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Piotr Grzybowski

hat’s in store for business

0 O travellers in 2017? It turns
out that they can expect a lot of
changes, most for the better. In our
cover article, entitled “20 business
travel trends”, we focus on the most
interesting ones.

Especially interesting, or even
fascinating seem the predictions
regarding the use of robots at airports
and hotels. Importantly, these plans
don’t apply to the distant future. At the
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Hilton McLean in Virginia, robotic
“concierge in training” Connie is gifted
with artificial intelligence powered by
IBM Watson, and speaks multiple
languages. IHG’s Crowne Plaza San
Jose Silicon Valley hotel has been
trialling Dash, a three-foot-tall robot

who can use lifts thanks to a wifi
sensor, and deliver you snacks and
drinks. Starwood’s Aloft is planning to roll out “Botlrs” across dozens of properties.

In Marrakech airport, Leo can check you in, print bag tags and carry cases to the
baggage handling area. In Taipei, EVA Air now has Pepper who scans boarding
passes, gives weather updates and poses for selfies.

Enjoy your reading and have wonderful trips!

o fiz

editor-in-chief
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A GREAT WAY TO FLY

ZAPROJEKTOWANA SPECJALNIE DLA CIEBIE
Nowa Business Class

Wyprdbuj perfekcyjnie zaprojektowana przestrzen do pracy, rozrywkiiodpoczynku w Nowej
Business Class Singapore Airlines. Panel, ktory miesci wszystko czego potrzebujesz, aby
popracowac, tacznie z gniazdkiem zasilajacym, abys mogt by¢ w kontakcie oraz z licznymi
schowkami, aby$ wszystko miat w zasiegu reki. Fotel o szerokosci 74 cm mozna ustawic SINGAPORE
w kilku nowych pozycjach, tak zeby byto Ci najwygodniej i ktéry zamienia sie w zupetnie AIRLINES

. L. . . . . . L. A great way to fly
ptaskie t6zko, abys mdégt wygodnie wypoczac podczas snu. Kazdy szczeg6t jest doskonale
przemyslany i zaprojektowany z myslg o Tobie.

A STAR ALLIANCE MEMBER y »
PR

Bilety lotnicze Singapore Airlines do nabycia w biurach podrdzy na terenie catego kraju oraz przez strone singaporeair.pl
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Airline

New partnership

ETIHAD AVIATION GROUP AND
LUFTHANSA GERMAN AIRLINES

Etihad Aviation Group and Lufthansa German Airlines, part of Europe’s
largest aviation group, have unveiled details of a new commercial partner-
ship. The two airline groups have concluded a US $100 million global cater-
ing agreement and a Memorandum of Understanding (MoU) to cooperate
in aircraft maintenance, repair and overhaul. The four-year catering contract
will see Lufthansa’s LSG Sky Chefs provide catering services to Etihad
Airways in 16 cities in Europe, Asia and the Americas. This makes LSG the
largest provider of catering services to the UAE's national airline, outside its
Abu Dhabi home base.

Etihad Aviation Group and Lufthansa Technik (LHT) also signed an
MoU to explore cooperation in maintenance, repair and overhaul services
across Etihad Airways and its airline equity partners, and opportunities for
synergies with Etihad Airways Engineering.

The previously announced codeshare between the two airline groups
went on sale on 1 February, for flights between Abu Dhabi and Germany.
Lufthansa will place its ‘LH’ code on Etihad Airways' twice daily flights be-
tween its Abu Dhabi hub and both Frankfurt and Munich. Etihad will put
its ‘EY’ code on Lufthansa’s long-haul, non-stop intercontinental services
between its home base of Frankfurt, the business and commercial capital
of Germany, and Rio de Janeiro in Brazil and the Colombian capital, Bogota
as soon as government approval is obtained.

The codeshare agreement will grow both carriers’ global networks, giv-
ing Lufthansa increased access to important feeder markets throughout
the Indian Subcontinent via Abu Dhabi, while Etihad will gain access into
South America through Germany.
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Zakopane

Restaurant

UNIQUE HALKA

Excellent location in the Tatra
capital Excellent cuisine com-
bined with the spirit of Podhale.
It's not surprising that Halka
has been ranked among Poland’s
100 top restaurants (Poland 100
Best Restaurants Ranking), and
the credit for this accolade goes
in most part to Michat Lelek and
his signature dishes. Tourists and
locals are especially fond of the
fusion of refinement, modernity
and tradition presented at Halka.
Especially noteworthy are such
classic dishes, as carpaccio of
lamb with powdered oscypek
cheese; duck with mango, streu-
sel and teriyaki sauce; as well as
crayfish with cream, cognac and
parsley. You should also try Hal-
ka’s phenomenal pork knuckle
with spinach and coriander; quail

served with risotto; pierogi sea-
soned with parmesan cheese and
juniper; as well as fresh trout.
The restaurant also offers a wide
selection of burgers - from the
classic quarter-pounder, through
burgers with gorgonzola and
guacamole to beef tenderloin,
roast beef and lamb served on a
hot stone. The choice of desserts
includes pear in caramel with
cinnamon; chocolate with rasp-
berries or Italian sweet stuffed
cannelloni.

halkazakopane.com

Warsaw

Apartments
PARK LANE

Park Lane is a small development
project that comprises 12 super-
luxury apartments, ranging from
170 to 330 sgm. All of them have
been finished and equipped to
the highest standards. This de-
tached, eight-storey building offers
state-of-the-art architectural and
technical solutions to satisfy even
the most demanding custom-

ers. The building stands close to
the popular Royal tazienki Park.
On the ground floor of the build-
ing located at Podchorazych 83
street, there is a lobby with a 24/7
reception desk, as well as a relaxa-
tion zone available only for the
residents. The upper levels feature
tastefully decorated apartments -
two on each floor.

