIoN Go To 
accorhotels.com The well-known novo-

tel brand is a perfect 
blend of modernity, 
comfort and gourmet 

cuisine. Observing the chang-
ing trends and trying to meet 
the expectations of customers, 
the brand successively intro-
duces to its properties across 
poland its restaurant concept 
noVo2 lounge bar. Although 
this innovative project has been 
implemented for only two years, 
it now enjoys extraordinary pop-
ularity. The proof of its popular-
ity may be the fact that it is still 
being developed and improved. 

Autumn is a good time for new, 
positive changes that guests 
will certainly recognize.
 
ThREE PIllARS of NoVo2
NOVO2 is a unique combi-
nation of restaurant and bar, 
based on three fundamental 
values: VITALITY or health, 
CONNECT-AINMENT, which 
symbolizes entertainment and 
the international nature of the 
concept, and IMAGINATION, 
which refers to inspiration and 
innovation.

ViTAliTY means serving 
dishes prepared mainly with 

natural and healthy ingredients 
provided by local, reliable sup-
pliers.

ConneCT-AinMenT or en-
tertainment in noVo2 is the 
hallmark of the whole concept, 
while with the wide selection 
of dishes of polish and interna-
tional cuisine it is possible to 
present creative flavour combi-
nations.

The last pillar - iMAginA-
Tion - means following the 
latest culinary trends, modern 
interior design and interesting 
events that make up the unique 
atmosphere of this place.
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NEW CUlINARY 
INSPIRATIoNS
The biggest changes can be 
seen in the menu of noVo2 
lounge bar. The new offer has 
been available since the begin-
ning of october and has already 
managed to find its fans. The 
menu features specialities of 
the Far East, such as various 
types of delicious Pad Thai, 
tender Shishimi duck, as well 
as traditional hummus with 
vegetables. You can also order 
a signature burger made with 
grilled beef and the polish spe-
ciality: beef cheeks served with 
healthy buckwheat groats. How-
ever the new dishes are not the 
only changes made to noVo2.

ENTERTAINMENT 
AS ThE hAllMARK
in addition to the very success-
ful jazz&culinary meetings 
dubbed “Cookin ‘Jazz’”, from 
november guests will have a 
chance to participate in an-
other exciting project called 
“In The Game”. All those who 
treat sports events as a great op-
portunity to meet their friends 
and jointly follow their favourite 
disciplines, will now be able to 
enjoy broadcasts of most impor-
tant events, not only from Polish 
pitches and courts. To better feel 
the atmosphere of the sporting 
events, for the duration of the 
project the staff of NOVO2 will 
change the design of the venue 
and their attire. There will be 
referee uniforms, sports caps 
and whistles. Guests will also 
have an opportunity to play 
there table football, popularly 
known as foosball.

“Wherever we implement 
the culinary concept noVo2, it 
gains crowds of loyal customers, 
not only because of its excellent 
cuisine, but also owing to the 
atmosphere it generates,” says 
Sabina Bartyzel, Area General 
Manager South region poland 
/ General Manager Novotel Kra-
kow City West at Accor. “The 
offer of noVo2 lounge bar fea-
tures exciting events, and that is 
why we have come up with the 
idea of music evenings called Fo
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The grand opening 
of the newly refurbished 

restaurant of novotel 
Kraków Centrum, 
based on noVo2 

lounge bar concept, 
was held on 

1 October 2015.

Cookin’Jazz or the In The Game 
project that is now being im-
plemented and is based around 
sporting emotions. The success 
of the concept is proved by the 
fact that we are continuously 
invest in it. Novotel Kraków 
Centrum boasts the new, over-
hauled noWo2 lounge bar and 
is the second property of the 
brand in the city - the first one is 
Novotel Kraków City West.”

NoVo2 NoVoTEl
KRAKóW CENTRUM
The grand opening of the newly 
refurbished restaurant of no-

votel Kraków Centrum, based 
on NOVO2 lounge bar concept, 
was held on 1 October 2015. 
During the culinary&jazz 
evening emceed by Łukasz 
Cioch, guests could taste dish-
es from the new menu, listen 
to great music and see a jaw-
dropping bartender show. The 
main attraction of the even-
ing was the culinary show by 
Andrzej Żylski, the head chef 
of noVo2, commented by a 
former juror of “Top Chef” 
programme and a famous culi-
nary celebrity Joseph Seeletso.
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steak By steak menu 
in sheraton  

and westin hotels

Since 19 October at Shera-
ton hotels in Warsaw, 
Cracow, Poznań and 
Sopot, as well as Wes-

tin Warsaw, you can try steaks 
prepared with the Argentine, 
American, Polish and Italian 
beef. The new offer is called 
Steak Steak and combines the 
highest quality beef with fine 
wines.

The descendants of the Amer-
ican cowboys and Argentine 
cattle drovers brought the art 
of preparing steaks to perfec-
tion. The secret of cooking the 

noblest portion of beef lies in 
a distinctive cut, the appropri-
ate method of frying, and good 
quality of meat. The quality and 
taste are mostly determined by 
the so-called seasoning process. 
The meat is stored in specific 
conditions and matures for four 
weeks, yielding exceptional fla-
vour, unique juiciness and taste.

Join the ranks of enthusiasts 
of genuine steaks and try the 
culinary blends of polish sea-
soned beef with best steak meat 
from the America Angus or 
Italian Chianina. This culinary 

feast will be complemented with 
carefully selected wine from 
various parts of the world that 
go in ideal harmony with the 
taste of juicy beef.

For real gourmets the head 
chefs of Sheraton hotels in War-
saw, Cracow, Poznań and Sopot, 
as well as Westin in Warsaw 
have prepared six beef varia-
tions from different parts of 
the world. The menu also fea-
tures numerous sauces and side 
dishes.

Undoubtedly, the real star 
and the attraction for connois-

WIęCEJ INfoRMACJI  
o ofERCIE:
www.spgpolska.pl
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seurs will be the steak prepared 
with the meat of the italian Chi-
anina breed, which in addition 
to the excellent quality is also 
famous for being the world’s 
largest and one of the oldest 
breeds. The Steak by Steak 
menu features the following op-
tions: T-Bone polish seasoned 
beef (PLN 120, up to 700 grams) 
combined with the recom-
mended Château purcari rara 
Neagra from Moldavia; Polish 
grilled entrecote (PLN 60, 300 
grams) plus Australian Banrock 
Station reserve Cabernet Sauvi-
gnon Shiraz; Polish aged sirloin 
steak (PLN 60, 300 grams) and 
the recommended Castilian 
Hacienda Zorita Tempranillo;  
Argentinian grilled entrecote 

(PLN 90, 300 grams) and the 
recommended Serie A Zuccardi 
Mendoza Malbec from Argen-
tina; American Angus sirloin 
steak (PLN 60, 300 grams) plus 
the recommended ravenswood 
Vintners Blend Zinfandel from 
California;  Fiorentina - Italian 
Chianina beef steak (PLN 35, 
100 grams, minimum serving 
portion - 1 kg) and the recom-
mended Tuscan Chianti Ruffino 
Sangiovese.

“When I was composing the 
steak menu, my aim was to 
show the diversity of beef and 
invite our guests on a culinary 
journey during which they 
can see the differences among 
dishes and meat coming from 
different countries and from 

various breeds of cattle. With 
steaks you can fully appreciate 
the quality of beef and bring out 
what is best in it. I am especially 
pleased that we will have the op-
portunity to present Chianina 
breed, which is hardly known 
in Poland and which, in my 
opinion, is one of the best steak 
beefs in the world,” siad Artur 
Grajber, the head chef at Shera-
ton Warsaw.

The Steak by Steak offer will 
be available for six weeks until 
30 November 2015 in SomePlace 
else restaurants at Sheraton 
hotels in Warsaw, Cracow and 
Poznań, in 512 Bar and Lounge 
at Sheraton Sopot Hotel, as well 
as JP’s Café and Bar at Westin 
Hotel in Warsaw.

“When I was 
composing the steak 

menu, my aim 
was to show the 
diversity of beef 

and invite our guests 
on a culinary journey,” 

said Artur Grajber, 
the head chef at 

Sheraton Warsaw.
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singapore’s 
reViVal

Singapore has for many years attracted businesspeople 
from all over the world. Known as the Asian haven 
and a law-abiding city, as well as the place where 

for most of the year the temperature stays in high twenties 
and low thirties (Celsius), Singapore is also a perfect 

destination to do serious business. 
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Codzienne wyloty z Warszawy 
do Singapuru. 

Qatar Airways jako pierwsza 
linia lotnicza dokonała zakupu 
nowoczesnych samolotów A350xwb.  
Wyjątkowo szeroki pokład 
samolotu, najnowocześniejsza 
technologia oraz nasz 
5-gwiazdkowy serwis pokładowy 
sprawiają, że podróż nowym 
A350xwb jest niezapomnianym 
doświadczeniem.

 
qatarairways.com/pl

Poznaj przyszłość 
podróży lotniczych 
dzięki naszemu 
nowemu Airbusowi 
A350XWB.

Since among the skyscrapers 
of the lion City appeared the 

futurist shapes of the sophisticated Marina 
Bay Sands, the Asian city-state has been ex-
periencing a true renaissance of popularity.

mAriNA bAy sANds 
it is widely regarded as the world’s most 
expensive leisure resort, valued at US$4.9 
billion, inclusive the cost of land. Interest-
ingly, since the cityscape of Singapore saw 
the addition of three identical, gleaming 
towers capped by a horizontal structure that 
resembles the hull of an aircraft, the num-
ber of tourists and investors coming to the 
city has nearly doubled. The total floor space 
of the centre is impressive 580,000 sqm and 
it features not only 55-storey hotel, but also 
a giant shopping mall with stores of the 
world’s major fashion designers. There are 
also two theatres, a museum and several 
refined restaurants. The resort’s also boasts 
the world's largest atrium casino with 500 
tables and 1,600 slot machines.  

The property was designed by israeli-Ca-
nadian architect Moshe Safdie, the author 
of the iconic Habitat 67 housing estate in 
Montreal, which was the main pavilion of 
the EXPO 1967. Interestingly, it was origi-
nally conceived as Safdie’s master’s thesis 
in architecture. The modernist experiment 
based around the unprecedented use of 

prefabricated concrete forms for residential 
purposes, turned out to be one of the most 
interesting architectural solutions of the 
20th century. Marina Bay Sands, which is 
Safdie’s latest project, also boasts a complex 
and intriguing form. Its three towers topped 
with an impressive platform were inspired 
by a deck of cards. And as you might expect 
it from a structure built in Asia, the resort’s 
architecture and major design changes 
along the way were also approved by feng 
shui consultants. No wonder it is frequently 
visited by such stars as lady gaga or kylie 
Minoque.

The resort was developed by uS-based 
corporation Las Vegas Sands. The whole 
complex consists of three 55-storey towers 
that house a total of 2,560 rooms. It is organ-
ized around two principal axes that traverse 
the district and give it a sense of orientation 
placing emphasis on the pedestrian street 
as the focus of civic life.  Hotel guests en-
joy here easy access to numerous boutiques, 
stores and restaurants.  The three towers are 
capped by the 340-metre long Sands Sky-
Park, which offers 360-degree view of Sin-
gapore’s skyline. It is home to restaurants, 
lush gardens, an infinity edged swimming 
pool and the world’s largest public cantile-
ver housing an observation deck. The Sky-
Park can accommodate up to 900 people at 
the same time, offering a truly breathtaking 
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view that includes the impressive jungle of 
the high-rises of the banking district. The 
place also features a 151-metre infinity pool 
where the water flows over one or more edg-
es, producing a visual effect of water with no 
boundary. The central section of the deck is 
occupied by a lush park with 250 trees and 
about 650 other plants. You simply cannot 
miss it!

PULAU UbiN
For those who want to take a break from the 
hustle and bustle of the big city, we recom-
mend the pulau ubin island situated in the 
north-east of Singapore. It is home to one of 
the last kampongs (traditional Malay-style 
rural village) in the country. Exploring it 
is like travelling back in time to the Singa-
pore of the 1960s. There are still plenty of 
villagers living here and many still rely on 
subsistence farming and fishing, wells for 
their water supply and diesel generators for 
electricity.

pulau ubin was once a granite mining 
area that contributed to the livelihood of a 
few thousand settlers, so the terrain now 
comprises a series of undulating granite 
hills. Abandoned quarries create dramatic 

landscapes, while secondary forests and 
grasslands imbue the island with an unex-
pectedly wild frontier spirit. When you get 
off the boat at Ubin Jetty, head west and you 
will arrive at Ubin Town, where you will 
find bike rental shops and stalls selling tasty 
barbecued meat skewers. Stop for a snack, 
washed down by a fresh coconut juice, be-
fore exploring the island. Look out for the 
large stage in the centre of the town, where 
traditional performances of wayang – clas-
sical Javanese shadow puppetry – and Chi-
nese opera have been regular fixtures for 
many years. The nearby Tua Pek Kong tem-
ple next door is also worth a visit.

If you want to get some exercise, walk 
or cycle along the peaceful roads lined 
with swaying coconut palms. To get a good 
360-degree perspective of island life, join 
the Pulau Ubin Tree Trail, which will take 
you through old rubber and coconut plan-
tations, past candlenut and attaps, and the 
home of a former village leader, before end-
ing at a Tudor-style heritage house.

Alternatively, bring a book and a towel 
and simply unwind on one of the seclud-
ed beaches. On the eastern tip of Pulau 
Ubin are the Chek Jawa Wetlands (open 

8.30am-6pm daily; free entry), which are 
about a 40-minute hike from Ubin Jetty. 
This 100-hectare nature reserve encom-
passes a rich diversity of wildlife among its 
mangrove swamps, sandbars, coral reefs, 
coastal forest and seagrass lagoon, includ-
ing pipefish and seahorses, monitor liz-
ards, kingfishers, and even wild boar.  Peer 
over the 1km-long boardwalk to look out 
for starfish and crabs – and maybe even a 
glimpse of coral.

 Z Warszawy 
do ponad 

150 miast na 
całym świecie.
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● how to get there Head to Changi Village 
bus terminal, which is served by bus ser-
vices 2, 29, 59 and 109, and then walk 100 
metres to the ferry terminal. From there, 
you can take a ten-minute “bumboat” ride 
(S$2.50/€1.5) to Ubin Jetty. Ideally, start 
your journey in the morning and catch an 
early evening ferry back to the main island.

mAcriTchie reservoir PArk
A well-loved destination among Singapore-
ans, MacRitchie Reservoir Park (open 7am-
7pm daily; free entry) is a slice of serenity in 
the heart of the city-state.

Constructed in 1867, it was Singapore’s 
first manmade water supply, built in re-
sponse to the island’s growing need for 
fresh water.

It is a popular spot for walking, kayaking, 
picnics and marathon training sessions and 
is equipped with showers, lockers, food ki-
osks and eateries. 

Enjoy a bird’s-eye view of the tropical 
rainforest from the 250-metre high Treetop 
Walk – a freestanding suspension bridge 
between the park’s two highest points. Look 
out for squirrels, long-tailed macaque mon-
keys grooming their young, monitor lizards, 
and even flying lemurs and owls.

Fuel up on local favourites such as laksa 
or beef stew at Mushroom Café, or enjoy a 
cocktail at Vava Bistro.

● how to get there Several buses stop on 
Lornie Road in front of the park. If you are 
departing from Orchard Road, take bus 132 
or 167. Marymount or Caldecott MRT sta-
tions are the closest.

soUTherN ridges
The Southern ridges is a 10km-long chan-
nel that connects a handful of green spaces, 
including Mount Faber Park, Telok Blangah 
Hill Park, Hort Park, Kent Ridge Park and 
labrador nature reserve (many of which 
are open 24 hours and well lit at night time).
Henderson Waves, the highest pedestrian 
bridge in Singapore, connects Mount Faber 
Park to Telok Blangah Hill Park and is eye-
catching not only for the spectacular views 
it provides but also its unusual wave-pat-
terned structure.

The entire Southern ridges walk takes up 
to five hours to complete, from Mount Faber 
Park to Kent Ridge Park, but there are short-
er options. Eight trails take you through the 
various parks, each of which has its own 
character.

At the top of Mount Faber is the Sentosa 
Island cable-car station, and an entertain-
ment and leisure complex called Faber peak 
Singapore with restaurants, gift shops and 
viewing decks. 