All of them have been finished and
equipped to the highest standards
and you can move in on the same
day you sign the purchase con-
tract. State-of-the-art Miele kitchen
appliances, Duravit, Dornbracht
and Kaldewei bathroom equip-
ment, walk-in wardrobes, a laun-
dry room with a washing machine
and a tumble dryer, air condition-
ing and the intelligent apartment
management system (HMS)

- these are just a few of the ameni-
ties provided for the residents of
this unique building. The property
also features an underground
parking space for the residents.
apartamentyparklane.pl




Twoj prywatny r

IDEALNE MIEJSCE NA ZIEMI- TWOJA WILLA NA WODZ|

Mata, prywatna wyspa i nowe przestronne eco chic wille.
Kazda z wkasnym basenem, obstugg butlera i wszystkim
0 czym zam

=

~ Przedstawicielstwo Club Med w Polsce
Gr:féwietokrzyska 36, Warszawa
= www.clubmed.pl
Private concierge:
p.maciejko@clubmed.pl
+48 664212513



Netherlands

Keukenhof

THE MOST BEAUTIFUL
SPRING GARDEN

Keukenhof, the Dutch garden that stretches
between Leiden and Haarlem, is a real
paradise for flower lovers. Each spring, 32
acres of the garden are filled with over 7
million flowers - tulips, hyacinths, daffodils
and jonquils. No wonder then that the place
is one of the most frequently visited and
photographed spots in the world. If you
decide to pay a visit to Keukenhof between
mid-March to mid-May, you will certainly
notice colourful fields of red, blue and yel-
low on your way there. The main actors

in this symphony of colours are tulips,
muscari and daffodils, blending into a sea
of flowers, or sort of a flowery carpet. Keu-
kenhof is a unique garden. It presents the
world's largest collection of bulbous plants,
gathered in one place. This is arguably the
most popular attraction of the Netherlands.
So far, the garden has been visited by more
than 60 million tourists.

Programme

2017 Top Employers Poland

BEST EMPLOYERS

The “2017 Top Employers Poland” programme has selected 43 best
employers. These are: AbbVie Polska, Accenture Poland, Avon Cosmetics
Poland, BGZ BNP Paribas Bank SA, Bank Pekao SA, Bank Zachodni
WBK, Boehringer-Ingelheim, British American Tobacco Poland, BSH
Home Appliances sp. z 0.0., Capgemini Poland sp. z 0.0., Carrefour
Poland, Chiesi Poland, Citi Service Center Poland, DHL Express (Poland)
sp. z 0.0., Dimension Data Polska sp. z 0.0., Dow, Elica Group Poland,
Goodyear Group Poland, Saint-Gobain Group Poland, Imperial Tobacco
Poland, ING Bank Slaski SA, ista Shared Services Poland,

JT1 Poland sp. z 0.0., Kaufland Polska Markety sp. z o.0. sp. k., Lidl
Poland, mBank, McDonald’s Poland sp. z 0.0., Mercer (Poland) sp. z 0.0.,
Merck sp. z 0.0., MTU Aero Engines Poland, Nationale-Nederlanden,
Orange Poland SA, PageGroup, PepsiCo Consulting Poland sp. z 0.0.,
Philip Morris International Poland, Polski Koncern Naftowy ORLEN SA,
Provident Poland SA, Raiffeisen POLBANK, Roche Poland, T-Mobile
Poland SA, Turek sp. z 0.0., Valeo Poland, Volvo Poland. The 2017 Top
Employers certification was won by 1,200 companies and organizations
in 116 countries.
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Airline

More flights to Israel

CZESCIE) DO IZRAELA

LOT launches 5 routes from Polish airports to Tel Aviv, Israel’s largest
city. New connections from Lublin, Gdansk, Poznan, Wroctaw and
additional flights from Warsaw will be offered as early as in June of
this year, enabling passengers to comfortably reach one of the most
popular holiday destinations in the Mediterranean. Flights to Tel Aviv
will depart from Lublin on Mondays and Thursdays, on Tuesdays
and Fridays from Wroctaw, every Sunday from Gdansk and every
Wednesday from Pozna#. Furthermore, LOT will nearly double the
number of connections between Warsaw and Tel Aviv, adding a new
day-time rotation on Mondays, Tuesdays, Wednesdays, Thursdays,
Saturdays and Sundays. Since July most flights will be operated by
modern Boeing 737-800 NG aircraft that are scheduled to join LOT's
fleet in a few months’ time. The new connections are offered to meet
Israel’s growing popularity among Polish tourists.