Telok Blangah Hill Park was once a gath-
ering place for trading communities, which 

flourished here in the early 19th century. 
A symbol of the prosperity at that time is 
Alkaff Mansion, a regal colonial bungalow 
built by an Arab trader, which now serves as 
an event venue.

Hort Park is a one-stop-shop for every-
thing related to gardening, with interactive 
displays and regular horticultural events. 
The adjoining Kent Ridge Park has a total of 
20 fitness stations, as well as various lookout 
points. It is also home to tembusu and aca-
cia trees, many exotic species of birds and 
insects, and even wild orchids.

on the eastern side is a pond teeming 
with turtles and koi. Nearby lies the site 
where one of the last battles to defend Sin-
gapore during the Second World War was 
fought – the Reflections Bukit Chandu Mu-
seum tells the story.

In Labrador Nature Reserve, you can 
hear the songs of 70 different bird species, 
including oriental magpie-robins and black-
naped orioles, and maybe catch a glimpse of 
one of 30 species of butterfly that live here. 

Take a walk along the Berlayer Creek 
Mangrove Trail and the foothill of Bukit Ch-
ermin Boardwalk to observe this spectacu-
lar coastal habitat, or examine various rem-
nants from the war, such as artillery pieces 
and secret tunnels. Hungry? Tamarind Hill 
Restaurant serves exquisite Thai food (ta-
maindrestaurants.com).



www.celebritycruises.pl 
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The market of luxury boutique ho-
tels around the world has been 
growing fast and furious. Seclud-
ed islands, inaccessible slopes, 

jungles, wild and high cliffs... These 
combined with the fine weather and safe 
surroundings, constitute a truly perfect 
environment to build architectural gems - 

modern structures where walls are sparse 
to make room for the exceptional views, 
space and the nature. Such resorts gener-
ally consists of several villas, each with its 
own pool and a garden that guarantees pri-
vacy. The places also feature small runways 
for aircraft carrying guests to the island, 
motorboats, spas, and of course restaurants 

with a panoramic terrace. Add to this a ho-
tel manager with international experience, 
prices around a few thousand dollars per 
night and a big hotel chain as the owner.

The demand for such intimate spots is 
now higher than ever, mostly owing to new 
millionaires from China, Brazil, the Mid-
dle East, Russia and India. Also, nowadays 

the island of dreams
If on an autumn, misty evening you feel down and tired, then you should go to YouTube  

to see a video that features Huvafen Fushi - a tiny island in the Maldives,  
where you can find a place that is not only luxurious, beautiful,  

comfortable and delicious, but also incredibly pleasant and friendly.
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the most demanding clients seek not only 
the highest standards and new experienc-
es, but also something exceptional that will 
provide them with the so-called “unique 
added value”.

The UNiQUe ThiNg
each hotel and company relies on good ser-
vice and builds its philosophy around it.  All 
of them offer impeccable service, trying to 
meet your highest demands and make your 
dreams come true.

So how can one stand out from thousands 
of similar, luxury hotels? It is not about re-
membering the guest’s name and knowing 
their preferences. This standard can, in fact, 
be sometimes annoying. I personally prefer 
to stay in a place where there is no staff run-

ning around with slips of paper, trying to 
correctly pronounce my name.

The truth is that there are both luxury 
hotels where you can feel good and those 
you simply dislike. And than there is Hu-
vafen Fushi - a place where you feel more 
welcome than at your mom’s, the one the 
by far exceeds the standards of the so-
called good service. And just as it is diffi-
cult to describe the beauty of some places, 
their views, the warm breeze and the smell 
of exotic plants, so it is hard to define this 
blissful feeling of being here.

iT is PeoPLe 
Who creATe The PLAce
“It’s so intangible and hard to define”. Is it a 
coincidence that you have met here a perfect 

butler? And then there was a great waiter and 
a chef who created delicious raw food dishes 
especially for you. And the lady on the ship 
who knew exactly when to bring you a new 
glass of chilled champagne, because the 
previous one got warm. Perfect villa service 
staff,  a perfect massage therapist in the spa, 
a perfect waiter in Thai and lobster dinner 
restaurants, as well as a perfect sommelier 
who remembered your preferences and posi-
tively surprised you with new wine. Is it just 
a coincidence? or perhaps all those people 
are having an exceptionally good day?

However, a sharp eye will notice that all 
of this is a laboriously worked out strategy of 
forming talented, intelligent people, who are 
taught here necessary professional skills, and 
who develop a sense of bond with the compa-
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ny, understand the value of good manners, 
invest in their personal development and 
know that their own success must be com-
bined with the success of the company.

PATeNT for QUALiTy
i wondered what training system lies all be-
hind it. No doubt, if you want to teach this 
attitude to your multicultural and multilin-
gual staff, you must simply exemplify all 
those qualities. At Huvafen Fushi this is all 
about Mark, the general manager. He is un-
like any boss of an ultra-luxury hotel. Most 
of them are stars who were offered this job 
as a sort of reward for various achievements 
in the hospitality industry. However Mark, 
who has managed to create here a perfect 
team and even more perfect atmosphere, is 
a modest, athletic man, available for guests 
round the clock. “Should you have any 
questions, take my phone number and call 
me any time you want,” he says.

The resort pays a high price for having 
such perfect personnel. New, luxury resorts 
that are launched in the Maldives every 
year, have everything you can imagine, 
but they cannot boast such a great team. 
no wonder they try to cherry pick some of 
the members of the staff of Huvafen Fushi. 
They probably have a hard time trying to 
resist better positions or salaries than the 
ones offered here. Perhaps the resort could 
patent their employees? Since you can pat-
ent even such tiny things as screws, then 
why shouldn’t you do the same with good 
management that makes employees work 
with passion and commitment? They truly 
deserve such a patent!

highLighTs
Huvafen Fushi is a tiny island that puts a 
great emphasis on “being close to wildlife”.
Just before the sunset, groups of stingrays 
approach the shore where guests of the re-
sort can feed them with slices of fish. Cel-
sius restaurant is, in turn, frequently visited 
by friendly dolphins. Then there is a truly 
beautiful coral reef round the island, and 
you can explore it with diving equipment 
provided by the resort. Huvafen Fushi also 
boasts the world’s only underwater spa with 
rooms situated in the very middle of the 
reef. In the evening, the place is illuminat-
ed and you can observe here the real under-
water world as if you were a part of it.

There are four restaurants and at least 
ten other venues where you can enjoy an 
intimate dinner for two. These include the 
picturesque beach, the oval pier, the tiny 
tip of the island or the terrace of your own 
villa. You can compose your own menu, 
but the best idea is to try the chef’s sug-

There are four restaurants and at least ten other places where you 
can enjoy an intimate dinner for two. 
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It is difficult to describe the beauty of some places, their views, the warm breeze and the smell of exotic 
plants. It is simply hard to define this blissful feeling of being here.

gestions, such as the refined seven-course 
set of delicious dishes that offer amazing 
flavous. For example the Lobster and Cham-
pagne dinner consists of six lobster dishes, 
each one offering different taste sensations. 
These include delicate soup flavoured with 
cognac, salad of quinoa, pomegranate and 
tender lobster meat, panna cotta with foie 
gras and lobster with caviare, as well as sev-
eral variations of dessert with champagne in 
the main role. You should also try the Thai 
menu that consists of seven tiny dishes pre-
pared on an oval platform just for you.

The ocean pavilion guarantees ultimate 
intimacy with two large ocean-front villas 
connected with a long pier, each with a pri-
vate infinity pool next to the living room and 
illuminated in the evening as if it were the 
Milky Way.

The Cube Villa is situated right on the 
beach. It is a gorgeous, private sanctuary 
with the incredible 463 sqm of floor area, 
three bedrooms, a kitchen and dining room 
for up to 10 guests, a huge lounge to relax 
and barbecue, its own illuminated pool, as 
well as a white sand beach.

As a complimentary gift guests receive a 
Cd with beautiful ambient music created 

especially for Huvafen Fushi. Distance from 
the Male international Airport - 30 minutes 
by motorboat from the resort. The resort of-
fers 26 villas built on water and 18 on the 
beach.

The mALdives  
A coUNTry WiTh No sTAdiUm
You may find it surprising, but the Mal-
dives is the world’s only country that is too 
small to accommodate a full-size football 
stadium.

The Maldives is situated south of India, 
on the Indian Ocean, on both sides of the 
equator. The country is made up of 1,192 
tiny islands, often smaller than a car park 
of a neighbourhood supermarket, as well 
as countless sand heaps that form 26 atolls 
stretching over the distance of 960 kilome-
tres. The capital lies on a 5.8 sq km of land, 
has its own international airport situated on 
a man-made island called Hulhule. The city 
is inhabited by almost half of the country’s 
total population. Other citizens live on sev-
eral other small islands and often work in 
tourism industry, mainly in islands/resorts 
whose number is increasing year-on-year. 
each resort occupies the entire island and 

features low-rise buildings, mainly villas 
built on water and on the beach. If the size 
of the island allows it, the resort also has 
sports facilities, gardens, and restaurants. 
If not, then they are built on stilts on the 
sea. The reefs in this region are famous for 
the crystal-clear water, and the world’s most 
beautiful white-sand beaches surrounded 
by shallow blue lagoon.

Landing for the first time in the Maldives, 
you may be taken aback by the sight of tiny 
islands scattered around the turquoise wa-
ters of the ocean. You land in the paradise 
where the fable is about to begin. Only here 
each luxury hotel has its own welcome 
lounge at the airport. The best is the one 
that belongs PER AQUUM group, owner of 
the Huvafen Fushi island hotel.

The moment you get there, you can take 
your shoes off and stop worrying. Someone 
will look after you in the best way you can 
only imagine. Your guardian angel will take 
care of your luggage and all formalities. 
They will also take you to the luxury lounge, 
offer a drink, arrange a shoulder massage 
should you need it, and finally take you by 
motorboat to the island of your dreams.

Magdalena Boratyńska
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What do Toledo, Sevilla, Granada, Salamanca, Avila, Malagon, Burgos  
and Beas de Segura have in common? In addition to the unique Spanish tradition and 
magnificent sights, those cities are distinguished by presence of Saint Teresa of Avila  

- a prominent mystic of the Catholic Church.

new spanish trail

And since 2015 marks the 500th 
anniversary of her birth, you can 
now follow a trail in the footsteps 
of Saint Teresa.

TAke A PAssPorT ANd go
The most famous pilgrimage route in eu-
rope, Camino de Santiago, has received a 
strong competitor this year.  Each of the 17 
Spanish cities: Toledo, Seville, Granada, 
Salamanca, Avila, Malagon, Burgos, Beas de 
Segura, Medina del Campo, Valladolid, Pas-
trana, Alba de Tormes, Segovia, Caravaca de 
la Cruz, Villanueva de la Jara, Palencia, So-
ria, is visited by tourists who follow the trail 
of Saint Teresa of Jesus. Interestingly, you 
are free to plan out your own “camino”, so it 
can become a pilgrimage, cultural, tourist or 
even culinary trail. Just pick and choose what 

motivates you most to follow the footsteps of 
this prominent theologian. Saint Teresa in-
spired Pope John Paul II, who also declared 
her the first female Doctor of the Church. At 
tourist information offices in all the towns 
associated with St. Teresa you can receive 
a pilgrim passport  to be stamped with re-
minders of the places that you have visited 
on your way, to get a certificate of completion 
of the route. There is only one condition: you 
need to visit at least four Teresian cities in at 
least two autonomous communities and end 
the journey in Avila. You can also download 
the passport from huellasdeteresa.com

AviLA - hoUse ANd TreATs
Located 110 kilometres from Madrid, Avila 
is the highest elevated city in Spain. Sur-
rounded by a fortified wall, in the evenings 

when it is illuminated with bright light, it 
resembles a model of a medieval castle. Fol-
lowing in the footsteps of St. Teresa, you 
can visit a place that was once her home 
and today houses a church and a convent. In 
the church of San Juan Bautista where the 
mystic was baptised on 4 April 1515, there is 
still a baptismal font that dates back to those 
times. It is worth staying in Avila for at least 
two days. In this way you will have an op-
portunity to try the Teresian cuisine, which 
offers simple yet tasty dishes, but first of all 
is famous for delicious dulces Carmelitas 
and Yemas de Santa Teresa pastries.

beAs de segUrA 
- The NiNTh coNveNT
This tiny town was a source of inspiration 
for both St. Teresa and St. John of the Cross. 

B u s i n e s s  t r a v e l l e r  |  D e s t i n a t i o n s 
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It also enchanted writers such as Jorge Man-
rique or Lope de Vega. It is a historical place, 
where many roads meet, the border land 
where the windows of houses surrounded 
by Sierra de Segura mountain range over-
look the picturesque Beas River. It is also 
one of the few natural gateways to Sierras de 
Cazorla National Park. The mystic founded 
here San Jose del Salvador - the ninth of her 
convents and the first one in Andalusia. It is 
truly worth visiting this place full of memo-
rabilia of the saint that are stored with great 
reverence. As we know from Teresa’s notes, 
she spent here some of the happiest mo-
ments of her life.

seviLLe - A UNiQUe PorTrAiT
There are numerous reasons to see Seville, 
the fact that St. Teresa lived here for some 
time being one of them. She came here to 
establish her 11th convent. Originally it was 
located in a different part of the city, but 
after St. Teresa left Seville, the authorities 

decided to move it to the quieter Santa Cruz 
street. Today the congregation of St. Joseph 
has on display numerous relics of the saint, 
as well as her portrait painted in her lifetime 
and the manuscript of “The Interior Castle”. 
To learn more of the times when the mystic 
visited Seville, you should also see the São 
Jorge Castle - the former seat of the Court 
of the Inquisition, as well as the Carthusian 
convent in which she used to stay.

grANAdA - iN The reALm 
of kNoWLedge
Granada is a true melting pot of cultures, the 
birthplace of Spanish poetry and flamenco, 
a land of knowledge and the cultural cen-
tre of the southern Europe. The place also 
attracts crowds of tourists because of the 
legends of the Alhambra as well as the gen-
eralife and Albaicin gardens. This is where 
Muslim past of the city with its Mudejar art 
blends with renaissance churches and con-
vents. St Joseph Convent was the 16th and 

penultimate institution founded by St. Te-
resa, who was seriously ill at that time and 
was preparing to establish the last work of 
her life - the convent in Burgos. It exists to 
this day and is situated at the entrance to 
the historic district of Realejo. It is home to 
Carmelite nuns who take a real care about 
this place.

ToLedo - WriTe doWN 
yoUr ThoUghTs
it is one of the most beautifully situated cit-
ies in Spain, famous for the most spectacu-
lar Corpus Christi procession in Europe. It 
was also the key stage in the life of St. Tere-
sa. It is here where she started to write down 
her thoughts, concerns and intentions that 
gave rise to her abundant literary legacy. 
With the help of a wealthy entrepreneur 
Martin ramirez who on his deathbed do-
nated her money, she was able to found yet 
another convent.

Marzena Mróz

“Camino a Santa Teresa” is a great opportunity to see the most interesting places in Spain,  
its culture, traditions and customs.  
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Annie Harris is enraptured by the Italian town of Ravello, the magnificent vistas  
and gardens of which inspired a musical masterpiece.

a City with a View
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Sitting high above italy’s dazzling 
Amalfi coast, the charming hill 
town of ravello offers breath-tak-
ing views of sun-drenched terraces 

cascading down to the azure Mediterra-
nean sea.

Only a 45-minute drive from Naples, it’s a 
wonderful place for a relaxing break after a 
business trip to the Neapolitan capital. Rav-
ello has been here since the sixth century 
and has been attracting the rich and pow-

erful ever since. A former holiday hotspot 
for the likes of Elizabeth Taylor, Humphrey 
Bogart and Greta Garbo, it still retains an 
air of quiet sophistication and grandeur.

The opulent palaces along its cobbled 
streets were once majestic family residences 
– now they are home to some of the area’s 
finest luxury hotels, set in stunning seclud-
ed gardens, each with their own fabulous 
views of the coast.

one of the best vantage points for taking 

it all in is Villa Rufolo, just off Piazza Cen-
trale. Dating back to  the 13th century, its 
impressive grounds and gardens inspired 
Wagner when he wrote his last opera, Par-
sifal, and it now hosts performances during 
the prestigious Ravello Festival, which has 
taken place every summer since the fifties.