Airline

Finnair

DEVELOPMENT PLANS FOR 2017

Arunas Skuja, Finnair's General Manager for
Eastern Europe and Baltic States, tells us about
the plans of the Finnish carrier for 2017.

What expansion plans does the aitline have
for 2017?

We will receive 4 more Airbus A350 aircraft in
2017, and we will also grow our European fleet
by additional four Airbus A321 aircraft. Our
fleet is matching with our growing operations
in Asia, the US and Europe.

What new destinations will be launched in
2017?

In summer 2017 we continue to operate our
seasonal routes to Guangzhou and Fukuoka,
and will open a new seasonal route to San
Francisco. We will also add additional A350
frequencies to two key Asian cities, Tokyo and
Hong Kong, on top of the daily flights, for the
busy summer season. For the 2017 winter sea-
son Finnair is expanding with new scheduled
flights to Puerto Vallarta in Mexico, Havana in
Cuba, Goa in India and Puerto Plata in the Do-

minican Republic. In addition, Finnair will be
adding extra frequencies to many of its popu-
lar winter holiday and business destinations in
Asia such as Bangkok, Delhi, Singapore and
Hong Kong. In Europe, new destinations for
2017 include Reykjavik, Menorca and Korfu. As
to Poland, Finnair will add a daily frequency to
Warsaw during the peak 2017 summer season,
resulting in up to three daily flights between
Warsaw and Helsinki on weekdays.

What benefits and amenities does Finnair
provide to business travellers?

Corporate travellers appreciate our timetables
that enable reaching most of the Asian cities
we serve conveniently in the morning. We are
world class with a 99% connection reliability
at Helsinki Airport, and also have excellent
reliability in baggage handling. Our customers
also appreciate our new Airbus a350, which
currently operates on our Shanghai, Beijing,
Hongkong, Singapore and Bangkok routes. By
spring 2017 all of our A330s will have wi-fi.
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BUSINESS
TRAVEL TRENDS
FOR 2017

From charitable airlines to chat bots, 2]enny Southan
reveals what’s in store for 2017.



| Cover Story

1. DIGITAL WALLETS
In 2015, Worldpay predicted that credit and
debit card payments would drop from two-
thirds of all transactions to half by 2019.
Taking their place are mobile transactions.
Mobile wallets from Apple Pay and Google
Android Pay entered the market in 2014 and
2015 respectively, while JP Morgan Chase
unveiled Chase Pay in November 2016, and
2017 will see the UK launch of Samsung
Pay. With a digital wallet you can pay for
your lunch or Tube fare simply by touch-
ing your phone or smartwatch on an NFC
sensor, as well as store boarding passes and
loyalty cards.

Apple Pay receives a million new users
a week and, by July 2016, it accounted for
three-quarters of contactless payments in
the US. Jet Blue and Emirates were the first
airlines to partner with Apple Pay, while in
November Qatar Airways announced it was
integrating the technology for the purchas-
ing of flights through its app. Other travel
companies that have come on board include
Airbnb, British Airways, Delta, Easyjet, Ex-
pedia, Marriott International and Uber.

2.. CARING CAPITALISM

Over the past year we have seen a rise in
travel start-ups with a conscience. Concept
airline POP (People over Profit) wants to
crowdfund flights between the UK and the
Indian cities of Amritsar and Ahmedabad.
If successful, its profits will be distributed
between various charities.

The non-profit Green Rooms hotel
opened in London’s Wood Green in June,
with artists, designers and actors given
booking priority for its stylish rooms (from

£64 a night/£54 for creatives). In Septem-
ber, a former floating prison from the Neth-
erlands took up a new mooring in Royal
Victoria Docks near London City airport; all
profits from the luxurious new Good Hotel
will be reinvested in training schemes for
unemployed locals. Founder Marten Dres-
den intends to open eight new properties by
2020.

3. BUY ON BOARD

As we reported in our December-January
issue (“Snack attack”), more airlines are
starting to charge for onboard catering in
economy class. Following the example of
low-cost carriers, many full-service airlines
have started unbundling fares to gener-
ate profit by charging for the “freedom to
choose” where you want to sit, how much
luggage you want to take and whether you
want extra legroom.

United and American Airlines have been
offering buy-on-board menus on shorter
flights for years. Last month, BA scrapped
its short-haul food service in favour of paid-
for Marks and Spencer sandwiches, snacks
and Percy Pig sweets on Euro Traveller and
UK domestic flights in and out of Heathrow
and Gatwick, and London City and Stansted
by this summer. It’s likely that more airlines
will take similar steps in the near future.

4. LUGGAGE TRACKING

New technology has greatly reduced the
number of bags “mishandled” in transit.
Over the next few years, we can expect elec-
tronic and home-printed tags, e-receipts, au-
tomated baggage systems and GPS tracking
to improve things further.