The opulent palaces along its cobbled 
streets were once majestic family residences 
– now they are home to some of the area’s 
finest luxury hotels, set in stunning se-
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cluded gardens, each with their own fabu-
lous views of the coast. The cypress-lined 
avenues and pretty courtyards are lovely to 
wander through. Open 9am-8pm daily; en-
try €5; villarufolo.it

Similarly spectacular panoramas can be 
enjoyed from Villa Cimbrone, a short stroll 
away. This Roman-style palace is home to 
the Terrace of Infinity, a balcony lined with 
18th-century marble busts suspended above 
the glittering sea – look down if you dare.

The grounds feature a mix of italian and 
English-themed gardens, as well as a small 
tearoom. Open 9am-sunset; entry €7; vil-
lacimbrone.com

An ideal base while staying in ravello is 
Palazzo Avino, a member of Preferred Ho-
tels and Resorts. Located through a discreet 
doorway off a narrow pedestrian street near 
the town square, this 12th-century palace 
opened as a five-star hotel in 1997.

Inside, modern white public spaces lead 
to an outdoor restaurant and bar with ter-
raced gardens that descend to a pool and 
open-air gym. The 43 rooms and suites are 
also painted white, showing off the ornate 

italian furnishings and Moorish architec-
tural features, and most offer beautiful sea 
or mountain views.

one of the pleasures of visiting italy 
is, of course, its food. At Palazzo Avino’s 
Michelin-starred restaurant, Rossellinis, 
you can enjoy a contemporary take on the re-
gion’s classics. Sampling the exquisite tast-
ing menu on the terrace while drinking in 
the sea views – and the fine wines – makes 
for a truly memorable evening. For some-
thing a little more hearty, head for one of the 
town’s homely trattorie. At Cumpa Cosimo, 
off the main square, locals and tourists tuck 
into generous portions of homemade pasta, 
fresh fish and plump, locally grown veg-
etables. The proprietor – quite a character 
– won’t be happy if you leave hungry. 44-46 
Via Roma; tel +39 089 857 156.

If you feel inspired, you can join a cookery 
class to learn how to recreate the area’s cui-
sine at home. An afternoon at Villa Maria’s 
nonna orsola cookery school will give you 
three dinner-party courses to be  proud of. 
energetic chef Vincenzo Amatruda makes 
it all seem easy, and his homemade limon-

cello is the best you will have tasted Via Pa. 
Alberghi; tel. +39 089 857 255; cookingrav-
ello.com

A great way to walk off all the excess is 
to take the footpath down from ravello to 
the seaside town of Minori (the birthplace 
of TV chef Gennaro Contaldo). The route 
takes about an hour, weaving through 
lemon groves, vineyards and tiny hamlets 
before arriving at the low-key town, which 
has a small beach and some nice spots for a 
well-earned aperitif. In the summer, ferries 
go from here to the larger, busier resort of 
Amalfi.

If you’re feeling less energetic, the Palazzo 
Avino offers a shuttle down to its beach club, 
an exclusive spot on the coast to sunbathe, 
swim and lunch in secluded surroundings. 
Reserved for hotel guests, it never gets too 
crowded and is a heavenly oasis of calm. Just 
what you need before returning to reality.

palazzo Avino is open seasonally between 
April and October. Room rates in Septem-
ber started from €390 online. Via San Gio-
vanni del Toro 28; tel. +39 089 818 181; 
palazzoavino.com
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It’s time to grease your skis and make an all-important decision. Let’s see: Austria - order, 
Italy - sun, France - challenge. Try to combine all three and what you get is... the Pyrenees.

towards the sun

The mountains lying on the border 
between France and Spain, may 
be much lower than the Alps, but 
also have one definite advantage. 

It’s the sun, the warming sun that in winter 
doesn’t set until even 6 pm. No wonder the 
place is loved by so many ski aficionado.

Once upon a time, beyond the forests and 
mountains, over the Louron valley located 
south of Toulouse, there were two villages 
named Peyresourde and Agudes. Each of 
them boasted several ski slopes on two sides 
of the same ridge, so no wonder they fiercely 
competed with each other. Until one day 
A.D 1988, when they decided to leave their 
animosities and combine their forces to try 
and created one, joint ski resort. And this is 
how peyragudes was created and everyone 
lived happily ever after. No, wait. There’s 
more to the story. After all, “tomorrow never 
dies” as it was proved by James Bond him-
self who came to Peyragudes in 1997 as part 
of the plot of one of his movies.

You can reach the resort directly by air. 
But this seems to be a bit too pretentious, 
doesn’t it? A cheaper and much simpler way 
is to take a coach or a train from Toulouse 
located just 150 km away. There are also 
charter flights to lourdes from where you 
can take buses to Peyragudes.

But beforehand you need to decide where 
to stay. Remember that there are two villages 
situated on two sides of one mountain ridge. 
Conditions of accommodation are similar in 
both of them: in Agudes the buildings have 
flat roofs, while in Peyresourde they are 
sloped. No other differences observed. And 
although both villages are quite intimate, 
they also guarantee a wide range of hotel 
rooms and suites at affordable prices. Of 
course, you will find here ski rental shops, 
stores, bars and restaurants, as well. It’s a 
truly family resort, where everything is fo-
cused around one core activity - skiing down 
the perfectly groomed sunny slopes.

iN fULL sUN
17 high-speed lifts start from both villages 
almost directly from the main door of the 
hotels, finishing their run on the main 
ridge. There you can choose among 50 ski 
slopes, going down both sides along the 
beautiful natural setting of the pyrenees 
and the national park. Most of the pistes 
(a total of 60 km) can be covered by snow 
cannons, which combined with the altitude 
from 1,600 to 2,400 metres above sea level, 
guarantees appropriate snow cover. Most of 
the runs are blue and red - meaning they are 
excellent choice for recreational skiing, as 

well as for beginners. I was positively sur-
prised with the common access to facilities 
for the disabled tourists, who can enjoy ski-
ing in the resort without any problems. Of 
course you can combine the runs in such a 
way to thoroughly explore the whole 1,500 
ha area of the resort. For those interested in 
such explorations, I recommend the 4 kilo-
metre la Vallee Blanche run from the peak 
by Serre doumenge to the bottom of the val-
ley. The run meanders through a beautiful 
secluded area, where you are basically all 
alone. There’s only you and the mountains. 
enough to say that i never met there any 
other skier. Truth be told, the tourist traf-
fic in the area is much lower here than in 
Alpine resorts. An even longer, 6 kilometre 
run is a part of Val lumieres trail that leads 
to Peyresourde.

i would have felt disappointed if this 
French station hadn’t offered the opportu-
nities to boost my adrenaline level. Luck-
ily, these are guaranteed by black runs with 
Pene Nere as the most challenging one. And, 
of course, the off-piste rides on powder snow 
outside the designated routes and accord-
ing to the kantian principle: the starry sky 
above me, skis beneath me and the moral law 
within me. In fact, you can deviate from most 
of the runs, skiing down the steep slopes 



and gullies. I recommend to take Pene Nere 
at full speed and then traverse the slope to 
the red run at Traverse Estives. You can also 
climb on foot from the upper lift terminal 
along the Cap des Hittes ridge where there’s 
a vast basin for your personal use.

even further escapades are possible on a 
dogsled available in the Nordic base nearby.  
You can choose here between malamutes 
and huskies eager to help you explore the 
area. Bot not all for us love long journeys. 
Those who don’t like straying beyond the 
main trails, can always enjoy the resort’s 
snow park.   Snowboard acrobats can practice 
here their 180s and 360s, using the numer-
ous jumps, hips, boxes, rails, and halfpipes.

AfTer sUNseT
Tired? Time for après ski activities. Right 
in the very centre of the resort there’s the 
excellent Spa & Wellness Centre Spassio. 
It offers fun in the pool, massages, saunas 
and jacuzzi. But if it’s not enough water for 
you, there’s always Loudenvielle located 10 
kilometres from the resort, where you can 
enjoy all the pleasures of warm H2O at the 
vast Balnea aqua thermal centre. Water here 
is rich in mineral compounds and offered in 
a wide range of forms and thematic scener-
ies including an indian bath wit totems in 
the background, a Japanese outdoor pool, as 
well as Roman baths with a swimming pool, 
steam and music. And all of this in a little 
lost town in the Pyrenees.  