By next year, 60 per cent of carriers will be
sending baggage location status updates
to your phone, according to air IT compa-
ny SITA. By June 2018, IATA’s Resolution
753 will require airlines to “track a bag...
and share this information with the next
handling agent”. Delsey, Samsonite and
Bluesmart all sell cases that alert you to
their whereabouts. Qatar Airways provides
push notifications with your bag’s tag num-
ber and estimated arrival time on the car-
ousel.

5. CHAT BOTS

This is the year that “chat bots” will take
off. Powered by artificial intelligence, cyber
helpers are popping up on websites across
the travel industry — from Radisson Blu Ed-
wardian’s concierge “Edward” to Lufthan-
sa’s “Mildred”, who will help you to find the
cheapest flight.

Chat bots speak to you via instant mes-
saging platforms such as Facebook Mes-
senger. KLM’s will tell you when it’s time
to check in, ping you a boarding pass and
change your seat if you ask nicely.

The tech isn’t perfect yet — Marriott’s first
chat bot, launched in March last year, was
killed after it started private-messaging peo-
ple to ask if they wanted to book a hotel. It
has since been disciplined and given a job
in the Marriott Rewards department. Other
companies employing chat bots include
Aeromexico, Booking.com, BA, Expedia,
Hyatt, Icelandair and Skyscanner.

6. GEOPOLITICAL UNCERTAINTY
Two words: Brexit and Trump. Exchange
rates and markets have undoubtedly taken

FOT. ARCHIWUM



INWESTYCJA W PRESTIZ

Praskie peretki

arszawska ,,starowka” to nie tylko Sréd-
mie$cie. Na Pradze duzo tatwiej o budyn-
ki pamietajace czasy konnych tramwajow.

Wyglad tej dzielnicy intensywnie si¢ zmienia i dzi$
stanowi ona miejsce, przyciagajace mieszkancow i in-
westoréw. Dzigki Fenix Group, firmie specjalizujacej
sie w wyszukiwaniu pieknych zapomnianych kamie-
nic i ich pieczolowitej rewitalizacji, juz niedlugo
bedzie moglta poszczycic¢ sie kilkoma kolejnymi od-
nowionymi budynkami (przy ul. Okrzei 26, Kepnej
15, Jagiellonskiej 22, Jagielloniskiej 27, Targowej 21).
Domy te przez dziesigciolecia popadaly w ruine,
a dzisiaj ponownie maja szanse stac si¢ prawdziwymi
wizytéwkami miasta.

dnowione kamienice z przelomu XIX i XX
Owieku tworzag nowa definicje luksusu. Nig-

dzie indziej nie znajdziemy réwnie stylowych
wnetrz ze sztukateriami, parkietami inkrustowa-
nymi ciemnym, lezakowanym de¢bem, czy posadz-
kami wyktadanymi kaflami z malych manufaktur.
Warszawskie adresy Hoza 50 czy Poznanska 16 to
doskonale przyklady odrestaurowanych budynkéw,
w ktorych zadbano o wspoélczesne technologie i udo-
godnienia, takie jak windy, klimatyzacja czy parking
podziemny. Zaleta apartamentéw w kamienicach
oprocz architektonicznej wyjatkowosci, historycznej
wartosci i znakomitej lokalizacji jest ich prestizowos¢
i niepowtarzalno$¢. Stanowia jakby ,kolekcje limi-
towang’, ktdra daje pewno$¢ dobrej inwestycji.

BIURO SPRZEDAZY APARTAMENTOW
ul. Noakowskiego 16/2 (Plac Politechniki), Warszawa

tel.: +48 22403 50 53  apartamenty@fenixgroup.pl
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a hit, but when it comes to travel, most peo-
ple want to keep calm and carry on. The
American Express Global Business Travel
Forecast 2017 predicts subdued growth and
only moderate price increases across air,
hotel and ground transport, indicating a
higher level of uncertainty. The continued
slowdown of the Chinese economy, terror-
ism and depressed oil prices are also con-
tributing factors.

Choice Hotels” European Hotelier Pulse-
Check survey found that only 19 per cent of
respondents thought Brexit might have a
negative impact on their business. A poll on
our website revealed that 46 per cent of read-
ers expect to travel more in 2017.

7. TEAM TRAVEL

The IBTM Trends Watch Report 2016 pre-
dicts 2017 will see a “continuing rally in
demand for incentive travel”, with budgets
expanding for group incentive trips. Last
year, per-person spending was back up to
US$3,165.

Meetings are also on the rise, but Euro-
pean firms are being cautious about budg-
ets, shortening travel time and combining
multiple meetings. According to the ICCA
(International Congress and Convention

Association), Berlin, Paris and Barcelona

are the most popular cities for meetings in

Europe. The US, Germany and the UK are

the most frequented countries overall.

f

8. ROBOT STAFF

According to market research company For-
rester, by 2021 robots will have eliminated
6 per cent of all US jobs. Professor Moshe
Vardi, of Rice University in the US, predicts
that in the next 30 years robots will cause
global unemployment of more than 50 per
cent.