But since you’re already here, you might 
want to immerse yourself in the atmosphere 
of the old Romanesque villages with their 
stone churches and taverns. Most of the 
buildings of the old Mont village that lies 
4 kilometres north from Loudenvielle, date 
back to 12th-16th century. The village has 
now 40 residents. It’s worth paying an ex-
tremely delicious visit to the local livestock 
farm here to see the whole production line, 
starting with shaggy sheep and finishing 
with tasty fromage cheese. Cheeses from 
the pyrenees have a characteristic flavour 
that you can’t find anywhere else.

I also recommend a night jetski ride to Le 
Cabanou restaurant. This incredible place 
will certainly bring a smile to your face with 
traditional tipples and dishes, such as tarti-
flette - potato casserole with lardons bacon, 
reblochon cheese and onions. It’s good to 
feast, but it’s time to return to the resort at 
the bottom of the valley. And if you thought 
that the ride up the mountain was crazy, 
wait for the trip down where your jet ski 
chauffeurs will show you their skills. The 
black night, the snow and the sound of the 
mountain air whistling by your ears...

Barbara Scharf

The Pyrenees may be much lower than the Alps,  
but also have one definite advantage. It’s the sun, the warming sun 

that in winter doesn’t set until even 6 pm. No wonder the place  
is loved by so many ski aficionado.
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a warm-up  
in druskininkai

The year-round open, almost half-
kilometre ski slope, a rope course 
with challenging routes, a large 
aqua park - all of this available in a 

quiet and historic spa town. Druskininkai, 
lithuania is a perfect place for a weekend 
getaway and a warm-up before the upcom-
ing winter season.

drUskiNiNkAi
Situated on the edge of the Augustów For-
est, on the banks of the Neman river, Drus-
kininkai is lithuania’s largest spa with 
more than two centuries of history. It’s also 
just 45 kilometres away from the Poland’s 
border in Ogrodniki.

And although the town is quite small, it 
boasts numerous sanatoriums, aqua parks, 
hotels and guesthouses. Prices? Affordable 
- up to €60 per room per night. One of the 
places that you might want to stay in is the 
three-star Senasis Pastas (Old Post Office) 
guest house, situated right by Druskonis 
lake and offering cosy suites with kitch-
ens. It’s also close to all the attractions of 
the town.

sNoWPArk
Of course for ski aficionado, the biggest at-
traction of druskininkai is the Snow Arean 
ski resort that lies on the opposite bank of 
the beautiful Neman. It boasts Europe’s 
fourth largest (after german Alpincenter 

Bottrop, French SnowHall Amneville and 
dutch SnowWorld landgraaf) they year-
round open indoorski slope. Opened five 
years ago, it’s owned by a private investor 
and the local authorities of Druskininkai.

The Snow Arena covers the area of almost 
8 hectares and offers three ski slopes. The 
most prominent one is the 460-metre piste 
snowed with the state-of-the-art cooling sys-
tem, which keeps the temperature in the 
hall at the constant level of -5°C. The slope 
is groomed everyday. You can also try your 

hand here at slaloms, but note that since 
this section is regularly used by profes-
sional skiers and lots of national teams, it’s 
often sprinkled with water, so it’s surface is 
extremely hard. The run is served by a four-
seater chairlift.

Alongside is a short 150-metre slope for 
beginners and kids, equipped with a belt 
lift. When the outside temperature falls be-
low 5°C, you can use the longest, 550-metre 
outdoor run.

From the upper terminal you can enter 
directly a good restaurant called Aero gal-
lery, as well as the observation deck, which 
overlooks the winding Neman and the town. 
This season skiers will have a real treat, as 
this year the authorities will launch a new 
gondola lift that will take you from the lower 
terminal next to the aqua park to the Snow 
Arena situated by the Neman.

UNo PArk
Visiting Druskininkai, you can’t miss a 
visit to Uno rope park, which is the largest 
project of such type in the Baltic countries. 
Here you can enjoy 10 routes of varying 
difficulty, and climb, jump, slide down, 
as well as perform special tasks, of course 
under the watchful eye of the instructors. 
The biggest attraction here is riding a zip 
line over the neman with the speed up to 
55 kmph.

filip Gawryś
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new traVel apps
Jenny Southan rounds up new apps designed to make your trips easier.
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foUR SEASoNS
The hotel group’s new app al-
lows you to make and manage 

bookings, check in and out, arrange air-
port transfers, request toiletries, wake-up 
calls, housekeeping, turndown and room 
service, and book restaurants, spa treat-
ments and golf. There are also tips on the 
local area. 
● Android, Apple, Amazon

KlM
The dutch airline revamped its 
app last year to make it more 

intelligent. It has an attractive, intuitive 
interface allowing you to make bookings, 
check in and select your seat, while new 
features include the ability to predict your 
preferences based on data from the past. 
The reservation process has been simpli-
fied and you can pay in-app with credit 
card details that are stored for next time. 
Specially installed beacons help you to 
navigate Amsterdam Schiphol airport. An-
droid, Apple, 
● Blackberry, Windows

EASYJET
Easyjet’s updated app is more 
personalised, providing loca-

tion-based way-finding through Gatwick 
airport, check-in reminders, directions to 
bag-drop and information about gate open-
ings. It also pulls your digital boarding 
pass up when you need to board and tells 
you which carousel to find your suitcase at. 
payment details can be retrieved and extra 
luggage added. Apple, Android

SINGAPoRE AIRlINES
new features on the SiA app 
range from a “My trips” page 

with booking reference numbers and flight 
schedules listed, to a reservation widget 
so  you can search and pay for  flights and 
check in online. Boarding passes can be 
saved to Apple’s Passbook, and Krisflyer 
members can see their points. 
● Android, Apple

UNITED
The airline has updated  its app 
to allow you to re-?book if your 

flight is delayed or cancelled, and view in-
teractive airport maps for Chicago, Denver, 
Houston, LA, New York Newark, San Fran-
cisco and Washington DC, with more to 
come. If you have a mobile boarding pass, 
it will show the route to your gate and the 
time it takes to walk there. 
● Amazon, Android, Apple, Blackberry, 
Windows

BooKING NoW
Hotel reservation site book-
ing.com has launched Booking 

Now, which uses geolocation software to 
show properties nearby with rooms availa-
ble. It lists more than 600,000 hotels world-
wide with images and reviews. You also get 
directions, Apple’s Passbook integration 
and offline access to save on data. Pay for a 
room in just two taps. 
● Android, Apple

SAfETURE
Previously for corporates only, 
Safeture was  extended to the 

public in the summer. It provides real-time 
information on security and health risks, 
the weather, civil unrest, terror attacks and 
airport disruption alerts around the world, 
with data pulled from government bodies, 
foreign offices and meteorological agen-
cies. It also offers a one-click connection 
to local emergency services, as well as loca-
tion sharing to show others where you are. 
● Android, Apple

AMADEUS 
MoBIlE MESSENGER
designed for companies that 

employ travel managers, this piece of soft-
ware is similar to Safeture in that it helps 
to mitigate risk by flagging up location-
specific issues that could be a danger.  It 
also provides a direct line to your employer 
back home, and can be used to monitor 
spend and policy compliance. Tracking 
technology shows your manager exactly 
where you are  (reassuring for some, inva-
sive for others). 
● Android, Apple, Blackberry, Windows

flIo
Launched in August, in partner-
ship with 20 airports (and an-

other 200 to come by the end of the year), 
Flio offers one-touch connectivity to free 
airport wifi, as well as discounts and offers 
at airside shops and eateries. There’s also 
advice for navigating terminals, as well as 
the ability to book extras such as lounge ac-
cess and transport. 
● Apple, Android soon

MEEToo
This cloud-based app allows 
event organisers to conduct live 

polls of attendees, as well as create a plat-
form for sharing opinions and ideas or ask-
ing questions in real time. More than 1,000 
delegates from the same group can use 
it simultaneously – it can also be employed 
for training sessions, virtual meetings and 
multi-location events. PwC was an early 
adopter. It costs from US$99 to US$899 per 
room/per month. 
● Android, Apple, Blackberry, Windows