At the Hilton McLean in Virginia, robotic
“concierge in training” Connie (pictured
above) is gifted with artificial intelligence
powered by IBM Watson, and speaks mul-
tiple languages. IHG’s Crowne Plaza San
Jose Silicon Valley hotel has been trialling
Dash, a three-foot-tall robot who can use
lifts thanks to a wifi sensor, and deliver you
snacks and drinks. Starwood’s Aloft is plan-
ning to roll out “Botlrs” across dozens of
properties.

In Marrakech airport, Leo can check you
in, print bag tags and carry cases to the
baggage handling area. In Taipei, EVA Air
now has Pepper who scans boarding passes,
gives weather updates and poses for selfies.
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9. REMOTE-FIRST BUSINESS
More and more organisations are doing
away with bricks and mortar HQs in favour

14 | MarcH 2017
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of being remote-first. For many people, this
could mean continual or, at the very least,
increased time abroad.

Bridging the gap between the nine-to-five
office worker and the digital nomad run-
ning their business from a laptop by the
pool are companies that have introduced
“agile” working. Lancaster University’s
Work Foundation predicts that 2017 will
be the year that flexible working will reach
a tipping point, with more people working
outside of an office than in one.

Co-working spaces such as We Work are
on the rise for people who are “location in-
dependent”, while “co-working retreats” are
springing up overseas. Initiatives include
Hacker Paradise, Coconat, Surf Office, Koh
Hub, Alpine Coworking and Coworking in
the Sun.

10. A330NEO TAKES OFF

TAP Portugal will be the launch customer
for Airbus’s new aircraft, the A330neo, this
year. Much like Boeing’s B787 Dreamliner,
it has prioritised an enhanced environment
for passenger comfort and wellbeing, with
ambient LED lighting, larger overhead bins,
spacious washrooms and wifi. So far, 186
aircraft have been ordered, with other air-
lines including Delta Air Lines, Air Asia X
and Garuda Indonesia.

11. BRAND OVERLOAD

Do you know the difference between a Moxy,
a Vib and a Jaz in the City? Hotel chains just
can’t stop launching new concepts to appeal
to ever-greater subsets of travellers. The re-
sult is an overabundance of brands that no 421 Podl
one can keep track of.

Since its takeover of Starwood at the end
of last year, the biggest hotel group in the
world, Marriott International, now has 30
brands. After taking over Fairmont Raf-
fles Hotels International, Accorhotels now
has 23, while IHG has 12 and Hilton 13.

In the future, we can expect new hotel
companies to embrace a “singular experi-
ence” — creating just one brand to remove
the anxiety of choice. One hospitality com-
pany that has stuck to this approach (so far)
is Four Seasons, which has no sub-brands.

Select a Room
B 3

Adea 1 - Flooe 3

12.. DESIGNER ROOM SERVICE
Packing can be stressful when you are try-
ing to travel light, but some hotels are deliv-
ering designer fashion to your room so you
can choose the clothes you need on arrival.
W London Leicester Square introduced its
“Walk Out Wardrobe” in partnership with
rental site GirlMeetsDress.com in 2015.
Guests staying in suites can order items in o t
advance or call down to have a rail of outfits

MARCH 2016 | 15
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brought up free of charge. London’s Berke-
ley hotel has collaborated with fashion resale
site Vestiare Collective, which has curated a
selection of vintage accessories to borrow
or buy. The Fashion Trunk is stocked with
everything from Hermes scarfs to Chanel
clutches. In December, the Intercontinental
London Park Lane teamed up with Harvey
Nichols to provide a styling service. In Chi-
cago, the Virgin hotel collects clothes you
order from Gap on its in-room iPads and
leaves them in your wardrobe.

13.APARTMENT RENTAL

Home stays are becoming more popular
with business travellers. In April 2016, One-
finestay, which has a portfolio of more than
2,600 units in London, New York, Paris,
Rome and LA, was bought for £117 million
by Accorhotels, which will invest £50 mil-
lion on expanding into 40 new cities over
the next five years. Accorhotels also owns a
stake in Oasis Collection, which has homes
in 18 cities — by the end of 2017, it plans to
have a presence in 50 cities.

Business nights booked on Airbnb,
which launched self-service portal airbnb.
com/business-travel in 2015, tripled last
year. American Express Global Business
Travel, BCD Travel and Carlson Wagon-
lit Travel all now have agreements with
Airbnb allowing clients to track bookings,
while PAs and managers can reserve stays
for travellers.

14. VOICE ACTIVATION

Voice recognition has been easing its way
into our lives for a few years, via built-in vir-
tual smartphone assistants such as Apple’s
Siri. Last year, Amazon launched a voice-
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activated home speaker, the Echo, which
answers questions, reads audio books and
plays music on command. The Wynn hotel
in Las Vegas has just installed them in each
of its 4,748 rooms.

Aloft has unveiled the world’s first voice-
activated hotel rooms in Boston and Santa
Clara. A simple “Goodnight” will turn
out the lights, while “Good morning” will
switch them back on. Clarion Hotel Ama-
ranten in Stockholm has run a trial using
Amazon’s voice assistant, Alexa, allowing
guests to book a taxi or set a wake-up alarm.