GoEURo
Travel planning app goeuro al-
lows people to compare journey 

times and prices between airlines, coaches 
and trains across 33,000 European destina-
tions. Partners include National Express, 
First Train, Eurolines, Eurostar, Virgin 
Trains, Gatwick Express, Easyjet, Renfe, 
Deutsche Bahn and TrenItalia. 
● Android, Apple

SKYZEN
Announced in June, Skyzen 
pairs with the Jawbone fitness 

tracker via your iphone (an Apple Watch 
and Fitbit version will come soon). Devel-
oped by iATA (the international Air Trans-
port Association), with data from the Offi-
cial Airline Guide (OAG), it’s designed to 
monitor your sleep and activity patterns in 
the air. Information on time zones can also 
help to combat jet-lag. 
● Apple, Android soon

AIRoUND
Airound records how many miles 
and hours you have spent flying, 

logging every journey you have made via 
GPS. Open the app when you board, turn 
on flight mode and then, on landing, turn 
off flight mode for an automatic calculation. 
You can organise your travels according to 
frequency or duration, map routes, and in-
put flight numbers and aircraft types. 
● £1.49; Apple
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lUNAJETS
Charter one of 4,800 private jets 
worldwide with the swipe of a 

finger. Arrange one-way, return or multi-
destination journeys, and book seats on 
empty legs (there are usually about 200 
services a day and prices can save you up 
to 75 per cent). Not only can you take your 
pets, you can also request to smoke on 
board. One-hour flights from €2,000 per 
aircraft; six-hour journeys from €20,000. 
● Android, Apple, Blackberry World

WAYGo
Scan Korean, Japanese and Chi-
nese characters on menus or 

signs and this clever translation app will 
instantly convert the text into English. You 
don’t even need an internet connection. 
Users get ten free translations a day, while 
an upgrade of US$1.99 will allow a week-
long unlimited package, or US$6.99  will 
get you as many as you want forever. More 
languages coming soon. 
● Android, Apple

WESWAP
This “social currency” app al-
lows you to swap your money 

for currency supplied direct from a local 
abroad. Transfer the amount you want to 
exchange in sterling on to the app, select a 
currency and it will match you with some-
one who is willing to buy it. If it’s someone 
you know on Facebook, LinkedIn or Twit-
ter, the transaction is free; if not, there is 

a 1  per cent fee. If there are no matches, 
WeSwap will buy it from you for 1.5 per 
cent. You will receive a free prepaid Master-
card to withdraw your cash from an ATM 
or make purchases. It holds up  to 16 cur-
rencies. 
● Android, Apple

lAUNDRAPP
You have unpacked your suit-
case, but when will you get to 

the dry cleaners? With laundrapp you can 
arrange for your clothes to be collected and 
delivered back at a convenient time. Avail-
able in London, plus five other cities across 
the UK. A shirt costs £2.50, a two-piece suit 
£11, or a suit and five shirts 
● £16. Android, Apple, Amazon

VENToURA
This peer-to-peer app connects 
you with locals in 30 european 

cities, including London, Paris, Madrid 
and Amsterdam, who can set up tours (for 
a fee), meetings and provide tips. Publish 
your itinerary on your profile and you can 
start talking to fellow travellers or resi-
dents. A partnership with British Airways 
means you can book BA and oneworld 
partner flights at the same time. 
● Android, Apple

SEASoNAl CITIES
disappointed that you can’t do 
the bike ride you planned? This 

app will suggest things to do in 11 cities 

based on real-time weather forecasts. Re-
written every three months, the guides 
(79p each) provide five recommendations 
for shops, restaurants, bars, clubs, events, 
sights and hotels according to the season 
and across a range of budgets, with places 
of interest geotagged on maps. 
● Apple

URBANoloGIE
Virtual members’ club urban-
ologie gives you the lowdown on 

new hotels, restaurants, pop-ups, exhibi-
tions and bars in London, New York, Los 
Angeles, Miami and Dubai. The guides 
are updated daily by local freelancers and 
in-house staff. There’s also a clever pull-
out map that works well on touchscreens. 
it costs £100 per year but use offer code 
“businesstraveller” to receive a free three-
month membership. 
● Android, Apple

MIlEhI
MileHi promises to put you in 
touch with like-minded people 

on the same flight. It says it’s aimed at both 
leisure and business travellers, but it will 
likely be used as a hook-up rather than a 
networking platform (the clue is  in the 
name). Simply type in your flight details to 
see if any other users are on board. If you 
like the look of them, you can send a pri-
vate message – and arrange to meet in the 
galley, perhaps. 
● Android, Apple





Fo
t.:

 m
at

er
ia

Ły
 p

ra
so

w
e

Chasing the dream

Samsung galaxy S6 edge 
+ is equipped with the 
front and rear camera 
stabilizer, as well as Vid-

eo Collage function that enables 
fast recording and intuitive edit-
ing of videos.

it is common to say that we 
live in an age where size does 
matter. Chasing a dream of hav-
ing an even bigger house or a 
car we lose time only to recover 
it from some parallel reality by 
means of numerous devices that 
are supposed to simplify our 
lives. This natural expansive-
ness that is inherent feature of 
human beings, leads to endless 
race in which we, as consumers, 
often benefit, receiving better 
and faster products.

ThE RACE EffECT
Samsung Galaxy S6 Edge + is the 
result of this race, and we must 
admit that it is a very success-
ful result. The first contact with 

the gently curved and slightly 
widened 5.7-inch Quad HD Su-
per Amoled screen is simply a 
delightful experience. Especially 
when the piece you are holding 
is the golden version, which re-
sembles a bar of this precious 
metal. Note however, that the 
curved screen is far from a mere 
gimmickry. To understand it, 
you just need to watch any video 
on it. After this experience, a 
regular screen seems somewhat 
grey and ordinary. The materials 
used by the korean manufactur-
er in its phones, aroused mixed 
feelings. This has changed with 
galaxy S6 where Samsung has 
replaced almost all plastics with 
glass and metal, which com-
bined with the curved screen in 
Edge and Edge+ versions make 
for an electrifying effect on the 
user. It is simply hard to imagine 
what else you could improve in 
this model design-wise. Moder-
nity with sophisticated elegance 

- it is the most accurate term 
one should use to describe those 
smartphones. Note: S6 Edge+ ly-
ing on a table can distract atten-
tion from the main topic of any 
conversation.

PlEASURE To looK AT
Although attractive to look at, 
Samsung Galaxy S6 Edge + is 
also a perfect observer itself, 
as it is equipped with the front 
and rear camera stabilizer and 
Video Collage function that 
enables fast recording and intui-
tive editing of videos. With Full 
HD streaming it is also a perfect 
tool for those who like to upload 
videos. Also those who appreci-
ate taking high-quality pictures 
will not be disappointed, be-
cause the photos taken with the 
S6 are almost perfect regardless 
of the time of day or night. You 
could write books about other 
useful features and applications 
that come pre-installed with 
this model and everyone will 
find here something that comes 
in handy.

UNIqUE fEATURES
i was personally captivated 
with two remarkable features: 
the first one is the so-called 
“do not disturb” mode where 
you can set times of the day 
or specific hours in which all 
calls and alerts on the device 
will be muted; and the second 
one - the function of muting a 
ringing phone. If you want to 
quickly stop/silence the ringer, 
you can use your palm to cover 
the S6 screen, or turn Galaxy 
S6 over (i.e., make screen face 
downwards). In an era when 
the phone is no longer primar-
ily used for its main purpose, 
namely making voice calls, and 
has become our inseparable life 
companion, it is extremely im-
portant that it is not only help-
ful, but also inspirational.  At 
least aesthetically.

Marta Wilk
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Tom Otley explores LA's historical Hispanic heart, located 
in the city's rejuvenated Downtown area.

hours in...  
los angeles4

64    |    N o v e m b e r  2 0 1 5

UNioN sTATioN
For a City of Dreams, Los Angeles has had 
a lot of nightmares, most of them environ-
mental.

Currently suffering a decade-long 
drought, floods and earthquakes have 
caused many problems during its relatively 
short history. This tour offers a whistle-stop 
guide to lA’s origins by the los Angeles 
River in the late 18th century, through to the 
past decades’ rebuilding efforts.