15. HYPER-PERSONALISATION

In summer last year, a survey of 2,000 peo-
ple by travel tech firm Sabre found that
many UK consumers were content to share
their details in return for more bespoke ser-
vice, with 25 per cent agreeing to share their
location with travel companies.

Dr James Canton, of the Institute for
Global Futures, says: “We’ll see predictive
travel analytics anticipating what consum-
ers want... The hotel booking will be helped
along by artificial intelligence software
agents, using data mining.” Uber’s latest
app stores trace data from your journeys, en-
abling it to predict from your routines where
you will want to go next. Google’s Trips app
can trawl your Gmail account for flight and
hotel bookings, store your reservations and
propose itineraries.

Skyscanner forecasts that hotel software
will link with guests’ social media profiles.
The search engine’s director of hotels, Nik
Gupta, says: “Guests will be provided with
menus of things to do, restaurants and thea-
tre performances, that exactly meet their
individual preferences.”

16. co-LIVING

Co-living is a cross between co-working
spaces and house rentals — with flatmates.
For the longer-stay business traveller or
expat, a co-living set-up can give you the
chance to stay in a stimulating environment
alongside like-minded people. Working is
central to the experience but so is sharing
an evening meal or hosting a party. They are
like modern communes for professionals.

Co-working giant We Work (now valued
at more than US$16 billion) is now beta-test-
ing stylish co-living spaces on New York’s
Wall Street and Crystal City in Arlington,
Virginia. By 2018 it is predicted that the new
We Live brand will be generating more than
US$600 million a year, with people stay-
ing from one night to one month at a time.
Private studios start from US$135 a night
and come with fold-out beds, TVs, AirPlay
speaker systems and kitchens.

Roam runs co-living centres in London’s
Sloane Square, Miami, Madrid and Bali.
Tokyo and San Francisco are coming soon.
Rooms come with en suite bathrooms, and
one-week leases cost from US$500.

17. STRIKES, DELAYS

AND CANCELLATIONS

Last year was a nightmare for people travel-
ling with many of the UK’s transport provid-
ers, and problems can be expected to contin-
ue in 2017. Southern Rail has seen endless
strikes, cancellations and overcrowding,
while Gatwick Express and London Under-
ground passengers have also been affected
by industrial action. Since December 23,
Virgin Atlantic’s pilots have been refusing
to work more than their rostered hours and,
last month, British Airways staff went on
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strike for 48 hours. The Europeans are no
better — French air traffic control has gone
on strike more than a dozen times in the
past year. In November, a Lufthansa pi-
lot walkout disrupted 525,000 passengers,
while earlier in the year, the employees of
numerous German airports refused to op-
erate. These days, business travellers need
to be armed with back-up plans, appropriate
insurance and knowledge of how to claim
compensation.

19. VIRTUAL REALITY
It’s a bit of a gimmick, but there is value
in virtual reality headsets such as Google
Daydream View, Samsung Gear and Oc
culus Rift. VR certainly won't be replacing
the need or desire for travel, but plenty of
companies are tapping into its potential to
showcase their products and destinations.
In November, Marriott teamed up with
UK tech start-up GolnStore to provide vir-
tual tours of event facilities. United is using
360-degree virtual reality to show off its new
Polaris business class seat, while Accorho-
tels, Amba, Best Western and Shangri-La
have been using it to present their properties.

19. POSITIVE PSYCHOLOGY

The business traveller is at greater risk
than most of stress, fatigue, depression and
burnout. A 2016 Booking.com survey of
4,555 frequent flyers found that 93 per cent
were wrung-out by business travel.

In 2017, positive psychology — essentially
the science of happiness — will be a popular
buzz phrase of the moment. Gaining an un-
derstanding of our own mental health can
help us to make better life choices. Think-
ing positively can even improve our physical
health — last year, a study of 70,000 women
in the American Journal of Epidemiology
found that optimists were less likely to get
fatal cancer, heart disease, lung conditions
or stroke in retirement.

20. 1Q ECONOMY

The business traveller of yesterday lived by
the mantra “time is money”; the business
traveller of today lives by the mantra “time
is mine”. Linked to the “optimised self”
trend for self-betterment, travel companies
are recognising the demand for enrich-
ment.

Shangri-La, Rosewood, Soho House, Ace
and Hoxton are inviting industry experts to
speak at cultural workshops and seminars.
London’s Corinthia hotel has a resident
neuroscientist who has developed a Brain
Power package, while Marriott is working
with TED Talks to organise live events and
bespoke in-room TV programming.
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Tried & Tested

Hotel

BALI

VILLA CAMPUHAN

CONTACT

Jalan Pura Mashina,
Karangasem, Kec. Karangasem,
Kabupaten Karangasem, Bali
80811, Indonesia

+62 818-0538-6053
www.villacampuhan.com
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t's a truly remarkable
place. Situated on the
shores of the Indian Ocean
in East Bali, this vast area
of land is home to picturesque
wooden villas that overlook high
sea waves, the mystical Mount
Agung and the Seraya moun-
tain range. It’s an exotic retreat
at its best, as well as a peaceful
oasis that weaves the luxury of
the west with the spiritual beau-
ty and simplicity of “Bali Asli”.