Start at one of the last great railway sta-
tions built by the US government – LA Un-
ion. Opened in 1939 at 800 North Alameda 

Street, it is designed in the Mission and 
Dutch Revival style with arches, chandeliers 
and art deco touches.

Although it’s been on the national regis-
ter of Historic Places for more than 35 years, 
and has appeared in many TV series and 
films – including Blade Runner, The Dark 
Knight Rises and Pearl Harbour – it is still a 
working station, with more than 60,000 pas-
sengers a day.

AviLA Adobe
Cross north Alameda Street to reach los 
Angeles Plaza. The city’s centre for most 

of the 18th century, it later fell out of favour 
and was marked for demolition to make way 
for Union station.

In the event, the rail terminal was built 
across the road in the residential China-
town area, while the Old Plaza, as it became 
known, became the centre of a heritage 
district (El Pueblo de Los Angeles Historic 
Monument, to give its full name).

Chinatown was then moved to its pre-
sent location northwest of the Plaza – old 
timers still think of it as new Chinatown as 
a result. Just off the plaza, on Olvera Street – 
originally Wine Street, a clue to the former 
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olive groves and wineries in the area, irrigat-
ed from the now cemented LA River – you’ll 
find plenty of shops to pick up souvenirs.

Also along this street is Avila Adobe. The 
oldest house in LA, it dates from 1818 and 
has been restored as an example of the Cali-
fornian lifestyle of the 1840s.

Traditionally built from tar, wood and 
clay, the house is now open to visitors as a 
museum, with free entry and guided tours. 
elpueblo.lacity.org

LA PLAciTA chUrch
On the plaza, at 535 North Main Street, is 
the pale yellow-and-red church of our lady 
Queen of Angels, more simply known as La 
Placita.

Older than Avila Adobe, it dates from 1781 
– although was mostly rebuilt in 1861 – and 
was founded when the los Angeles area was 
part of Mexico (under Spanish rule).

Today, it serves the local community with 
ceremonies in English and Spanish. The 
square features plaques and statues com-
memorating everyone from king Carlos iii 
of Spain to Felipe de Neve, the Spanish gover-
nor of the Californias who laid out the town.

Pico hoUse
Just off the plaza, at 424 North Main Street, 
you’ll see an impressive Italianate building, 
the Pico House, which takes its name from 
Pío Pico, the last Mexican governor of Alta 
California, who wanted a luxury hotel for 
the developing city.

Designed by architect Ezra Kysor, the 
80-room Courtyard (nothing to do with 
Courtyard by Marriott) operated from 1870 
until the 1890s. After decades as a boarding 
house it was closed down, then, following 
flood damage, was bought by the city and 
turned into commercial space.

Continue along north Main Street and 
turn right on to West Temple Street and 
you’ll pass the 1925 Hall of Justice, where 
everyone from Bugsy Siegel to Charles Man-
son stood trial.

It was damaged in the 1994 earthquake 
and only reopened this year as offices for the 
district attorney and sheriff’s operations.

cAThedrAL 
of oUr LAdy of The ANgeLs
The 1994 earthquake also damaged the city’s 
Catholic cathedral – St Vibiana’s, again de-

signed by Kysor – to the point that it was 
condemned. Since it was too small for LA’s 
four million Catholics, and too expensive to 
repair, a land swap was organised.

he result was the new Cathedral of our 
Lady of the Angels at 555 West Temple 
Street, which opened in 2002, and features 
the old altar of St Vibiana’s and its stained-
glass windows. 

The 2.3-hectare site provides peace  and 
calm, despite its location next  to a freeway 
(which architect José Rafael Moneo viewed 
as the city’s “river of transportation”) in the 
middle of the downtown area.

Through striking bronze doors designed 
by Mexican-born los Angeles sculptor 
Robert Graham, walk along to the end of 
the south ambulatory, where you’ll see a 
17th-century, gilded, black walnut Spanish-
Baroque retablo, purchased from Spain in 
the 1920s and installed in the cathedral with 
help from LA’s Getty Museum.

The cathedral is a wonderfully quiet, con-
templative place to pause before exploring 
the rest of the rejuvenated downtown area. 
olacathedral.org; discoverlosangeles.com; 
dtlawalkingtours.com

The cathedral is a wonderfully quiet, contemplative place to pause before exploring 
 the rest of the rejuvenated downtown area.
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Flying with no-frills airlines new fare
The head office of our company is located in Germany and I often 
book European flights for the members of the Supervisory Board. 
Recently I have had a problem with Lufthansa tickets, because 
the conditions for different fares have been changed. For example, 
I couldn’t change my reservation and had to book a new ticket. 
Previously I could always change it for a fee. Now my agent tells 
me that I need to buy a Business Class ticket to be guaranteed full 
flexibility. Unfortunately our employees aren’t allowed to fly in this 
class on European routes. What are my options?

Barbara

dear Barbara
lufthansa and all member airlines of the lufthansa group have 
indeed introduced an entirely new offer of fares. The first airline to 
implement these changes on european fares was Brussels Airlines 
in 2014, followed by SWISS in June 2015 and Austrian Airlines and 
lufthansa in october The prices of european fares were reduced 
and their terms and conditions modified. In Economy Class there 
are now three basic fare types: Light, Classic and Flex.

The Light fares are most affordable, starting at €89 for a re-
turn ticket, but at the same time the are the most restrictive. 
They do not allow for changes and refunds and the ticket is only 
valid for the booked flights. In case of any changes, you need to 
buy a new ticket. The price includes only hand luggage - for the 
checked luggage you need to pay extra. You also need to pay for 
allocating you a seat on board in advance.

Classic fares are much more convenient. Ticket prices are 
here almost 50 higher when compared to light fares and tickets 
are still non-refundable, but you can change the date and time 
of your flight for a fee. You can also take checked luggage up 
to 23 kilograms for free, as well as select your seat in advance.

Flex fares are the most convenient option, especially for busi-
ness travellers. The prices of tickets in those fares can be from 
€60 to €160 higher than in Classic fares. You can, however, 
change such tickets free of charge (there may be price differ-
ence involved), and they are refundable with a charge (usually 
€120). The luggage and seat are included in the price. Addition-
ally, travellers can earn here 50 percent more miles in Miles and 
More loyalty programme.

Indeed, the only fares that include full refund for a ticket 
are Business Class ones. However Flex fares in Economy Class 
seem to be the most optimal solution for business travel and 
will meet your expectations.

My boss often flies with low-cost airlines. He prefers direct flights, 
as he isn’t fond of plane changes. I always buy him the cheapest 
tickets, but usually encounter problems in case of any changes in 
the itinerary. Sometimes there are no seats available or you need 
to pay extra for luggage. Is there any special offer that airlines 
have for business travellers? I’m especially interested in more flex-
ibility as to luggage and booking changes.

Aneta

dear Aneta
The so-called low cost carriers by definition aim their offer at 
the tourist market segment. They are, however, also sometimes 
used by business passengers, especially when the aircraft lands 
at a centrally located airport, is the only direct connection or 
when the frequency of flights on a given route allows for chang-
ing reservation should business duties require it.

Low cost airlines have quickly realized that they also need to 
introduce a convenient product for their business customers. 
That is why, apart from standard fares (starting even with PLN 
1 plus significant surcharges for any additional services), they 
have decided to introduce a new offer that would meet the de-
mands of business travellers.

Ryanair offer Business Plus fare. This includes one free piece 
of luggage up to 20 kilograms, free Premium seat, airport check-
in, the option to change the date of the flight (but the ticket re-
mains non-refundable) and Fast Track at some airports.

The offer of Easyjet is similar - the fares are called Flexi and 
have comparable conditions. You also get the seat at the front of 
the cabin and priority boarding (here called “speedy boarding”). 
The tickets are non-refundable, as well.

Then there is WIZZ Flex service offer by Wizzair. This can 
be purchased while booking the ticket. The service allows you 
to make charge-free changes at a certain time before departure. 
It however does not include free checked luggage, so you must 
pay for it anyway.

Please, note that a ticket booked with a low-cost airline cannot 
be exchanged into a flight with any other airline. This can be a 
significant problem in case of business travels.

ask peter
letters

Piotr Kalita is related with air transport market for almost 20 years. 
He is specializing in corporate and diplomatic travel segment. Have a question? -  ask Piotr. 
Mail your question to: redakcja@businesstraveller.pl
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