LIKE A MOVIE FRAME

The site was founded by Rob
Cohen, the director of action-
adventure movies (The Fast

and the Furious, Dragonheart)
and an avid surfer, who visited
the place with his wife Barbara.
Delighted by what they saw,
they bought the land with the
intention of reviving there the
architecture of buildings of the
Minangkabau tribe of western
Sumatra. All the pavilions were
made almost entirely of recy-
cled wood and placed about 10
feet above the ground on huge
stones. A dozen -carpenters
erected the pavilions over a pe-
riod of a year without benefit
of cranes or Caterpillars and
assembled them without nails,
pegging them in place. The ex-

tensive grounds of the estate
also feature a unique collection
of Bali Aga statues.

The Campuhan Lounge is
the heartbeat of the place. It’s
a living/dining room house for
use by all guests, wide open
to the sea, mountains and the
river. Decorated with furniture
covered by hand-woven fabrics,
sumptuous coaches, wide and
deep, the living room area is a
perfect spot to await meals or
get lost in a good book. This is
also where foreign guests sit at
a round dining table, meeting
others and enjoying delicious
dishes prepared daily by a top



chef. The resort has its own
spa that specialized in Balinese
massages. Campuhan is also a
perfect base point for surfing
adventures, as well as touring
the island with a private driver.
Ketut, the invaluable manager
of the place, who knows Bali
and its traditions, makes sure
that the guests have everything
they need.

VILLA AGUNG

e Sleeps up to 5 people/230
sqm.

For romantic getaways One of
the undeniable advantages of
this villa is the view from its
windows, featuring Bali’s major
and the holiest Gunung Agung
volcano. Featuring deluxe his
and her bathrooms, a 2-person
tub, living room, hand-hewn
teak floors, and crafted and
king-sized bed, this villa was
designed to house those who
require the very best. The villa
also has the 8-metre high ceil-
ing, woven bamboo walls and
huge sliding windows.

VILLA SELAK

e Sleeps up to 3 /139 sqm

The Honeymoon Villa “Selak”
is a delicious fruit grown in
east Bali that tastes like a cross
between a pineapple and an
apple. It’s for the selak’s rarity
and sweetness this villa was
named. Totally private across
the river by a cantilevered
bridge, Villa Selak boasts its
own 12-metre-long ocean-side
swimming pool for use of Se-
lak guests only. It’s a Balinese-
style house for honeymooners
or lovers of any age. It has a
large bathroom with a two-
person marble tub open to the
sky, a king-size bed downstairs
and a single bed upstairs, wrap-
around decks overlooking both
the river and a lotus pond com-
plete with yoga deck.

VILLA TUMAN

e Sleeps up to 3 / 65 sqm
Original and picturesque The
house was built in the Balinese
style with high ceilings and sa-
cred Balinese proportions. The
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Tried[‘g Tested

Hotel

The place is

a true ode to the
archipelago
of Indonesia

- a sophisticated fusion

of Sumatra

and Bali, Sulawesi

and Sum.
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walls are of local stone, the floor
is marble, the doors are hand-
carved, and a roof is composed
of layered “ylang-ylang” grass
grown locally. The villa features
a king-sized bed and a bath-
room with bathtub and outdoor
shower. Its spacious decks wrap
the villa on three sides, so sun
and shade are available options
all day.

VILLA JASI

e Sleeps up to 4 / 92 sqm
Named after the nearby vil-
lage of Jasi (or Jasri), this villa
provides a luxurious home for
a couple or small family with a
king-sized bed, ironwood floors,

and crafted bathroom. It has
high ceilings sporting pond and
ocean views from all its win-
dows. Like the other villas, it
has woven bamboo walls, a lava
stone shower and abounds with
Indonesian antiques and art.

VILLA LUMBUNG

e Sleeps up to 2 / 74 sqm

Next to Villa Agung sits Vil-
la Lumbung. “Lumbung” is
the Indonesian word for “rice
barn”. The complex roof-line,
landscaped setting, high ceil-
ings, and thick ironwood floors,
house a lovely space complete
with king-sized bed and bath-
room with pond and ocean

BALI

views. It’s perfect for a couple
or a single desiring something
intimate and special.

VERDICT
The place is a true ode to the
archipelago of Indonesia - a so-
phisticated fusion of Sumatra
and Bali, Sulawesi and Sum.
Designed by Linda Garland, an
Irish-born interior and land-
scape designer and environ-
mentalist who has lived on Bali
for 35 years, Villa Campuhan
is a real gem of the island and
one of Asia’s most picturesque
spots. I recommend it whole-
heartedly.

Marzena Mréz

FOT.: MATERIAtY PRASOWE
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Be on time. Feel relaxed. Be Inspired.
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Tried[& Tested

Hotel

BALI

BELMOND JIMBARAN PURI

CONTACT

Belmond Jimbaran Puri

Jalan Raya Uluwatu

Yoga Perkanthi Lane, Jimbaran
Kuta Selatan, Jimbaran

Bali 80361, Indonesia

tel.: +62 361 701605
www.belmond.com
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he luxury Belmond
Jimbaran Puri resort
sits on one of the
most picturesque Ba-

linese beaches, renowned for its
clear, fine sand, warm water and
glorious sunsets.

VILLAS AND BUNGALOWS

The resort has 42 bungalows
and 20 villas with their own
swimming pools, all designed
in a traditional Balinese style.
The interiors are made with cold
marble, black Indonesian stone,
teak wood and bamboo. You can

choose between air-conditioned
houses with ocean views and
private villas tucked away in
lush tropical gardens. Right on
the oceanfront there is Nelayan,
a fine restaurant that serves
fresh fish, seafood, and Medi-
terranean cuisine. The hotel has
also another restaurant called
Tunjung, which offers Indone-
sian and vegetarian cuisine, as
well as Puri beach bar - popular
with those who enjoy sunsets.
At the heart of the resort there
is a large infinity pool with cas-
cading waterfalls and fountains.

The bottom of the pool is lined
with green and blue stone tile,
making it blend perfectly into
the surroundings - the bloom-
ing frangipani shrubs, banana
trees, bougainvilleas and shady
palm trees.

RELAXATION AND SPA

Belmond Jimbaran Puri is a
perfect place for those who seek
peace and quiet. You can take
here morning meditations and
yoga classes, or listen to the
sound of waves, unwinding in
one of the hammocks tied to

FOT.: MATERIAtY PRASOWE



palm trees. The hotel spa of-
fers traditional Balenese and
Ayurvedic massages, performed
on the seafront or in air-condi-
tioned treatment rooms. All cos-
metics used in the spa are made
with local ingredients.

The hotel is situated close
to a small fishing village of
Jimbaran, in the heart of a
quiet, shallow bay, so it's safe
to swim, as the waves are rather
mild. In the evening, at low
tide, the local teenagers play
here volleyball, while young
couples pose for romantic wed-
ding photos with the ocean in
the background. After sunset
along the shore open numer-
ous traditional fish restaurants.
You can also observe fishermen
sailing into the sea and casting
their nets, as well as planes tak-
ing off and landing. Interest-
ingly, although the local airport
is quite close, the noise gener-
ated by planes doesn’t get to the
resort.

SPORTS AND TRADITIONS
Belmond Jimbaran Puri has
three small temples where nu-
merous ceremonies are held.
You can participate in them as
an observer or actively, learn-
ing how to make proper flower
offerings. Guests of the resort
can also enjoy a wide range of
water sports, including surf-
ing, canoeing, boogie and pad-
dle boarding. The hotel has its
own boat that can be used for
cruises around the shore of
the island and admiring cliffs,
coves and caves, as well as snor-
kelling. During the stay guests
can learn the basics of Balinese
massage, the local wood paint-
ing technique and bahasa lan-
guage.

VERDICT
A luxury, well-located hotel, of-
fering all possible comforts for
the most demanding guests.
It’s only 15 minutes away from
the local airport and 40 min-
utes from Kuta bars, swish res-
taurants of Seminyak, Uluwatu
cliffs and beaches of Nusa Dua.
Anna Drozdowska

Nelayan restaurant, situated right on the oceanfront, serves fresh fish,
seafood, and Mediterranean cuisine.
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Tried[‘g Tested

Hotel

WARSAW

FOCACCIA RESTAURANT

CONTACT

Restauracja Focaccia
ul. Senatorska 13/15

00-075 Warszawa
tel.: 22 829 69 69

www.focaccia.pl
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hree spacious rooms,

stylish interiors, an

open kitchen and deli-

cious menu. Warsaw’s
Focaccia restaurant is a good
choice for a business lunch, af-
ternoon apperitivo and roman-
tic dinner.

WHERE IS IT?

The restaurant is situated in
the very centre of Warsaw, in
the 16th-century Primate's Pal-
ace - home to Bellotto hotel. Its
modern, yet surprisingly cosy
interior make it stand out from
many other eateries located in
and around the Old City.

CHEF RECOMMENDS

Michat Rajewski, the head chef
of the restaurant, has prepared
an intriguing Italian menu
with a modern twist. It’s based
entirely on genuine Italian in-
gredients, as well as handmade
pasta. You can try here e.g. de-
licious Mediterranean appetiz-
ers, juicy meats, fresh seafood,
a wide range of pastas, and
sweet TItalian desserts. Every
day the restaurant offers a new
tasting menu consisting of five
dishes from the main menu,
but in smaller portions. One of

the highlights of the place is its
excellent pizza, prepared by the
pizzaiolo using a special tech-
nique to make the crust thin
and crispy.

MENU

As a starter, guests are served
focaccia - warm, fluffy bread
served with olive oil and bal-
samic vinegar. The restaurant
offers several outstanding dish-
es, but the best ones are: vitello
tonnato served with fried capers
and marinated artichokes; ravi-
oli alla Sorrentina - large dump-
lings stuffed with ricotta, Ital-
ian ham a